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Catch Those KOLA 
Profits With Tastier 
H-R KOLA 


It’s the difference in H-R KOLA that 
makes the difference between get- 
ting the cold shoulder or a warm 
welcome from the dealers you call on. 


H-R KOLA is laboratory and consumer tested for consistent, unsurpassed flavor. 
That means consistent, repeat business for retailers . . . and for you. 


H-R KOLA is a product of 35 years experience in the manufacture of superior 
syrup products. Your confidence has been earned by the standards we've 
maintained. 


H-R KOLA’S quality ingredients make a zippy, zestful kola drink that’s 
playing “demand performances” wherever it's introduced. 


Here's your chance to catch more kola profits with that sure-fire business 
builder, H-R KOLA concentrate. Write today for details. 


THE SYRUP PRODUCTS COMPANY 


“Seruing the battler since 19715" . Baltimore 2, 


Maryland 
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TALK OF THE TRADE 


Few Price Breaks In Nation Since 
“Go Ahead” Order, Survey Shows 


Coca-Cola and Vernor’s Ginger Ale in Detroit, and 
17 Miami bottlers last month took advantage of the 
recently-issued soft drink pricing order and boosted 
their wholesale levels to 96c. But most other split-size 
bottlers continued to stand pat. For complete report 
and state-by-state survey, see article beginning 


page 22. 


How to Increase Deposits— 
OPS Spells Out Conditions 


Conditions under which deposit charges for return- 
able containers may be imposed or increased were 
spelled out last month by the Office of Price Stabiliza- 
tion in General Interpretation 2. The Interpretation 
covers three conditions: 

1. How to increase existing charges. 

2. How to start charging a deposit for containers if 
base period sales were made on a returnable-container 
basis but without requiring a deposit. 

3. How to start charging a deposit on containers for 
products which sold on a container-included basis dur- 
ing the base period. 

To either increase a deposit or to impose a new one, 
provisions of Section 2 of the Interpretation must be 
followed. The Section authorizes increases or new 
deposit charges if the amounts are “reasonable.” 
Whether or not a deposit charge will be considered 
reasonable will depend, the Interpretation says, upon 
two things: 

If the container is easily broken or lost, but readily 
replaceable, its replacement cost will be considered 
a reasonable deposit charge, or if the container, while 
easily broken or lost, is in short supply (such as steel 
drums) the deposit charge may be considered reason- 
able in some cases even though it exceeds the replace- 
ment cost of the container. 
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10c Drink Likely In W. Va. 
On-Spot Consumption Outlets If... 

If and when West Virginia bottlers take advantage 
of the OPS’ soft drink pricing order okaying increases 
up to 96c per case on splits, there is a likelihood that 
most on-the-spot consumption outlets will peg a 10c¢ 
retail price on smalls. 

Present minimum retail price on split-size bever- 
ages in the State is 7c (including one-cent beverage 
tax and one-cent consumer sales tax), but numerous 
on-premise outlets currently are selling at a dime. 
If the wholesale price is upped, those on-premise outlets 
now selling at 7c may move to a round ten-cent figure, 
rather than continue with the nuisance of handling 
pennies. 


Pennsylvania Senate Tax Committee 
Nixes Another Beverage Tax 

Pennsylvania bottlers, working apprehensively since 
June 1 to defeat repeated attempts to reenact the soft 
drink tax which expired on that date, were encouraged 
last month when a special Senate Tax Committee 
urged passage of a new tax package which did not 
mention soft drinks as a possible source of revenue. 
During the search for funds to replace those lost when 
the soft drink tax expired, some legislators have gone 
so far as to suggest doubling the previous cent-a-bottle 
soft drink tax. 

The legislature is still in session, but the Senate 
Committee has assured the Governor that the upper 
house can muster sufficient votes to approve the new 
tax package. The House has not indicated that it will 
go along, but Pennsylvania bottlers consider the pres- 
ent trend favorable. 


Construction Regulations Tightened 
Soft drink construction projects which will require 
more than 25 tons of steel per quarter, cannot be 





started without securing permission from the National 
Production Authority, and an allotment of steel, copper 
or aluminum is needed. This is specified in Construc- 
tion Order M-4A (issued Aug. 3), which replaces 
former basic order M-4. Application to start construc- 
tion must be filed on Form CMP-4C. 

Projects which will require less than 25 tons of steel 
per quarter may be self-authorized, and construction 
may be started without asking NPA for permission. 
Self-authorization of up to 2,000 pounds of copper and 
1,000 pounds of aluminum per quarter is also permitted 
for construction of “industrial plants, factories or 
facilities, per project”. 

In placing a self-authorized order for steel, copper 
or aluminum, the soft drink manufacturer may write 
the following certification: ‘“‘U-6: Certified Under 
CMP Regulation No. 6”. The “U-6” is the allotment 
symbol assigned by NPA use by Industrial Plants. 


House Turns Down Industry Requests 
To Improve Sugar Supply, Price Picture 

Industrial users’ requests for revisions in the Sugar 
Act of 1948, which would have the effect of improv- 
ing the sugar supply and price situation, have been 
turned down by the House of Representatives and 
the Senate Finance Committee 

The industrial users, including A.B.C.B. had asked 
that: 

1. Pending sugar legislation be revised to provide a 
floor below which the Secretary of Agriculture may not 
go in making his annual estimate of consumer sugar 
requirements for the year ahead, and 

2. Because of the uncertainty of world conditions, 
the Act be extended for no more than two years. 

Contrary to these viewpoints, the House of Repre- 
sentatives, upon recommendation of the Committee on 
Agriculture, voted to extend the Act for four years 
and to make no change in the complicated formula 
which the Secretary of Agriculture must follow in 
forecasting requirements. Only change approved by 
the House was a slight revision of supply quotas. 

The Senate Finance Committee also heard the view- 
point of industrial users, and has taken similar action, 
with action in the Senate expected to follow that of 
the House 

Industrial users, in their joint statement, contended 
that absence of a minimum floor in the sugar legisla- 
tion is responsible for the tug of war which takes 
place between producers and consumers each year 
when the Secretary of Agriculture conducts public 
hearings to guide him in estimating sugar require- 
ments for the coming year. 

Records of the hearings, industrial users point out, 
show that producer-processors press consistently for 


a determination “lower than actual consumer sugar 


requiremeiits so as to bring about an increase in sugar 


price 


FTC Study Shows Profit Rates Up 
In Major Manufacturing Industries 


According to a report made public last month by 
the Federal Trade Commission, profit rates in all but 
three of 25 major manufacturing industries were 
“substantially higher” in 1950 than in the prewar 
year of 1940. In all but six industries 1950 profit rates 
also showed an increase over 1949. 

The report is the fourth in a series submitted to 
Congress by the Commission, each comparing prewar 
and postwar rates of return, after taxes, for more than 
500 identical corporations in 25 “narrowly defined 
and homogenous” manufacturing industries. The re- 
port also shows changes in profit rates during the 
four-year period 1947-1950. 

The industries covered by the study constitute a 
substantial segment of the total industrial economy, 
the report states. It notes that their combined assets 
in 1940 accounted for 50 per cent of the total assets 
of all manufacturing industries. 

The only three industries which failed to show a 
higher profit rate in 1950 than in 1940 were cigarettes, 
cigars, and plug, smoking and chewing tobacco. The 
soft drink industry was not included in the study. 


Price Adjustments by Suppliers 
Indefinitely Postponed by OPS 


An indefinite postponement of the mandatory effec- 
tive date of six basic manufacturing regulations was 
granted on August 9, 1951, by the Office of Price 
Stabilization. The purpose of this action is to preserve 
the status quo on manufacturers’ prices until OPS 
can issue regulations to carry out the so-called Cape- 
hart amendment to the Defense Production Act of 
1950. Insofar as this industry is concerned, the OPS 
move has the effect of temporarily holding down sup- 
pliers’ prices. 

The Capehart amendment provides that “upon ap- 
plication and a proper showing of . . . prices and costs” 
the OPS shall adjust ceilings to reflect cost changes, 
including overhead, up to July 26. The OPS manu- 
facturing regulations do not take into consideration 
increases or decreases in overhead costs and use an 
earlier cut-off date for figuring increases in materials 
and factory labor. 

Although this action indefinitely postpones the com- 
pulsory effective date of these regulations, manufac- 
turers at their option may elect to come under them 
at any time. 


NPA to Take Complete Control of Metals 
Distribution; Beverage Suppliers Affected 

The National Production Authority will take com- 
plete control of the distribution of steel, copper and 
aluminum on October 1 through a “closed-end” Con- 
trolled Materials Plan 
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Since July 1, a so-called open-end CMP system has 
been in effect. Producers of items needed directly in 
the defense program operated within the closed area 
and received allocations’ of needed steel, copper and 
aluminum, as well as ratings for secondary products 
to complete their contracts. Producers of civilian 
goods operated in the “open-area”’, competing with 
each other for any supplies remaining unallocated. 

Now total needs for materials far exceed supply, 
according to Manley Fleischmann, Administrator of 
the Defense Production Administration. 

In general, bottlers will be concerned directly only 
with CMP 5 (Maintenance, Repair, and Operating 
Supplies) and CMP 6 (Construction). However, it is 
the indirect result of CMP that bottlers will notice 
most, through their effects upon those who supply the 
industry with machinery, equipment, and vehicles. The 
amounts of products which such suppliers may fabri- 
cate, together with models and types, will depend upon 
allocations of scarce metals and materials received 
through CMP applications and allocations. 


Wage Hikes Likely Now 


Workers not covered by cost-of-living agreements 
or escalator clauses when salaries and wages were 
frozen on January 25, 1951, may now expect early 
approval of such provisions. Provision for the policy 
change was contained in a resolution issued by the 
Wage Stabilization Board in mid-August and given to 
Economic Stabilizer Eric Johnston for approval. 

Under initial rulings, only the 3,000,000 workers 
covered by escalator clauses on the freeze date could 
receive pay hikes over the 10% ceiling on general wage 
increases authorized in Wage Regulation No. 6. Cost- 
of-living increases will still require approval by the 
Wage Stabilization Board, but it is indicated that such 
action will be merely a formality. 

In another important move, the Wage Stabilization 
Board revised its Regulation 5 governing merit and 
length-of-service increases by providing that employers 
using a random rate method of payment must obtain 
WSB approval before switching to a rate range 
method, or before granting merit or longevity in- 
creases. A random rate method is payment on an 
individual basis while the rate range method includes 
graduated rates of pay for the same classification. 


Coke Reports Largest Gallon Sales 
In History, But Net Profit Is Down 


The largest first half-year gallon sales in its 65-year 


history were reported last month by The Coca-Cola 
Company. 

Profit before taxes for the first half was $27,156,- 
099 in 1951, against $26,291,696 in 1950, for The 
Coca-Cola Company and consolidated subsidiaries. 
Consolidated net profit for the first half was $12,816,- 
041 in 1951, $14,630,650 in 1950. First-half earnings 
per common share were $3.00 in 1951, $3.42 in 1950, 
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provision for income taxes being 66c a share greater 
in the 1951 half than in the same period last year. 

Consolidated net profit for the second quarter of 
1951, after all charges, was $8,197,404, or $1.92 a 
share, against net profit for the same period of 1950 
of $9,372,281, or $2.19 a share. 


Canada Dry, Hires Show Rise In Net Sales 


Canada Dry Ginger Ale, Incorporated, and its sub- 
sidiaries last month reported earnings before taxes 
for the first nine months of its fiscal year, ended June 
30, 1951, of $4,535,502 or $2.30 per common share 
after preferred stock dividends, compared with $2,- 
916,248 or $1.45 in the corresponding period of the 
previous year. Net sales were $44,316,705 compared 
with $38,680,206 a year ago. 

Net income after provision for all taxes was $1,- 
695,264 or 8lc per share, compared with $1,805,845 
or 87c in the preceding year. 

Charles E. Hires Co., for the first nine months 
ended June 30, 1951, reported net sales of $5,109,773.- 
70, against $4,921,258.05 for the similar period a year 
ago. Net profit was $257,869.16, compared with $152,- 
934.48 a year ago. 


Dr. Pepper Sponsors Second Safety Program 

September will see the second annual “Back to 
School Safety Campaign” sponsored by Dr. Pepper 
with the emphasis again on building good public re- 
lations for Dr. Pepper in all local communities. Color- 
ful promotional material will feature a safety slate in 
store poster form especially suited for retail outlets 
and also for bulletin boards in class rooms of primary 
schools. In miniature, the safety slate will be available 
for bottlers to use as bottle riders. 

The four-color store poster will be furnished free 
to school principals for posting on school bulletin 
boards. Bottlers and their salesmen are encouraged to 
contact school authorities and suggest that they send 
their request for this material direct to Dr. Pepper 
Company, Dallas, Texas. 

The safety slate store poster is one of the most 
colorful pieces of point-of-sale material made available 
in recent months. This, in addition to the fact that 
local merchants too are interested in any civic project 
dealing with the safety of school children, should make 
it an easy matter to get this poster displayed in prom- 
inent locations. 


News Briefs and Trends 
“Return-those-empties” newspaper ads are re-ap- 
pearing in more and more markets, an indication of 
National Pro- 
duction Authority has limited inventories of steel 


the tightening bottle supply picture... . 
strapping, used by bottlers in repairing wooden bever- 
age cases, to a 45-day supply (through Order M-59). 


However, the Order permits possession of up to 1,000 
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lbs. at any one time. .. . Radio Moscow, continuing its 
hate campaign against Coca-Cola, recently declared 
that the product is a “liquid of a brown color and a 
taste which is a mixture of that of lemonade and tur- 
pentine’’.. . According to data compiled by the quarter- 
master general, U.S. soldiers get coffee on an average 
of 19 meals out of each week’s 21. 

Consent decrees restraining three Denver eating and 
drinking places from substituting other beverages for 
Coca-Cola were filed in Federal Court in Denver. 

The decrees, entered before Judge William Lee 
Knous in the United States District Court, restrain 
the establishments from serving other products to 

istomers calling for “Coca-Cola.” ... Roy L. Riales, 
owner of the Grapette Bottling Co., Tulare, Calif., has 
been appointed postmaster of that city. He assumed 


the duties of his new office March 31. A former Arkan- 


san, Mr. Riales was speaker of the Arkansas House of 


Representatives when he left his native state. He has 
been a leader in many civic enterprises since arriving 
in Tulare four years ago R. J. Dunning, manager 
and co-owner of the Royal Crown Bottling Company, 
Dallas, Texas, has been elected president of the Dallas 
Area Bottlers Association. ... Barney Cott, City Com- 
missioner, Mayor Pro-Tem, and a Pepsi-Cola bottler of 
Corpus Christi, Texas, was recently commissioned an 
“Admiral in the Texas Navy’. The Commission was 
signed by Governor Allen Shivers. 

William Geisler, veteran supp!yman, has been named 
vice-president and assistant to the president of Ne- 


dick’s, Inc., by Walter S. Mack, Jr., board chairman. 
Mr. Geisler, a former vice-president of the Pepsi-Cola 
Company, was most recently associated with Charles 
Pfizer & Co. ... Trouble in Iran may have an effect on 
this industry’s operations. For if the Lranian oil supply 
is lost to the U.S., there is a possibility of gasoline 
rationing. ... The National Congress of Parents and 
Teachers last month urged that sale of soft drinks and 
candy be banned in the nation’s schools. . . . Squirt’s 
“Never an After-thirst’” campaign is now being di- 
rected toward women readership 
ported that bottlers are showing “no great enthusi- 
asm” for the revival of Carbonated Beverage Week. 
Of 6,250 ballots distributed, only 237 were returned, 
A.B.C.B. members voting as follows: in favor, 160; 
opposed, 55. Non-members, in favor, 20; opposed 2 
The national association is following this up with a 
test ballot mailed recently to all members, to sample 
opinion on a national advertising campaign. While 
sponsored by A.B.C.B., it presumably would be financed 
by contributions from all bottlers, on a case basis. 
Figures showing the maximum obtainable with an 
assessment of lc per case ($10,000,000) to 14¢ per case 
$( 2,500,000) are compared to costs of “white” space in 
national publications, like Saturday Evening Post 
($11.700) and Life ($16,500). On the ballot, members 
are asked to give a simple “Yes” or “No” to the ques- 
tion: “Do you believe A.B.C.B. should engage in a 
national advertising campaign directed to consumers 
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and attempt to raise a fund for that purpose 
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New Jersey Asbury Park 
Missouri Kansas City 


Georgia Savannah 


Tennessee 


Massachusetts Boston 
Ne Ww Mexico 
California-Nevada San Francisco 
Mississippi Biloxi 
Wisconsin Milwaukee 
Texas San Antonio 
Washington Yakima 

Utah Salt Lake City 
Indiana Indianapolis 
Kentucky Louisville 
Illinois Chicago 
Michigan Grand Rapids 
Minnesota 


Albuquerque 


Minneapolis 





1951-52 STATE CONVENTION CALENDAR 


The following State Association meeting dates have been definitely set for the 
1951-52 convention season. Additions to this listing will be made monthly. 


Hotel 


Savery Hotel 
Tampa Terrace Oct. 14-15 
Hotel Bond Oct. 14-15 
Hotel Jefferson Oct. 15-16 
Hermitage Hotel Oct. 21-22-23 
Sedgefield Inn Oct. 21-22-23 
Hotel Warwick Oct. 21-22-23 
Washington, D. C......... Nov. 12-15 
jerkeley-Carteret Nov. 30-Dee. 1-2 
President Hotel Dec. 2-3-4 
General Oglethorpe Dec. 9-10 


Statler Hotel Jan. 14-15 


St. Francis Jan. 28-29 
Buena Vista Feb. 3-4-! 
Hotel Schroeder Feb. 4-5-6 
Gunter Hotel Feb. 10-11-12 


srown Hotel Feb. 2 
Hotel Sherman Feb. 2 
Pantlind Hotel Mar. ¢ 
Hotel Nicollet 


Dates Day 
1951 
Sept. 23-24-25 Sun.-Tues. 
Sun.-Mon. 
Sun.-Mon. 
Mon.-Tues. 
Sun.-Tues. 
Sun.-Tues. 
Sun.-Tues. 
Mon.-Thurs. 

Fri.-Sun. 
Sun.-Tues. 
Sun.-Mon. 
1952 

Mon.-Tues. 
Thurs.-Fri. 
Mon.-Tues. 
Sun.-Tues. 
Mon.-Wed. 
Sun.-Tues. 
Feb. 11-12 Mon.-Tues. 
Feb. 15-16 Fri.-Sat. 
Feb. ‘ Mon.-Tues. 
Thurs.-Fri. 
Wed.-Fri. 
Mon.-Wed. 
Mon.-Tues. 


Jan. 24-25 


Apr. 14-15 
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choose them with confidence... 


they’re the best you can buy 
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LIKE Working for Hurty-Peck” 


S 4 
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VT VOU? 


We are constantly on the look-out for fine young men to join our 


field force. There are many advantages in selling for Hurty-Peck. 


EARNINGS— 


“Pm not rich, but [ like my deal with Hurty-Peck 
because | make good money and they do not put any 


limit on my income.”’—Don Wilson 


Commission Arrangement 

Earnings limited only by ability and energy 
Liberal draw to prevent financial worries 
Exclusive and protected territory 


Salary during short technical training course 


SECURITY— 


“LT have been selling for Hurty-Peck almost 30 years. 
I know that the security they offer is exceptional.” 


Noel Elliott 


Company grou ing constantly since 1903. Bigger and 
stronger today than ever before 

Health and accident insurance at no cost 

1 lifetime career 


Retired field men guaranteed comfortable income 


PLEASANT WORK— 


“TL like being my own boss. The company offers so 
many ways to help me and my customers that selling 
the bottler 


real pleasure.” 


the finest of small business men—is a 
-Walt Sohrweide 


Vian runs his own territory 
Home for most every weekend 
No time-wasting reports 


Genial, pleasant associates 


HURTY-PECK 


Makers of Quality 


INDIANAPOLIS 7, INDIANA 


THE COMPANY— 


“L have worked for several different companies. but 
I have never seen one that did as much to help their 
field men and their customers as) Hurty-Peck.” 
—" Alf” Burr 

Puts the man ahead of the job 

Understands the salesmen’s point of view 

Provides technical training course 

Supplies laboratory equipment for field use 

Honest price list and selling plans 

Experienced sales executives give help and guidance 

without domination 

FREE. services helpful to bottlers 
technical bulletins, laboratory analysis of beverages, 
etc, 


Offers many 


Complete line of high quality beverage flavors . . 
low prices 

Young, progressive group of associates 

Large enough to be big, small enough to retain personal 


uiterest in success of every man 


We would like to contact young men now who are 
clean-cut, ambitious, honest... and who want to sell. 
There are opportunities in the eastern, mid-southern 
and mid-western states. 

If you are interested or know someone who is. 
please write Lew Enkema. Vic e-president, 1423 Naomi 
Street, Indianapolis 7. Ind... who will hold your 
inquiry strictly confidential. Give full information 
and include snapshot if possible. 


& COMPANY 


“Superb”’ Flavors 


SANTA ANA, CALIFORNIA 
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A years 


MEYER BOTTLE CLEANERS 
ALWAYS USED 


204-Q MEYER Simplex Soaker installed. 
Capacity 500 bottles per hour. 


4-P MEYER DUMORE Junior Bottle Cleaner 
installed. Capacity 1440 bottles per hour. 


1950 412-’2P MEYER DUMORE Bottle Cleaner. 
Capacity 7200 bottles per hour. 


Clean, sparkling bottles as delivered by the MEYER Bottle 
Cleaners are an important factor in increasing production! 


Because . . . Nothing Cleans Like a Brush! 


Your quality product, with ingredients always the same, uni- 

formly filled on the MEYER DUMORE Syn-Cro-Mix Filler 

into clean, sparkling bottles cleaned on the MEYER DUMORE 

Write for Bottle Cleaner are a combination that you can doubly be sure 

descriptive bulletin will catch the customer’s eye, bring out the best bouquet and 
flavor of your beverage, increase your business. 


GEO. J. MEYER MANUFACTURING CO. 
CUDAHY, WISCONSIN, U.S.A. 


September, 195] 














= 


PEPPER BOTTLING COMPANY, INCORPOR ATED 


LE. KENTUCKY 
“_ a oo ow 
January 13, 1751 


Of Danville, Ky. 


RE 


Saves Money 
With An 


REST EVANS 
a aanerninhil ie HEATING 
eke tb UNIT! 


Plan Now to Install an 
Evans Heating Unit! 


In any plans to improve your plant, installation of an Evans 
Automatic Heating Unit should come FIRST! Get full infor- 
mation NOW—there is no obligation on your part. 


—e ee oe = iMail This Coupon => 7 


G. C. EVANS SALES COMPANY | 
LITTLE ROCK, ARKANSAS 


Without obligation on my part, | would like to hear 
more about the Evans Automatic Heating Unit. 


[| Mail complete [] Have an Evans representative 
literature call on me in the near future 


FULLY AUTOMATIC! 


NAME 
ADDRESS 


boilers; saves fuel cost, saves labor. 


saves time, saves on insurance, saves 
bottles! Pays for itself many times 


| The Evans Heating Unit replaces 


over! 


Manufactured by G. C. EVANS SALES COMPANY, Little Rock, Ark. 
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Hitch Your Grape Sales 


/ 
to ~~ a 
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The Imitation Grape That Simulates Winey 
Grape Taste... That Stimulates 
Your Grape Business! 

Buy the best and be sure! Join the successful bottlers from coast to 
coast who claim “Vin-Vie is the finest.” Blended with the skill born only 


of long experience, Vin-Vie can bring to your soda the tang and piquancy 
of the crushed grape itself. 


Vin-Vie is 134 oz. goods and available with or without color. Ask your 
Virginia Dare representative. 


Representatives in Principal Cities 1 DARE 


point Co., Inc. 


Bush Terminal Building No. 10 
Brooklyn 32, New York 
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Add beauty to the finest illustration 


with “Scotchlite” Reflective Sheeting 


SIGNS LIKE THIS ONE—called by many, “the 


because of this sensational work ... after two years, 





most beautiful in Boston’’— get more interest when 


made with “SCOTCHLITE” Sheeting the 
miracle reflectorizing that keeps the message before 
the public 24-hours-a-day. 

Here’s what Charles R. Gow, Jdr., prominent 
Massachusetts chain restaurant operator has to 
say about his beautiful sign pictured above... 

“‘Many new customers come to my restaurant 


it looks like new—and continues to bring enthusi- 
astic comments from both old and new customers.” 

Ask your local sign shop to explain how easy and 
inexpensive it is to produce beautiful, full-color 
signs like this. You’ll be pleased when you learn 
how your outdoor advertising messages can become 
“SIGNS OF SUCCESS” when made with 
“SCOTCHLITE” Sheeting. 


GET THIS GENEROUS FREE SAMPLE OF “SCOTCHLITE” SHEETING! 


Write today for free, useful sample of “SCOTCHLITE” Reflective Sheeting — 
enough for your house numbers or mailbox identification. See for yourself how 
this amazing reflective material offers 24-hour advertising impact to truck 
panels and outdoor signs! 


Address "SCOTCHLITE” Reflective Products Division,Dept. AC,Minnesota Mining 
& Mfg. Co., St. Paul 6, Minn 


NAME 

COMPANY 
ADDRESS 

city 

STATE 

Color Preference: 


SILVER 


The 
SIGN of 
hI 445 


ScOTCHLITE 
ECTIVE 
RE ETING 


THE SUCCESSFUL MEDIUM used by successful 
advertisers—all over the country, in all kinds 
of businesses. Write to Dept. NG91.3M Co., St. 
Paul 6, Minn. for name of your nearest supplier. 


YELLOW GOLD 


MIXED COLORS 


Made in U.S. A. by MINNESOTA MINING & MFG. CO., St. Paul 6, Minn., also makers of “Scotch” Brand Pressure-sensitive Tapes 
“Scotch” Sound Recording Tape, ‘‘Underseal” Rubberized Coating, ‘‘Safety-Walk” Non-slip Surfacing, “3M” Abrasives, “3M” Adhesives 


General Export: Minn. Mining & Mfg. Co., International Division, 270 Park Avenue, New York 17, N. Y. In Canada: Minnesota Mining 
& Mfg. of Canada, Ltd., London, Canada 





Illustration shows how “SCOTCHLITE” Reflective Sheeting can be used to give maximum nighttime brilliance. 


Greater Prestige, Taste Appeal, 
with Signs of “Scotchlite” Sheeting 


Your outdoor advertising carries greater prestige, 
sells harder, when you choose the brilliant reflec- 
torized “SIGN OF SUCCESS”’. You'll deliver your 
advertising message with greater selling IMPACT 
all around the clock—because “SCOTCHLITE” 
Reflective Sheeting doesn’t stop selling at sunset. 
It leaps into full color brilliance when touched by 
headlight beams. . . puts on a command perform- 
ance for every passing car! No other outdoor sign 
can match this 24-hour, all-weather performance! 


“THE SIGN OF SUCCESS” gets a “‘best-buy” 
rating from advertisers, too. /t delivers the largest 
number of viewers over the longest period of time— 
at the lowest cost per viewer! 

You can add nighttime effectiveness to your out- 
door advertising, place-of-purchase signs, truck and 
bus markings with brilliant, colorful “SCOTCH- 
LITE” Sheeting. Ask your local sign plant for com- 
plete information—or write today to Dept. NG9! 
Minnesota Mining & Mfg. Co., St. Paul 6, Minn. 


The 
SIGN of 
AIT 345 


ScOTCHLITE 


eFLECTIVE 
SHEETING 


NATIONALLY KNOWN TRADEMARKS are faithfully reproduced 
in their natural colors. At night, these famous names reflect the 
same shape, same color as during daylight hours. 


NEW SMOOTH-SURFACED reflective sheeting 
looks and feels like baked enamel. Easy to clean, 
it retains its fresh sparkling appearance for years. 


Made in U.S. A. by MINNESOTA MINING & MFG. CO., St. Paul 6, Minn., also makers of ‘‘Scotch”’ Brand Pressure-sensitive Tapes, ‘“‘Scotch’’ Sound 
Recording Tape, *‘Underseal"’ Rubberized Coating, ‘‘Safety-Walk"’ Non-slip Surfacing, “3M” Abrasives, **3! Adhesives. General Export: Minn. Mining 
& g. Co., International Division, 270 Park Avenue, New York 1 In Canada: Minnesota Mining & Mfg. of Canada, Ltd., London, Canada 





The Grab 
is for 
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Thirsty youngsters really go for that 
delicious NuGrape Soda flavor. It has 
a certain sparkle and richness every- 
body enjoys. 


NuGrape Soda has universal taste 
appeal—the kind of flavor that builds 
steady, sure volume and good profits. 


In addition, the NuGrape Sales In- 
centive Program is making even the 
best route men move more for bot- 
tlers. It’s a sure-fire volume builder 
that’s stacking up new sales records 
for NuGrape bottlers all over the 
nation. 


Ya Gro 


Company 
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SEALED-IN FLAVOR 


right from California’s sunny groves... 


Cmte, SOA WATER BAS! 
a wee. Care 


Bottle profitably what the consumer Always sold in cans to seal in the 
wants to buy—America’s favorite flavor until you use them. 


CALIFORNIA Exciiaage! 


FRUIT GROWERS EXCHANGE 
Products Department, Ontario, California B fokmae t R 5 


400 West Madison Street, Chicago 6, Illinois 
99 Hudson Street, New York 13, N. Y. i U : Cc 3 S 


orange and lemon drinks, made 
with Exchange fruit juice bases. 
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On a bottling line of a multiple-line plant 


Scraight-cype installation on an 8-wide washer 


Bottling Planis 
A their Profit Mars “ 


A transverse-type installation on 16-wide washer 


This automatic machine will pay for 
itself in a surprisingly short time... 
and then go on saving thousands of 
dollars for many years through better 
production efficiency, savings in mate- 
rials and savings in labor. It has proved 
its worth, time and again, on bottling 
lines ranging in speeds from 80 to 500 
bottles per minute. It can do as much 
for you, too. 
Saves money, saves manpower on 
any size washer 

The RCA Uncaser and Washer-Loader 


s 


A duplex installation feeds two 16-wide washers from one uncaser 


=with the RCA Uncaser and Washer-Loader 


unloads empty bottles from cases— 
with or without cartons—feeds bottles 
to washer, and delivers empty cases to 
the cenveyor system. It brings you 
these benefits: 


@ Increases profits by important savings. 
Works automatically with little super- 
vision. Reduces manpower requirements 
and releases employees for better-liked 
work. 

@ Saves hundreds of dollars per year in 
bottle and case breakage and damage. 


@ Fits all sizes of magazine type washers 


from 8-bottles-wide up to 32-bottles-wide, 
regardless of production speed of washer 
or type of installation. 
@ Uncaser is independent from Washer- 
Loader. Custom arrangement of these two 
units provides flexibility in equipment 
arrangement. 
Investigate advantages 

See for yourself how the RCA Uncaser 
and Washer-Loader can be put to 
money-saving and manpower-saving 
use in your plant—mail coupon below. 

*Manufactured by Atkron, Inc. 


BEVERAGE EQUIPMENT, Dept. 81 V 
Radio Corporation of America 


Camden 2, New Jersey 


Please send me complete information on 
RCA Uncaser and Washer-Loader. 


BEVERAGE EQUIPMENT SECTION 


RADIO CORPORATION Sie is 


of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. N.J. 


Name__ 





Company 











Street 





in Canada: RCA VICTOR Company Limited, Montreal 
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TWITCHELL’S 


BLACK 
CHERRY 


Good for bottlers—because this new flavor natural flavors added—to produce a_ rich, 


stands alone in its ability to win speedy, loyal fruity beverage that does not have to be 
; g 


popularity. That, good friends, is another way labeled “imitation.” It’s a 4-02. item. with 

of saving moola in the bank. Every bottler who sit 

; ; aoa : artificial color added (must be declared) to 

gives it a whirl is amazed at the sales build-up i . 
er ; give an eye-catching dark cherry hue. Requires 

of this treat of treats. ; 


no sodium benzoate. 
Good for thirsty thousands— because 


Twitchell’s Black Cherry captures all the ele- Pwitchell’s rock-ribbed guarantee says it’s 
gance of luscious fruit. In fact, this extract is better than any cherry flavor you've ever 


made from plump black cherries—with other known. Order some today! 
¢ Black Cherry crowns available from Twitchell stock. 


A 


ei pipe LA "£ COMPANY 


y : 
v 82 years of service to bottiers 


CRESTMONT AND HADDON AVES.e CAMDEN 4, N. J. 
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Editorial 


ee 


@ LOW BLOWS 


Fun other night, we witnessed a 
movie of early “frontier days.” For 
the most part, the action consisted of 
several thousand “actors” with toma- 
hawks. gleefully going about burying 
them in somebody’s head. It provided 
an interesting parallel with some of 
the current activities of a segment of 
the soft drink industry. 

What's it all about? Price, of 
course! Dozens of times during the 
past two years, we have placed on the 
record our firm belief that the nickel 
is a dead dodo. The American public 
has forgotten it, the Government is 
neglecting it. other businesses which 
used it are now abusing it—but the 
soft drink industry has turned it into 
an Alamo around which a dire and 
dreadful battle is raging. 


Bottlers are wasting their energies 
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in intra-industry strife while substan- 
tial inroads on their markets are 
being made by new competitive prod- 
ucts, such as the canned and concen- 
trated fruit juices and juice mixes. 
Not all bottlers are involved in this 
bickering. As a matter of fact, be- 
tween 60% and 65% of the bottlers 
raised their prices before the “freeze” 
and in the last 45 days, several hun- 
dred more have done so under the 
OPS special price order. They took 
this step because they were certain it 
was necessary to stay in business. 
They are using resultant profits to 
purchase necessary equipment; to se- 
cure new business; and to consolidate 
their positions and their new prices. 
That’s good, sensible business tactics. 
But we still have about one-third 
of the bottlers involved in sanguinary 
warfare on prices. There is no justi- 
fication for seeking special taxes, or 
for retaliation with the introduction 
of “special” lines at 65c per case, 
while the regular goes along at 80c; 
or for deals and free goods, coun- 
tered by newspaper ads which infer 
that any beverage not selling at a 
nickel is price-gouging the public. 
These “tomahawks” are really 


boomerangs. You just can’t control 
them once they are launched! The im- 
possibility of achieving a single uni- 
form level of pricing because of 
geographical, economic and product 
differentials, complicates the solution, 
but it must be accepted realistically. 

We do not minimize these differ- 
ences, nor the resolution of those on 
both sides of the question to prevail. 
Yet, while this issue of price is grave 
and vital to the very existence of 
every bottler operating at little or no 
profits, it is not new—nor has the 
obvious answer changed. /t must be 
solved by the individual, for the in- 
dividual. You either raise your price 
or you don’t. Either way, the decision 
must be your own and not one dic- 
tated by or dependent on the actions 
of a competitor. 

Exactly one year ago, we editorial- 
ized: 

“An increase in price calls for reso- 
lution and determination—but there 
is a payoff in profitable operations. 
Indecision, inertia and_ selfishness 
also have a payoff; and the time of 
final reckoning is not far off.” 

C’mon, boys, low blows are bad 
business—keep the punches up! 
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ew Price Boosts Made 
ince OPS “Go Ahea 


Many bottlers “marking time” until competitors 
act ... Coke generally holding to the 5c line. 


v7 





Tux price situation in the soft 
drink industry remained virtually 
unchanged during the last month. 
Coca-Cola, the trade’s biggest fac- 
tor and bellwether, showed no visi- 
ble signs of withdrawing from its 
“hold-the-line” stand to take ad- 
vantage of the recently-issued (July 
23) OPS order okaying price in- 
creases up to 96c per case on splits. 

Instead, there were signs that 
the price order had hardened Coke’s 
determination to maintain’ the 
status quo on pricing; most Coca- 
Cola bottlers were still standing 
with parent - company - controlled 
plants behind the 80c price. In some 
areas there were re-appearances of 
Coke newspaper ads emphasizing 
that the product is “still 5c” (as in 
Washington, D. C.), or that the 
wholesale price ‘‘remains un- 
changed” (as in Minneapolis). As 
a consequence, other bottlers of 
smalls, wary of bucking Coca-Cola 
price-wise, reluctantly cancelled or 
delayed establish 


plans to more 


profitable pricing levels*. 


* Notable exceptions are plant 
operators on the high-cost West 
Coast, many of whom established 
above-96c levels prior to the issu- 
ance of the OPS order (example: 
$1.10 in Los Angeles), and who 
are now campaigning for price 
relief ona territorial basis.Other 
bottlers to whom the price order 
is meaningless are the quart 
makers (who were not granted 
any relief), and numerous pro- 
ducers of 12-0z. drinks who feel 
that the 96c ceiling, while per- 
haps satisfactory for the 6-7 
oz. bottlers, does not offer them 
a reasonable profit under today’s 
inflationary conditions. 
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This is the price picture, nation- 
wide, as revealed by a survey of 
state association officials, newspa- 
per and press association reports, 
and spot checks by N.B.G. corre- 
spondents in key territories. 

Coke’s attitude toward the price 
order was perhaps best expressed 
by an official of the giant Coca- 
Cola Bottling Co. of Atlanta, re- 
portedly a 10-million-case-a- year 
plant. Arthur Montgomery, vice- 
president of the firm, flatly declared 
that the retail price had been 5c a 
bottle since 1900, and that his com- 
pany “had no idea of jumping this 
price.” 

The reaction of other Atlanta 
bottlers to this pronouncement was 
tersely summed up by H. H. Wright 
of Pepsi-Cola: “Until Coke changes, 
no other bottler can”. 

Nevertheless, a few increases 
were effected in some areas. Of 
these, the most significant were (1) 
in Miami, where the Miami Bot- 
tlers Association (except Coke) an- 
nounced a raise to 96c per case on 
July 30, and (2) in Detroit, where 
the James Vernor Company and the 
Coca-Cola Bottling Co., Inc. (and 
sub-plants in Wyandotte, Pontiac, 
Monroe, and Ann Arbor, Mich.) 
boosted to 96c. 

Elsewhere in the nation, however, 
the pre-price order levels generally 
were being maintained. These re- 
ports are typical: 

From N.B.G.’s Fresno, California 
correspondent: “Despite the OPS 
ruling, many bottlers have an- 
nounced that they plan no increase 
from the present prices of 85c and 
90c a case. They expect retail prices 


to remain generally at 5c for the 
6-0z. bottle and 6c for the 12-oz. 
size.” 

From the Abilene, Texas Morn- 
News (July 28): 
“Spokesmen for five Abilene bot- 
tling firms could foresee no imme- 
diate price boost in the 5c soft 
drink. 
85c per case as the standard whole- 


ing Reporter 


All are now charging 


sale price, with retailers charging 
a nickel per bottle. 

“*We are trying to hold the 
line’”’, Nib Shaw, manager of the 
Texas Coca-Cola Bottling Co., said, 
adding that “‘we don’t anticipate 
any immediate price rise’ ” 

From Thomas F. Mansfield, New 
Jersey Bottlers of Carbonated bev- 
erages: “No bottler in New Jersey 
has availed himself of the benefits 
contained in the special soft drink 
industry pricing order, as far as I 
have been able to ascertain. .. .” 

Following is a round-up of the 
price situation and developments in 
other key areas: 


ALABAMA 

“There have been no changes as 
far as I know,” advised James C. 
Lee, Jr., of the Alabama Bottlers 
Association. “This State had quite 
a few increases previous to the date 
of the freezing, but it is the feeling 
that before the first of the year 
there will be some _ additional 
changes in this territory and all of 
us look forward very much to see- 
ing a general 96c price throughout 
the State.” 


ARKANSAS 
Carl N. Bellingrath, Sr., presi- 
dent of the big Coca-Cola Bottling 
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Co. of Arkansas, with headquarters 
at Little Rock, asserted that the 
OPS order will have no immediate 
effect on the Coke price. “At the 
present time, we do not contemplate 
making any change. I don’t know 
what will happen in the immediate 
future,” he said. Winston Moody, 
president of the Little Rock Dr. 
Pepper Bottling Co., felt similarly: 
“For the present, there will be no 
increase”. As for other parts of 
Arkansas, “there have been no 
changes,” reported Tom S. Richard- 
son, an official of the state bottlers’ 
association. 


CONNECTICUT 


Carl F. Schirmer, secretary of 
the Connecticut Bottlers of Car- 
bonated Beverages, reported: “Only 
Schueler Brothers, Inc. and the Va- 
runa Spring Water Company, both 
of Stamford, have increased prices. 
These two bottlers have raised their 
price from 80 to 90 cents on the 
split bottle. It is regrettable that 
only these two have taken advan- 
tage of the order as we know that 
the industry is so economically un- 
sound.” 


FLORIDA 


Outside of the Miami territory, 
where the wholesale level was 
upped to 96c per case by 17 bot- 
tlers (except Coke), price levels 
throughout the State remained 
firm. 


GEORGIA 


The State is solid at the 80 to 
85-cent level, mostly .the former, 
R. W. Gould, secretary-treasurer of 
the Georgia Bottlers’ Association, 
put it bluntly: “We have not had 
any increase in price in the State.” 


ILLINOIS 


“As far as I can find out there 
have not been any major changes 
since the order came _ through,” 
C. G. Chenoweth, State association 
secretary, reported. “So many of 
our bottlers were above the 80c 
mark at the time prices were 
frozen.” 
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INDIANA 
An official of the State’s largest 
operation — James Yuncker of the 
Coca-Cola Bottling Co., Indianapolis 
said Coke will continue to main- 
tain the 80c wholesale, 5c retail 
level. 


IOWA 


Edward A. Kimball, secretary- 
treasurer of the State bottlers’ or- 
ganization, estimated that “about 
75% of the bottlers in Iowa have 
gone up to 96c”, but did not indicate 
whether this was accomplished be- 
fore or after the issuance of the 
soft drink industry pricing order. 


KENTUCKY 


“To my knowledge, there has not 
been a bottler in the State of Ken- 
tucky taking advantage of the re- 
cent special soft drink industry 
pricing order’, Fred B. Welch, sec- 
retary-treasurer of the Kentucky 
State Bottlers Association, re- 
ported. 


LOUISIANA 


Bottlers in the State’s largest 
city, New Orleans, are standing pat 


“at a nickel. They include: Coca- 


Cola, Zetz Seven-Up Bottling Co., 


Inc., Jefferson Bottling Co., Pepsi- 
Cola Bottling Co., Canada Dry Bot- 
tling Co., Barq’s Beverages, Inc.; 
Blue Seal Bottling Works, and 
Orange-Crush Old Colony Bottling 
Co. 


MICHIGAN 

In the Detroit area, Coca-Cola, 
Vernor’s Ginger Ale and Nesbitt’s 
Orange (10-0z.) moved to 96c, join- 
ing others (Pepsi-Cola, Squirt, 
Seven-Up, etc.) who had upped 
their levels prior to the pricing 
order. Other smalls in the city are 
being wholesaled at from 80 to 90c. 
Highest-priced small in Detroit is 
12-0z. Pepsi at $1.10 (the 8-oz. is 
at 96c). 

In the Flint-Saginaw territory, 
little price activity was reported. 
Coke plants in Kalamazoo, Grand 
Rapids, Jackson, Flint, Lansing, 
Sturgis and Adrian, are still selling 
at 80c. Some other Coke plants are 
at 96c (Port Huron and Muskegon) 
and some are at 90c (Battle Creek 
and St. Joseph)—but these in- 
creases were effected prior to the 
OPS order. 

In Michigan’s upper peninsula no 
price changes were expected; most 
bottlers in this territory raised 





the bottler. 





PRICE ORDER AMENDED 


The soft drink industry’s pricing regulation, SR-43, was 
amended on July 30 to make its provisions applicable to 
bottlers whose sales are made to or through distributors. 

The action was taken as Amendment | to SR-43, and 
permits bottlers selling to distributors to increase their cei!- 
ing price on 6-12 ounce products to 96 cents per case or by 
16 cents a case, whichever is less. Distributors may increase 
their prices to retailers by the same extent as increased by 


Retailers will continue to price bottled soft drinks under 
Section 5 of SR-43 regardless of whether these products are 
purchased directly from the bottler or distributor. 

If new ceiling prices are established under Amendment 1, 
they will not become effective until after notice has been sent 
by the bottler to the Director of Price Stabilization, by regis- 
tered mail, setting forth the proposed ceiling price and data 
showing that price is authorized under the provisions of 
GCPR SR-43 Amendment 1. Such notice must contain infor- 
mation showing the old price level as well as the new ceiling. 
No acknowledgment or approval by OPS is required. 

The amendment also clarifies the tax provision of SR-43, 
and states that where any state or local tax has been removed 
or decreased since January 25, 1951, and the tax was a part 
of the ceiling price, the ceiling price must be reduced by the 
exact amount of the tax thus eliminated. 
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NOTICE 


To DEALERS and CONSUMERS 
of Soft Drinks 


In The Greater Miami Area 





case of 24 bottles. 


these adjustments to be made 





On July 23, 1951 The Office of Price Stabilization authorized bottlers of 6 to 12 ounce bottle 
size whose prices were frozen by the general price freeze at low levels to raise their whole- 


sale prices a maximum of 16 cents, providing the resultant price does not exceed 96 cents for a 


In permitting the increases, O.P.S. pointed out that the Senate Select Committee on Small 
Business, after a 1950 Survey of the soft drink industry, estimated that two-thirds of the na- 
tion's 6,500 soft drink bottlers were losing money or barely breaking even. 


To correct this situation some bottlers had raised prices before the General Ceiling Price Reg- 


ulation freeze, while others were in the process of doing so. This regulation now permits 


Supplementary Regulataion 43 to GCPR authorizing the adjustments also provides for retail- 
ers to adjust prices to reflect wholesale prices. 








ning Monday, July 30, 1951. 





In view of the findings of the Senate Select Committee on Small Business 
and the authorization of the Office of Price Stabilization permitting in- 
creased prices, practically all soft drinks, in botties up to and including 12 
ounces, in the Greater Miami Area will be 96 cents per case wholesale begin- 


Miami Bottlers Association 








MIAMI BOTTLERS RAISE TO 96 CENTS 


This newspaper ad heralded a price jump to 96c by 17 bottlers in the 
Greater Miami area on July 30—exactly one week after the OPS price 
order was issued. However. few bottlers in other parts of the nation 


followed the lead. 





prices generally about a year ago. 

William E. Kreger, president of 
the Michigan bottlers’ association 
(also Mayor of Wyandotte), pointed 
out that 
still cutting 


“a very few bottlers are 
under 80c in some 


areas.” 


MINNESOTA 

The Minneapolis price picture is 
confused, it appears from a state- 
ment by James Henry, of the Min- 
nesota bottlers organization. He re- 
ported these developments: “Seven- 
Up raised cartons to 96c but stayed 
at 80c on plain. Also in Minne- 
apolis, Barq’s has a small bottle at 
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64c and Coke sells all flavors at 
66c ... it is pretty definite Coke 
will make no change.” 


MASSACHUSETTS 

“IT do not know of a single in- 
stance where a price increase has 
been put in effect,” Frank T. Vesce, 
State association secretary, advised. 
“And no information has come to 
my attention that any of the lead- 
ing franchise or independent bot- 
tlers plan such a move in the imme- 
diate future. The only ones selling 
above the old established prices are 
those who made price adjustments 
prior to the freeze order and they 


are apparently pleased with the 
results. 

“The Metropolitan Boston area, 
particularly, is in a low state, price- 
wise. The unseasonably cold wea- 
ther has no doubt been a contribut- 
ing factor to the many free deals 
which have been offered. In addi- 
tion, there has been more consumer 
Summer 
than at any time in the past.” 


coupon promotions this 


MISSOURI 

Charles A. Hautz, secretary of 
the Missouri Bottlers of Carbon- 
ated Beverages, reported that bot- 
tlers in St. Louis, Springfield, and 
Jefferson City raised prices to 96c, 
with Pepsi-Cola and Hires in St. 
Louis at $1.00. He did rot indicate 
whether these were post-price order 
boosts. 

Mr. Hautz also stated that Han- 
nibal bottlers are getting 96c and 
that there were some raises at Flat 
River. He further divulged that 
Royal Crown and Pepsi-Cola in 
Kansas City are getting $1.00 per 
case, but that there were no post- 
order raises here. 


NEBRASKA 

“Nearly all the bottlers in the 
state of Nebraska, outside of the 
Omaha and Fremont markets, had 
raised their prices prior to the price 
freeze,” J. G. Sawicki, of the 
Nebraska association, reported. 

“I believe that no immediate 
change will be effected in the areas 
not already up. I know of no in- 


creases.” 


NEW JERSEY 

“As far as I have been able to 
ascertain, no bottler in New Jersey 
has availed himself of the benefits 
contained in the special soft drink 
” Thomas 
F> Mansfield, state association offi- 


industry pricing order, 
cial, declared. ‘“‘Had this order been 
released in March or April the pres- 
ent conditions might have been 
improved. 

“Many plants also would like to 
increase deposits but owing to the 
chaotic conditions they do not feel 
the stores would pay the additional 
deposits. Volume in sales has gone 
off in the majority of plants. 
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“Many plants are selling 6-, 7- 
and 8-ounce sizes at 70 cents per 
case. Some plants are selling 10- 
ounce for 75 and 80 cents. Most 
plants 12-ounce 
bottles are getting 96c. Some retail 


handling 10 and 
stores have dropped their price to 
five cents but the majority of out- 
lets are getting six The 
family size bottle is selling from 
$1.60 The 
larger plants are selling for $1.60. 
The majority sell at $1.20 or $1.44 
per case. 


and $1.00. 


cents. 


90 cents to per case. 


The remainder sell at 90c 


“Four plants have closed since 
May. 
ship. 


Seven have changed owner- 
We expect more closings by 
September and quite a few are try- 
ing to sell. 

“The weather this season, except 
June, has been excellent. 

“All bottlers are asking the ques- 
tion—-Where are we heading? No 
one seems to have the answer.” 


NEW YORK 


“The majority of bottlers of New 
York State, handling up to 12 ounce, 
increased their price to 90 and 96c 
some time ago, reported J. R. Van 
Schoonhoven, executive secretary 
of the State bottlers’ association. 

“However, the 
Cola plants which covers central 
New York, fifteen in all, are still 
selling Coca-Cola for 80c with no 
indication of an 
Bottling Company of 
Troy, which also operates Kingston 
Seven-Up, has not raised to 96c be- 
cause of the position maintained by 
the Coca-Cola plants. These are the 
only two Seven-Up plants in this 


chain of Coca- 


increase. The 
Seven-Up 


State not getting 96c.’ 


NORTH CAROLINA 


Frederick O. Bowman, executive 
secretary of the North Carolina as- 
sociation, presented this picture: 

“No upward trend has developed 
in the state as a result of the re- 
cent price order. We made a close 
check of newspapers of the state 
the first week after the order was 
announced, and there was no indi- 
cation whatever that increases were 
being contemplated unless Coca- 
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Cola led the way, which so far they 
have declined to do. 

“With very few exceptions the 
80c per case price is the selling 
price all over the state. Bottlers in 
the Asheville area increased to 96c¢ 
prior to the freeze date (Coca-Cola 
and Grapette holding to their for- 
mer 80c and $1.00 per 24- and 30- 
bottle respectively). Since 
that time, however, Dr. Pepper has 
dropped back to the 80c figure, 
though other products that firm 
bottles are still at 96c. 

“In the Hamlet area, Coca-Cola 


cases, 


and Dr. Pepper boosted wholesale 
prices to 85c per case last fall, and 
the 12-ounce drinks moved to 96c 
per case. The increase is still in 
effect, I understand. 

“In Winston-Salem Pepsi-Cola 
went to 96c in 12-ounce size prior 
to the date, but their 8- 
ounce bottle and all other soft drinks 
in the area continue at 80c.” 


freeze 


NORTH DAKOTA 
“There 


price 


been no beverage 
North Dakota 
bottlers in the past several weeks, 
although nearly all bottlers in the 
state increased their prices in the 
past year to two years,” J. R. Ber- 
nabucci, secretary of the North Da- 
kota Bottlers’ 
nounced. 


have 
increases by 


Association, an- 


OHIO 

This State shows some activity. 
within the State 
which have raised prices are the 
Grapette Bottling Co. of Kingston; 
Miller Mari- 
etta; Crystal Springs Bottling Co., 
Marietta; Fayette County Coca- 
Cola Bottling Co., Washington CH; 
Bottling 
Marion; Bellefontaine Coca-Cola 
Bottling Co., Bellefontaine; Ver- 
nor’s Bottling Co., Toledo, and Nes- 
bitt Bottling Co., Toledo. Selling in 
Ohio, but West Vir- 


ginia, where a new special tax is in 


Among plants 


Beverage Company, 


Marion Coca-Cola Co., 


domiciled in 


effect, the following are reported to 
have raised prices: Parkersburg 
Bottling Co., Parkers- 
burg, West Virginia; Parkersburg 
Bottling Co.; 


Bottling 


Coca-Cola 
Sunset Parkersburg 


Pepsi-Cola Company ; 


Continuous Quality 
Continuous Price 
He wholesale price of Coca-Cola 
remains unchanged, just as the 


quality of Coca-Cola has remained 


unchanged year after year. 
| 
! 
] 
COCA-COLA BOTTLING 60. 


——— 
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NO CHANGE... 


Coca-Cola Bottling Co. of Minne- 
apolis used this newspaper ad (after 
the release of the price order) to 
stress the point that “the wholesale 
price of Coca-Cola remains un- 
changed.” 





Parkersburg Nehi Bottling Co.; 
and Parkersburg Canada Dry Bot- 
tling Co. 


OKLAHOMA 


“To my knowledge no bottler in 
Oklahoma has taken advantage of 
the Soft Drink Price Order,” W. H. 
Schroeder of the Oklahoma Bottlers 
of Carbonated Beverages, reported. 
“T don’t believe we will have a gen- 
eral price increase in the State for 
some time, but it will eventually 
come, especially after the summer 
volume is over, starting in the small 
towns and gradually moving to the 
larger cities, as some of the large 
volume bottlers are still making a 
profit.” 


OREGON 

The price order is virtually mean- 
ingless in this State as it is in 
Washington, and most of Califor- 
nia. For most bottlers in these 
areas were selling at 96c or higher 
before the “freeze”. As the Oregon 
Bottlers of Carbonated Beverages 
put it: “Probably the most impor- 
tant factor in the new price regula- 
tion order (to us) is no rollback.” 


SOUTH CAROLINA 

“There have been no changes in 
the wholesale price of soft drinks in 
South Carolina, to my knowledge, 
during recent weeks. Most of the 
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price changes in South Carolina 
were instituted during the months 
of September and October of last 
William E. Chandler, Jr., 
Secretary of the South Carolina 
Bottlers of Carbonated Beverages, 


year,” 


declared. 


SOUTH DAKOTA 
“According to latest 
there were only two spots in our 


reports, 


State which could have raised their 
prices since the recent pricing or- 
der,” F. W. Witte, secretary of the 


South Dakota Bottlers’ Association, 
reported. 

“For a while it looked as though 
one of these areas (Sioux Falls and 
vicinity ) would move to the 96c limit 
but something happened and nothing 
was done. There is a possibility of 
a price increase in conjunction with 
an increase in deposit later in the 
year, but not now. 

“All we have from the other area 
(Watertown and vicinity) is that 
no price increase has been an- 
nounced.” 





Chiseling on Price 
May Bring Back 
Tax on Soft Drinks 


Lawmakers Consider nent 


Levy That Brought $28,000,000 Per 
Biennium as Sellers Pocket Saving | 





Jin force. 


A growing sentiment for reimposition of the tax on soft 
drinks was evident among State legislators in the Philadel- 
phia district yesterday, as they sharply criticized retailers 
selling soda pop at prices in excess of price ceilings. 

Some of the legislators suggested that since the public} 
was still paying the tax in the form of an overcharge, its con- 
itinuance would provide added benefits for the State. 

They pointed out that the State had given up an impost 
which produced $28,000,000 for each of the bienniums it wa 


: 








One of the representatives, Joseph A. Scanlon, head of 
| the Democratic delegation from this city, stated he had com- 


PROBLEM AND POSSIBILITY 


Bottlers of Pennsylvania are facing a new and serious problem as an 
aftermath of the “death” of the State's 20%, tax on soft drinks. Chiseling 
retailers continued to sell beverages at the old tax-heightened levels, 
despite warnings from OPS and repeated instructions from bottlers to 
reduce prices by Ic a bottle (see story July issue, page 23). Inspired 
by a series of articles in the “Philadelphia Inquirer.” from which the 
above clipping is reproduced (Aug. 27) legislators are agitating for 


re-imposition of the tax. 





TEXAS 


“There has been no change in the 
wholesale price of carbonated bev- 
erages, nor has there been any 
change in the deposit on bottles and 
cases, as far as I have been able 
Virgil Musick, Sec- 
retary of the Texas bottlers organi- 


to ascertain,” 


zation, reported. 

“T have been in contact with the 
members of the Board of Directors 
of the Texas State Bottlers’ Asso- 
ciation, which represents a good 
cross section of the State of Texas. 
All of these men reported the same 
thing—there had been on change in 
their portion of the State to their 
certain knowledge. 

“T have talked to several bottlers 
in various parts of the State that 
desire a change, at least up to the 
maximum amount allowed under 
the OPS ruling, but they hesitated 
to make any change unless their 
competitors did likewise. . .” 


VIRGINIA 


N.B.G.’s Virginia correspondent 
reported that the 5c soft drink is 
“still on a firm basis” in Richmond 
and Petersburg. 

Bottlers in Richmond offered the 
same opinion: “We will go up when 
the price increase locally is 100°.” 


WEST VIRGINIA 


The Bluefield Coca-Cola Bottling 
Company announced an increase in 
its wholesale price from 80 to 96c, 
not including the State’s beverage 
tax. Otis Bivens, sales manager of 
the firm, declared that the tax and 
increased necessitated the 
price boost, but added he hoped he 
“would be the leader in returning 


costs 


to normal prices when this situa- 
tion is straightened out.” 


WYOMING 


“To my knowledge, every bottler 
in Wyoming had a higher price 
than that allowed under the new 
regulation as they had all raised 
John J. 
Dregoiw, secretary-treasurer of the 
Wyoming Bottlers Association, re- 
ported. 


prior to price controls,” 
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Among the nationally-known sights that bottlers and supplymen will want to “take in” 


SIGHTS TO SEE 


Court Building and the Jefferson Memorial. 


at the forthcoming national convention-exposition in Washington, D. C. are the Supreme 


Convention-Exposition 


Looms Big... 


Less than three months away, the 195] A.B.C.B. Annual 
Meeting and Show promises to be the largest in years. 


hous than three months away, 
the forthcoming National Conven- 


tion-Exposition, to be held in 
Washington, D. C., November 12- 
15, promises to be one of the best- 
attended A.B.C.B. meetings in 
years. 

For one thing, this: is the first 
time in industry history that a na- 
tional convention-exposition will be 
held in the nation’s Capitol, and 
many delegates may be expected to 
make the event a combination busi- 
ness-and-pleasure trip. 

Secondly, many bottlers and sup- 
plymen who have been planning to 
visit their Congressmen probably 
will do so during the convention. 

Thirdly, exhibit space has been 
moving fast. And this is always a 
good sign. At last report, only half 
a dozen spaces remained. 

Fourth, 


Washington—easy travel distance 


within 600 miles of 


are 3,285 plants. 
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Lastly, and by no means least im- 
portant, is the fact that a “live” 
convention is indicated. To the sur- 
prise and satisfaction of everyone 
A.B.C.B. 
up” on the price question last year, 


present, really “opened 
and it is not unreasonable to as- 
sume that a “‘no-holds 
barred” meeting will follow this 
year—particularly since the big 
price problem still has not been 
wholly resolved. 


similar 


Substantiating these indications 
of a big-attended meeting is a re- 
cent report from Washington that 
hotel accommodation requests are 
“continuing to pour in” to the 
Housing Bureau operated by the 
Greater National Capital Commit- 
tee. 

Requests for reservations from 
both exhibitors and bottlers are be- 
ing received at a rate equal to the 
pace that was established for the 
first postwar National affair held 
in 1947, it was stated. 


Clarence A. 
the Greater National Capital Com- 
mittee of the Washington Board 
of Trade, which is operating the 
convention housing bureau, re- 
ported to the A.B.C.B., that “be- 
cause of the deluge of reservation 
requests for the A.B.C.B. and other 
conventions during October and 
November, there has been some de- 


Arata, Manager of 


lay in processing those for the 
A.B.C.B. Convention-Exposition. 
“We are now working on them, 
and very shortly all current re- 
quests from bottlers and suppliers 
for hotel rooms for the November 
meeting will have been processed 
through this office. The first flood 
of room requests was sufficient to 
fill two or three of the prominent 
downtown hotels, but we have an 
ample number of rooms in other 
first-class hotels, and I am confident 
we shall have no trouble housing 
the A.B.C.B. group. But requests 
for rooms should be sent in prompt- 
ly, addressed to the Greater Na- 
tional Capital Committee Housing 
Bureau, 204 Star Building, Wash- 
ington 4, D. C.” 
Incidentally, the 
panies who have 


supply com- 
already been 
“signed up” for the Big Show are 
listed on the following page: 
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| List of Exhibitors 





F ov0winc is a listing of supply companies who Empire Box Corporation 

have already been assigned booth space at the forth- G. C. Evans Sales Company 

coming A.B.C.B. National Beverage Exposition, Nov. The Filter Paper Co ; 

ee : : . Firstenberg Bottlers’ Equip. Co., Inc 

12-15, in Washington, D. C. . ‘ res 
yd a Se eer rere ee eee ey ee 67 
Foote & Jenks Incorporated 138 

EXHIBITORS Ford Division of Ford Motor Co 214 

American Bottler Frontier Manufacturing Company 639 

American Coating Mills, Inc 460, 458 The Frostie Company 944, 646 

American Manufacturing Company.................525 Gaylord Container Corporation 

American Partition Corporation 614 General Hydro Co 

Anchor Hocking Glass Corporation ...341, 343 General Vending Machine Corporation 

Armstrong Cork Company ; Gideon-Anderson Lumber Company 

Artkraft Manufacturing Corporation. . 56 Glenshaw Glass Co., Inc 

Atlanta Paper Company oe 325 Godchaux Sugars, Inc......... 

Atlas Metal Works.. aie ara The Goody Company 662 

B-1 Beverage Company 3 The Grapette Company Inc : 312 

Barq’s Incorporated 337 Green & Green 146 

Barry-Wehmiller Machinery Co...... .. dO! Lou W. Harvey.... 642 
The Heil Co 604 
The Herman Body Company....................-.-D51 

Bireley’s Div. General Foods Corp ¢ Hesse Carriage Company 638, 636, 634 

Blue Seal Extract Co., Inc... ae Heyman Process Company eae 160 

Bond Crown & Cork Co 5 The Charles E. Hires Co 247 

Bottlers Appliances Incorporated f ; ee a ee 656 

Bottling Industry vein Cie Hurty-Peck & Co Fisiei 240 

Brockway Glass Company, Inc... ean } W. H. Hutchinson & Son, Inc 

Brown Manufacturing Co., te ae Ideal Dispenser Co 

Burns Bottling Machine Works, Inc........... .. 405 Infileco Incorporated 

California Fruit Growers Exchange ere International Harvester Company 

Canada Dry Ginger Ale, Inc... es es F. L. Jacobs Co 

Cardox Corporation a gtnkaten ss . .56% The Julep Company 

Chain Belt Company of Milwaukee..................408 Kisco Boiler and Engineering Co 

Chattanooga Glass Company a Knox Glass Bottle 

Cherry Blossoms Manufacturing Co ; H. Kohnstamm & Company 

( ie RR 0 EE reer 

( Kol-Flo Kooler Co 641 

¢ 316 Archie Ladewig Co 

Citrus Products C 2 Laurens Glass Works, Inc 

Clark Equipment Co., Industrial Truck Div } J. F. Lazier Mfg. Co., Inc 

Clicquot Club Company owen A. J. Lehman Co 

Cloverdale Spring Company 5 Liberty Glass Company 

The Coca-Cola Company.... ‘ RE SI, WII 5 ow Sine 0 cee mi hicac pew ens smeee 26% 

Coek’n Bull Ginger Ale........ccccceee The Liquid Carbonic Corporation 401, 402, 501 

Commercial Filters Corporation.......... 609 Lucky Club Co 666 

Consolidated Cork Corporation 246 Ludford Fruit Products Inc 

Consolidated Siphon Supply Co., Ine 407 Majestic Siphon & Box Mfg. Co 

Corn Products Sales Company Pee 447 Marbert Products, 

The Crown Cork and Seal Co... 308 Mason & Mason Incorporated 

Dad’s Root Beer Company vas Se Mathieson Chemical Corporation 

The Delaware Punch Co. of America.... 326 

De Lisser Extract Co., Inc.. 

Diamond Alkali Company .- OBI Metal Glass Products Company 

The Diversey Corporation. . Geo. J. Meyer Manufacturing Co 

Dr. Pepper Company siete ticebn aim ack ga one Miller Hydro Company 

Dr. Swett’s Root Beer—O-So Grape Co., Inc......... . 238 Mission Dry Corporation 

Bruce Dodson and Company........ 2 SEMEN, Geo 0c tv cic div acid nwvewssawe cee 2 

Dostal & Lowey Co., Inc... hqeeaee 2 Mojonnier Bros. Co 

The Double Cola Co 

Edward Ermold Company. . 





This Listing continued on page 30 
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3c Carton Deposit 


Big Success 
In Lincoln, Nebraska 


Eight bottlers in city unanimously endorse it. All report large 
savings, no volume loss, since plan was adopted two years ago. 





Sor drink bottlers in Lincoln, 
Nebraska, one of the few cities in 
the United States where a 3-cent 
per carton deposit is required, are 
enthusiastic about the sound busi- 
ness principle of the plan which has 
been in effect nearly two years. The 
plan has been highly successful. 

A just-completed survey con- 
ducted by National Bottlers’ Ga- 
zette revealed that the eight Lin- 
coln bottlers were unanimous in 
recommending adoption of the 
practice by bottlers everywhere. 

The plan was put into effect 
simultaneously in October, 1949 on 
a co-operative basis through the 
Bottlers Council. The 
method of its introduction was 


Lincoln 


NO REMINDER NECESSARY 


Lincoln, Nebraska coasumers have 
become so accustomed to the 3c 
carton deposit that beverage dis- 
plays no longer carry a “reminder” 
to pay it. 
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quite simple. No extensive promo- 
tion was required. Routemen ac- 
quainted the retailers with the pro- 
posed 3-cent carton deposit and con- 
sumers were apprised by means of 
a poster prominently displayed in 
the stores. 
.Here is what the placard said: 


CARRIER DEPOSIT 


6 Bottles (.02) Be | 
Cardboard Carrier 03 
Total AS 
Cardboard Carriers Will be 
Redeemed at Deposit Price 
Bottlers Council 
Was any opposition encountered 
in putting the deposit plan across? 
Generally speaking, very little. 
In the beginning a few retailers 
balked at handling the extra 3-cent 
charge, but they soon swung into 
line. One reason for the success of 
(rather than a detriment to) the 
plan, several bottlers pointed out, is 
the fact that consumers have an 
investment in the carrier, just as 
they have always had in the bottles, 
and this is an incentive to return 
the carrier. 


Saving: $2,000 Per Bottler 


Desirability of the plan is readily 
seen in the tremendous saving in 
carton expense. Where heretofore 
about three-fourths of the cartons 
were lost on the first trip, a carton 
now makes 7 trips before it be- 
comes necessary to replace it. One 
bottler estimated the saving on this 
item alone at $2,000 a year to each 
bottler in Lincoln, or a total of 


$16,000. This probably is conserva- 
tive. 

All of the bottlers agree that the 
3-cent deposit has not affected busi- 
ness adversely, and, if anything, 
has resulted in increased sales. A 


factor that is pleasing to the re- 


tailers is the even amount of the 
total deposit for bottles and car- 
ton—15 cents. This eliminates the 
nuisance of handling small change 
when only a 12-cent bottle deposit 
was required. 

What prompted the bottlers to 
adopt the carton deposit? 

Fundamentally, economic neces- 
sity plus paper shortage and con- 
stantly rising costs of other items. 

What was happening to the car- 
tons that caused such a big non- 
return? 

When the consumer treated them 
as a free article, there was no need 
to handle them carefully, they were 
allowed to get wet or were crumpled 
and were being used to kindle 
fires, etc. One observer reported as 
many as 300 were tossed into a 
bonfire at a pep rally. 

The following bottlers gave their 
views in the survey: 

Jeff Martin of Coca-Cola; Roy 
Goodale, Dr. Pepper; Walter Win- 
ters, Lincoln Bottling; Jack Beard, 
Nehi; Frank Weber, Nesbitt’s; 
Robert Hudson, Pepsi-Cola; R. A. 
Poindexter, Cliquot Club; and 
Carl Hudson, Seven-Up. 

Individual comments on the car- 
ton deposit from these bottlers fol- 
low: 
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Getting Ten Trips 


R. A. Poindexter: “I am 100 
per cent in favor of the 3-cent de- 
posit and recommend it to bottlers 
throughout the country. We have 
been getting carton returns on as 
many as 10 trips, where the aver- 
age before was around one and a 
half trips.’ 

Roy Goodale: 
ter of 


that it 


“It is just a mat- 


good business. I estimate 


has cut down our carton 


losses 50 to 70 per cent and sales 
have not dropped. It is a good thing 
for any bottlers’ group.” 

Jeff Martin: “We are getting six 
times as many cartons back as we 
did before. We urged the consum- 
ers to let us do the replacing in- 
stead of throwing the cartons away 
or burning them. Everyone co-oper- 
ated and a big economic waste has 
been eliminated. The new plan has 
helped increase sales and cut down 
replacement expense.” 

Robert Hudson: “The 3-cent car- 
ton deposit 


plan is working very 


We 
only about one-fourth as many car- 


satisfactorily. are replacing 
tons as we did before and the cost 
of furnishing cartons has been cut 
about three-fourths. At first, about 
one out of ten retailers said they 
would quit handling cartons, but in 
about sixty days all were taking 
them. We never see the cartons be- 
ing burned any more. Retailers are 
more the handling of 
them, and people keep more soft 


careful in 


drinks on hand because it is easier 
to keep merchandise in cartons.” 
Jack Beard: “We only buy about 
one-fourth as many cartons as be- 
fore. Where formerly we were only 
getting back about 20 per cent ot 
our cartons the return now is about 
70 per cent. I certainly endorse the 
deposit plan enthusiastically.” 


“Most Sound Practice” 
Walter Winter: “It 
sound practice established in 


is the most 
the 
last five years and should have been 
in effect during the war. Each bot- 


tler 


dollars a year. People are not as 


saves a couple of thousand 
neglectful and the plan has been 
99 per cent acceptable. Our carton 
losses have been cut 85 per cent. 
There has been no objection from 
the people.” 

Carl “The 
posit plan is working fine and is a 


Hudson: carton de- 


big money saver. I was surprised 
at the large number of cartons that 
are being returned. I would esti- 
losses have been 


mate carton 


= 


10 per 


our 


cut down cent. I strongly 
recommend the plan.” 
Frank Weber: “The 


posit is a definite necessity and has 


carton de- 


been working very favorably. Re- 


tailers as well as consumers are 


taking better care of the cartons 
because the deposit value 


on them. In my opinion it is poor 


puts a 


business not to have the carton de- 
posit plan. Our carton losses have 
been cut down 75 per cent.” 
Bottlers 
the same thing? 


elsewhere—why not do 








CONVENTION EXHIBITORS ... Continued from page 28 


EXHIBITORS 


Morris Paper Mills 

Mundet Cork Corporation... aie 
NATIONAL BOTTLER’S GAZETTE 
Nationa! Cylinder Gas Co.. ee 
National Fruit Flavor Company Inc. 
National Rejectors, Inc.. 

Nehi Corporation. ‘ 

Nesbitt Fruit Products, Inc. 

National NuGrape Company 

Oakite 
Orange-Crush 


Inc.. 
Co.. ; ? 
The Orange Smile Syrup Company 


Products, 


Owens-Illinois Glass Company. . 
Pal eae Ma reeae 
Penrith, Akers Manufacturing Co. 
Pepsi-Cola Company. 

The Permutit Company. 

The Pfaudler Co.. ieaiach 

Chas. Pfizer & Co., Inc.. 

Potter & Rayfield, Inc... 
Progress Refrigerator Co.. 


Ine. 


Pure Carbonic Company 


RCA Victor Div., Radio Corp. of America 


Riverside Manufacturing Company 

S and S Products Co.. 

Salient Flavoring Corp.. 

c. O. & W. D. Sethness Company 

The Seven-Up Company : 

Solvay Sales Div., Allied Chemical & Dye 
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BOOTHS 


Specialty Engineering Company. 
Spielman Company Inc.. 
The Squirt Company....... 
Standard-Knapp Div. of Emhart 
Sun Spot Company of America 
Superior Chemical Products, Inc 
Thatcher Glass Mfg. Co., Inc 
Towmotor Corporation.... 
Machine Co 

Ine.... 


, 440 
. 108 
435 


209 


Tri-Clover 

Tru-Ade, 
220 
421 

20, 419 


999 


S. Twitchell Co 


129 
121 
506 
428 
412 
655 


Virginia 
Volekening, Inc 


Western 


Corp. 


True Manufacturing Company. 


Union Sales Corporation. . 
van-Ameringen-Haebler, Inc. ..... 
James Vernor Company 

Dare Extract Co., Inc 


Walker-Wallace, 
Warner-Jenkinson 


444 
628 
.6385 
.215 
515 
637 
508 
661 
408 
427 
665 
534 
650 
631 
. 340 


Manufacturing Co. 


Incorporated 
Mfg. C 

Waukesha Foundry Company 

Filter Company 
Whistle & Vess Beverages Inc 

The White Motor Company. 
White Rock Corporation 

Whitney Chain Company 

Whittle & Match, Ine.....:...0.5. 

The Woodstock Mfg. Company, Inc... 

234, 335 Wyandotte Chemicals Corporation 


606 
466 
147 
621 
465 
505 


.426 


Yoo-Hoo Chocolate Products. 
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“Plugging” Builds A Product 


Rhode Island bottler introduces new product at an 
above-average price ... and makes plenty of headway! 


4 0 T four months ago, Arthur 
M. Sharp, who operates the Yacht 
Club Beverages Company, Centre- 
dale, R. I., was granted a franchise 
for the Rhode Island distributor- 
ship of Frostie Root Beer 

“At the time I really didn’t know 
But I can 
tell you now that I’m not a bit sorry 


what I was going into. 


I took on the line. It’s going over 
wonderfully well,” he said. 

It can be assumed that the 
parent (Balti- 
more, Md.) is just as happy as Mr. 
Sharp over the deal. Mr. Sharp 
sold over 400 cases the first week 
he got the franchise, and this sales 


Frostie Company 


record was accomplished in spite 
of the fact that he is selling Fros- 
tie at $1 a case whereas his com- 
petitors are getting 80 cents. 

How does he do it? 

“It’s a case of plugging all the 
time. Whenever one of my boys 
goes into a store to introduce Fros- 
tie Root Beer, he meets the stock 
reply from the retailer that ‘I have 
plenty of sodas. That won’t go over 
here.’ But with a little determina- 
tion and a good sales talk, we usual- 
ly manage to get the account,” he 
explained 


TWO GENERATIONS 


Harry Sharp (left), founder of the 
Yacht Club firm. now retired, rem- 
inisces with his son, Arthur. present 
head of the company. 
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CHECKING THE DAY’S CALLS 


Arthur M. Sharp, owner and general manager of Yacht Club Bottling 
Works, Centredale. R. L, checks over route list with one of his driver- 


salesman in front of his plant. 





Mr. Sharp also admits he has an 
excellent product to push. “Frostie 
is not like ordinary root beers. You 
might compare it to the root beer 
your grandmother used to make. 
It is smooth, refreshing and not 
filled with gas.” 

The soda business is nothing new 
to Mr. Sharp. His father and his 
grandfather were both soda deal- 
ers. Mr. Sharp recalls that when 
his father sold soda, he often found 
himself without supplies when he 
needed them most. 

“Those were in the horse and 
cart days when a retailer had to 
wait for the bottler to come around 
to replenish his stock. Dad got the 
bright idea that he ought to make 
his own soda and then be sure he 
would have a stock on hand for his 
trade. 

“He went back to England where 
he was born and picked up some 
information on how to make soda. 
He also brought back some equip- 
ment and in 1914 opened the busi- 
ness here. There were a lot of Eng- 
lish people residing in this neigh- 
borhood at the time and Dad ¢ca- 
tered to their tastes, which ran 
those 


mostly to sarsaparilla_ in 


days. 


“He got a couple of horses and 
teams and started to peddle the 
soda from house to house. He did 
all right. Then I took over. The 
business today is highly competi- 
tive, but we have no grounds to 
complain. 

When Mr. Sharp was granted 
the Frostie franchise, he decided 
to start on the fringes of. the state 
of Rhode Island and work inwards. 

“We started in Central Falls and 
practically saturated that city. It 
was a tough fight, but we made it,” 
he said. 

Central Falls covers a square 
mile and has a population of slight- 
ly less than 25,000 persons, making 
it one of the most densely popu- 
lated cities in North America. “It’s 
going over big in Central Falls. 
We have about 100 outlets there,” 
Mr. Sharp pointed out. 

Selling root beer at $1 a case 
against a competitor’s asking price 
of 80 cents calls for a lot of sales- 
manship. But, Mr. Sharp, who has 
a well-trained route force of six 
driver-salesmen, has_ successfully 
met the challenge. He also points 
out: “I figure that $1 is a fair 
price. I know the product is worth 
it and I’m not going to sell it for 
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TELLING THE STORY 


Arthur M. Sharp, at left. explains to 
a retailer the merits of Frostie root 
beer just as it is being bottled in 
his plant. First hand demonstrations 
like this one help Mr. Sharp keep 
the product “rollin”. 





one cent less. No use working for 
nothing.” 

Mr. Sharp is now working East 
other 
Rhode 


Providence, Riverside and 


outlying communities in 


Island before tackling the big met- _ 


ropolitan market of Providence. 
“Then we 
clicking,” he predicted. 

Mr. Sharp first heard of Frostie 


root beer while on a vacation trip 


really ought to start 


in Florida some time ago. “I knew 
a distributor who started out with 
one truck selling Frostie, then he 
blossomed out with a total of 15 
trucks 
product 


He sure was pushing the 
I knew it had to be good, 
so when the franchise was offered 
to me, I snapped it up,” he said 
One of his big “problems” with 
Frostie now, as he sees it, is ob- 
taining an adequate supply of bot 
tles. 

Mr. Sharp has a small office on 
the second floor of his plant, but 
is on the main floor most of the 
time directing operations. He does 
a lot of manual work himself, be- 
lieving that the boss should be able 
to do any job the help can do. He 
is particularly fussy about cleanli- 
ness throughout his establishment. 

“I like to feel that people can 
drink our products (he also puts 
out a private-brand flavor line) 
with absolute safety,” he says. This 
concern for the public welfare con- 
reason for Mr. 


stitutes another 


Sharp’s success. 
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Bottler-Sponsored Square Dancing 
Pays Off In Sales, Goodwill 








PuwnCua Metropolitan Bottling 
Co. of New York’s big summer pub- 
lic relations program tied to free 
square dancing is enjoying peak 
success, and garnering television, 
radio and newspaper publicity in 
its wake. 

Now in its seventh year, the pro- 
gram is presented four nights 
weekly at various city parks and 
malls during the summer. 

Last year’s top attendance figures 
of over 400,000 should be easily 
surpassed this year with top Pepsi 
officials connected with the program 
appearing as guests on the “Tex 
and Jinx”, Steve Allen, Ted Steele 
and Vanity Fair television shows 
This has helped make Pepsi-Cola 
synonymous with square dancing, 
meaning friendliness and having a 
lot of fun, the objective of any well 
thought-out Public Relations’ pro- 
gram. 


Roland F 


Roche, vice-president 


VIRGINIA REELING 


and general manager of the Pepsi- 
Cola Metropolitan Bottling Co. of 
New York, 


square dancing for its unquestion- 


strongly advocates 
able values as a weapon against 
prejudice and a builder of warm 
sympathy and friendliness among 
people. 

“In our work on square dancing 
with the Park Department for the 
past seven years we've received 
many thanks from recreation and 
educational leaders because of the 
friendship and camaraderie engen- 
dered through the square dancing 
project.” 

It’s also a strong weapon against 
juvenile delinquency, as Mr. Roche 
points out. 

“Providing young people with a 
place to go where they can have fun 
and entertainment at no cost is the 
best way to combat juvenile delin- 
quency. We at Pepsi-Cola have re- 
ceived many thanks from the police 


department on that score.” 


Pepsi-Cola Metropolitan Bottling Co. of New York and the N. Y. Park 
Department team up to make hot summer nights gay and bouncy with 
their free square dances four nights weekly. The dances attracted over 


400.000 last year. 
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Strange bedfellows make better crowns 


What have gaskets got to do with Armstrong’s 
Hi-Speed Crowns? Or fishing rod handles, lino- 
leum, midsoling, or acoustical material, textile 
roll covers, corkboard insulation, to mention only 
a few—what have they in common with the crown? 
Of course, Armstrong manufactures them all. But 
the common denominator with this diverse group 
of products is specially selected cork. 

Finding just the right grade of cork for crown 
liners and the hundreds of other products nian- 
ufactured by Armstrong, and getting a dependable 
source of supply, is not easy. That’s why Armstrong 
established its own extensive purchasing organiza- 
tion overseas years ago. Today, in Portugal, Spain, 
and French Morocco there are hundreds of people 
working for Armstrong who know cork, how it is 
used, spending their entire time inspecting, grading, 


selecting, and buying cork of the right quality. 

Why does this mean better crowns for your 
beverage? 

Because the experience gained since 1860 in 
making hundreds of products using cork has taught 
Armstrong better methods of handling and man- 
ufacturing. Armstrong’s constant research program 
has produced better liners for crowns and other 
closures, better products for countless industries. 
This is your assurance of the best protection for 
your beverage when you buy Armstrong’s Hi-Speed 
Crowns. If you haven’t already used Armstrong’s 
Hi-Speed Crowns, you will be interested in learn- 
ing how they can improve your bottling record. 


Just contact your nearest Armstrong rep- 
resentative or write Armstrong Cork Com- ® 
pany, 6309 Prince Street, Lancaster, Pa. “& 


-Armstrong’s Hi-Speed Crowns 
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lor Kefreshment — 


PEOPLE DRINK MORE BEVERAGES 
SEALED WITH CCS CROWNS 
THAN ANY OTHER KIND.... 


The fact that CCS Crowns outsell all others by a wide margin—year 
after year—is of the greatest significance to discriminating buyers of crown corks. 
It is the strongest kind of evidence that CCS Crowns give the most dependable 
sealing performance in the business. Not only has Crown been first with every im- 
portant improvement in beverage sealing, but today goes far beyond current prac- 
tice in the achievement of quality control. Hundreds of modern techniques—many 


of them exclusive with this company—are employed to insure the one thing that 


is indispensable to the beverage industry . . . a perfect seal. Crown Cork & Seal 


Company, Baltimore 3, Md. Originators and World's Largest Makers of Crown Corks. 


Plants ot: Baltimore + St. Lovis + Los Angeles + San Francisco 
Branch Warehouses Throughout the Nation 
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Why CCS Crowns are superior... 


Here is how Crown's laboratories measure the compressibility and 
resiliency of the composition cork discs used in CCS Crowns. 
Constant control checks like this make sure that every lot of CCS 
Crowns will give tight, dependable sealing. It is just one of the many 


reasons why CCS Crowns are unmatched for all around satisfaction. 





There are many effective selling 


techniques, and they all revolve 
around the dealer, the product, 
the plant—and YOU. 


Gear your selling to your customers and you 


will fare better. 





Four Routes to 
Better Selling 


7 HERE are dozens of sales points 


every route salesman can study and 


observe to advantage. But, basical- 
ly, all can be resolved into. four 
main factors . . . the customer, the 
plant, the merchandise, and you. 


Let’s have a quick look at the 
first three—and a longer look at 
the final 
YOU . and salespeople are the 
most important of all in making or 


factor because that is 


breaking sales. 

1. The customer.—He may be a 
long-time dealer in carbonated bev- 
erages, or he may be new in this 
line. In either event, if you are on 
the job, he will start paying more 
attention to your goods. He will 
sell more of your products if you 
will show him how, when and where 
to feature them. 
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Good salesmanship in this sense 
means pointing out to your trade 
some new or different merchandis- 
ing ideas which you think might 
strike a responsive chord and prove 
mutually profitable. Anything that 
will help you get closer to your 
customer should eventually pay off. 
The best way to build up his inter- 
est in you and your merchandise 
is to show more interest in the cus- 
tomer and his business. 

2. The Modern 
buildings and equipment have just 
about put an end to old-fashioned 


bottling plant. 


layouts and methods. Those whose 
age or financial condition have not 
permitted complete modernization 
have at least made some steps in 
the right direction—and should be 
encouraged to go on as far as pos- 
sible. 


Outside, the plant should present 
an inviting, up-to-date appearance 

well painted, well lighted, with 
interesting signs or displays. In- 
side, so many plans and variations 
are possible that we will leave this 
subject for the experts in this par- 
ticular field. 

3. The Competi- 
tion among the many types of soft 


Merchandise. 


drinks, and the various brands of 
each, pretty well insures every re- 
tailer of being well stocked these 
days. Your sales efforts, therefore, 


You and your sales organization 
form the connecting link between 
product and profit. 
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Better Coloring 


TRADE MARK 


BRAND OF 
CERTIFIED FOOD COLORS 


Your finished product deserves the finest. Secure maximum sales and eye 
appeal by using Sterwin's Parakeet Certified Food Colors. 


These pure food colors are manufactured by Sterling's Hilton-Davis Chemi- 
cal Co., leaders in the color field for 25 years. Their experience and know- 
how guarantee the production of top quality certified food colors. 





WRITE TODAY for new booklet 
giving information on Sterwin's 
complete line of Food Colors. 








SUBSIDIARY OF STERLING ORUG INC. 


1450 BROADWAY, NEW YORK 18, N. Y. 


445 Lake Shore Drive, Chicage | 11, TL. 
FACTORY : CINCINNATI, OHIO 
ranch Offices: 


Atlanta, Boston, Buffalo, Chiengo, Dallas, Kansas City (Mo.), Les Angeles, Minneapolis, Portland (Ore.), St. Louis 


WORLD’S LARGEST SUPPLIERS OF VANILLIN 
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Smooth flow of cases ups daily 
volume. You move more cases 
easier gather more profit 
from peak periods 
Alvey conveyor systems speed 
up bottling plant operation. The 
“know how” of Alvey conveyor 
engineers fits the handling 
method to the bottling plant's 
specific needs. That's why 
there's peak efficiency... more 
economy...with Alvey conveyor 
systems. 


Perhaps ways can be found to 
give your cases a smoother ride 
for better profit. Discuss your 
operation with Alvey conveyor 

specialists. 


ALVEY CONVEYOR MFG. CO 
9293 Olive St. Road + St Louis 24, Mo 


Branch Sales Offices in Principal Cities 
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should be directed toward securing 
emphasis on lines, 
making that 
works in each place is well sold on 


greater your 


sure everyone who 
you and your merchandise. This last 
point tells the tale on many terri- 
tories, so let’s get right into it. 

This is the one factor 
over which each route salesman has 
himself. It is up 


, 


4. You. 


complete control 
to you to improve your skills and 
show all the progress possible. 
While you may. be able to help a 
bit on the first three factors men- 
tioned, there are definite limitations 
on what you can do; but on factor 
four your opportunity is unlimited. 
It is as big as you are. If you will 
work and study and apply yourself, 
the sky’s the limit on your advance- 
ment in the sales field. 


Analyze People and Sales 


A good fundamental approach 
to each customer is to ask yourself, 
“What 


why ?” 


The 
tant in helping you to sell most ef- 


does he want to buy and 


“why” is especially impor- 


fectively. Such analysis will enable 
you to handle your job with greater 
efficiency and less waste of time and 
effort. 

People buy only when they be- 
lieve certain goods or services will 
Such 
and 


advance their own interests. 
motives as increased sales 
profits can be stimulated by adver- 
tising, by displays, and by good 
sales work on your part. 
Everybody buys things, not so 
much because of the product itself 
as because of the benefits they ex- 
pect to derive from it. You can 
boost business by stimulating both 
dealers and the consuming public. 
While 
veloped in the customer’s mind, the 
job of cultivating them is up to 


and this is what determines 


desires are born and de- 


you, 


the final pay-off. 


Sell People, Not Products 


Another way to state salesman- 
ship is this: sell the customer in- 
stead of the product. Think what 


results or benefits your customers 
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crave. Then sell them on that basis. 
Many 


creased 


beverage people have in- 
their thinking 
first of the wants and needs of re- 


sales by 


tailers, rather than of the products 
as such to be sold. 

To point out benefits is the high- 
est type of salesmanship. Look at 
all the vitamins this method has 
sold. Now, vitamins are a pretty 
intangible article; people don’t buy 
them because of their size, shape, 
color or smell—they buy them be- 
cause of their anticipated benefits 

Millions of dollars worth of oil 
burners and gas furnaces have been 
sold because people got tired of 
shoveling in coal and hauling out 
ashes. They didn’t care particularly 
whether the unit was round or 
square, steel or aluminum, red or 
green. What they wanted was au- 
tomatic heat. 

Tired householders were told how 
pleasant it would be to throw away 
the old coal shovel and the old ash 
can... just sit in an easy chair 
and avoid the usual drudgery of 
winter weather. No more aching 
backs, no more slipping on the ice, 
no more sickness in the family due 
to uneven room temperatures. Such 
selling comes ahead of the size or 
weight or construction of the heat- 
ing unit (except with engineers) 
because it features the customer 
it helps make his dreams come true. 


Guideposts Along the Way 


There’s an old statement that 
“Selling aspirin to a man with a 
headache is not salesmanship.” 
Most such sales are made simply by 
having the right product in the 
right place at the right time. 

Yet even here salesmanship can 
play its part. While you can’t give 
your customers a headache (we 
hope) you can suggest various sales 
plans that will help them to “‘quick 
relief” from some of the problems 
that perplex every dealer. 

Learn new words, new ways to 
say the same old thing, expressions 
far removed from your old stand- 
bys. Consider words as something 
valuable, well worth study to im- 


prove. 
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Enlarge your vocabulary to the 
point where it is adequate to ex- 
press yourself forcefully and ex- 
actly. Sharpen up your adjectives 
and cut down on your slang and 
profanity—your speech will be 
more effective. 

Keep your words and your tone 
warm and human and friendly. 
There is no place in selling for an 
isolationist or an icicle. If you are 
inclined to have a frost-bitten per- 
sonality, thaw it out, but quick. 

Mix in a little humor now and 


then. Smile. Maybe you'll get a 


back. The 
wants to avoid ulcers and other oc- 


smile salesman who 
cupational diseases will do well to 
remember how to smile. Even 
laugh. A sense of humor has saved 
many a sale, and sometimes it has 
saved the life of good accounts. 
When the customer is contrary, 
or your volume with him apparent- 
ly is going wrong, don’t get flus- 
tered or angry. Take your time 
think 


by saying or 


you'll prevent many a crisis 
doing something 
friendly or humorous instead of let- 


ting it get you down. 


ts simple Arithmetic 


The answer to the problem of building steady 
sales is easy. Ask any bottler who wants to 
match his quality product with a container 
of equal value! 
Glenshaw Color-Prints, with the label 


in color on glass . . 


AmrpActs \ | 
ATTENTION | 


to Your" 
ran 


He'll tell you he chooses 


. colorful, long- 


lasting brand identity that spells sure sales! 


GLENSHAW GLASS CO., INC. 


GLENSHAW, PA. 


GLENSHAW 


. j LOR-PRINTS 











Wares Joseph Sapperstein, Ma- 
son Root Beer bottler in Cincinnati, 


first contracted for time on the 
“Smokin’ Guns” television show, 
broadcast over WKRC-TV, he had 
no idea of the dual value it was to 
have for him. Not only did it help 
sky-rocket Mason’s sales in the mar- 
ket, but along with the advertising, 
came a grand public relations op- 
portunity that helped win 
new friends for both Mason’s Root 
Beer and Mr 


organization. 


many 
Sapperstein’s own 


As a feature of the TV show, a 
fine Gruen wrist watch was offered 
as a prize to the boy or girl sub- 
mitting a slogan for Mason’s Root 
Beer, from which a jury of impartial 
judges was to select a winner. When 
the contest ended and the winner 
was chosen, it was found that he 
was Don Finkler of the Cincinnati 
Childrens’ Home 


40 


4 


THIS TV PARTY PAID OFF 


When a Children’s Home youngster won top prize in his TV slogan 
contest, Cincinnati bottler Joseph Sapperstein made a gala affair of 
the presentation. He “threw” a big party at the home, gave the kids 
plenty of Mason's Root Beer. and had the stars of his video show enter- 
tain them. Cincinnati newspapers, applauding Mr. Sapperstein’s gener- 
osity. devoted much space to the event. 





At this point, Mr. 
and his advertising agency, Guen- 


Sapperstein 


ther, Brown & Berne, realized an 
opportunity to grasp at what they 
recognized to be an excellent public 
relations opportunity. Here was hu- 


man interest that made for news 


Made Gala Affair 


Instead of just sending the watch 
to Don, Mr. Sapperstein arranged 
a Mason’s fun-fest at the childrens’ 
Home and made a gala affair of the 
presentation. Bill O’Neil, narrator 
of WKRC-TV’s 


show, appeared in person to enter- 


“Smokin’ Guns” 
tain the children and to make the 
award. Mr. Sapperstein provided 
the kids with oceans of Mason's 


Root Beer, and the photographs of 


the party were then released to all 
Cincinnati newspapers. Soon after, 
Mr. Sapperstein reported that many 
of his driver salesmen received fa- 
vorable comments on the publicity 
from dealers throughout the Cin- 
cinnatl area 

It was one of the rare occasions 
of a human-interest story present- 
ing itself to a bottler as a medium 
for merchandising his product. Mr. 
Sapperstein recognized the oppor- 
tunity, and without injecting any 
sob-sister angles, built a merchan- 
dising program around the good 
fortune of his appealing youngster. 
As a result, Mason’s Root Beer ad- 
vertising in Cincinnati paid off 
handsomely with the plus value of 
having earned the good will of the 
community 
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AS INDICATED BY SURVEY 


CONDUCTED BY CAPPER’S WEEKLY AND PUBLISHED 
IN MID-CONTINENT BOTTLER, BOTTLING INDUSTRY, 
NATIONAL BOTTLER’S GAZETTE AND 
AMERICAN CARBONATOR AND BOTTLER 


ROOT BEER IS 
THE NUMBER TWO DRINK 
IN POPULARITY (saseo on same survey 


Quote from March, 1951, issue of Mid-Continent Bottler Magazine — “DAD'S ond Hires ore 
the two big brands of root beer in this study, according to the answers to: ‘Whot brand of 
bottled root beer do you serve at home?'” 





= BRAND SERVED PERCENT 


DAD’S 25.2 
HIRES 21.1 
MASON’S 8.1 
NEHI 2.2 
BARQ'S 17 
HOWEL’S 1.7 
GOODY 





























This report is bosed on o study made by Copper's Farmer, 
(One of America’s leading rural publications with 
o circulation of 1,360,219). 
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the Pet 


THAT MAKES IT 


IT’S WHAT 
MAKES A 
GOOD FLAVOR 


TASTE BETTER 


No mystery here. Better flavor 


Me i sells a carbonated beverage 
; eee faster. And bottlers have proved 


that Merck Citric Acid brings 
out the flavor of a good beverage 


( 8) 0. 4 . rs — makes a good flavor taste better. 


les aeons ent ‘ es Other Merck Products 
‘ For The Bottler: 


Lactic Acid Mineral Salts 
Phosphoric Acid 
Sodium Citrate 


Sodium Benzoate 





Tartaric Acid 


MERCK CITRIC ACID 


““CONFECTIONER’S GRANULAR” 





MERCK & CO..INC 
Vanufac turing Chemists 


RAHWAY N E.W S$ERSBEV 
In Canada: MERCK & CO. Limited Montreal 
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ONLY YESTERDAY when miniature golf 


was a gigantic FT 7-Up was a toddler! 
me e | aa 


TODAY it’s a household word 





throughout America! 


lhe 


All-Family 
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Standard of the Highway 


INTERNATIONAL 


(\ 


(INTERNATIONAL 








One million on the roa 








A million trucks is animpressive over a longer truck life? 
number of trucks. It is even more 
so when you consider this fact: it 
represents more than half of the 
Internationals built in the past 44 
years. 


See your nearest International 
Truck Dealer or Branch for all the 
facts—join the next million truck 
users who will have the greatest 
truck value on the road. 

What proof could be stronger tes- a 
e . r International Harvester Builds McCormick Farm SS 
timony that International Trucks Equipment and Farmall Tractors... Motor Trucks 4 
are engineered to give you lower Industrial Power... Refrigerators and Freezers ‘ 
operating and maintenance costs INTERNATIONAL HARVESTER COMPANY + CHICAGO 


INTERNATIONAL “= TRUCKS 
“Standard of the Highway 
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First choice 
of these 
MA OLLL GLE: 


DOUBLE 
COLA 


September, 1951 


Mr. E. B. Grady, Jr., Concord 
Double-Cola Bottling Company 
Concord, North Carolina 


Mr Bill Moosa and Mr. Walter Moosa 
Moosa Double-Cola Bottling Comany 
Houma, Louisiana 


Mr. William Helfers and Mr. Fred Metz, 
Willisville Double-Cola Bottling Company 
Willisville, Hlinois 


For a great franchise, write us today. 


THE DOUBLE-COLA COMPANY 
CHATTANOOGA e 8 @ TENNESSEE 








SEVEN-UP BOTTLING COMPANY 
of Cleveland 3786 RIDGE ROAD 


CLEVELAND, OHIO 





"We recommend it/highly..." 





Infileos JBAS 


gives 500 leading bottlers 
absolute water qual il y control... 








FREE WATER ANALYSIS 


No charge for scientific study of your wate 





sup ly with a prompt. complete report. 





INFILCO INCORPORATED aan Arizona 





* BETTER WATER CONDITIONING © 
AND WASTE TREATMENT SINCE FIELD ENGINEERING OFFICES IN 26 PRINCIPAL CITIES 
1894 


World’s Leading Manufacturers of Water Conditioning and Waste-Treating Equipment 
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NATIONAL | 


CONVERSION UNIT 
forg ODD CENT 


R ee 
ON HaNoLING PER 
"aes. “ 




















(NATIONA L) REJECTORS, INC. 
5100 SAN FRANCISCO « ST. LOUIS 15, MO. 


Greatest Name in Coin Control Devices* Near You, a NATIONAL SERVICE CENTER with Factory. Trained Engineers: NEW YORKeCHICAGO+ST LOUIS+LOS ANGELES 
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Aovertisto 


. e ¢ J 
Auctican Smart new merchandising aids! 
ASSOCIATION 
Pustications 





New advertising campaigns! 





Consumer and marketing research! 





PROFIT NOTE: In times like these. it’s more neces- 


sary than ever that a bottler understand every facet of 
existing conditions in the beverage business prior to 
further investment. Which is why GRAPETTE invites 
your complete investigation of available franchises. Write 
us, and our representative will call on you in person with 
the full and profitable information. 


THE GRAPETTE COMPANY 


Incorporated 


CAMDEN e ARKANSAS 


C 
P. S. New franchises now available for ter 
itories throughout Canada. Write Grapette * 


(Canada) Limited, 15 Moliere Street, Mon 


treal, Quebec. Phone: Gravelle 1107 _eee«©, 
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GEM-LIKE BRILLIANCE... 
CRYSTALLINE PURITY 


The Red Seal Line Is Complete 
And Of The Mighest Quality 





WARNER-JENKINSON MANUFACTURING CO. 


Manufacturers of Certified Food Colors, Vanillas, Extracts, Flavors 


ESTABLISHED 1905 2526 BALDWIN ST. * ST. LOUIS 6, MO. 











Walter H. Matson 


The many friends of Walter H 
Matson will be saddened to hear of 
his death August 11, 1951 in 
Orange, N. J. “Matty”, 
widely had a 


the 


rast 
as he was 
known, lifetime of 


association with beverage in 


dustry. Several years ago, he an 
nounced his retirement from active 
in his 
He joined Mundet Cork Cor 


poration as 


business but leisure was not 
line 
sales manager of the 
closure division and remained with 
the Mundet until the 
his death 


organization 


time ol 


J. C. Brittingham 


J.C. Brittingham, national sales 
The Kisco Boiler & 
Company, St. Louis, 
Missouri, died July 14. Mr. Brit 
tingham, prior to joining the Kisco 


engineer for 


Engineering 


Company in 1928, operated his own 


plant in Hamlet, North Carolina 


He worked with and _ trained 
salesmen and distributors for Kisco 
the 


was in attendance at 


in every state in Union, and 


most national 


conventions 


Canada Dry Ginger Ale, Inc. 
Appoints 
FOE 


pointed 


Bensen, Jr. has been ap 
advertising manager at 
Dry for all carbonated 
beverage operations in the United 


States, 


Canada 


licensed and company- 


owned, it has been 


uv S 
charge of advertising 


announced by 
Brown, vice-president in 
Mr. Bensen’s previous duties in 
the license department will be as 
sumed by Martin H. Tinkel, 
Dry with a 
retail 


who 
Canada 
background in 


JOINS broad 
advertising 
and merchandising 


S. a. 


Formerly with 


Babbitt, Inc., makers of 


BENSEN TINKEL 
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Tinkel 
was responsible for the organiza- 
tion of coordinated 
promotions 


packaged detergents, Mr 

campaigns, 
and coupon 
operations as assistant to the direc- 


premium 


tor of advertising and merchandis- 
ing. His field experience has taken 

Canada Dry’s national 
plant 


and 
promotion 
handled by 


company-owned 
will 
ee 


ing 


continue to be 
Kennelly, 
manager, 


assistant advertis 
Mr. Brown 
retains overall supervision of the 
company’s advertising, 
international 
holic beverage 


while 


including 


Canadian, and _ alco- 


promotion 


7nr2°Ce 
m~—~O 
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4 2g: 
Simple 
exponders 
provide 
fast, effi- 
cient ex- 
ponsion 


ABOVE: Torqom- 
eter provides ac- 
curate expanding 
through predeter- 
mined pressure. 
LEFT: Seating 
Tool provides in- 
side and outside 
bevel—also used 
for facing. 


‘Tools Guaranteed To Satisty"’ 


DISTRIBUTED 
NATIONALLY BY: 


Upper Michigan Bottlers 
Announce Convention Dates 

The 31st annual convention of 
the Hiawatha Bottlers (Upper Pen- 
insula of Michigan) Association 
will be held at the Hotel Dickinson 
in Iron Mountain on September 26 
and 27th. 


Miss Junior America 
Promotes Double-Cola 

Amos Steury, Double-Cola 
bottler Northeastern 
staged a bang-up promotion recent- 


new 


for Indiana, 


ly to announce that he had started 


ose maintain 100% 
LEAK - TIGHT 
JOINTS with 
SOOPER SPEZP 

Tools! 


COSTLY, messy, unnecessary leakage of your 
product from worn, improperly seated sanitary fit- 
tings can be eliminated quickly, easily and at very 
low cost . . . through the use of SUPER SPEED 
TOOLS. Here are three major benefits these de- 
pendable tools assure: 

1. LEAK-TIGHT JOINTS. . . Extreme accuracy 

in facing and seating operations assures a 
perfect seal. 

FAST, SIMPLE MAINTENANCE... Few 
easy operations easily mastered by even un- 
skilled personnel. 

3. LONGER FITTING LIFE... Old, worn fit- 

tings quickly renewed for continued service. 

SUPER SPEED TOOLS will pay for themselves 
over and over again, eliminating leakage and sav- 
ing maintenance time and expense. They will also 
help protect product quality, increase production, 
and in keeping your plant completely clean. And 
remember—these tools have industry-wide endorse- 
ment. Your satisfaction is guaranteed. Get full de- 
tails today. 


NOW AVAILABLE THROUGH YOUR LOCAL JOBBER 





gram. They included: Paul (¢ 
Haase, central division manager; 
Kyle Davis and John Kirby, field 
merchandising men 
Mr. Steury has constructed a 
modern bottling plant at the south 
edge of Bluffton. His company em- 
ploys 30 persons. He operates 7 
regular route trucks, 2 separate 
vice trucks, an advertising and 
promotion truck, and a large semi 
trailer transport unit Henry Wong G. Hong, Philippine 
Squirt bottler. chats with parent 
Philippine Squirt Bottler Squirt Co. officials. Left to right: Herb 
B. Bishop. president; Mr. Hong; J. O. 


Price, franchise manager, and Bill 
Jay. vice-president. 


Plans Expansion 


‘Miss Junior America” is shown sam- Henry Wong G. Hong, General 
pling a consumer. Manager 





of the Manila-Cosmos 





Aerated Water Factory of Manila, Philippine Islands, construction of 
bottling vuble-Cola. The event in Philippines, recently visited the the new plant will begin, and it is 
luded a parade and demonstration parent Squirt Company’s head hoped that it will be completed this 
on the courthouse plaza of Bluff quarters in Beverly Hills, where he fall. It is expected that this plant 

Indiana. Assisting in the dem talked over plans for expanding his will be a model for other bottlers 
onstration was Miss Caroline Rudy, bottling operations and will be the most modern and 
who previously was crowned Queen The Philippine bottler is doing complete plant in the Philippines 
in the National “Miss Junior economic research in this country 
America” contest und is visiting many of the major Seven New Bottlers Added by 

Re presentatives of the Double- cities in order to « omple te arrange- Mason’s Root Beer 
Cola Company of Chattanooga, ments for shipping of new bottling Mason & Mason, Inc., Chicago, 
rennessee, worked with Mr. Steury equipment. has announced the issuance of 


setting up the promotion pro Upon Mr. Wong’s return to the seven new franchises. The new Ma- 


the best hand truck 





ACCEPTED FLAVORS 


@ Successful bottlers from coast to coast have proved that P-A 
flavors are the tops in taste, the highest in quality. P-A flavors 
are backed by 40 years of flavor making experience. Listed below 
ire a few of the popular P-A flavors, juices and compounds 
free samples will be sent on request 


ORANGE JUICE COMPOUNDS ROOT BEER COMPOUNDS 
F-158 Calex Orange Juice t 

F-164 Royo amie Aiea 1 to 12 

F-174 Sweet Sixteen Orange F-184 Paco Root Beer 


Juice 





GRAPE JUICE AND FLAVOR YOU ARE CORDIALLY INVITED 
to visit our booth * 222 at the 
tpn ~ , A.B.C.B. National Beverage Ex- 
Gre mitot 1 position, Washington, Novem- 

F-127 Winey Gra satten.1 t0 16 ber 12-15 
F-130 Deluxe Grape, imitation 











FREE! Write for free book, ‘Information for Bottlers."’ 


Many hand trucks look like Wheel-Ezy 


but none match its performance! 
Write for your 
copy of the 1951 


P-A Price List! / ® 
(4 
. SP 
Another Rapistan Product 


MANUFACTURING COMPANY ; 
1311 SO. FIFTH STREFT © MINNEAPOLIS 4, MINNESOTA The RAPIDS-STANDARD CO., INC., 584 Rapistan Bldg., Grand Rapids, Mich. 


HIGHEST QUALITY FLAVORS, FRUIT JUICES, COMPOUNDS 
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New Goody Bottlers 
Signing of three additional SEN AREY COTTE a Ya cantgg 
Goody Root Beer bottlers and one 
Goody Orange bottler has been an- 
nounced by the Goody Co., Minne- 
apolis, Minn. 
The new Goody Root Beer plants 
are: Valentine Bottling Company, 
Valentine, Nebraska; Port Arthur 
Beverage Co., Ltd., Port Arthur, 
Ontario, Canada; and Wright 
County Bottling Company, Cokato, 
SAVE THAT CROWN! Minn. Valley Mercantile Co., Alex- 


The picnic is not over yet for lovely andria, Minn., is the new Goody 

Joann Dobbs, shown gathering up Orange bottler. NEW GRAPETTE CARTON 

Dr. Pepper bottle caps to send along Grapette bottlers are now being sup- 
with another jingle in the current ‘ i. " ‘ plied with cartons of a new design 
$15,000 Dr. Pepper contest. Former Boxer Packs Plenty of created by Henri, Hurst 6 McDonald 
Punch As Routeman Grapette’s new ad agency. They are 
being produced by American Coat 
ing Mills. a subsidiary of Owens- 
lers are heavyweight boxer, is adding Illinois Glass Company. The new 
carton is green, with the Grapette 
trademark and bottle reproduced in 
Michigan; Coca-Cola Bottling Co.., gona, Iowa, branch of the Mahe standard colors. 








son’s Old Fashioned Root Beer bot- Orlan Ott, former professional 


Lund Beverage Co., Cheboygan, punch to Seven-Up sales at the Al 








Wenatchee, Washington; Mission Seven-Up chain 
Orange sottling Co., Lubbock, Orlan’s fellow Seven-Up_ sales pointed out that Joe Louis still has 
Texas; Pepsi-Cola Bottling Co., makers iearned only recently that a “tough left hand.” As for Orlan 
Lufkin, Texas; Illinois Brewing he fought Joe Louis in two exhi- he has been averaging 1000 cases 
Co., Socorro, New Mexico; Clarke bition bouts in 1949, one at Topeka, of Seven-Up a week, for the last five 
Bottling Co., Conroe, Texas; and Kansas, and the other at Roches- weeks. One day recently he scored 
Dr. Pepper Bottling Co., Galves ter, Minnesota. something of a sales “knockout” 
ton, Texas Seven-Up sales maker Ott 289 cases sold 


STAINLESS T M4 @) KA S E hy NICKEL 
STEEL y vate) 4 
Beverage bases and flavors by 


SANITARY VALVES LINE Theo ett 


AND BRINE FILTERS 





give color and taste appeal to your products. 


For 62 years Theonett & Co. have been serving the 
bottling trade faithfully—helping customers gain 
new business ... producing quality merchandise. 

@ ORANGE eLEMON eLIME e CREAM SODA 


e IMT. STRAWBERRY e@ IMT. GRAPE e GINGER ALE 
e IMT. CHERRY @HI-LO PUNCH 


FITTINGS TUBING 
L. C. THOMSEN & SONS, INC., KENOSHA, WIS. 


Sanitary Equipment for the Processing Industries 


THEONETT & CO. 2.0%" 2" 


m 





YOU LOOKING FOR US?? 


Here's your chance to get planned coverage on your dealer 
identification program. Our national service for installation 
of spot decals, window valances and metal signs assures you of 
prompt coverage wherever required. Write today describing 
your particular need. 


A. P. DEWOLF COMPANY 


2203 Fairmont Avenue 
Phila. 30, Penna. 
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A PURCHASE DIRECTORY FOR BOTTLING MACHINERY, SUPPLIES AND EQUIPMENT 





ACCOUNTING SYSTEMS 


American Bottlers of Carbonated Bever- 
ages, 1128—16th St., N.W., Washing- 


ton, D. C. 

Charles R. Hadley Co. 330 N. Los 
Angeles St., Los Angeles, Cal 

Moore Business Forms, Inc., 900 Buffalo 
Ave., Niagara Falls, N. Y 

NATIONAL BUSINESS FORMS CO., 
53 W. Jackson Blvd., Chicago 4, III. 

The National Cash Register Co., Dayton, 
9, Ohio. 

Remington Rand Inc., 

New York 10, 

The Standard Register Co 

Uarco, Inc., 5000 So. 
Chicago, Iil. 


ACCUMULATING TABLE 


315 Fourth Ave., 


Dayton, Ohio 
California Ave., 


GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wis. 
Miceli Equipment Co., 2038 Bergen St., 


Brooklyn 33, N. ¥ Rial 


ACIDS 


\merican Maize-Products Co. 100 I 
42nd St., New York City 

BENTON- LEE CORP., 

Brooklyn 6, N. Y. 

Ww 7 Bush & Co., Inc., 11 E. 38th St., 
New York City. 

CALIFORNIA FRUIT GROWERS 
EXCHANGE, 616 E. Grove St., On- 
tario, Cal. 

Dodge & Olcott Co., 180 Varick St., 
New York City 

DOMINION PRODUCTS, INC., 10-40 
44th Dr., sone Island City 1, N. - 

Ilevden Chet cal rp., 393 7t V 
York 1 'N Y 

A. I. ‘LEHMAN CO., 912 Sycamore St., 
Cincinnati 2, Ohio. 

MERCK & CO., INC., Rahway, N. J. 

MONSANTO CHEMICAL CO., 1700 
So. 2nd St. St. Louis, Mo. 

N. Y. Quinine & Chemical Wks., Inc 

I th St., Brooklyn 11, N. Y 
coe. PFIZER & CO., INC., 630 Flush- 
g Ave., Brooklyn 6, N. 

TORRE PRODUCTS co. 

Wooster St., New York 13, 


Manufacturing ( 10 1 
ew York 17, N. ¥ 
ARMSTRONG CORK CO., Industrial 
Div., 963 Arch St., Lancaster, Pa. 
Bingham Brothers C¢ 400 Pearl St 
New York City 
Borden Co., Chemical Div., 
Ave., New York 17, N. Y 
Cotte Products Co., 
, Chicago 12, Ill 
Psalter Paste Co., 504 Buttles Ave., 
Columbus, Ohio 
Crescent Prod icts Co., 315 No 
Terre Haute, Ind 
Ernecke & Salmstein Co., 
field Ave., Chicago 14, Ill 
The F. G. Findley Co., 3033 W. Pemberton 
Ave., Milwaukee 10, Wisc. 


109-111 Cook 


INC., 52-54 


. Se 


350 Madison, 
2624 W. Taylor 
14th St., 


1611 N 


Shef 


Hayes Adhesives Co., 4159 Union Blvd., 
St. Louis, Mo 

Midland Glue Products Co., 
son Ave., Detroit, Mich 
Adhesives, Div. of National 

Prods., Inc., 270 Madison Ave 
New York 16, N. ¥ 

Paisley Products, Inc., 
Ave., Chicago, Ill 

Swift & Co., Glue Div. 


1478 Madi- 


National 


Starch 


1770 Canalport 


, Chicago, Ill 


ADVERTISING CLOCKS 


, Div. General Ap 
pirann 5 Park St opringh ield 
Mass 
The Cincinnati Advertising Prods., Co., 
3676 Beekman St., Cincinnati 23, Ohio. 
Crystal Mfg. Co. Inc. 1735 Diversey 
Parkw ay, deme 14, ill. 
Pam Clock Co. Inc. 341-7 Adams St 
Brooklyn 1, N. \ 
— Clock Co., Forestville, Conn. 
mberg Time, Div of General Time 
109 L gestae St., New York City 
Felechron Dey General Elec Lé 


\shland, Mas 


ADVERTISING SPECIALTIES 


Adgif Co., Div. Scripto, Inc., Atlanta, Ga 

The Ad-Ver-Tis-Er, Inc., 302 S. Clinton, 
Fort Wayne, Ind. 

Alexander Film Co., Colorado Springs, 
Col. 

Allart Corp., 
Wisc 

Bastian Bros. Co., 
Rochester, N. Y. 

BILL’S SPECIALTY MFG. CO., 433 
No. 2nd St., Milwaukee, Wisc. 

BROWN MANUFACTURING CO., 
INC., 33rd & Huntington Ave., New- 
port News, Va. 

Cardinal Prods., Inc., 
Ohio. 

Chicago Show Printing Co., 
Kildare Ave., Chicago 39, Ill 

Phe one * 102 Sixth a es \t 
O. tele Co., Paris, Ill. 

Diam ond Match Co., 3254 Kilbourn Ave 

ayo, Ill 

Sesatieen Art Sign Co., P. O. Box 424, 
Covington, Ky. 

Donhart Sales Co., Crichton Sta., Mobile, 
Ala. 

L. A. Goodman Mfg. Co., 
St., Chicago 21, II. 
Hal Mfg. Co., 3116 Spring Grove Ave., 

Cincinnati, Ohio. 
[gelstroem-Oberlin, Inc., 


234 Broadway, Milwaukee, 


1600 Clinton Ave., No. 


New Philadelphia, 
2635 No. 


131-145 W. 63rd 


Massillon, Ohio 

Kleen-Stik Products, Inc., 225 N. Michi 
gan Ave., Chicago 1, Ill 

Lawson Litho. & Folding Box Co., Ltd., 
6674 meng og Ave., Montreal, Canada 

Lion Bros. Co., Inc., Hollins, Poppleton 
& B oyd Sts., Baltimore | Md 

Master Cor] P.O ee 187. Floris 

nt, Me 

MINNESOTA MINING & MFG. CO., 
Scotchlite Reflective Products Div., 900 
Fauquier Ave., St. Paul 6, Minn. 

NATIONAL BAG ADVERTISING, 
INC., 14 W. Glenside Ave., Glenside, 
Pa. (AD-BAGS) 

National Safety Engineers, 816— 
P. O. 1069, Birmingham, Ala. 
New England Advertising, Inc., 

Highlands 61, Mass. 

r. W. O'¢ ms & Co., 3813 N. 
wood Ave., Chicago, II] 
Ohio Thermometer Co; Inc 

St., Springfield, Ohio 


2nd Ave., 
Newton 
Ravens 


, 3 Walnut 


Pat ae lt 
Bro« 2. 

— Mat & Rubber Co 
Ne York City 

’ hilade Iphia B adge Co., Inc., 
Specialties Div., 1007 
delphia 7, Pa 

Plasto Mfg. Co. 312 No 
Chicago, Ill 

The Point-O-Purchase Co P. O. Box 
1611, Dallas, Texas 

Premium Service Co., Inc., 
St., New York City. 

H. R. Ransom & Co., 8689 Grand River 
Ave., Detroit 4, Mich. 

Reliable Wood Products 


281 Fifth Ave., 


Advertising 
Filbert St., Phila- 


Laflin St., 


117 W. 19th 


itepoint O., 43 350) 
t. St Mx 
Robertson Sign Co. Springfield, Ohio. 
Scioto Sign Co., 305 Vine St., Kenton 
Ohio 
Sharp & Company, 2122 
Dallas 1, Texas 


Jackson St., 


Tupper ( orp., Farnumsville, Mass. 
20th Century Products Co., 611 Broa 
way, New York City 
Universal Match Corp., 
St. Louis 3, Mo. 
VAUGHAN MFG. CO., 3211-3221 Carroll 
Ave., Chicago, Ill. 
va Sheen Mfg. ¢ 15 W. McM 


On; 


1501 Locust St., 


Press, Inc S05 Lu 


St. Louis 1, M , 
WAYNE PRODUCTS CO. INC., 20 W. 


23rd St., New York City. 


AIR CONDITIONING 


Corp Soutl 


BARRELS, DRUMS 


BUCKEYE COOPERAGE CO., 
Orange Ave., Cleveland 15, Ohio. 


BENZOATE OF SODA 


Heyden Cl il Cory } 7th Ave 
New \Y - ! N. ¥ 
Jay Food Laboratories, 

Newark 5, N. J. 
MERCK & CO., INC., Rahway, N. J. 
MONSANTO CHEMICAL CO., 1700 

So. 2nd St., St. Louis, Mo. 

N. Y. Quinine & Chem. Wks., Inc 

N. llth St., Brooklyn 11, N. Y 
CHAS. PFIZER & CO., INC., 630 Flush- 

ing Ave., Brooklyn 6, N. Y. 

SEYDEL CHEMICAL CO., 225 Mercer 

St., Jersey City, N. J. 

Tennessee Products Corp., American 

Nat'l Bank Bldg., Nashville, Tenn. 


BEVERAGE CASES 


Acme Box Co., 
Md. 

Aetna Bottle & Container Co., 21st & 
Gratiot Sts., St. Louis 3, Mo. 

AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brooklyn, N. Y. 


3800 


15 Malvern St., 


, 99-117 


1401 Fleet St., Baltimore 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





O. B. Andrews Co., 
nooga, Tenn 

Anderson-Tully Co., Memphis, 

Associated Box Corp., 812 N 
New Castle, Pa 

Associated Wood Products Co., 
Ark. 

Beverage Carton & Case Co., 64 E. Jack- 
son Blvd., Chicago, IIl. 

3everage Industry Supply Co. 401 
Broadway, New York City. 

111 Edmund St., 


Box 303, Chatta- 
Tenn 
Cedar St., 


Newport, 


Carry Case Co., Peoria, 
Ill. 

Central Container, Inc., P. O. Box 45, 
Paragon, Ind 

Chapman & Dewey Lumber Co., 1105 
Union Planters National Bank Bldg., 
Memphis, Tenn 

Chattanooga Box & Lumber Co., 
tanooga, Tenn. 

B. H. Cole & Co., 
Mass 

Craft-Well Industries, 
Berkeley 3, Calif. 

Cumberland Box Co., Cumberland, Md 

Cunningham & Dinn, 1119 No. Mesquite 
St., San Antonio 2, Texas 

DeWitt Construction Co., 
Tenn. 

H. D. Dreyer & Co., Inc., Spring & Alice 
anna Sts., Baltime ore, Md. 
Duncan Box & Lumber C« 1034 
St.. W., Huntington, W. Va 
Dura Lock Case Co., 234 Ives St., 
sonville, Fla 

Fabricated Wood Products Co., 145 
Kennedy St., N. W., Washington, D. C. 

Flour City Box & Mfg. Co., 540-548 Ans- 
borough Ave., Waterloo, Iowa 

Garland Mfg. Co., 10533 Gratiot, 
Mich 

Gaylord Container Corp 
St. Louis, Mo 

General Box Co., 510 N 
Chicago, Ill 

General Box Distributors 
Oakland 1, Calif 

GIDEON-ANDERSON LUMBER CO., 
110 Angelica St., St. Louis, Co. 

Goreville Box Co., Inc., 903 N 
Marion, Il 

THE GREEN CO., INC., 265 Post Road, 
Darien, Conn. (Factory: Bellows Falls, 
Vt.) 

Grigg Box & Lumber Co., 8100 Tireman 
Ave., Detroit, Mich. 

Inman Mfg Co., 3712 Biddulph, Cleveland 
Ohio 

Jones Box & Mill Div., R | Jones 
Lumber Co., In 5 Michigan St., No 
Ponawanda, N. \ 

Lee Cypress Co., Florida 

A. M. Loveman Lumber & 
Chestnut St. at L 
ville, Tenn. 

Madry Mfg. Co., Hollister, Mo. 


Merchants Box Co., 
Metal 
N 


Chat- 


High St., No. Carver, 


2348 Grant St., 


Savannah, 


14th 


lack 


Detroit, 


, 111 N. 4th St., 


Dearborn St 


4901 Tidewater 


Logan, 


Perry, 
Box Co., 
& N. R. R., Nash- 


Gloucester, Mass. 
Carrier Corp., 1750 Alpine Ave., 

W., Grand Rapids 4, Mich 

Miller Mfg. Co., Inc., Richmond 11, Va 

NATIONAL BOX & LUMBER CO., 
222 Pacific St., Newark, N. J. 

New England Box Co., 173 
Greenfield, Mass 

Northern Woodworking Co., 231 W. 
Wisconsin Ave., Milwaukee, Wisc. 

Old Dominion Box Co., 520 Turner Ave., 
Charlotte. N. C 

OWENS-ILLINOIS GLASS CO., 405 
Madison, Toledo, Ohio. 

Port Allegany Corp., Port Allegany, Pa. 


Main St 


Rathborne Hair & Ridgway Co., 
21st Place, Chicago, II. 
Ri — Co., Lockland, 


1440 W. 
Cincinnati 15, 


RIVER RASIN PAPER CO., Monroe, 
Mich. 

Rose City Lumber & Mfg. Co., Inc., 604 
Broadway-Rose City, N. Little Rock, 
Ark. 

Rosenberg Bottle Box Corp 
St., New York 56, N. Y 
Standard Box Co., 37th St. 

Pittsburgh 22, Pa. 

Stulman Box & Lumber Co., Inc., 285 
Bond St., Brooklyn 2, N. Y. 

Syracuse Shipping Case Co., 134 Walton 
St., Syracuse, N. Y. 

Temple Mfg. Co., P. O. B« 
Texas 

TREEN BOX CO., Tioga & Memphis 
Sts., Philadelphia, Pa. 

Waples Platter Co. Box & Case Div., 
Fort Worth, Tex. 

Weiner-Stevenson Co 
Grand Rapids, Mich 

The Woodstock Mfg. Co., Ine., 


Dorchester Ave., Stark Area 
ton, S. ¢ 


BEVERAGE CASE STRAPPING 


2840 


371 E. 160th 


& A.V.R.R., 


»x 567, Dallas, 


1750 Alpine N. W., 
4301 
Charles 


Acme Steel Co., 
cago 8, Ill 

Brainard Steel Co., 

The Stanley 
Britain, Conn 


Archer Ave., 


Warren, Ohio 
Works, Elm St., 


BOILERS 


AMES IRON WORKS, INC., Div. 
Pierce Butler Radiator Corp., Box 1307, 
Oswego, N. 

3ryan Steam Corp., Peru, Indiana. 

Columbia Boiler Co., Pottstown, Pa. 

( pyc therm Corp., 157 E. Ist St., Oswego, 

Hapman-Dutton Co., 613 
Kalamazoo, Mich 

KISCO BOILER & ENGINEERING 
CO,. 2414 DeKalb St., St. Louis 4, Mo. 

Livingstone _ 100 Grove 
St., Worcester 5, Mass 

Mears-Kane-Ofeldt, Inc., P. O. Box 223 
Bridgeport, Pa 

Mund Boilers, Inc., 1600 N 
Los Angeles 63, Calif 

Orr & Sembower, Inc., Reading, Pa. 

Sid E. Parker Boiler Mfg. Co., Inc., 2035 
E. 37th St., Los ~* Calif. 

Sellers Engineering Co., 4876 N 
Chicago 25, Ill 

Williams Oil-O-Matic Div., Eureka Wil- 
liams Corp., 1201 E. Bell, Blooming- 
ton, Ill 


Gibson St., 


E ngineering Cc 


Indiana St., 


Clark, 


BOTTLES 


ANCHOR HOCKING GLASS CORP., 
Lancaster, Ohio. 

ARMSTRONG CORK CO., 
— Div.) 963 Prince St., 


(Glass & 
Lancaster, 


Re ‘Brees. — Co., 9th & Macedonia, 
Munice. Ind. 

BROCKWAY GLASS CO., INC., Brock- 
way, Pa. 

Chattanooga Glass Co., 
tanooga, Tenn. 

Florida Glass Mfg. Co., Jacksonville. Fla. 

GLENSHAW GLASS CO., INC., Glen- 
shaw, Pa. 


Alton Park, Chat- 


Knox Glass Associates, Inc., Knox, Pa. 


Knox Glass Bottle Co., Jackson, Miss. 

Laurens Glass Works, Laurens, S. C. 

LIBERTY GLASS CO., SAPULPA, 
OKLA. 


Metro Glass Co., Inc., Empire State Bldg., 
New York 1, N. Y. 

Neville Island Glass Co., 
Island (Pitts.). Pa. 

OWENS-ILLINOIS GLASS CO., 405 
Madison, Toledo, Ohio. 

REED GLASS CO., 860 Maple S&t., 
Rochester, N. Y 

THATCHER GLASS MFG. CO., INC., 
1901 Grand Central Ave., Elmira, N. Y. 

Universal Glass Products Co., Parkers 
burg, West Virginia. 


BOTTLE CASE PARTITIONS 


Aetna Bottle & Container Co., 21st & 
Gratiot Sts., St. Louis 3, Mo. 

Allen Sx upply ge Inc., 322 W. Market St., 
Newark 3, N. J. 

AMERICAN a CORP., 3043 
N. 30th St., Milwaukee 10, Wisc. 

Beverage Industry Supply Co., 401 Broad- 
way, New York City. 

Central Fibre Products Co., Quincy, Ill 


Chas. i DeLisa, 166 Pierson St., Orange, 
N. 


Inc., Neville 


Ellis + aperboard Products Co., 
son’s Point (Portland), Maine 

Fibre Partitions, Inc., 2300 So. 
Peoria, Il 

Flour City Box & Mfg. Co., 
lowa 

The Metal Partition Co., 2421 S. Adams 
St., Peoria, Ill. 

National Partition Co., Div. of Zucker- 
man-Honickman, Inc., 36th & Reed Sts., 
Philadelphia 46, Pa. 

Pulpboard Products, Inc., 5 Mindoro St., 
Roxbury Crossing, Boston, Mass 

Rosenberg Bottle Box (¢ a 371 E. 
St.. New York 56, N 

Standard Box Co., 27th Si 
Pittsburgh 22, Pa. 

Traver Corp., 406 N. Sacramento Blvd., 
Chicago, II. 

TREEN BOX CO., Tioga & Memphis 
Sts., Philadelphia 34, Pa. 

Wayne Paper Box & Prtg Corp., 
Superior St., Fort Wayne, Ind. 


BOTTLE CASERS, UNPACKERS 


1419 E, 


Chomp 
Adams, 
Waterloo, 


160th 


& A.V.R.R., 


1600 W 


Automatics, Inc., 
Compton, Calif. 

BARRY-WEHMILLER MACHINERY 
CO., 4660 W. Florissant Ave., St. Louis 
15, Mo. 

BEVERAGE EQUIPMENT SECTION, 
RADIO CORP. OF AMERICA, Cam- 
den, N. J. (Bottle uncaser and washer 
loader) 

Bottlers Appliances, Inc 
bury, N. ¢ 

International Filling 
Petersburg, Va. 

MILLER HYDRO CO., Bainbridge, Ga. 

BEVERAGE EQUIPMENT SECTION, 
RADIO CORP. OF AMERICA, Cam- 
den, N. J. (Bottle uncaser and washer 
loader) 

POTTER & RAYFIELD, 
Northside Dr., Atlanta, Ga. 

SPECIALTY ENGINEERING CO., 
Trenton & Allegheny Aves., Philadel- 
phia, Pa. 

Standard-Knapp, Div. of Hartford-Em 
pire Co., Portland, Conn. 


Rosecrans, 


Box 1567, Salis 


Mach. Corp., 


INC., 1570 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





BOTTLE COOLERS 


American Gas Machine Co., 
{innesota 

ARTKRAFT MFG. CORP., 
St., Lima, Ohio. 

Atlas Metal Wor PrP. O 
le Xa 

BEVCO CO., 
Louis, Mo. 

Carrier Corp., So. Geddes St., 


iN. 


Albert Lea, 


110 Kibby 


5208. 


Dallas 
3316-28 S. Broadway, St. 
Syracuse, 


Cavalier Corp., Chattanooga, Tenn 
ommunity Metal Products, 1213 Circle 
Ave rest Park, Ill 

2101 S. Hanley 
Rd., § 

THE FILTER ‘PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, lu. 

Frigidaire Div., General Motors Corp., 
300 Taylor St., Dayton, Ohio 

General Refrigeration Div., Yates-Amer- 
ican Mach. Co., Beloit, Wis. 

Hamilton Metal Prods. ‘ 855 Ave 
the Americas, New York 1, N. Y 

HOWARD REFRIGERATOR CO., 
4745 Worth St., Philadelphia, Pa. 

Interstate Appliance Co., Inc., 600 Broad 
way New York City 
he Jewett Refrigerator Co 
Pearl St., Buffalo 2, N. ¥ 

Jordon Refrigerator Co., Inc., 
& Grays Ave 

Maysteel 
Wisc. 

Mills Industries Ire 
\ve., Chicago 39, Ill 

NASH-KELVINATOR CORP. (Kelvin- 
ator Div.), 14250 Plymouth Rd., De- 
troit, Mich. 

National Refrigerators Co., 
Ave., St. Louis, Mo 

Northland Mfg. C« 137 E. Island Ave., 
Minneapolis, Min 

Orley Freezers, Inc., 475 Shaefer at Oak- 
wood, Detroit 25, Mich 

PORTABLE ELEVATOR MFG. CO., 
920 E. Grove St., Bloomington, II. 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., Atlanta, Ga. 

PROGRESS REFRIGERATOR CO., 
Louisville, Ky. 

THE S. & S. PRODUCTS, INC., P. O. 
Box 1047, Lima, Ohio 

frue Mfg. Co., 2905 Pine St., St. Louis 
Mi 

Sterling Mfg. Co., Inc., 3421 N. Broadway, 
Wichita, Kan. (Picni ic Cooler) 

United _ Refrigeration 
Ave. “C,” Bayonne, N. J 

United Refrig o ) ocust & Wal 


Inc 94 


58th St. 
., Philadelphia, Pa. 


Products, Inc., Sheboygan, 


4100 ~Fullerton 


823 Koeln 


Co., 445 


Westinghouse Electric Corp 
Blvd., Springfield, Mass 


BOTTLE (AND CASE) COUNTERS 


DURANT MFG. CO., 
St., Milwaukee, Wisc. 

Food Machinery Corp., Packing Equip- 
ment Div., Riverside, Calif 

Stephen J. Lewis prety Co., 215 
Butler St., Brooklyn 17, N. Y. 

Photo Switch, Inc., 77 Broadway, Cam- 
bridge 42, Mass 

Production Instrument Co., 702-18 W. 
Jackson Blvd., Chicago 6, IIl. 

L. W. Simons, P. O. Box 4381, Jackson, 
Miss 


, 653 Page 


1920 N. Buffum 


Please mention 


BOTTLE INSPECTORS 


BOTTLE SCOPE MFG. CO., Baltimore 
& Union Aves., Lansdowne, Pa. 

Consolidated Siphon Supply Co., Inc., 
22-24 Wo New York City 

The E. A. Kaestner Co., 5401 Pulaski 
Highway. Baltimore, Md 

Keenline Equipment Corp., P. O. Box 
416, Oshkosh, Wise 

Kol-Flo Kooler Ce 445 Ave. “C”, Bay 
onne, N. J 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, Ill. 

MILLER HYDRO CO., Bainbridge, Ga. 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., Atlanta, Ga. 

RCA VICTOR DIV., RADIO CORP. 
OF AMERICA, Camden, N. J. 

Victor M. Seifert & Co., 7250 Paschall 
Ave. (Rear), Philadelphia, Pa 

Ward & Co. 1101 


leveland, Ohio 


ster St., 


Marshall 


BOTTLE JOBBERS 


Aetna Bottle ;. Container Co., 
Gratiot Sts., St. Louis 3, Mo. 
AIDMON SOTTLERS’ SUPPLY Sane 
7615 Third Ave., Brooklyn 9, N. 
I. BASKOWITZ BOTTLE CO., 
Grand St., Brooklyn, N. Y. 

Bison Bottle Co., Inc., 28-52 Wasson St 
Buffalo 10, N. ¥ 

Robert Baskowitz Co., 
St. Louis 3, Mo. 

Berman Bros., Inc., 1501 So. 
Chicago, IIl. 

Browns Bottle Exchange, Inc., 1657 Des 
Carrieres St., Montreal, Que., Canada. 

Central Bottle Exchange Ltd., 2125 St. 
Catherine St., East Montreal, Que., 
Canada. 

Consolidated Bottle Co., Ltd., 51 Vine 
Ave., Toronto, Ont., Canada. 

CONTINENTAL GLASS CO., 841 W. 
Cermak Rd., Chicago 8, IIl. 

DeLisa Bottle Co., 168 
ange, 

Empire Outle t Co., 
St. Louis 18, Mo 

Humboldt Bottle Co., 
Ave., Chicago 47, IIl. 

M. Jacob & Sons, 2903 Beaubien St., De 
troit, Mich 

THE R. PELTZMAN BOTTLE CO., 
1721-31 Holmes St., Kansas City 8, Mo. 

PENN BOTTLE & SUPPLY CO., 5619 
Cherry St., Philadelphia 39, Pa. 

Morris Sacknoff & Sons, Inc., 446 Fore 
St., Portland, Maine. 

SIGNER BOTTLE SUPPLY CO., Wil- 
stach & Dalton Aves., Cincinnati, Ohio. 

United Bottle Supply Co., 27-50 First St., 
Astoria, L. I. a 2 


~~ 
716 So. 21st St., 


Laflin St., 


Pierson St., Or- 
101-09 St. George St.., 


1736 N. Western 


- 4th Ave., Brooklyn 


M. WALSH, ate 
9, N. Y. 


Zuckerman-Honickman, Inc., 36th & 


Reed Sts., Philadelphia, Pa 


BOTTLE OPENERS 


Bastian Bros. Co., 1600 Clinton Ave., 
Rochester, N 

BILL’S SPECIALTY MFG. CO., 433 
No. 2nd St., Milwaukee, Wisc. 


2ist & . 


BROWN MANUFACTURING CO. 
INC., Newport News, Va. 

The Cobb Co., 102 Sixth St., N. E., At- 
lanta, Ga 

CROWN CORK & SEAL CO., MA- 
CHINERY SALES DIV., Eastern 
Ave. & Kresson Sts., Baltimore 24, Md. 

Krag Steel Products, Inc., 319 No. Al- 
bany Ave., Chicago 12, IIL 

The G. J. Lunn Mfg. Co., Ltd. 618 
Chatham St., Montreal, Que., Canada. 

Geo. C. Matteson Co., 3907 Waddell Ave., 
Kansas City, Mo 

Modern Metal Products Co., 18 
Cambridge, Mass 

National Metal Products, 
Ave., Detroit, Mich 

[The Newell Mig. Co., 
Ont., Canada 

PENRITH-AKERS MFG. CO., 
5th St., Minneapolis, Minn. 

The Plymouth Co., Plymouth, Wisconsin 

H. R. Ranson & Co., 8689 Grand River 
Ave., Detroit 4, Michigan. 

Scovill Mig. Co., 9 Mill St., Waterbury 91, 
Conn 

S. & S. PRODUCTS, INC., P. O. Box 
1047, Lima, Ohio. 

VAUGHAN MFG. CO., 3211-21 Carroll 
Ave., Chicago, Il. 


BOTTLE RESEALS 


American Hard Rubber Co., 11 
St., New York City 

Filter-Kleen Mfg. Co., 314 
Everett 49, Mass 


Ames, 


294 St. Aubin 


Ltd., Prescott, 


1311 So. 


Mercer 


Chelsea St 


Panef Mfg. Co., Inc., Milwaukee 1, Wisc. 
Rosenberg Bottle Box Corp., 371 E. 160th 
New Y, rk 56 \ 


4 topper Corp., 101 
New Ye 


irk City 


BOTTLE SOAKER LOADERS 


Bottlers Appliances, Inc 
sbury, N. (¢ 


BOTTLE UNSCRAMBLER TABLES 


sottlers Appliances, Inc., 
isbury, N. ¢ 


BOTTLERS’ SUPPLY HOUSES 


Aetna Bottle & Container Co., 
Gratiot Sts., St. Louis 3, Mo 
AIDMON BOTTLE & SUPPLY CO., 
7615 Third Ave., Brooklyn 9, N. Y. 
Allen Supply Co., 322 W. 
Newark, N. J. 
Wm a 3 

N.Y 


30x 1567, Sal- 


Box 1567, Sal 


21st & 


Market St., 


Lloyd Ave., Lynbrook, 


Beverage Industry Supply Co., 401 Broad- 
way, New York 13, N. Y 

BOTTLERS’ APPLIANCE CoO., 
675 Pulaski St., Athens, Ga. 

Bottlers Appl ox 1567, Sal 
isbury, N. (¢ 

Bottlers Service Corp., 43-77. Vernon 
Blvd., Long Island City 1, N. Y 
3ottlers Service & Supply Co., 116 First 
Ave. N., Minneapolis, Minn. 

Brown's Bottle & Supplies, Inc 
Carrieres St.. Montreal, Que 


INC., 


lances, Inc., B 


1657 Des 
,. Canada 
2532 So. Wa 


suckner Equipment Co., 25 
lo, Hl 


bash Ave 


Chicage 


“N.B.G. BUYERS’ GUIDE" when writing these companies. 





Consolidated Siphon Supply Co., Inc., 
22-24 Wooster St.. New York City 
Conrad Equipment Co., 2200 Broadway, 
San Antonio, Texas 
W. N. Crenshaw, 509 
Seattle, Wash 

Theo. N. Davies & Co., 
Hawaii 

DeLISSER EXTRACT CO., INC., 521 
W. 26th St., New York 1, N. Y. 

S. Ervin Diehl, Jr., 1229 No. 2nd St., Phil- 
adelphia 22, Pa 

Eastern Supply Co.. Richm 

Factory Sales Co.. P. O. Be 
ton, N. | 

THE FILTER PAPER CO.., 2414 So. 
Michigan Ave., Chicago 16, III. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 303 Powell St., Brooklyn, 


Maritime Bldg., 


Ltd., Honolulu, 


ond, Va 


x 665, Tren 


131 E. 17th St., New 
Mr. W. B 
Pa 
H. S. Hackstatf Co., Inc., 
St., Los Angeles 21, Cal 
J. V. Hannagan, 57 
Barre, Pa 
Helmco Products, 116 
Minneapolis, Minn 
W. H. HUTCHINSON & SON, INC., 
1031 N. Cicero Ave., Chicago, II. 
CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 
Vv. & E. KOHNSTAMM, 
Canal St., New York 13, N. Y 
Chas. Koss & Bros, C 1235 N. 4th St., 
Milwaukee, Wis« 
Lilly Brokerage Co., 
Hugh J. McMackin Co., 
Boston, Mass 
Samuel Mallinger Co., 
Sts., Pittsburgh, Pa 
Ernest P. Mariani, 267 W. 
Salt — City, Utah 
ulhern C« 


Green, 625 No. 7th St., Phila, 
1581 Industrial 
Carlisle St., Wilkes- 
First Ave., N., 
3080 


INC., 329 


Tenn 
240 Milk St., 


Memphis, 


Forbes & Gist 
Broadway, 


Blvd., 


390 Bayshore 


Ancisco if 3236 Union Pa 
cl Ave Los Angeles, Calif.; 116 
Sth Ave., No., Seattl 


Northwestern Extract Co., 


Jol 
Sat Fr f. (3236 


Wash.) 

216 No. Broad- 
way, Milwaukee, Wis 

E. V. Novak & Co., , 0th Floor, 
Bidg., Pittsburgh 22, Pa. 
eorge M. O'Neil Co.. Inc 
sldg.. New York City 

Pang See & Co., 23 So. Hotel St., P. O 
Box 2078. Honolulu, T. H.. Hawaii 

I td., 171 Market 
Can (Branches, 
Vancouver m1 
; mto, Ont.) 

PERRY EQUIPMENT CORP., 
No. 6th St., Philadelphia 22, Pa. 

The Piper Company, Montrose Ave., 
Baltimore 12, Md 

Wm. A. Quinn, Scranton, Pa 

Jim Reynolds, 3224 N. 
Chicago, Il 

J. Benj. Roe, 
Atlanta, Ga 

F. H. Sauter Company. 
York 


G chirmer, 787 Br 


3916 Chrys 


1419 


Elston Ave., 
901 William-Oliver Bldg., 
Niskayuna, New 
oad St., Meri 
ctor \ eifert é 7250 Paschall 
Ave Rear, Philadelphia, Pa 


Seltzer & Rvdholm, Inc., 244 Minot Ave.. 
Anburn, Me 


House 


SIGNER BOTTLE SUPPLY CO., Wil- 
stach & Dalton Sts., Cincinnati 14, 
Ohio. 

B E Tade & Co., 603 N 
Phoenix, Ariz 

S. TWITCHELL CO., Crestmont & 
Haddon Aves., Camden, N. J. 

Walter | Ward & Co. 
Cleveland, Ohio 

Willson & Warden, Ltd., 58 Duchess St., 
Toronto, Ont., Canada 


BOTTLE WASHERS 


2443 No. 23rd 


Third Ave., 


Marshall Bld 


Arnold Equipment Co., 
St., Milwaukee, Wis 
BARRY-WEHMILLER MACHINERY 
CO., 4660 W. Florissant Ave., St. Louis, 
Mo. 

Better Built Machinery Co., 
St., New York City. 

BURNS BOTTLING MACHINE 
WORKS, INC., 2239 Kirk Ave., Balti- 
more 18, Md. 

Dostal & Lowey Co., 225 E. 4th St., 
Menomonee Falls, Wisc 

THE HEIL CoO., 3000 W. Montana St., 
Milwaukee, Wisc. 

ARCHIE LADEWIG CO., P. O. Box 
342, Waukesha, Wisc. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, III. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

MILLER HYDRO CO., Bainbridge, Ga. 

Modern-Bond Corp., 825 W. 5th St., 
Wilmington, Del 

NIAGARA BOTTLE WASHER MFG. 
CO., 225 First St., Toledo 5, Ohio. 

Standard-Knapp, Div. of Hartford-Em- 
pire Co., Portland, Conn. 
chael Yundt Co., 225 N 
P. O. Be Waukesha, 


BRUSHES 


Cherry-Burrell Corp., 427 W. 
St.. Chicago 6, III. 


73 E. 130th 


Grand Ave., 


Wisc 


x 528 


Randolph 
Empire Brushes, Inc., 200 William St., 
Port Chester, N 
Fuller Brush Co., 
ford, Conn. 
GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 
Milwaukee Dustless Brush Co., 
22nd St., Milwaukee 3, Wis. 
Ox Fibre Brush Co., Inc., 
Marylar d ‘ 
Schaefer Brush Mfg. Co., 115-117  W 
Walker St.. Milwaukee 4, Wis¢ 
Gordon Smith Co., 3901 Main St, 
Dallas 1, Texas 
Volckening, Inc., 
lyn 20, N. Y 


3699 Main St., Hart- 


530 No. 


Frederick 


1 


6700—3rd Ave., Brook- 


Allen Supply Co., Inc., 322 W. Market St., 
Newark 3, N. J 

E. BERGHAUSEN CHEMICAL CO., 
4538 W. Mitchell Ave., Cincinnati 32, 
Ohio. 

Food Colours Ltd., 5555 St. 
Montreal, P. 

SETHNESS PRODUCTS co., 
Division St., Chicago, IIl. 

S. TWITCHELL CO., Cressmont and 
Haddon Aves., Camden, N. J. 


Patrick St., 


1300 


UNION SALES CORP., Distributor for 
Union Starch & Refining Co., Colum- 
bus, Ind. 

UNION STARCH & REFINING CO., 
Columbus, Ind. 

D. D. WILLIAMSON & CO., 
5-39 Forty-Sixth Ave., 
City, N. Y 


CARBONATORS 


BURNS BOTTLING MACHINE 
WORKS, INC., 2229 Kirk Ave., Balti- 
more 18, Md. 

CROWN CORK & SEAL CO., 
Eastern Ave. & Kresson St., 
Md. 

Kol-Flo Kooler Co., 445 Ave. “C", Bay 

mne, N. J 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 

MOJONNIER BROS. CO., 
Ohio St., Chicago, Ill 

Star Liquid Machinery (¢ /Orp., 
water Rd., Bronx 59, N 


CO2 CONVERTERS 


DRY ICE CONVERTER CORP,., 321 S. 
Detroit, Tulsa, Okla. 

Dry Ice Distributors Co., 
Ave., Chicago, III. 

Harrisburg Steel Corp., Harrisburg, Pa 

Knight Corp., Stanley, 3430 N. Pulaski 
Rd., Chicago, Ill 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, Ill. 

NATIONAL CYLINDER GAS CO., 840 
No. Michigan Ave., Chicago 11, Il. 


CO2 HEATERS 


Bottlers Service Corp., 43-77 
Blvd., Long Island City 1, N 

Consolidated Siphon Supply Co., Inc., 
22-24 Wooster St., New York City 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, Ill. 

Roy E. Mcllrath, Inc., 8849 S. Laflin St 
Chicago 20, Ill 


CO2 (LIQUID) 


American Gas & Chemical Co., 360 War- 
ren St., Harrison, N. J. 

Burdett Oxygen Co., Inc., 
Ave., Cleveland 14, Ohio 

Cardox Corp., 307 N. Michigan Ave., 
Chicago, III. 

os Corp., Stanley, 3430 N. Pulaski 

Rd., Chicago, Ill. 

LIQUID CARBONIC CORP. 3100 S. 
Kedzie Ave., Chicago, IIL 

MATHIESON CHEMICAL CORP., 
Mathieson Bldg., Baltimore 3, Md. 

NATIONAL CYLINDER GAS CO., 840 
No. Michigan Ave., Chicago 11, Ill. 

New England Gas Products, Inc., 27 
West St., Charlestown, Mass. 

Pipe Welding Supply Co., Inc., 612 Wil 
liam St., Elmira, N. ¥ 

PURE CARBONIC CO., Div. Air Re- 
duction Co., Inc., 60 E. 42nd St., New 
York City. 

aa Hoag Chemical Co., 

. Kansas City, Mo 


INC., 
Long Island 


INC., 


Baltimore, 
4601 w. 


871 Edge 


1466 Elston 


Vernon 
Y 


3300 Lakeside 


1004 


Saltimore 
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Morse Chain Co., 7601 Central Ave., De- 
troit 8, Mich. 
The Whitney Chain & Mfg. Co., 237 

Hamilton St., Hartford 2, Conn 


Gereke-Allen Carton Co., 5101 Penrose 
St. Louis, Mo. 
Gusten Cartons, Inc., 1629 Warner St., 


420 Lexington 


> 
2001 Ton- 
, Man 


CO2 (SOLID) 
Knight Corp., Stanley, 3430 N. Pulaski Baltimore 30 

Grand Ci*~ Container Corp., 

- nelle Ave., i J 

The Grip-It Sales Co., 

Kansas City 8, Mo. : . i 

: > l 

Hillside, N. Bendix Chemica — 


No. Bergen, N. 
1733 Locust St., 
Ave., New York City 
Cody Chemical Co., 364 Hanover 
chester, N 1 
DIAMOND ALKALI CO., Union Com- 

merce Bldg., Cleveland, Ohio. 
THE DIVERSEY CORP., 1820 W. Ros- 
» 10-40 


t 


liffy Mfg. Co., ] 
Karee-Rite Bottle Carrier Co., 1907 E. 
Minneapolis 7, Minn 


Rd., Chicago, I 
THE LIQUID CARBONIC CORP 
Chicago 23, IIL. 
Lawson Litho. & Folding Box Co., 
, Montreal, 


3100 S. Kedzie Ave 
MATHIESON CHEMICAL CORP 
Mathieson Bldg., Baltimore 3, Md. 
NATIONAL CYLINDER GAS CO., 840 
No. Michigan Ave., Chicago 11, II. 
PURE CARBONIC CO., Div. Air Re- 
, Inc., 60 E. 42nd St., New . J 
.td., 
Canada. 
Leslie & Co., 
Kokomo, Ind 
MORRIS PAPER MILLS, 135 So. La 


coe St., Chicago 13, Ill 
DOMINION PRODUCTS, INC 

—44th Drive, Long Island City 1, N. Y. 

1120 W. Front St., Cin- 

599 Johnson 


Lake St., 

The Laws y 
6674 Esplanade Ave 
1221 S. Washington St 
The DuBois Co 
cinnati 3, Ohio. 
Felton Chemical Co., Inc 

Brooklyn, N. Y. 

393 - 7th 


Ave., 


duction Co. 


York City. 
Chicago, Ill 


So 


Salle St., 
OWENS-ILLINOIS GLASS Co., 405 
Lamar, Ave., 
Heyden Chemical Cory 
ork 1, N. ¥ 
MATHIESON CHEMICAL ae 


New Y 


CO2 FITTINGS 
Madison, Toledo, Ohio 
, 2236 
Mathieson Bldg., Baltimore 3, M 


117 Cutt 
Pollock Paper Corp 
MERCK & CO., INC., Rahway, N. J 
i 


Ine 
, Texas. 

The Rapp Package Co., Carpentersville, 

Midwest Chemical Co Vernon, IIl 

MONSANTO CHEMICAL WORKS, 


N. ¥ 
Dallas 
, 1819 E. 17th St., 

St. Louis, Mo 


CO2 HEATERS 
im 
, New Scott Paper Box Co 
Little Rock, Ark. 
Products Co., 3500 Oakton St 
a, ey ee ee. 
NATIONAL ANILINE DIV., ALLIED 
CHEMICAL & DYE CORP. 40 


PURE CARBONIC CO., Div. Air Re- 
60 E. 42nd St. 
Service 
ie, Ill. 
~ % @ A 
& Chemical Works, Inc., 
N. Y 


I 


1 


duction Co., Inc., 
York City 
Skokie 
CO2 REGULATORS SHELTON MFG. CO 
. La : i St., Newark 5, N. J. 
—< Iw . Fire Equipment Co., | > Box Julian B. Slevin Co., Inc., East Lands- 
390-U.S. Highway 1, Newark 1, I. downe. Pa. 
Dockson ao 3839 Wabash fo, De- Standard Paper Box Co., 3837 Broadway Big age - es 
aie Pha ae hae Hegeeen, Laie 90-117 'N. llth St, Brooklyn 11, 
a te _Ulrich Mig. Co., Roanoke, I CHAS. PFIZER & CO., INC., 630 Flush- 
Inc, 117 Cutter Mil) United Board & Carton Corp., P.O. Box “ing Ave., Brooklyn 6, N. Y. 
A 1318 Setabphestabe. N - ae : : Pittsburgh Plate Glass Co., Columbia 
U S Plastics Corp., — W. Irving Chemical Div., Pittsburgh, Pa 
Park Rd., Chicago 18, Ii me Riverside Chemical Co., Inc., River Rd., 
rf Paper Produc Co., 2250 Wa No. Tonawanda, N. Y 
aliens eaten Schimmel & Co., Inc. 601 W. 26th St. 
New York City 
Sevdel Chemical Co., 225 Mercer St 
Jersey City 2, N. J 
SOLVAY SALES DIV., Allied Chemical 
.. New York 


Hedeman Products, 
Great Neck, 

Waldo 

h Ave 


Rd., 
THE LIQUID CARBONIC CORP., 3100 
Chicago 23, Ill. 
» Drive, had 
Lexingt 


& Dye Corp., 40 Rector St 
420 


k 


I 


I 


( 


S. Kedzie Ave., 
C. A. Norgren Co., 222 Santa Fe 
Denver Y, Colo. 
PURE CARBONIC CO., Div. Air Re- 
duction Co., Inc., 60 E. 42nd St., New 
York City. CASE MARKERS 
BOTTLERS’ APPLIANCE CO., INC, 
CARTON CARRIERS 675 Pulaski St., Athens, Ga. City 
S— Everhot Mfg. Co., 57 S. 19th St, May- coe. Chemical ¢ 
wood, III. Se woe ae eT 
American Coating Mills Div., Owens- ? Ree = ve., New 7, 
illinois Gi Ce. "Board. of Trade ee — peg ng _" Verona Chemical Co., 26 Verona Ave., 
Bldg., Chicago, III “tae oe “se 6 Hewark & B. J 
ATLANTA PAPER .P.O.B 4417 3 Wood Treating c he micals Co., 5137 
Atlanta 3, Ga. a iret one A Knapp tl ie ee Southwest Ave., Louis 10 Mo 
Beverage Industry Supply Co., 401 Broad- sac 1 WYANDOTTE CHEMICALS CORP 
way, New York City 13 J. B. Ford Div., Wyandotte, Mich. 
Cart-N-Case Co., Perry, Lowa. 
Cesco Container Co., 475 Fifth Ave CASE WASHERS 
New York City ee CHEMISTS 
( 102 Sixth St.. N. E.. At he orp., 427 N tance 
aah I , cago 6, ATLANTIC EXTRACT CO., INC 
Container Corp. of America, 38 So. Dear- gps Mfg. Co., Millville, ’a Fulton St., Boston 13, Mass. 
born St., Chicago, [Il ol-Fle a ler Co, 445 Avenue “C’ BLUE SEAL EXTRACT CO., INC., 11 
Convenient Carrier Corp., 2323 W. 3rd Bayonne Windsor St., Cambridge, Mass. 
St., “leveland 13, Ohio MILLER nYDRO CO., Bainbridge, Ga. Chandler Laboratories, 8th & Chelten 
1] Paperboard Products ( Mil MOJONNIER BROS. CO., 4601 W. Ave., Philadelphia 26, Pa. 
kee 1, Wis« Ohio St., Chicago 44, II. DeLISSER EXTRACT CO., INC., 521 
pire Box Corp., 17 E. Chestnut St, SPECIALTY ENGINEERING CO., W. 26th St., New York City. 
cago 11, Ill. and 70 Outwater Lane, Allegheny & Trenton Aves., Philadel- Elenite Products, Inc., 110 E. 42nd St., 
| phia 34, Pa. New York 17, N. Y 
2941 E. War- Greenwood Laboratories, Inc., 87-02 
Justice St.. Elmhurst, N. Y. 
CHAINS, DRIVES, PULLEYS V. & E. KOHNSTAMM, INC., 329 Canal 
St., New York 13, N. Y. 
Bruce St., M LORREE Prictae 8-28 As- 
toria Blvd., L. I. C. 
ce Chemic ~ Laborator ies, 617 Mont 
San Francisco 11, Calif 
Inc.. Chicago 90, 


Pacif 
ry ot 


Kentuck 
gome 
Peat 
Il 


i, N 
‘rank Paper Products Co., 
ren Ave , Detroit 7, Mich. 
& O Mig. ( 1226 S. Main St., Rock 
tobert Gat O., nc., he ©. 44th St hair elt 
New York 17, N. Y waukee ise 
Gardner Board and Carton C« mond Cl 1 Co., Inc., 402 
wn. Ohio Ave lianapolis 7 ana 
111 N. 4th St nk-Belt Co., 307 N. Michigan Ave., 
Chicago 1, Ill 
Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies 


| 
1600 W 
Associates 


P 


1 


I 


he 

Middle 
Container ( 

uis, Mo 


orp 


Gaylord 
Ss 





Dr. M. G. Weber, 551 
Maplewood, N. J 

Zuercher Laboratories, 112 N 
Park Ave., Chattanooga, 


Prospect St., 


Highland 


Tenn, 


CLEANSERS—STERILIZERS 


art-Schier Chemical Co Chatta 


Busyk Laboratories, Inc., 1433 S$ 

Wabash Ave., Chicago 5. ill 

Mfg. Co., 1363 Ellis Lane, El 

Calif. 

& Chemical Co., Inc., 6300 
State Rd., Tacony, Philadelphia 35, Pa 

Dacar Chemical Products Co., Dacar 
Bldg., McCartney at Wabash St., Pitts- 
burgh 20, Pa. 

Dairy Chemical Co., Fort Dodge, Iowa 

DIAMOND ALKALI CO., Union Com- 
merce Bldg., Cleveland, Ohio. 

THE DIVERSEY CORP., 1820 W. Ros- 
coe St., Chicago, Ill. 

E. F. DREW & CO., 
St., New York 10, N. 

The DuBois Co., 1120 ay 
cinnati 3, Ohio. 

Hercules Powder Co., Industrial Chem 
Div., Wilmington, Del. 

Homestead Valve Mfg. Co., 
Jenny Div., Coraopolis, Pa 

The Huntington Laboratories, Inc. 
ington, Indiana. 

Klem Chemicals, Inc., 
Dearborn, Mich 

Engineering 
St., We Mass 

Magnus Chemical Co., Ince., 
Ave., Garwood, N. | 

MATHIESON CHEMICAL CORP., 
Mathieson Bldg., Baltimore 3, Md. 

NATIONAL ANILINE DIV., ALLIED 
CHEMICAL & DYE CORP., 40 
Rector St., New York 6, N. Y. 

OAKITE PRODUCTS, INC., 22 Thames 
St., New York 6, N. y. 

Pittsburgh Plate Glass Co., 
Chemical Div., Pittsburgh, Pa 

+ Rust Remover Co., No. Tazewell, 

a. 

SOLVAY SALES DIV., Allied Chemi- 
cal & Dye Corp., 40 Rector St., New 
York City. 

Southern Alkali Corp., Corpus Christi, 
Texas. 

Stauffer Chem. Co., 420 aeeigion Ave., 

ew York City 17, N. 

SUPERIOR pn A Ray PRODUCTS, 
INC., 123 W. Madison St., Chicago 2, 
Ill. 

Turco Products, Inc., 6135 So. 
Ave., Los Angeles 1, Calif. 
Vestal Chem. Labs., Inc., 4963 Man- 

chester Ave., St. Louis, Mo. 

WYANDOTTE CHEMICALS CORP., 
J. B. Ford Div., Wyandotte, Mich. 


Clayton 
Monte, 


Crystal Soap 


_~ 15 E. 26th 


Peont St., Cin- 
Hypressure 
, Hunt- 
14401 Lanson Ave., 


Livingstone o., 100 Grove 


yrcester, 


124 South 


Columbia 


Central 


COIN-CONTROL EQUIPMENT 


A.B.T. Mfg 
Chicago, II] 

3randt Automatic 
town, Wisc. 

Electr c Cashier Corp., 
mont 

Haydon Mfg. Co., Inc., 
rington, Conn. 


Corp., 715 No. Kedzie, 


Cashier Co., Water- 
Burlington, Ver- 


1904 Elm St., Tor- 


International Register Co., 2620 W. 
Washington Blvd., Chicago 12, IIl. 

Johnson Fare Box Co., 4619 N, 
wood Ave., Chicago 40, Ill 

= 4100 


Ravens- 
Industries, Inc., Fullerton 
e., Chicago 39, Ill 
NATIONAL REJECTORS, INC., 5100 
San Francisco Ave., St. Louis, Mo. 
Pay Pull Mig. Co., 720 San Pedro Ave., 
San Antonio 1, Texas 


COLORS 


DeLISSER EXTRACT CO., INC., 521 
W. 26th St., New-York 1, N. Y. 

Florasynth Laboratories, Inc., 1533 Olm- 
stead Ave., New York City. 

H. KOHNSTAMM & CO., INC., 83-93 
Park Place, New York City 

V. & E. KOHNSTAMM, INC., 329 Canal 
St., New York 13, N. Y. 

Magnus, Mabee & Reynard, Inc., 
brosses St., New York City 13, 

NATIONAL ANILINE DIV. ALLIED 
CHEMICAL & DYE CORP., 40 Rec- 
tor St., New York City. 

Peerless Color Laboratories, 11 Diamond 
Place, Roche ster, N. Y. 

4212 Lee Rd., 


16 Des- 


Ross Laboratories, Cleve 


land 28, Ohio 

W. Sheinker & Son, Inc., 
St., New York City. 

WM. J. STANGE CO., 342 N. Western 
Ave., Chicago, Ill. 

STERWIN CHEMICALS, 
Broadway, New York City. 

Syntomatic Corp., 114 E. 32nd St., 
16, : # 

THEONETT & CO., 328-30 No. Ash- 
land Ave., Chicago, Ill 

S. TWITCHELL CO., Cressmont and 
Haddon Aves., Camden, N. J. 

VIRGINIA DARE EXTRACT CO., 
_? Bush Terminal 10, Brooklyn, 


126 W. 22nd 


INC., 1450 


a 2 


WARNER-JENKINSON MFG. CO., 
2526 Baldwin St., St. Louis, Mo. 


COMPRESSORS 


(A) Air 

(R) Refrigeration 

Kellogg Rey 
N. Y. 


Rochest er ¥, 


American Brakeshoe Co., 
97 Humboldt St., 
A) 

Baker Refrigeration Corp., 
Portland) Maine. (R) 

Brunner Mfg age r O. 


Ores, BM. Z..4 


So. Windham 
Drawer 529, 


N.Y. 
Corp., 


(R) 
Sidney, 


Carrier Corp., Syracuse 
Copeland Refrigeration 
Ohio 
Frick Company, Waynesboro, Pa. (R) 
General Refrigeration Div., Yates-Ameri- 
can Machine Co., Beloit, Wis. (R) 
Lehigh Mfg. Co., 143 Fountain Ave., 
Lancaster, Pa. (R) 
Mills Industries, Inc., 
Ave., Chicago 39, Ill 
United Electric Refrigeration Co., 
Ave. “C,” Bayonne, N. J. (R) 
York Corp., Roosevelt Ave., York, Pa 


(R) 


(R) 


4100 Fullerton 


445 


CONTROL EQUIPMENT 


The Belfer Laboratories, 746 
Bldg., Peoria, Ill. 
Bowser, Inc., Fort Wayne 2, Ind 


Jefferson 


Consolidated Siphon Supply Co., Inc., 
22 Wooster St., New York City 
The DuBois Co., 1120 W 
cinnati, Ohio. 


Electric Eye Equipment Co., 6 W. Fair- 
child St., Danville, Ill. 


THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, III. 


GUARDIAN ELECTRIC MFG. CO., 
1621 W. Walnut St., Chicago 12, Ill. 
Hoke, Inc., 


Robert 
Ave., Oak 
Guage) 


Front St., Cin 


Englewood, New Jersey 
A. Lamson, 643 N. Ridgeland 
Park, Ill (Syrup Throw 


ba 2 ag pe as Corp., 38-12 Skillman 
Long Island City, N. Y. 

i Specialty Co., P. O. Box 211, 
Wauwatosa, Wis. 

McDonnell & Miller, Inc., 3500 No. 
Spaulding Ave., Chicago 18, Ill. 

Milo Radio & Electronics Corp., 200 
Greenwich St., New York 7, N. Y 

Minneapolis-Honeywell Regulator Co., 
Brown Instruments Div., Wayne & 
Roberts Aves., Philadelphia 44, Pa. 

Neptune Meter Co., 50 W. 50th St., New 
York 20, N. Y. 

Photoswitch, Inc., 
bridge 42, Mass. 

Fred H. Schaub Engineering Co., 
S. Marshall Blvd., Chicago 23, : 

ee Laboratories, Inc., 202 E. 44th 
St., New York City. 

Star ¥? iquid Mz achinery Corp., 
water Rd., Bronx 59, 

W. A. Taylor & Co., 
Baltimore 4, Md. 
control) 

Taylor Instrument Companies, 95 Ames 
St., Rochester, N. Y 
United ga Corp., 

town, Conn 

United Electric Refrigeration Co., 445 
Ave “C”, Bayonne, 

Wagner Electric Corp., 
Ave., St. Louis 14, Mo 

Westinghouse Electric & Mfg. Co., E. 
Pittsburgh, Pa. 


77 Broadway, Cam- 


2110 


871 Edge- 


7300 York Road, 
(pH and chlorine 


30x 31, Middle- 


6400 Plymouth 


CONVEYORS 


ALVEY CONVEYOR MFG. CO., 9301 
Olive St. Rd., St. Louis 24, Mo. 

ALVEY-FERGUSON CO., INC., 44 
Disney St., Oakley, P. O., Cincinnati, 
Chio 

Arrow Products, Inc., 417 Front Ave., 
N. W., Grand Rapids 4, Mich. 

Bonded Scale & Machine Co., 2176 S. 3rd 
St.. Columbus 7, Ohio 

Bottlers Appliances, Inc., Box 1567, Salis 
bury, N. ¢ 

Buckner Equipment Co 
Ave., Chicago 16, Ill 

BURNS BOTTLING MACH. WCRKS, 
2229 Kirk Ave., Baltimore 18, Md. 

E. W . Clifton & Spring 
Grove Aves., Cincinnati 32, Ohio 

Chain Belt Co., 1600 W. Bruce St., Mil- 
waukee 4, Wisc. 

Clinton Machine Co., 

Los Angeles 26, Calif 

Colson Corp., Elyria, Ohio. 

Conveyor Systems, Inc., 
Ave., Chicago, Ill 

CROWN CORK & SEAL CO., Eastern 
Ave. & Kresson St., Baltimore, Md. 


2530 S. Wabash 


Buschman Co 


3135 Casitas Ave 


325 S. California 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 





Dairy 
ing, 37 
Canada 

Harry J. Ferguson Co., 
Jenkintown, Pa 

THE FILTER PAPER COMPANY, 
2414 So. Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Food Machinery Corp., 
ment Div., Riverside, 

Hedeman Products, Inc 
Rd., Great Neck, N. Y 


Brewery Equipment & 
7 Hanna Ave., 


Engineer 
Toronto, Ont., 


145 West Ave., 


Packing 
Calif 
117 Cutt 


Equip- 


er Mill 


~p 27-01 sridge 
aza N Long Island City, N. ¥ 
CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 


Equipmet ( p Oshkosl 


3080 


\ s( 
Kel Engineering & 

3rd Ave ’ New 
Kilroy Co., 623 E 

Kentucky 


Equip. Co., 
Brunswick, N. 


Main St., Lot 


18 No. 
J 


uisville 2 


500 La son St Sy 


racuse 

Link-Belt Company, 307 No 
Ave., Chicago, III 

LIQUID CARBONIC CORP. 
Kedzie Ave., Chicago, III. 

Logan Company, 1115 Franklir 

lle 6, Ky 

Maguire Machinery Co., Inc 
Division St., Peekskill, N. ¥ 

Market Forge Co., 
ett 49, Mass 

Mar-rail Conveyor ¢ 
Pawtucket, R. | 


Michigan 
3100 S. 
1000 N 


30 Garvey St., Ever- 


Mathews iy Co., 
Ellwood City, P: 

Mercury Conveyor, Inc., Br 
dale, N. J 


Metzgar Co., 404 Dor 


220 Tenth St., 
Iway, Hills 


iglas st., N W.., 
Grand Rapids, Mi 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

MILLER HYDRO CO., Bainbridge, Ga. 

MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago 44, III. 

PERRY EQUIPMENT CORP., 
No. 6th St., Philadelphia 22, Pa. 

Pohlman & Lorenzer, Inc., 549 W. 
dolph St., Chicago, Ill 

THE RAPIDS-STANDARD CO., 
584 Rapistan Bldg., 
Mich. 

Roll-A-Way Conveyor Co., 
mar, Chicago 24, Ill 

Sage Equipment ¢ , 31 Essex St., Buf 
falo, N 

Sermat Conveyor Corp., 2350 W 
St., Chicago, Ill 

SPECIALTY ENGINEERING CO. Al- 
legheny & Trenton Aves., Philadelphia 
34, Pa, 

speeeways Inc 1250 Niagara 

,B uffalo 13, 


scampann cananeiiiin COM- 


1419 
Ran- 


INC., 
Grand Rapids, 


713 So. Kol- 


58th 


PANY, 315 N.W. 2nd, North St. Paul, 


Minn. 


Jervis B. Webb Co., Detroit, 
Weber Machinery Co., 
Cleveland 14, Ohio 


Mich 
1801 E 


21st St., 


The Whitney Chain & Manufacturing 
Co., 237 Hamilton St., Hartford, Conn. 
The Wilkie Co., 5520 Arch St., Philedal- 
phia 39, Pa. 
hael indt €o., 225 N. Grand Ave 


528, Waukesha, Wis 


CROWNERS 


CROWN CORK & SEAL CO., 
Eastern Ave. & Kresson St., 
Md. 

LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago, II. 
GEO. J. MEYER MFG. CO., Meyer & 

Dumore Sts., Cudahy, Wisc. 

Mos lern-Bond Corp., 825 W. 5th St., Wil- 

nington, Del 


INC., 


Baltimore, 


3100 S. 


CROWNS 


ARMSTRONG CORK COMPANY, 
Glass & Clos. Div., 963 Prince St., Lan- 
caster, Pa. 

BOND CROWN & CORK CO., Sub. 
Continental Can Co., Inc., 16th & Lo- 
cust Sts., Wilmington, Del. 

CONSOLIDATED CORK CORP., 4012 
Second Ave., Bush Terminal Bldg. 20, 
Brooklyn, N. Y. 

CROWN CORK & SEAL CO., 
Eastern Ave. & Kresson St., 
24, Md. 

4..Deich, Box 564, Passaic, N. J. 

Ferdinand Gutmann & Co., 3611 
Ave,. Brooklyn, j 

Hoosier Crown Corp., 
Crawfordsville, Ind 

W. H. HUTCHINSON & SON, INC., 
1031 N. Cicero Ave., Chicago, IIl. 

Mitchell & Smith, Div. of Sheller 
Co., 9501 Copland, Detroit, Mich 

MUNDET CORK CORP., 7101 Tonnelle 
Ave., No. Bergen, N. J. 

PENN CORK & CLOSURES, 
1155 Manhattan Ave., 
2: 


INC., 
Baltimore 


~14th 


102 Covington St., 


Mfg 


INC., 
Brooklyn 22, 


CROWN GAUGE 


z, 935 Hennepin St 


Wm. V. Heir 
111 


LaSalle, 


DECALCOMANIAS 


American Decalcomania Co., Inc., 
Fifth Ave., Chicago 24, Ill 
Continental Decalcomania Co., 

Ave., Sparta, Mich 


t 


4344 


Averill 


Durochrome Co., Inc., 1215 Rio Vista, 


> 


Los Angeles 23, Cal. 
Meyercord Co., 5323 W 
cago, Ill 
Mirro-Products Co., 
The Palm Brothers 
3706 Regent Ave., Cincinnati 12, 
Palm-Fechteler & Co., 220 W. 4 
New York 18, Y. 

Permalux Co., 
Aurora, IIl 
Phelps Mfg. Co., 
Haute, Ind 


Lake St Chi 


High Point, N. C. 


2nd St 
500 Rathbone 
914 N. 15th St 
Ving Si 


( 305 


Kenton 


424 W 


Products Corp., 


Tork City 


Decalcomania Co., 
Ohio. 


Ave., 


Terre 


SPIELMAN CO., INC., 161-171 Lever 
ington Ave., Manayunk, Phila. 27, Pa. 

The Howard Zink Corp., Jackson & Na- 
poleon, Fremont, Ohio. 


DECAL INSTALLERS 


A. P. DeWOLFE CO., 2203 Fairmount 
Ave., Philadelphia 30, Pa. 


DISINFECTANTS—INSECTICIDES 


Crystal Soap & Chemical Co., Inc., 6300 
State Rd., Tacony, Philadelphia 35, Pa 

THE DIVERSEY CORP., Industrial In- 
secticides Div., 1820 W. Roscoe St., 
Chicago, II. 

Fumeral Company, Racine, Wis 

The Huntington Laboratories, Inc. 
ington, Indiana. 

Magnus Chemical Co., In 124 
St., Garwood, N. J 

MATHIESON CHEMICAL CORP., 
Mathieson Bldg., Baltimore 3, Md. 

Mill Creek Products Co., Inc., 50 W. 46th 
St.. New York City 

OAKITE fe ei INC., 22 Thames 
St., New York 6, N. 

SUPERIOR pore taal PRODUCTS, 
INC., 123 W. Madison St., Chicago 2, 
Ill. 

U. S. Industrial Chemicals, Inc., 60 E 
42nd St., New York City 

WEST DISINFECTING CO., 
West St., 

Whitmire 


339 So. 


, Hunt- 


South 


42-16 
Long Island City, N. Y. 

Research Laboratories. Inc., 
Vandeventer, St. Louis 10, Mo 


DISPLAYS 


AllArt Corp., 234 N. Bro Milwau 
kee, Wis 

The American Art Works, Inc., C 
ton, Ohio. 
American M fg. Co 124 
Chattanooga 2, Tenn 
Animated Display Creators, 
St., Minneapolis, Minn 

Atlas Wire & Products Co 
8027 Woodland Ave 

John Baumgarth Co., 
St., Chicago, III. 

Chicago Show Printing Co., 2635 No. Kil- 
dare Ave., Chicago 39, III 

U. O. Colson Co., Paris, Ill 

Cobb Co., 102—6th St., N. I \tlanta, Ga 

Consolidated Lithographing Corp., 1013 
Grand St., Brooklyn 11, N. ¥ 

Donaldson Art Sign Co., P. O. Box 424, 
Covington, Ky 

Louis F. Dow Co., 540 No. Michigan Ave., 
Chicago 11, Ill 

a Bottle Exchange, 926 

ve., Malden, Mass 

Einson-Freeman Co., Inc., 
Aves, L. 5..6., Bi ¥ 

Mfg. C 


adway 
shoc- 
Chestnut St., 


111 So. 6th 


(Stands), 
Kansas City, Mo 
835 W. Randolph 


26 Eastern 


Star & Borden 

Forbes Lithograph Box 513, 
Boston, Mass 

Glo-Brite Products, 6415 No. Cali 
Ave., Chicago 45, Ill 

L. A. Goodman Mfg. Co., 
St., Chicago 29, Ill 

Igelstroem-Oberlin, Inc., 

Kirby- Ce ge shall- 


fornia 
131-145 W. 63rd 


Massillon, Ohio. 

Steinau Co., Jackson at 
E. Clybourn, Milwaukee 2, Wis. 

The Lackner Co., Inc., Lackner 
Cincinnati, Ohio 


Bldg.. 


Please mention "N.B.G. BUYERS’ GUIDE” when writing these companies. 





The Lawson Litho. & Folding 
Ltd. 6674 Esplanade Ave., 
Canada. 

Mirro-Products Co., 

Phelps Mfg. Co., 
Terre Haute, Ind 

Philipp Lithographing Co., 1422 N. 4th 
St., Milwaukee 12, Wis 

Raymond M. Price & Assocs., 1525 E 
53rd St., Chicago 15, Ill 

RIVER RASIN PAPER CO., Monroe, 
Mich. 

Robertson Sign Co., Springfield, Ohio 

Schneider Metal Mfg. Co., 1801 So. 55th 
Ave., Cicero P. O., Chicago 50, Il. 

Spectrolux Displays, Buffalo, N. Y. 

SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Manayunk, Phila. 27, Pa. 

To - ak ay Tape Co 116 E Market St., 

York, Pa 


30x Co., 
Montreal, 


High Point, N. C. 
914-920 N. 15th St., 


rransichrome Corp., 43-77 Vern 
Long Island City, N. Y 

Weinman Bros., Inc 3260 W 
Ave., Chicago 51, Ill 


on Blvd 


Grand 


DISPLAY STANDS 


American Mfg. Co., 
Chattanooga, Tenn 
The Cobb Co., 102—6th St., N. E., At- 


lanta, Ga 


124 Chestnut St., 


Coleman-Pettersen Corp., 
Ave., Cleveland 14, Ohio 
FRONTIER MFG. CO., P. O. Box 7346, 
Dallas, Texas. 
Gaylord Container Corp 
St Louis, Mo 
G. Krantz Wire 
nickinnic Ave 
Lydig Mfg. Co., 
Kansas 
Mayer Mfg Corp., 
Chic: igo 32, Ill 
Nashville Wire Products 
ville, Tenn 
Phelps Mfg. Co., 
Haute, Ind 
RIVER RAISIN PAPER CO., Monroe, 
Mich. 
Rosenberg Bottle Box ¢ or} 
St., New York 56, N. Y 
Triple A-A-A Display Co., 
Gladewater, Texas 
The Verplex Co., Essex, Connecticut 
L. H. Withey Co., 420 No Tonia, 
Mich 


2130 St. Clair 


111 N. 4th St., 


Mfg. ¢ 


Cudahy, 


., 4021 S 
Wisk 


120 Mathewson, 


Kin- 
Wichita, 


3130-3140 W 


5ist St., 


Mfg. Co., Nash- 


14 N. 15th St., Terre 


, 371 E. 160th 


Box 401, 


Dexter, 


DRIVER'S DEPOSITORY 


Mosler Safe Co., Hamilton, Ohio 

Valentine Safe & Lock Works, P. O. Box 
349, LaPorte, Ind 

SPECIALTY ENGINEERING CO., 
Allegheny & Trenton Aves., Philadel- 
phia 34, Pa. 


ELECTRONIC EQUIPMENT 


RCA ENGINEERING PRODUCTS, 
Camden, & 
Milo Radio & 


Greenwich St 


Electronics Corp., 200 
New York 7, z 


ESSENTIAL OILS 


ATLANTIC EXTRACT CO., INC., 134 


Fulton St., Boston 13, Mass. 


> 


Calif. Citrus Processors, Box 332 \na- 


heim, Cal 
DeLISSER EXTRACT CO., 
W. 26th St., New York 1, N 
Dodge & Olcott, Inc 180 
N. Y. 14, N. Y 
DOMINION PRODUCTS, INC., 10-40 
44th Drive, Long Island City 1, N. Y. 
Essential Oil Producers, Inc., Dunedin, 
Florida 
Essential Products Co., Inc., 59 
St., New York City. 
Felton Chemical Co., Inc., 
Ave., Brooklyn, E 
Florasynth Laboratories, Inc., 
stead Ave., New York City. 
V. & E. KOHNSTAMM, INC., 329 Canal 
St., New York 13, N. Y. 
Magnus, Mabee & Reynard. Inc., 16 
Desbrosses St., New York City 
S. B. Penick & Co., 50 Church St., 
York 7, N. Y. ' 

Polak’s Frutal Works, Inc 
N. Y¥ 

POLAK & SCHWARZ, INC., 667 Wash- 
ington St., New York City. 

Ross Laboratories, 4212 Lee 
land 28, Ohio 

— & Co., Inc., 

New York City. 

W. Sheinker & Son, Inc., 
St., New York City 

VAN AMERINGEN HAEBLER, INC., 
521 W. 57th St., New York City. 


INC., 521 
Be 


Varick St., 


599 Johnson 


1533 Olm- 


New 


, Middletown, 


Rd Cleve 


601 W. 26th St., 


126 W. 22nd 


FANS 


American Coolair Corp., Box 2300, 
sonville 3, Fla. 

Reynolds Electric Co., 
River Grove, Ill 

Robbins & 


Jack- 
3000 River Rd., 


Myers, Inc., Springfield, Ohio 


FILLERS 


BURNS BOTTLING MACHINE 
WORKS, INC., 2229 Kirk Ave., Bal- 
timore 18, Md. 

CROWN CORK & SEAL CO., 
Eastern Ave. & Kresson St., B 
Md. 


THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Horix Mfg. Company, 
Pittburgh 4, Pa 

International Filling Machine Corp., 
08, Petersburg, Va. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 
M.R.M. Company, Inc., 191 

Brookly n ,N 
Machinery Service C« 
Louisville, Ky : 
GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 
Modern-Bond Corp., 825 W. Sth St., 
mington, Del. 
S. TWITCHELL CO., Crestmont & 
Haddon Aves., Camden, N. J. 


INC., 
altimore, 


Corliss Station, 


Box 


Berry St., 


, 633 E. Main St., 


Wil- 


FILTER MEDIA 


Alsop Engineering Corp., 
Milldale, Conn. 


Fulton: 


501 Baltic St., 


Berkefield Filter Co., 
York City 11 

Bottlers Service Corp., 43-77 
Blvd., Long Island City 1, N. 

Buckner Equipment Co., 2530 S. Wa 
Ave Chicago 16, 

Che Cellulo Co., 1321 First St., 
Ohio 

Consolidated Siphon 

24 Wooster St., New York City 

Ertel Engineering Corp., Kingston, N. Y 

Filter Media Corp., Hamden 14, Conn 

THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, Ill. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., “— 303 Powell St., 
Brooklyn 12, N. 

Hercules Filter a 204-8—2I1st 
Paterson, ; 

lacob House & Sons, 52 St 
Buffalo 8, N. Y. 

HYGEIA FILTER CO., 
Ave., Detroit 11, Mich. 

INFILCO INC., 2750 So. 12th Ave., Tuc- 
son, Arizona. 
Kenney Softener & Filter Co., : 
trose Ave., Chicago 18, III. 
THE LIQUID CARBONIC CORP, 3100 
S. Kedzie Ave., Chicago 23, IIl. 

FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, Il. 

The McKays Co., St. Paul, Minn. 

Norwood Filtration Co., 380 Dwight St., 
Holyoke, Mass 

Micro Metallic 
Glen Cove, N 

Oshkosh Filter & Softener Co., 
St., Oshkosh, Wisc. 

Peerless Water Filter Co., 
Ave., Skokie, III 

THE PERMUTIT CO., 
St., New York 18, N. Y 

Republic Seitz Filter Corp., 
Newark 4 ; 

Research Products Corp., 1015 E. Wash- 
ington Ave., Madison 3. Wisc. 
Star Liquid seer Co., 871 

water Rd., Bronx 59, N. Y. 
Watermasters, Inc., P. O. Box 
Houston, Texas 
Western Filter Co., 

Stockyards Station, 


332 W. 21st St., New 


Vernon 
bash 
Sandusky, 


Supply Co., Inc., 


Ave., 


Paul St., 


3430 Denton 


3322 Mon 


Corp., 30 Sea Cliff Ave., 
Y 


51 Ceape 
7738 N. Austin 
330 W. 42nd 


17 Stone St., 


Edge- 
8276, 


P. O. Box 6884, 
Denver 16, Colo. 


FILTERS (SIRUP) 


Alsop Engineering Corp., 501 Baltic St. 
Milldale, Conn. 

Buckner Equipment Co., 2530 S 
Ave., Chicago 16, 

Bowser, Inc., Fort Wayne 2, Ind. 

The Cellulo Co., 1321 First St., San 
dusky, Ohio 

Columbia Filters, Inc., 199—7th 
Hawthorne, N 

Commercial Filters Corp., 
Boston 27, Mass. 

Consolidated Siphon Supply Co., Inc., 22 
Wooster St., New York City 

Cream City Boiler Co., 1607 S. 43rd St., 
Milwaukee, Wisc. 

Dairy-Brewery Equipment & Engineer- 
ing, 37 Hanna Ave., Toronto, Ont. 
Canada 

M. H. DeKeyser Co., 12121 Mack Ave., 
Detroit 14, Mich. 

Ertel Engineering Corp., Kingston, N. Y. 


Wabash 


Ave., 


18 W. 3rd St., 


Please montion "N.B.G. BUYERS’ GUIDE" when writing these companies. 





THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, Ill. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Hercules Filter Corp., 
Paterson, N. J. 

Jacob House & Sons, 52 St. Paul St., 
Buffalo, N. Y 

FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, IIL 

Metal Glass Products Co 
Belding, Mich 

Pfahler-Cleland Co., 
W., Galion, Ohio 

THE PFAUDLER CO.,, 
Rochester, N. Y. 


Seitz Filter Cory 


204-8—2Ist Ave., 


820 Harding Way, 


1000 West Ave., 


fepublic 
Newark 4 J 

Sparkler Mfg. Co., Mundelein, Ill. 

The Star Liquid Machinery Co., 871 
Edgewater Rd., Bronx 59, N. \ 

TRI-CLOVER MACHINE CO., 2809— 
60th St., Kenosha, Wisc. 


17 Stone St 


FILTERS (WATER) 


Alsop Engineering Corp., 501 Baltic St., 
Milldale, Conn 
AUTOMATIC PUMP & SOFTENER 
CORP., 2412 Grant Ave., Rockford, Ill. 
Belco Industrial Equip. Div Inc 
lowa Ave., Paterson 3, N. J 
Berkefield Filter Co., 332 W. 21st 
York City 11 
sowser, Inc Fort Wayne, Ind 
Buckner Equipment Co 
Ave., Chicago 16, Ill 
BURNS BOTTLING 
WORKS, INC., 
Baltimore 18, Md. 
Phe Cellulo Co., 1321 First St 


Oh 


2530 S. Wabash 
MACHINE 
2229-39 Kirk Ave., 


Sandusky, 


Cochrane Corp., 17th St. & 
Ave., Philadelphia 32, Pa 
Columbia Filters, Inc., 199 Seventh Ave., 

Hawthorne, N. | 
Commercial Filters Corp., 
3oston 27, Mass 
Consolidated Siphon Supply Ce Inc., 22 
Vooster St., New York ( 
Culligan Zeolite Co., 1950 Walter Ave., 
Northbrook, IIL. 

M. H. DeKeyser Co., 12121 
Detroit 14, Mich. 
Elgin Softener Corp 
Elgin, Illinois 
Ertel Engineering Corp., Kingston 
THE FILTER PAPER CO., 
Michigan Ave., Chicago 16, Til. 
Filtrine Mfg a 53 

srooklyn 
FIRSTE NBERG BOTTLERS EQUIP- 
MENT CO. INC., 303 Powell St., 
Brooklyn 12, N. Y. 
Hercules Filter aa 
Paterson 3, N. J 
lacob Hou & Sons, 52 St I 
Buffalo 8, "N \ 
HYGEIA FILTER CO., 
Ave., Detroit 11, Mich 
INFILCO INC., 2750 S 
son, Arizona 
Kenney Softener & Filter Co 
trose, Chicago 18. Ill 
Klein Filter & Mfg. Co., 12 
Chicago 13, Il 


( 445 \ 


Allegheny 


18 W. 3rd St., 


Mack Ave., 
134 No 


Grove Ave., 


ae 
2414 So. 


Lexingt Ave., 


204-8—2Ist Ave., 
‘aul St., 

3430 Denton 
12th Ave., Tuc- 


3322 Mon- 


Piease mention 


LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 

FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, II 

The McKays Co., St. Paul, Minn. 

Magneswitch, Inc., 4840 So. St. 
Ave., Chicago 32, II. 

Micro Metallic 
Glen Cove, N 

MOJONNIER BROS., 
St., Chicago, Ill 

Norwood Filtration Co 
Holyoke, Mass. 

Oshkosh Filter & Softener Co., 
St.. Oshkosh, Wisc. 

Peerless Water Filter Co., 7738 No. Aus- 
tin Ave., Skokie, 

THE PERMUTIT CO., 
St., New York City. 

The Refinite Corp 
Omaha, Neb. 

Republic Seitz Filter Corp., 17 
Newark 4, N. J 

Sparkler Mfg. Co., 

The Star Liquid Machinery Co., 871 
Edgewater Rd., Bronx 59, N. Y. 

TRI-CLOVER MACHINE CoO., 2809— 
60th St., Kenosha, Wisc. 

Water Conditioning, Inc., 
way, San Gabriel, Cal 

Watermasters, Inc, P. O. Box 
Houston, Texas 

Western Filter Co., P. O 
Stockyards Sia., Denver 16, 


Louis 
Corp., 30 Sea Cliff Ave 
4601 W. Ohio 


380 Dwight St., 


51 Ceape 


330 W. 42nd 
P © 
Stone St., 


Mundelein, III. 


833 E. Broad- 


8276, 


Box 
Colo. 


FLAVORS, EXTRACTS & CONCENTRATES 
* Denotes Franchise Companies 


*Denotes Franchise Companies 


6884, 


Ace Ginger eer, Inc., 
tral Ave., Cleveland, Ohio 

Albert Albek, Inc., Hayden Ave., 
Culver City, Calif 

ALVA FLAVORS, VAN AMERIN- 
GEN-HAEBLER, INC., 521 W. 57th 
St., New York City. 

American Food Laboratories, Inc., 860 
Atlantic Ave., Brooklyn, N. Y. 

*American 76 Co., 831 So. Wabash Ave., 
Chicago 5, Ill. (Plymouth Rock, “76") 

The Aromanilla Co., Inc., 6 Varick St., 
New York City 

*Atlantic Mfg. Co., 917 So. Hanover St., 
Baltimors 30, Md. (Brim 

*B-1 BEVERAGE CO., 2301 Hampton 
Ave., St. Louis, Mo. (B-1 Lemon-Lime 
Soda; Sparkling Water) 

Baker Extract Co., Extract Pl, 
field, Mass. 

Balch 


6411 Cen 


3573 


Spring- 


Flavor Co., 
Pittsburgh 33 


1301-07 Adams St., 


Barq’s 
Labor 
hicage I] 
Big Top Fi: ' 
Rd., Dallas, Texas 
THE BIRCHOLA CO., 319 N. Sumner 
Ave., Scranton, Pa. 
*Birelev'’s D1 Gener 
1127 N 
38, Calit 
Black Kow, Ine., 
Chicago, II 
Blanke-Baer Extract & Preserving Co., 
3224 So. Kingshighway, St. Louis, Mo 


1905 Plantation 


il 
Manstield Ave 


1307 So 


“N.B.G. BUYERS’ GUIDE™ 


BLUE SEAL EXTRACT CO., INC., 11 
Windsor St., Cambridge, Mass. (Old 
Antique, King Orange Sunny Boy) 

BOB’S COLA CO., INC., 865 Lee St., 
Atlanta, Ga. 

Products, 71 

r, Conn 


Bogg Cola 
Mancheste 

Brand Bottling, Inc., 
Houston, Texas 

*The Braser Co., ; 
tanooga, Tenn. (Pop-Kola). 

Brierley Beverage Co., 15 Hemingway 
Rd., Saugus, Mass. 

*TI 9011 Denton Dr., 


Spencer St., 
2215 Congress Ave., 


1115 Carter St., Chat- 


he Brisk Co., Dallas 
Bottlers Supply Co., 3359 St 
Ave., Cleveland 14, Ohio 
Up Corp., 1064 W. 5th 
Columbus, Ohio (Bubble Up) 

Budwine Bottling Co., Augusta, Ga. 

*Buffalo Rock Co., 939 No. 26th St., 
mingham, Ala. 

California Fruit Beverage Co., 
Station A, Atlanta, Ga. 

CALIFORNIA FRUIT GROWERS 
EXCHANGE, 616 E. Grove St., On- 
tario, Cal. 

*CANADA DRY GINGER ALE, INC., 
100 Park Ave., New York City (Canada 
Dry Ginger Ale, Sparkling Water, Hi- 
Spot, Spur) 

Canadian Extract & Supply Co., 30-34 
Duncan St., Toronto, Ont., Canada. 
*Carbonated Beverages, Inc., 470-480 W. 
Canfield St., Detroit, Mich. (Sweet Six- 

teen) 


Ave., 


Bir- 
Box 121, 


*Carolina Beverage 
. C., (Cheerwine, 


Corp., Salisbury, 
Caravan, Kolowine) 
Chandler Laboratories, Inc., 8th St. & 

Chelten Ave., Philadelphia 26, Pa. 
*The Chaser Co., 362 Winchester 

Memphis, Tenn. (Chaser) 

*The Cheer Up Co., 2001 So. 9th St., St. 

Louis, Mo. 

Cherry Blossoms (« 

St sous, M 
*Cherry Smash Co., Inc., 

Arlington, Va. 
*CHOCOLATE PRODUCTS CO., 415 

W. Scott St., Chicago, Ill. (Kayo). 
Choctaw Flavor Products Co., 1003 Por 

teous St New Orleans, La 
*Choice Flavors, Inc., 187-189 Edgewood 

Ave., Atlanta, Ga. (D-Lite) 

Choice Foods, Inc., 8561 E. 10 Mile Rd., 
Centerline, Detroit, Mich 
*Citrus Juice & Flavor Co., 
Main St., Orange, Calif. 
*CITRUS PRODUCTS CoO., 11 E. Hub- 

bard St., Chicago, Ill. (Kist, Chocolate 

Soldier and Citrus lines). 
*CLICQUOT CLUB CO., Millis, Mass. 

(Clicquot Club Pale Dry Ginger Ale, 

Sparkling Water & 18 other flavors) 
CLOISTER LABORATORIES, INC., 

325 W. Huron St., Chicago 10, Ill. 
*Cloverdale Spring Co., 1601 Guilford 

Ave., Baltimore 2, Md. (Torchy) 
Clyde Collins, Inc., 421 Monroe 

Memphis 1, Tenn 
*The a Co., Box 1, Little 

Florid 
*THE COCA- COLA CO., Atlanta, Ga. 

(Coca-Cola) 
*Cock "N Bull of 

Ave., New York 

Bull Ginger Beer 
Cola Root 

Ana, Calif. 

Cola Tang Co., 207 E 
Moines 9, lowa. 
yncordade ( o., Inc., 
Providence 7, R. I, 


Ave., 
$547, Olive St. 


Rosslyn Sta., 


Ltd., 411 So. 


Ave., 


River, 


730 Fifth 
(Cock '’N 


Beer Co. of America, Santa 


Locust St., Des 


Ce 36 Bur rington St., 
(Frisky Sunj 


when writing these companies. 





Collinsmix) 
.os Palmas Ave., 


I oly ade, 
759 N. 
38, Calif 
Cook Chocolate , 00. 4825 S. 

ot.. < hicz ago 32 , ill 

Cope-Smith ty Co. tac, F.. 
1126, Atlanta, Ga. 

*DAD’S ROOT BEER CO., 2800-34 No. 
Talman Ave., Chicago, Ill. (Dad’s Root 
Beer) 

Davis & Lawrence Co., P. O. Box 210, 
Dobbs Ferry, N. 

*DELAWARE PUNCH CO. OF 
AMERICA, Box 1040, San Antonio, 
Tex. 

DE LISSER EXTRACT CO., INC., 521 
& 523 W. 26th St., New York City 
De-Lux Cola Co. 145-147 Edgewood 
Ave., Atlanta, Ga. 
The Dixie Dan Co., 
Waupaca, Wisc. 
*THE DIXI-COLA CO., 20 Balderston 

St., Baltimore 2, Md. (Dixi-Cola) 

*DR. PEPPER CO., 5523 E. Mocking- 
bird Lane, Dallas, Tex. (Dr. Pepper). 

*DR. SWETT’S ROOT BEER CO., 
INC., 1931 W. 63rd St., Chicago 36, Ill. 

DOMINION PRODUCTS CO., INC., 
a." Drive, Long Island. City 1, 


Concordade, 
Concordine Co., 
Los Angel 1€s 


Rockwell 


Box 


205 Harrison St., 


*THE DOUBLE-COLA CO., 1478 Mar- 
ket St., Chattanooga 8, Tenn. (Double- 
Cola) 

*Drewrys Dry Ginger Ale U. S. A., Inc., 
6527 Gratiot Ave., Detroit, Mich. 
(Drewrys) 

Frank A. Dupuis Co., 
Montreal, Quebec 
mpire Extract Co 
Brooklyn, N. ¥ 

Essential Products Co., 
St., New York City 

Felton Chemical Co., Inc 
Ave., Brooklyn, N. Y. 

Firmenich & Co., 250 W. 
York City. 

Flava Mfg. Company, 918-20 Vermont St., 
Quincy, Ill 

*FLAVOREX COMPANY, INC., 302 
So. Central Ave., Baltimore 2, Md. 
(Step Up, Dandy, Southern Delight) 

rise nth Labs., Inc., 1533 Olmstead 

New York City 

FOOTE & JENKS, INC., Jackson, Mich. 
(Export Dept.: 17 Battery Pl., New 
York 4, N. Y.) 

Forst Products Co., Inc., 
St., New Orleans 16, La. 

“40 Below” Beverage Co., 1905 Massa- 
chusetts Ave., Washington, D. C. 

*THE FROSTIE CO., 6426 Edmondson 
Ave., Baltimore 28, Md. (Frostie Old 
Fishion Root Beer) 

FUDGY, INC., 302 So. Central Ave. 
timore 2, 4 

D. E. Galway Flavor Co 
Drive, Greenville, S. ¢ 


4570 Mentana St., 


2038 Bergen St., 


Inc., 59 Fulton 


, 599 Johnson 


18th St., New 


534 St. Louis 


, Bal- 
208 Aberdeen 


*General Flavoring Extract Co., 104 W. 
Pearl St., Cincinnati 2, Ohio (Honey- 
aid -Cardini - Nectar, Hi-Top). 
G nseng Sales Co., 6533 Hollywood Blvd., 
iH. aon od, Calif 


—— Bottling Co., 


1711 Daly oe Los 

geles, Cal. (Creme-O-Coco) 

‘THE GOODY CO., 318 7th Ave., No. 
Minneapolis 11, Minn. (Goody "Root 
Beer) 

A. F. Gordon Co., 
Memphis, Tenn 
Grape Dew Co., Wn 

lanta, Ga 


1576 Lamar Ave., 
Bldg., At 


Dew, 


Oliver 
(Grape Dew. Cola 
Orange Dew 


*THE GRAPETTE CO., INC., 112-120 
Grinsted St., Camden, Ark. (Grapette 
Orangette, Lemonette, Botl-O Flavors) 

*Graport Co., 749 Poplar Ave., Memphis, 
Tenn. 

*Green & Green, Inc., 2000 Providence, 
Houston, Tex. (Fruit Bowl, Spike-It). 

Green River Corp., 1926 W. 18th St., Chi- 
cago 8, II. 

Spot, Inc., 1501 
Angeles, Calif. 
Greenwood Laboratories, Inc., 

tice St., Elmhurst, N. Y. 

Gregg-Leopper Mfg. Co., 
Hwy., Knoxville, Tenn. 

*Grimes Mfg. Co., Walnut Ridge, 
(Sweetheart Kola, Grimes Kola) 

Herring Ginger Ale Co., 2223 W 
St., Jacksonville, Fla. (Dr 
Ginger Ale) 

*Heublin Co., 730 Fifth Ave., 
City (Cock ’N Bull 

Hevman Process Corp.., 
St., New York 2, N. Y 

*CHARLES E. HIRES CO., 206 S. 24th 
St., Philadelphia, Pa. (Hires Root 
Beer) 

Hi-Top Co., 
2, Ohio 

Jacob House & Sons, Inc., 52 St 
Buffalo, N. Y. 

HURTY-PECK & CO., 
Indianapolis, Inc. 

Hyland-Stanford Corp. 1501 
Blvd., Los Angeles, Calif. 

*It’s A Dilly Co., 2295, 
Memphis, Tenn. (It’s 

Jewel Extract Co., 
Pittsburgh 1, Pa. 

*lu-C-Orange of 

Ju'cv Orange, 
Birch Beer) 

*The Julep Cc 
(Howel’s Root Beer) 

The Kalva Corp., 216 No 
Waukegan, III 

*King Kola Mfg. Co., 2118 Grand, Gran- 
ite City, Ill. 

Kings-X Flavor & Extract Co., 7565 Mel- 
rose Ave., Hollywood 46, Calif. 

*Kist Canada, Ltd. 11 Cobourg St., 
Stratford, Ont., Canada (Kist Plus 4, 
Blue Bird, ¢ hoco late Soldier) 

H. KOHNSTAMM & CO., INC., 87 
Park Pl., New York City 

V. & E. KOHNSTAMM, INC., 329 Canal 
St., New York 13, N. Y. (“All Ameri- 
can”) 

Lancaster, Inc., 
43, Calif. 

Lash. Inc., 2 Brighton Ave., Clifton, N. J. 
*A. J. LEHMAN CO., 912 Sycamore St., 

Cincinnati 2, Ohio (Lemmy, Tom Col- 
lins Jr., Ironbeer) 

The Lic-Rich Co., 
Cleveland 2, Ohio 

*Lime Cola Co., 110 N. Highland 
Ave., Chattanooga, Tenn 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, Ill. 

LORREE LABORATORIES, 8-28 As- 
toria Blvd., L. I. C., New York. 

Lotus Mfg. Co., Box 136, San Antonio, 
Texas 

I suc ky 


St.. Li 


*Green 


Beverly 
Los 


Blvd., 
87-02 Jus- 
4619 Clinton 
Ark. 


Beaver 
Herring's 


New York 
Ginger Beer) 


22 & 29 Lewis 


104 W. Pearl St., Cincinnati 
Paul St., 
1423 Naomi St., 


Beverly 


DeSoto Sta,, 
\ Dilly) 


4315 Summit St., 


Box 


America, Lebanon, Pa. 
Pennsylvania Dutch 


. Box 818, Sycamore, IIL. 


Spring ot., 


Hyde Park, Los Angeles 


6805 Detroit Ave., 


Park 


Club Co., 637 
yuis 12, Missouri 

*Ludford Fruit Products, Inc., 1411-23 
So. Western Ave., Los Angeles 6, Calif. 
(Dr. Wells, Hollywood Beverages, 
Alka-Time). 


Delmonte Way, 


*Lyons Root Beer Co., Div. of Lyons- 
Magnus, Inc., 2545—16th St., San Fran- 
cisco, Calif. (Lyons Root Beer, 


Ironport). 
Henry Magnus, 
Ill. 


362 W. Erie St., Chicago, 
Magnus, Mabee & Reynard, Inc., 16 Des- 
brosses St., New York City 13, N. Y 

Major Cola Co., Winston Salem, N. C. 

*MARBERT PRODUCTS, INC., 19 E. 
Lombard St., Baltimore 2, Md. (Mar- 
bert Cola Concentrate) 

*MASON & MASON, INC., 213 No. Des 
Plaines St., Chicago 6, Ill. (Mason’s 
Root Beer) 

*Mavis Corp., P. O. Box 25, Baltimore 
10, Maryland (Guth Cola & Mavis). 
*Merwyn Concentrates, Inc., 314 No. 
Broadway, St. Louis, Mo. (Grape 
Win) 4 
*The Mil-Kay Corp. of America, 1947 
Gravois Ave., St. Louis 4, Mo. (Mil 

Kay) 

*Million Dollar Grape Co., P. O 
1117, Grand Prairie, Texas 

Mira Co., 385 Whitehall St., Atlanta 3, 
Ga. (Mira Gold Orange Concentrate 
Cheri-Beri) 

*MISSION DRY CORP., P. O. Box 2477 
Terminal Annex, Los Angeles 54, Calif. 
(Mission Beverages). 

MONARCH MFG. CO., P. O. Box 68, 
Atlanta, Ga. 
*The Moxie Co., 
Mass. (Moxie) 
lohn Mulhern Co., 390 Bayshore 

San Francisco, Calif 

*National Fruit Flavor Co., Inc., 421 
Girod St., New Orleans, La. (Squeeze) 

*NATIONAL GRAPICO CO., 515—10th 
St., No., Birmingham, Ala. 

*NATIONAL NUGRAPE CO., 794 For- 
rest Rd., Atlanta, Ga. (NuGrape-Sun 
Crest) 

*National Orange 

Clark St., 
Orange, 
Root Beer 


Box 


74 Heath St., 


Zoston, 


Blvd., 


4415-17 
(gg 
Mix, 


Products, Inc., 
Chicago 40, Ill 
Lemonade, Pineapple 
. Fruit Cocktail) 
*Natural Set-Up Sales Corp., 
Ave., St. Louis 4, Mo 
*Nedick’s Corp., 44 W. 143rd St., 
York City (Nedick’s Orange) 
3224 No 


1947 Gravois 

New 

Che Ned'og Company, Elston 
Ave., Chicago 18, Ill 

*NEECO CO., DIV. OF ATLANTIC 
EXTRACT CO., INC., 134 Fulton St., 
Boston 13, Mass. (Neeco Coffee Soda) 

*NEHI CORP., Columbus, Ga. (Nehi— 
Royal Crown Cola, Par-T-Pak) 

Neil Products, Inc., 11201 W. Pico Blvd.. 
Los Angeles, Calif. (““Tastease”) 

*NESBITT FRUIT PRODUCTS, INC., 
2946 E. 11th St., Los Angeles 23, Cal. 

*THE H. R. NICHOLSON CO., 111 So. 
Gay St., Baltimore, Md. (Nichol Kola) 

*The Nello Co., 110 No. Highland Park 
Ave., Chattanooga, Tenn. (Nello) 

*Northwestern Extract Co. 216 N. 
Broadway, Milwaukee, Wis. (Nor- 
wesco) 

*The Nutri-Cola Co. Inc., 
~ a ee a ie ae 2 

The Nu- Zip Co., 
Vernon, 

*Old Fashion, Inc., 163 So. State St., 
Wilkes-Barre, Pa. (Ma's Root Beer) 

, 318-324 W. Superior 
(Orange-Crush, Old 


43-14—37th 
(Nutri- Cola) 
1003 W. Broadway, Mt 


*Orange-Crush Ce 
St., Chicago, Ill 
Colony ) 

*Orange Smile Sirup Co., 
9th St., St. Louis, Mo. 
Cola, Cheer Up). 

Orlin’s Extract Co., 1024 Laurier 
West Montreal 8, Que., Canada 


2001 S 


Buster 


Inc., 
(Smile, 


Ave. 


Please mention "N.B.G. BUYERS’ GUIDE” when writing these companies. 





*O-SO GRAPE CO., 1931 W. 63rd St., 
Chicago 36, Ill. (O-So Grape & O-So 
Flavors, Dr. Swett’s Root Beer & De- 
hydra Flavors) 

It 2121 

Pa-Poose eds Co., 322 Tdeusastae 
St., New Orleans, La. (Pa-Poose Root 
Beer) 

Par Beverage 912 Sycamore St., 
Cincinnati, 110 { C. Beverages) 
Peeko Product 858 Southern Blvd 

Bronx, N. Y. 

PE NRITH- AKERS MFG. CO., 
5th St., Minneapolis, Minn. 
*PEPSI-COLA CO., 3 W. 57th St., New 
York 19, N. Y. (Pepsi-Cola, Evervess) 
Phillips 206 Joy Rd., De- 
troit s 
t Ale Corp., Weldon, No. Carolina 
th Citrus Growers Assocn., Ply 

Florida 

POLAK & SCHWARZ, ee, , 667 Wash- 

ington St., New York, N.Y 


1311 S. 


Products, Inc., 3 
all 


*Polar Cola Co. of 
Mass 


America, ae Salem, 
Beverage Co., 2801 S 
hz xtte 3, No. Carolina 
Dixie Part 
The Quench Co., 
Seattle 4, Wash 


Tryon St., 
(Dixie Grape- 


1962 First Ave., So., 


) Box 2036, 


St 


ola 


Ave 
1 Root 


Maid Product oe ae 30x 203¢ 
San Bernardi: Cali 
Rich-O, 4556—46th Ave., So., 
lis 6, Minn 
Rio Syri ‘ 
ot | ul 18 
Rola Extract 
Pa 
Re Laboratori 


land 28, Ohi 


Minneapo 


Round Up Co., 874 Green Bay Rd., Win 
netka, III. 
Royal Canadian 
N. Sawyer Ave., 
*Johnnie Ryan Co., 
agara Falls, N. Y 
*SALIENT FLAVORING CORP., 45-51 
Suffolk St.. New York City (Nifty- 
Cavalcade) 
Santa Cola 

Calif 
Scales-Wilson Co., 
a ¢ 


yt eg Co., 4830 
Chicago 25, Ill. 


1109 Main St., Ni- 


34234 Caroline, Culver City, 


Box 653, Greenville, 


Schimmel & Co., Inc., 601 W. 26th St., 
New York 1, N. Y. 

*C. O. & W. D. SETHNESS CO., 
Sunnyside Ave., 
(Twang) 

*THE SEVEN-UP CO., 1300 Delmar St., 
St. Louis 3, Mo. (Seven-Up) 

W. Sheinker & Son, Inc., 126 W 
St., New York City. 

*Sparkle Plenty Co 
Philadelphia 34, Pa 

*Spiffy, Inc., 8th St. & Chelten Aves., 
Philadelphia 26, Pa. (Spiffy). 

The Sprint Co., 3224 No. Elston 
Chicago, Ill 

*THE SQUIRT CO., 202 So. Hamilton 
Dr., Beverly Hills, Calif. (Squirt). 


1926 
Chicago 40, Iii. 


22nd 


3034 Boudinet St., 
(Sparkle Plenty) 


Ave., 


_*Tropical 


Some Co. of Canada, 137 Wellington St., 

Toronto 3, Ont., Canada. 

*Sunny Cal Company, Kansas City Food 
Terminal, Kansas City 15, Kansas 
(Sunny Cal) 

*Sunny Isles 
N. | Atlanta, Ga. (Sunny 

Sul t Valley Orang Co.. k Hill, Fla 

*SUN SPOT CO. OF AMERICA, 1500 
Ridgely St., Baltimore 30, Md. (Sun 
Spot) 

Super-Fine Products, P. O. Box 

118, Atlanta, Ga. 

Syfo of Kansas City, sot 312-320 E. 51st 
St., Kansas Mn 2, 

Sy ntomatic Corp. hae E 32nd St., N. Y 
16, N 

THE SYRUP PRODUCTS CO., 
Gay St., Baltimore 2, Md. 

*Texan Carbonated Beverage Co., 1102 
N. Governor St., Evansville 11, Ind. 

THEALL & PILE, INC., 297 Pearl St., 
New York City (Monte Cristo) 

THEONETT & CO., 328-30 No. Ash- 
land Ave., Chicago, Ill. 

*The Tip Corp. of America, Marion, Va. 

(Tip) 

Top Flight Syrup Co., 
Bay, Wisc. 

*( I Prees & Co., Inc 
Ave., Indianapolis, Ind. (4%) 

Triple “AAA” Co., 14 N. E. 
Oklahoma City 1, Okla. 

Triple XXX Products, 
Houston Breweries, 
Tex. 


Inc., 


111 So. 


1260 Smith, Green 


1643 E. Le 


grand 
13th St., 


Galveston- 
Inc., Galveston, 


Beverage Co., 4504 Munger 
Ave., Dallas 4, Tex. (Tay) 

Tropical Brands Co., 1520 Ridgely St., 
Baltimore 30, Md. 

*TRU-ADE, INC., 20 No. Wacker Drive, 
Chicago 6, Ill. (Tru-Ade) 

The Tru-Grape Co., 810 Walnut St., 
can, Okla 

S. TWITCHELL CO., Cressmont and 
Haddon Aves., Camden, N. J. 

Uncle Dan's Sales Co., 676-8 E. Columbia, 
Detroit 1, Mich. 

United Extract Laboratories, Inc., 
W. Walton St., Chicago, Ill 

*lames Vernor Co., 239 Woodward Ave., 
Detroit 26, Mich (Vernor’s Ginger 
Ale) 

Verona Chemical Co., 
Newark, N. J 
Victor Syrup Corp., 

c. me 2 


Dun- 


1521 


26 Verona Ave., 

43-14 37th St., L. I. 

Victory Extract Ce 
3, N. Y 

VIRGINIA DARE EXTRACT CO., 
INC., 10 Bush Terminal, Brooklyn, 
N. Y. (Korker, Vin Vie, South Seas). 

*G. L. Wainscott Factory, 21-25 W 
Broadw ay, Winchester, Ky. (Ale 81- 
RoxaKo 

The W aie r Co 
Chicago, Ill 

WARNER-JENKINSON MFG. CO., 
2526 Baldwin St., St. Louis 6, Mo. (Red 
Seal) 

*Welch Fruit Products Co., 1715 Church 
St., Evanston, Ill. (Black-Kow) 

Welch Grape Juice Co., 55 Fifth Ave., 
New York City (Factory: Westfield, 
N. Y.) 

Western Red Re ck Inc., 621 
Rd., San Marino, Calif 

West India Mfg Lo., 
St. Louis 7, Mo 

*Whistle & Vess Beverages, Inc., 
Arsenal St St. Louis, Mo 

*THE WHITE ROCK CORP., 
Ave., 


Box 831. Rochester 


360 No. Michigan Blvd., 


Chaucer 
2303 Salisbury St., 
5020 


1 Park 
New York City (White Rock) 


ine-Dip Co s 
*Wise- Up Co. of America, P. O. Box 762, 
Stapleton, S. I. 4, N. Y. (Wise-Up) 
*Wonder Orange Co., 223 W. Erie St., 
( chic ago 10, Ill (Wonder Orange- 

y—Dub-L-Valu 
eWynola Corp., Ltd., 
Canada. 
*X-Tra Company, 1054 
Springfield, Mass. (X-Tra 
*Yankee Doodle Root Beer Co 
Adams Blvd., Los Angeles 8 " 
*YOO-HOO CHOCOLATE PROD- 
UCTS CO., 241 Main St., Hackensack, 
N. J. 
*Zesto Co f America, 1679 E 
Los Angeles 11, Calif. (Zesto) 
*Zimba Kola Co., 87-02 Justice Ave., 
hurst, L. L., N. Y. (Zimba Kola) 
*Zip Company, 135 Eaton St., St. Paul, 
Minn. (Zip) 


FLOORING MATERIALS 


ARMSTRONG CORK CO., Lancaster, 
Pa. 


Toronto, Ont., 


Dwight St. 


4ist St., 


Elm- 


Atlas Mineral Products Co., Mertztown, 
Pa. 
N. W. 
iladelphia, 


Drehmann Paving & Flooring Co 
Cor. Gaul & Tioga Sts., Ph 
Pa 

Flexrock Co., 
phia, Pa. 

Walter _ ire ¢ Inc., 60 E 
New York 17, N. Y 

The Midland Paint & Varnish Co., 
Reno Ave., a a Ohio 
Nukem Products C , 103 Colgate 
Buffalo, N. Y 

Ranetite Mfg. Co., Inc., 
way, St. Louis 3, Mo. 

Rock-Tred Corp., 7440-50 N. St 
Ave., Skokie, Ill 

mhard Co., 1306 
"P hiladelphia, Pa 

Tufcrete Co., 539 Teachout 
Moines 9, Iowa 

United Laboratories, Inc., 
Ave., Cleveland 12, Ohio. 


FLOOR SWEEPERS 


Handling Devices Co., Inc., 
St., Boston, Mass 


FOAMING AGENT 


DeLamar-Hendrey 
461 W. Erie St., 


3609 Filbert St., Philadel- 


42nd St., 
9115 
Ave., 


1917 So. Broad- 


Louis 


Spring Garden St., 


Bldg., Des 


16801 Euclid 


581 Boylston 


Chemical Co., Inc., 


Chicago 10, Ill 


FOIL 


— Supply Co., Inc 
, Newark 3, N. J. 
( me lidated Siphon Supply Co., Inc., 22- 
4 Wooster St., New York ( ‘ity 
Desialen Foils (Canada) Ltd., 941 In- 
spector St., Montreal, Que., Canada 
FIRSTENBERG BOTTLERS 
“~~ CO., 303 Powell St., Bklyn., 


.. 322 W. Market 


Kaiser rm 1inum & Chemical Sales, Inc., 
1924 Broadway, Oakland 12, Calif. 

Reynolds Metals Co., Reynolds Metals 
Bldg., Richmond, Va. 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Manayunk, Phila. 27, Pa. 


FOUNTAIN DISPENSERS 


Corp., 
Chicago, II 


American Dispenser 
Paulina St., 


624-628 S. 


Carbonic ee Inc., 
Canfield Rd., Canfield, Ohio 

THE CHARLES E. HIRES CO., 206 S. 
24th St., Philadelphia, Pa. 

The McDaniel-Tierney & Co., Inc., 824 


odiamont Ave., St. Louis, Mo. 


4609 Miles 


Enterprises, Ltd., 959 Crenshaw 
. Los Angeles 19, Calif 
MULTIPLEX FAUCET CO., 
Duncan Ave., St. Louis, Mo. 
Nu-Flo Sales C Inc., 4857 
Detroit, Mich 
Oil-Jak Mfg. Co., 18 
clair, N. J 
Portabl vator fg. Co 
tion Div.. B ) 
The Steel City Mig Co., 190 No. Meridian 
Rd., Youngstown 9, Ohio 
United Electric 
Avenue “C,” Bayonne, N. J. 
Valley Tool & Precision Co.., 
St., Easton, Pa. (Mobile 


4319-25 
Chalmers, 


Depot Sq., 


Mont 


Refrigera 


Refrigeration Co., 445 


659 No. 13th 
Unit) 


FRUIT JUICES 


CALIFORNIA FRUIT GROWERS 
EXCHANGE, 616 E. Grove St., On- 
tario, Cal. 

Citrus Concentrates,  Inc., 
Florida 

Citrus Fruit Juice Co., 
Grove Ave., Chicago 37, 

Green Spot, Inc., 658 Mesquit St., 
Angeles, Calif 

Key Lime Associates, P. O 
Miami, Fla 

MISSION DRY CORP., P. O. Box 2477 
Terminal Annex, Los Angeles 54, Calif. 


HAND TRUCKS 


The Handees Co., 
ington, Ill 

Keen Mfg. Co., 31¢ 
Texas 

MAGLINE, INC., Pinconning, Mich. 

Metzgar Co., 404 De N. W 

Mich 

MOELLENBROCK & WILKE, Wash- 
ington, Mo. 

THE RAPIDS-STANDARD CO., INC., 


584 Rapistan Bldg., Grand Rapids, 
Mich. 


Shipping Room Suppliers, 
Cincinnati 2, Ohi 

STANDARD PRESSED STEEL CO., 
Jenkintown, Pa. 

Appliance 


897, Augusta, Ga 


HEATING EQUIPMENT 


Cherry-Burrell Corp., 427 W. 
St., Chicago 6, Ill 

Cleaver-Brooks Co., 
Milwaukee 12, Wisc 


Cyclotherm Corp., 157 E 
N. Y 


Dunedin, 


Cottage 


6531 
Ill. 


Los 


Box 2073, 


P. O. Box 860, Bloom 


Dogwood, Harlingen, 


uglas, Grand 


Rapids 


519 Main St., 


Stevens ruck Co., P. O. Box 


Randolph 


326 E. Keefe Ave., 


Ist St., Oswego, 
G. C. EVANS SALES CO., Little Rock, 
Ark. 
Kewanee 


Boiler Corp., Kewanee, III 


KISCO BOILER & ENGINEERING 
CO., 2414 DeKalb St., St. Louis, Mo. 
Mears, Kane, Ofeldt, Inc, P. O 
223, Bridgeport, Pa. 
Orr & Sembower, Inc., 
Reading, Pa. 

O’Brien Steam Specialty Co., 337 Heffer- 
nan Bldg., Syracuse 2, N. Y, 

Sid E. Parker Boiler Co., 2035 E. 
Los Angeles 11, Calif. 

Pioneer Air Compressor Co., Inc., 120 
Chambers St., N. Y. 7, N. Y. 

Steamaster Automatic Boiler Co., 5819 
Compton Ave., Los Angeles 11, Cal. 

Superior Combustion Industries, Inc., 
Times Bldg., New York 18, N. Y 

Williams Oil-O-Matic Div., Eureka Wil- 
liams Corp., 1201 E. Bell, Blooming- 
ton, Ill 


HYDROMETERS—THERMOMETERS 


Works, 


Box 


Morgantown Rd., 


37th St., 


Francis L. Freas Glass Con 


shohocken, Pa 


INSURANCE 


BRUCE DODSON & CO., 28th & Wyan- 
dotte, Kansas City, Mo. 

Liberty Mutual Insurance 
175 Berkeley St., Boston, 


LABELERS 


BARRY-WEHMILLER MACHY. CO., 
4660 W. Florissant Ave., St. Louis 15, 
Mo. 

The Biner-Ellison Machy. Co., 
Main St., Los Angeles 12, Calif 

Clinton Machine Co., 3135 Casitas Ave., 
Los Angeles 26, Calif 

ECONOMIC MACHINERY CO., Div. 
of Geo. J. Meyer Mfg. Co. (World), 
60 Fremont, Worcester, Mass. 

EDWARD ERMOLD CO., 652 Hudson 
St., New York City 

Holyoke Production 
Holyoke, Mass 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, II. 

MR} 191 Berry St., 
11, 

New Jersey Machine Corp., Willow Ave. 
at 16th St., Hoboken, N. J. 

NORTON CO., 
Mass. 


Companies, 


Mass 


1101 No. 


Machine Corp., 


M Company, Brooklyn 


(Oslund) Worcester 6, 


LABELS 


Allart Corporation, 234 No 
Milwaukee, Wisc 

Beverage Industry Supply Co., 401 
Broadway, New York City. 

Consolidated Lithographing 
Grand St., Brooklyn 11, N 


720 Mission St., 


Broadway, 


Corp., 1013 

Crocker-Union Co., 
Francisco 1, Calif 

Dominion Foils (Canada) Ltd., 
St., Montreal, Que., Canada. 

Eagle Lithographing Co., 744 S. Kildare 
Ave., Chicago, Ill 

Espan 8 abels, Ine 270 
New York 12, N. Y 

Gamse Lithographing Co., Inc., 
Bldg., 419 E. Lombard St., 
Md 


San 


1405 Peel 


Lafayette St., 
Gamse 


Baltimore, 


R. q Kittredge 
Chicago 7, Ill 


& Co, 14 N. 


Peoria, 


Lambooy Label & Wrapper Co., 2129 
Portage St., Kalamazoo, Mich 

Lawson Litho. & Folding Box Co., Ltd., 
6674 Esplanade Ave., Montreal, Canada. 

Lehmann Printing & Lithographing Co., 
400-420 Fourth St., San Francisco, Cal 

Philipp Lithographing Co., 1422 No. 4th 
St.. Milwaukee 12, Wisc 

Reynolds Metals Co., Richmond, Va. 

SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Manayunk, Phila. 27, Pa. 

lopflight Tape Co., 116 E. Market St., 
York, Pa 

U. S. Celloprint Co., 234 
Milwaukee, Wisc. 


LIFT TRUCKS—HANDLING EQUIPMENT 


Aircraft Mechanics, Inc., 3200 N. Nevada 
Ave., Colorado Springs, Col. 

Anthony Truck Co., 1035 Monroe St., 
Paducah, Kentucky 

Arkansas Machine Specialty Co 
Ark. 

Arrow Products, Inc., 417 Front Ave., 
N.W., Grand Rapids 4, Mich 

Automatic Transportation Co., 101 ‘W. 
87th St., Chicago 20, Ill 

Baker Industrial Truck Div., The 
Raulang Co., 1250 W. 80th St., 
land 2, Ohio 

Barrett-Cravens Co., 
Ave., Chicago 9, Ill. 

Bond Foundry & Machine Co., 
Pennsylvania 

Bonded Scale & Machine Co., 2176 So 
3rd St., Columbus 7, Ohio. 

Bottlers Service Corp., 
Blvd., Long Island City 

Rrantwood Products, Inc 
St., Buffalo, N. Y 

The E. W. Buschman Co., Inc., Clifton & 
Spring Grove Aves, Cincinnati, Ohio 

C. & H. Air Conditioning Fan Co., Inc., 
1591-1621 DeKalb Ave., N.E., Atlanta 
6, Ga. 

Oral T. Carter & 
gomery Rd., Cincinnati, 

Cemco 
Bank 
Lifts). 

Century Truck & Mfg. Co., 3933 Market 
St., Youngstown, Ohio. 

Clark Equipment Co., Industrial 
Div., Battle Creek 84, Mich 

Cleveland Beacon Products Co., 
Lakeside Ave., Cleveland 14, Ohio 

Colson Corp., Elyria, Ohio 

Conveyor Specialty Co., Inc., No. 
Mass. 


Broadway, 


, Hope, 


Baker- 
Cleve- 
4613 S. Western 


Manheim, 


Vernon 


Virginia 


Assoc., 3963 Mont 
Ohio 
First 
Ohio 


National 
(Tailgate 


Industries, Inc., 
Bldg., Galion, 


Truck 


1480 


Quincy, 


Crescent Truck Co., 1155 


Lebanon, Pa. 


Willow St., 
Easton Car & Construction Co., Easton, 
Pennsylvania 
The Elwell-Parker Electric Co., 
Clair Ave., Cleveland 3, Ohio. 
Factory Service Co., 4615 No 
Milwaukee, Wis. 
bi Fairbanks Company, 
, New York 3, N. Y. 
veuhuaaaias Co., 
Chicago, Ill. 
FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 
, 6511 W 


4205 St. 
21st St., 
393 Lafayette 


600 S. Michigan, 


Gleason ( orp 
Wisc 

The Haynes Mfg. Co., 701 
Ave., Cleveland, Ohio 

Hedeman Products, Inc., 


Rd., P. 
N. Y. 


Milwaukee, 


state, 
Woodland 


117 Cutter Mill 
O. Box 332, Great Neck, L. L, 


2902 N. | 
Oregon 


Hyster Co., 
Portland, 


Clackamas St., 
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CHAS. S. aa ge co., 
Main St., Buffalo 14, N. 

Kel Engineering & ase Co., 18 
No. 3rd Ave., New Brunswick, N. }. 

Lanham Co., 1401 S. 12th St 
Ky 

Lansing Company, Lansing, Mich. 

Lewis-Shepard Products, Inc., 139 Wal- 
nut St., Watertown 72, Mass. 

Lift Trucks, Inc., 2423 Spring Grove 
Ave., Cincinnati, Ohio. 

Market Forge Co., 30 Garvey St., 
ett 49, Mass. 

Marvel Industries, Inc 
St., Skokie, Ill 

The Mercury Mfg. ¢ 
St., Chicago, Ill. 

Modern Equipment Co., 
St., Omaha 2, Neb. 

National Metal Products Co., 
Texas 

Northrop Aircraft, Inc., 
Hawthorne, Cal 

Pallett Engineering Co. 25 Cali 
St., San Francisco 11, Calif 

Palmer-Shile Co., 16000 Fullerton, 
troit 27, Mich. 

RAPIDS-STANDARD CO., INC., 584 
Rapistan Bldg., Grand Rapids, Mich. 

Robbins & Myers, Inc., Springfield, Ohio 

Fonnele Ave., No 


3080 


, Louisville, 


Ever- 


5150 W. Church 


o., 4044 So. Halsted 


2007-11 Cuming 
Carrollton, 
Northrop Field, 
fornia 


De- 


Ivator Co., 8732 
J 
Packaging Machines, Inc., Sub 
f Rockwell Mfg. Co., Hudson, N. Y 
Rotary Lift Co., Memphis, 
Rowe Methods, Inc 
Cleveland, Ohio 
Schmidgall Mfg. Co., 307 Cass St., 
2, Il. 
Self-Lifting 
Ohio 


Kari 


Rev 


Tenn. 
1743 E. 25th St., 


Peoria 


Piano Truck Co., Findlay, 
nginecring & Supply, Inc., 2428 
Riverside Ave., Minne apo ond Minn 
Switzer-Cummings Co., Indianapolis, Ind 
Thomas Truck & Caster Co., 1022 Mis- 
sissippi River, Keokuk, Iowa. 
Tote Syster Inc., 
Neb 
TOWMOTOR CORP., 
Cleveland 10, Ohio 
Towsley Trucks, Inc., 
Cincinnati 23, Ohio 
West Bend Equipment Corp 
is. 
Whiting Corp 
The Yale & 
phia 15, Pa 


700 So. 7th, Beatrice, 


1222 E. 152nd St., 
1649 Elmore St., 
, West Bend, 
Harvey, Il 


inois 


Mfg. Co., Philadel- 


Towne 


LIME SCALE REMOVER 


THE DIVERSEY CORP., 
coe St., Chicago, IIL 

Magnu Chemical Co Ine ] 
Ave Garwood, N. J] 

OAKITE PRODUCTS, ‘i 22 
Thames St., New York 6, N. 

WYANDOTTE CHEMICALS oe. 
Wyandotte, Mich. 


1820 W. Ros- 


24 South 


LUBRICANTS 


Consolidated Siphon Supply Co., 
Wooster St., New York City 

Crystal Soap & Chem. Co Ine 
State Rd., Tacony, Philadelph 

E. F. DREW & CO., INC., 
St., New York 10, N_. Y. 


| 


6300 
a 35, Pa 


15 E. 26th 


~ Clinton 


The DuBois Co., 
cinnati 3, Ohio. 
R. J. Kanter Co., 647 
York 2, N. Y¥ 
Lubriplate Div., 


1120 W. Front St., Cin- 


Water St. 


(Soap Lubricant) 


New 


Fiske Bros. Refining Co., 
129 Lockwood Ave., Newark, N. J. 
Magnus Chemical Co., Inc., 124 South 
Ave., Garwood, N. J 

OAKITE PRODUCTS, INC., 22 
Thames St., New York 6, N. Y. 

Standard Oil Co., Midland Bldg., Cleve 
land 15, Ohio 

SUPERIOR CHEMICAL PRODUCTS, 
INC., 123 Madison St., Chicago, IIl. 


‘LUBRICATION EQUIPMENT 


incoln Engineering Co., 5701 
Bridge Ave., St. Louis 20, Mo 

R. J. Kanter Co., 647 Water St 
York 2, N 

SUPERIOR CHEMICAL PRODUCTS, 
INC., 123 Madison St., Chicago, Il. 


Natural 


New 


OAKITE PRODUCTS, 1 sae 22 Thames * 


St., New York 6, N. 


MACHINERY PARTS & SUPPLIES 


rvice Corp., 43-77 
Long Island City, N. Y. 
2530 S. Wabash 


Bottlers S¢ 
Blvd., 
Buckner Equipment Co., 
Ave., Chicago 16, Ill 
Machine Co., 3135 Casitas Ave., 

Los Angeles 26, Calif 
THE FILTER PAPER CO., 2425 S. 
Michigan Ave., Chicago 16, Ill. 
FIRSTENBERG BOTTLERS’ EQUIP- 
tT. CO., 300 Powell St., Brooklyn, 


Vernon 


3080 


CHAS. S. JACOBOWITZ CO., 


Main St., 


ot andard Oil i 
and 15, Oh 


MIXERS (BEVERAGE) 


501 Baltic St., 


Buffalo 14, N. Y 
Midland Bldg., 


Cleve 


Alsop Engineering Corp., 
Milldale, Conn 

American Machine & Foundry Co., 485 
Fifth Ave. N. Y. 17, N. Y 

Buckner Equipment Co., 2530 $5. Wabash 
Ave., Chicago 16, Il 

Cherry-Burrell Corp., 427 W. 
St., Chicago 6, Ill 

Clinton Machine Co., 3135 Casitas Ave., 
Los Angeles 26, Calif 

Coulter Copper & Brass Co. Ltd. 115 
Sumach St., Toronto, Ont., Canada. 

CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore, 
Md. 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

Eastern Industries, Inc., 296 Elm St 
Haven 6, Conn 

THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Girton Mfg. Co., Millville, Pa. 

Keenlinge Equipment Corp., 
Wise 

LIQUID CARBONIC CORP., 3100 S 
Kedzie Ave., Chicago, Ill. 

MILLER HYDRO CO., Bainbridge, Ga. 

Mixing Equipment Co., 144. Mt 
Blvd., Rochester 11, N. ¥ 


Randolph 


3080 


. New 


Oshkosh, 


Read 


THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 

Sutton Specialty Mfg. Co., 609 Stiles St., 
Houston, Texas. 

United Electric Refrigeration Co., 
Avenue “C”, Bayonne, 
Walter | Ward & Co, 801 

Bldg., Cleveland, Ohio 


445 


Marshall 


MIXERS (SIRUP) 


\dmira Pool & 
Vernon Blvd., Le 

Alsop Engineering Corp., 
Milldale, Conn. 

American Machine & Foundry Co., 485 
Fifth Ave. N. Y. 17, N. Y. 

The Bottlers Service & Supply Co., 116 
First Ave., No., Minneapolis, Minn. 
aoe Corp., 427 W. Randolph 

St., Chicago 6, IIL. 

Pid Copper & Brass Co., Ltd, 115 
Sumach St., Toronto, Ont., Canada. 
Cream City Boiler Co., 1603 So. 43rd St., 
Milwaukee 14, Wisc 
Damrow Bros. Co., 196 

Fond du Lac, Wis¢ 
Eastern Industries, Inc., 
New Haven 6, Conn. 
Eppenbach, Inc., 45-10 Vernon Blvd., 

Long Island City 1, N. Y. 
Ertel Engineering Corp., Kingston, N. Y. 
THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, IlL 
FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, Ill. 
Metal-Glass Products Co 1 
Belding, Mich. 

Mixing Equipment Co., Inc., 
Read Blvd., Rochester li, 
The Patterson Foundry & Machine Co., 

East Liverpool, Ohio 
PENRITH-AKERS MFG. CO., 
5th St., Minneapolis, Minn. 
Pfahler-Cleland Co., 820 Harding Way, 

W., Galion, Ohio. 
THE PFAUDLER CO., 
Rochester, N. Y. 
Reynolds Electric Co 
River Grove, Ill 
Standard Electric Mfg 
Berlin, N. J 
Machinery Corp., 87 
Bronx 59, N. Y. 


Dye Co., Inc., 45-10 
mg Island City 1,N. Y 
501 Baltic St., 


Western Ave., 


296 Elm St., 


Reed St., 


144 Mt. 
a 
1311 So. 


1000 West Ave., 


3000 


star 


Liquid 
water Rd., 


MOTORS 


The Louis Allis Co., 427 | 
Milwaukee 7, Wis« 

ling Electric Motor Inc 

elegraph Rd., Los 


Stewart St., 
Ster , 54401 Ana 
heim Angeles 22, 
Calif 

S. Electrical Motors, Inc 200 FE 
Slauson Ave., Los Angeles 54, Calif 


PAINTS 


Acme White Lead & Color Works, 8250 
St. Aubin, Detroit, Mich. 

American Asbestos Products Co., 
Franklin, Cleveland, Ohio. 

\merican-Marietta Co., Valdura Div., 101 
| Ontat io St., Chicago, Il 

Atlas Mineral Products Co., 
Ps. 


8001 


Mertztown, 
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Berry Bros., Inc., 211 Lieb, Detroit, Mich. 

Calumet Plastic Co., Inc., 5231 Hohman 
Ave., Hammond, Ind. 

Dairy Chemical Co., Fort Dodge, Iowa. 

Farboil Paint Co., Inc., Key Highway & 
Montgomery St., Baltimore, Md. 

The Garland Co., 3748 E. 91st St., Cleve- 
land, Ohio 

— Paint Co., Berea Rd. & Madison 

Cleveland, Ohio 

ganas Paint & Varnish Co 
St., Brooklyn, ¥. 

L.K.R. Chemical Products Corp., 
Park Ave., Detroit 26, Mich. 

Lasting Products Co., Baltimore 23, Md. 

David E. Long Corp., 220 E. 42nd St., 
New York 17, N. Y 

McDougall-Butler Co., Inc., 
St., Buffalo 14, N. Y 

Midland Paint & Varnisl 
9Iist St., Cleveland, Ohto 

Pittsburgh Plate Glass Co., Paint Div., 
632 Duquesne Way, Pittsburgh 22, Pa. 

Poly-Cyclo Mfg. Co., 12400 
Cleveland, Ohio 

Prufcoat Laboratories, Inc., 
Cambridge, Mass 

Plastic Products _ we 
Lake Park Ave Chicago 15, Ill 

Rinshed Mason Co., 5935 Milford, 
troit, Mich. 

Sherwin-Williams Co., 101 Prospect Ave., 
N. W., Cleveland, Ohio. 

J. Gordon Smith Co., 3901 Main St., 
las 1, Tex. 

STEELCOTE MFG. CO., 3418 Gratiot, 
St. Louis 3, Mo. 

Chemical Co., 
Cleveland, Ohio 

Truscon Laboratories, 
troit, Mich 

United Chromium, Inc., 100 E 
New York 17, N. Y. (Ucilon) 

S. Gutta Per cha Paint Co., 

Dept., P. O. Box 1365 


300 W. 


, 71 Otsego 


3113 


19 29 


Main 


Co., 3801 FI 


Crossburn, 
63 Main St., 


} 


> 5999 
Reyam Co., Size. SO 


De- 


Dal- 


Sylvania 8444 


Broadway, 


1700 Caniff, De- 


Bottling 

S. Gypsum Ci Adams St., 
Chicago, Ill 

The ( S. Stoneware ( \kron, Yhio 

Vita-Var Corp., Newz ay N. J 

Wilbur & Williams Co., 43 


3oston 15, Mass. 


PALLETS 


Leon St., 


PAPER CUPS 


Boston Drinking Cup Co., 297 
Dedham, Mass 


High St., 


Inc., Paper Cor 

tainer Div., 349 Oraton St., Newark 2 
N. J 

Cupples-H« ss Corp 
Blvd., St 


Dixie 


4175 Kingshighway 

Louis 15, Mo 

Cup Co., Easton, Pa. 

Harvey 
Mich 

Herz Mfg. Corp., Herz Cup Co. Div., 84 
E. 134th St., New York 54, N. Y 

Lily-Tulip Cup Corp., 122 E. 
New York City 


Products Co., Sturgis 


Pape r 


42nd St., 


Providence, R. I. 


42nd St., 


Maryland Cup Co., 
Baltimore 30, Md. 
C. A. Reed Co., Williamsport 62, Pa 
Sealright Co., Inc., Fulton, N. Y. 
Sutherland Paper Co., Kalamazoo, Mich 


PASTEURIZERS 
Corp., 427 N 
licago 6, Ill 
Damrow Bros. Co., 196 
Fond du Lac, Wisc 
1. Ford Tank Co., 
Ave., Marshall, 
Fort Wayne Dairy Equip Co., 
& Wabash RR, Fort Wayne, Ind 
Girton Mfg. Co., Millville, Pennsylvania 
Metal Glass Products Co., Belding, Mich. 
GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 
MOJONNIER BROS. CO., 
Ohio St., Chicago 44, Il. 
THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 
Tolan Machinery Co., Inc., 
Port Newark, N. J 
Walker Wallace, Inc., 137 


Buffalo 7, N. Y 


1200 So. Eutaw St., 


Cherry-Burrell 
at, Cl 


Randolph 
Western Ave., 


2716 W 


Texas 


Houston 


Winter St 


4601 W. 


Port St., 
Arthur St., 


Welding Engineers, Inc., 
ment -Div., 


Process Equip- 


Norristown 14, Pa. 
York Corporation, Roosevelt Ave., 
Pa 


York, 


Michael Yundt Co., 225 No 
Waukesha, Wisc 


PIPE TUBING, VALVES, FITTINGS 


1643 E. 


Grand Ave., 


Airmatic Valve, Inc., 40th St., 
Cleveland, Ohio 

The Bottlers Service & Supply Co., 116 
First Ave., No., Minneapolis, Minn. 

Bump Pump Co., LaCrosse, Wis. 

Cherry-Burrell Corp., 427 W. Randolph 
St., Chicago, II. 

Consolidated Siphon Supply Co., 
22-24 Wooster St., New York City 

Corning Glass Works, Corning, N. Y. 

Dairy-Brewery Equipment & Engineer- 
ing, 37 Hanna Ave., Toronto, Ont., 
Canada. 

THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, Ill. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Fischer & Porter Co., 


vanilla 


Inc., 


Hatboro, Pennsyl- 
Frick Company, Waynesboro, Pa 
Globe Steel Tubes Co., Milwaukee 4, 
Jise. 
Hills-McCanna Co., 3025 
Ave., Chicago 18, IIl. 
FRANK B. LOMAX CO., INC., 3518 N. 
Halsted St., Chicago, Il. 

McDonnell & Miller, Inc., 3500 No. 
Spaulding Ave., Chicago 18, Ill. 

Metal Glass Products Co., Belding, Mich 

SPECIALTY BRASS CO., INC., Keno- 
sha, Wisc. 

Star Liquid Machinery Co., 871 
water Rd., Bronx 59, N. Y. 

L. C. THOMSEN & SONS, INC., Keno- 
sha, Wisc. 

TRI-CLOVER MACHINE CoO., Keno- 
sha, Wis 

The U. S. St 


No. Western 


Edge- 


neware Co., Akron, Ohio 


York Corp., Roosevelt Ave., York, Pa 


PUMPS 


Alsop Engineering Corp., 
Milldale, Conn. 

American Marsh Pumps, Inc., 60 Capital 

e., N. E., Battle Creek, Mich. 

Bump Pump Co., LaCrosse, Wis. 

Candler Hill Corp., Div. of Titan Pump 
& Eng. Corp., Novi, Michigan 

Carver Pumps, Muscatine, Iowa. 

Cherry-Burrell Corp., 427 W. Randolph 
St., Chicago 6, IIl. 

Consolidated Siphon Supply Co., 
22-24 Wooster St., New York City 

Dairy-Brewery Equipment & Enginegr- 
ing, 37 Hanna Ave., Toronto, Ont. 
Canada. 

Eastern Industries, Inc., 296 Elm St., 
Haven 6, Conn. 

Ertel Engineering Corp., Kingston, N. Y. 

THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, IIL 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Food g penny ve Corp., Peerless Pump 
Div., Los Angeles 31, Calif. 

Harmon Rotary Pump Co., 
St., Los Angeles, Calif. 

Jacob House 3 Sons, 
Buffalo 8, N. 

Jabsco Pump ba 2031 N 
Burbank, Calif. 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

LaBour Co., Inc., Elkhart, Indiana 

Leiman Bros., Inc., 100-F Christie St, 
Newark 5, N. J. 

FRANK B. LOMAX CO., 3518 No. Hal- 
sted St., Chicago, Ill. 

Metal-Glass Products Co., 
Belding, Mich. 

The Nash Engineering Co., South Nor- 
walk, Conn. 

THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 

POTTER & RAYFIELD, INC., 
Northside Dr., Atlanta, Ga. 

Robbins & Myers, Inc., Springfield, Ohio 

Fred H 2110S 
Marshall Blvd., Chicago 23, Ill 

A. O. Smith Corp., Milwaukee, Wisc. 

SPECIALTY BRASS CO., Kenosha, 
Wisc. 

Star Liquid Machinery > 
water Rd., Bronx 59, } 

L. C. THOMSEN & ates INC., Keno- 
sha, Wisc. 

TRI-CLOVER MACHINE CO., Keno- 
sha, Wis. 

United Electric Refrigeration Co., 445 
Avenue “C”, Bayonne, q 

Viking Pump Co., Cedar Falls, Iowa 

Waterous Co., Thomson Pump Div., St. 
Paul 1, Minn. 

WAUKESHA FOUNDRY CO., Box 
497, Waukesha, Wis. 


REBUILT EQUIPMENT 


Bottlers Service Corp., 43-77 
Bivd., Long Island City, N. Y. 

Buckner Equipment Co., 2532 So. Wabash 
Ave., Chicago 16, LIL. 

BURNS BOTTLING MACH. WKS., 
2229 Kirk Ave., Baltimore 18, Md. 

CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore, 
Md. 


501 Baltic St. 


Inc., 


New 


1110 E. 14th 


52 St. Paul St. 


Lincoln St., 


3080 


1 Reed St., 


1570 


Schaub Engineering Co., 
= 


871 Edge- 


Vernon 
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FILTER PAPER CO., 2414 S. Michigan 
Ave., Chicago 16, Iill. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 300 Powell St., Brooklyn, 
N. Y. 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

PERRY EQUIPMENT CORP., 
6th St., Philadelphia 22, Pa. 

PHILADELPHIA MACHINERY CO., 
3034 N. Boudinot St., Philadelphia, Pa. 


3080 


1419 No. 


REFRIGERATING EQUIPMENT 


saker Refrigeration Corp., 
(Portland), Maine 
THE BEVCO CO., 
way, St. Louis, — 
ttler Service ¢ p “sd 
I slane wi ity l, 
Syracuse, N. oad 
Corp., 


So. Windham 


3316-28 So. Broad- 


5 er Vernon 
Blvd Long 

Carrier Corp., 

Copeland Refrigeration 
Ohio 

THE FILTER PAPER CO., 2425 So. 
Michigan Ave., Chicago 16, Ill. 

Frick Company, Waynesboro. Pa. 

Gener il Electric Co., 5 

mfield, N. J 

canes Refrigeration Div., Yates-Amer- 
ican Machine Co., Beloit, Wis. 

Howe Ice Machine Co., 2825 Montrose 
Ave., Chicago, ill 

Jewett Retrigerator Co Ine 94 
St., Buffalo 2, N. Y 

KELVINATOR  DIV., 
VINATOR CORP., 
Rd., Detroit, Mich. 

Kol-Fk Kooler Co., 
Bavonne, N. ] 

Lehigh Mfg. Co 
Lancaster, Pa 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie raion Chicago, Ill. 
illis Indu Inc., 4100 
Ave., Chicago 39, Ill 

MOJONNIER BROS. CO., 
Ohio St., Chicago 44, IIl. 

PROGRESS REFRIGERATOR CO., P. 
O. Box 1079, Louisville, Ky. 

Sherer-Gillet Co., Marshall, Mich 

Tyler Fixture Corp., Niles, Mich. 

Universal Cooler Division, 299 
St.. Marion, Ohio 

United Retr igerator Co., I 
nut Sts., Hudson, Wi 

United E Electric 
Avenue “( 

Vilter Mfg. Co., 2217 
waukee, Wis 


York Corp., 


Sidney, 


Lawrence St., 


Pearl 


NASH-KEL- 
14250 Plymouth 
445 Avenue (¢ 


143 Ave., 


Fountain 
stries Fullerton 


4601 W. 


Joseph 
st & Wal 


Co., 445 


Re peo ration 
**, Bayonne, N. J 


S. First St., Mil- 


Ave., York, Pa 


Roosevelt 


RACKS (CARTON & CASE) 


FRONTIER MFG. CO., P. O. Box 7346, 
Dallas, Texas. 


SALES BOOKS 


Moore Business Forms, 
Ave., Niagara Falls, N : 

NATIONAL BUSINESS FORMS CoO., 
53 W. Jackson Blvd., Chicago 4, Ill. 

The National Cash Register Co., 
9, Ohio 


Inc , 900 Buffalo 


Dayton 


SIGNS 


Allen-Morrison Sign Co., 
Lynchburg, Va. 

The American Art Works, Inc., 
ton, Ohio. 

Ashley —— Co 
troit 21, Mich 
3astian Bros Co., 
Rochester, 
3eck & Wall, Inc., 
Cleveland 9, Ohio 

Berlekamp Sign Co 
Fremont, Ohio 

Cincinnati Advertising 
3274 Beekman St., 

Cobb Co., 102 
aa 

Consolite Corp., Div. of 
Corp., Fremont, Ohio. 

L. A. Darling, Bronson, Mich 

Donaldson Art Sign Co., P. O. 
Covington, Ky 

Empire Neon, Inc., 
nah, Ga 

Grace & Mfg. Co., 3601 S. 2nd St., 
St. Louis 18, Mo 

Green Duck Metal Stan 
Montana St., Ch 

Hal Mfg. Co., 3116 Spring Grove 
Cincinnati, Ohio 

The Harrison Co 

lgelstroem-Oberlin, 
Ohio. 

Ingram-Richardson 
Falls, Pa 

The Lackner Co., 
Cincinnati, Ohio 

R. C. Maxwell Co., 

Masterbilt ¢ 
sant, M 

MINNESOTA MINING & MFG. CO., 
“Scotchlite” Reflective Prods. Div., 900 
Fauquier Ave., St. Paul 6, Minn. 

Mirro-Products Co., High Point, N. C 

Morse Decals, Inc., 1215 E. 14th St., Los 
Angeles, Calif 

Neon Products, Inc., 
Dept., Lima, Ohio. 

Ohio Advertising Display Co., 
Bldg., Cincinnati 1, Ohio. 

Ohio Thermometer Co., Inc., 
St., Springfield, Ohio. 

J. V. Patten Co., Sycamore, III 

Parker M« 


Ostend Sts., 


Inc., 
Coshoc- 
20030 Monica, 
1600 Clinton Ave 
¥. 

3148 W. 32nd St., 
, 1304 Sycamore St., 


Products Co., 
Cincinnati, Ohio 
sixth St., N. E., Atl 


anta, 


Zink 


Howard 


Box 4234, 


3207 Bull St., Savan 


Sign 


iping Co., 1520 W 
icago, Ill 


Ave 


Ind 
Massillon, 


Union City, 
Inc., 


Inc., 


Mfg. Co., 


Beaver 
Inc., Lackner Bldg., 


Trenton, N. J. 


orp., P. O. Box 187, Floris 


Sales Promotion 
Ohio 


33 Walnut 


tal Decorating Co., Howard & 

Baltimore 30, Md 

Phelps Mfg. Co., 914-20 No. 
Terre Haute, Ind. 


rie Sign Co. of St. Louis, 2700 Dodier 
, St. Louis 7, Mo. 


eset M. Price & Associate 


53rd St., Chicago 15, Ill 


14 N. Lowry Ave., 
Springfield, Ohio. 


Co., 305 Vine St., 


15th St., 


s, 1525 E 


Robertson Sign Co., 
Plant No. 1, 


Scioto Sign 
Ohi 

J. Gordon Smith Co., 
las 1, exas 

SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Manayunk, Phila. 27, Pa. 


Stout Sign Co., 6425 W. Flori Ave., 


Kenton 


3901 Main St., Dal- 


ssant 


Enamel Mfg. Co., Nashville 


Tennessee 
enn 
The 


Verplex Co., Essex Conn. 


Box 679, 


De- 


, No. 


SIGN FRAMES 


Arlington Aluminum Co., 19011 W. Davi 
son, Detroit 23, Mich 

Masterbilt Corp., P 
sant, Mo 

Re ‘liabl é 


. 15th St 


Box 187, Floris 

Wood Products Co.., 

.. Little Rock, Ark 

Davage Wood Products Co., P. O. 
100, Troy, Ala 


SILK SCREEN 


Alfred S. Danemar 
30x 175, Dz 

Be rlekamp Sig 
Frem t. Ohio 

Conseline Corp., Div. of He 
Corp Fremont, Ohi 

J. V. Patten Co., 

Phelps Mig 
“erre laute, 

Scioto Sign Co 


Ohio 


1900 


Inc., 


30x 


m Corp., Lock 


1304 Svcamore St., 
Zink 


ward 


Sycamore, IIl 
114-20 No 
Ind 


15th St., 


305 Vine St., 


Kenton, 

J. Gordon Smith Co., 3901 Main St 
las 1, Texas. 

SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Manayunk, Phila. 27, Pa. 

Steel Cloth Screen Co., P. O. Box 
Sedford, Va 

Stvlecraft Mfg. ¢ , 

2, Ohi 


, Dal- 


333 
717 Sycamore St., 

Cincinnati 
Superior Silk Screen 
Ave 
Verplex Co., 


Printing, 1464 Mil 
ago, Ill. 


Essex, Conn. 


SIPHON FILLERS 


Consolidated Supply Co., 
22-24 Woost New York City 

THE FILTER PAPER CO., 2425 So. 
Michigan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., 303 Powell St., Brooklyn 
12, N. Y. 


waukee 


The 


Chi 


Sip! 10n 


er St., 


Inc., 


SIPHONS 


Supply 


New 


Consolidated 
22-24 Wo 


Siphon 
ster St., 


Co., Inc, 
York City 


SIRUP COOLERS 


Baker Refrigeration Corp., 
(Portland), Maine 


tlers Se 


hele) 


Windham 


43-77 
sland City 1, N 
427 N 


rvice Corp., 
Long I 
surrell Corp., 
hicago 6, II] 
€ 1 City Boiler Co., 
Mil waukee 14 W isc 
CROWN CORK & SEAL CO., Machin- 
ery Sales Div., Eastern Ave. & Kresson 
St., Baltimore 24, Md. 
THE FILTER PAPER CO., 2425 So. 
Michigan Ave., Chicago 16, IIl. 
o., 445 Ave 


\ ernon 
Randolph 


1607 S. 43rd St., 


Kol-Flo Kooler ¢ 
] 


Metal-Glass Pre Reed St., 
Belding, Mich 

MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago, Il. 

THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 

POTTER & RAYFIELD, 
Northside Dr., Atlanta, Ga. 

Tolan Machinery Co., Port St., 
Newar N. J 


C, Bayonne 


nducts Co., 1 


INC., 1570 


Port 
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SIRUP HOSE 


Corp., 43-77 Ve 

Island City 1, N. Y 

Consolidated Siphon Supply Co., 22 
Wooster St., New York City 

S. Ervin Diehl, Jr., 1229 N. 2nd St., 
delphia 22, Pa 

THE FILTER PAPER CO., 2425 S. 
Michigan Ave., Chicago 16, Il. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Hedeman Products, Inc., 
Rd., Great Neck, L. I. 

FRANK B. LOMAX co., 
Halsted St., 


>». ot 


Bottlers Service 


Blvd., Long 


Phila- 


117 Cutter Mill 


INC., 3514 No. 
we 13, Ill. 


1veware Co., Akron, Ohi 


SIRUP SPY 


Allen Supply Co., 322 W. Market St., 
Newark ER i 

Bottlers 
Blvd, L on 


Service Corp 


{ 43-77. Vernon 

g Island City 1, N. Y 

Consolidated Siphon Supply Co., Inc., 
22-94 Wi ter St.. New York City 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

FILTER PAPER CO., 2414 S. Michigan 
Ave., Chicago 16, Ill. 

Jacob House & 
Buffalo, N. Y 

Robert A. Lamson, 643 N. Ridgeland 
Ave., Oak Park, III. 

FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, IIL. 


Sons, 52 St 


Paul St., 


SODA STRAWS 


ATLANTA PAPER CO., 225 Moore-St., 
S.E., Atlanta 2, Ga. 
Herz Mfg. Co., 840 E 

York, N Y. 
il Cup Corp., 122 E 

New ~ Ay N. ¥ 

yland Paper Products Co., 


St.. Baltimore 30, Md 


134th St., New 


42nd St., 


1100 S$ 


SODA TANKS 


Coulter Copper & Brass Co., Ltd., 115 
Sumach St., Toronto, Ont., Canada 
D-E Industries, Inc., Route 23, Moun- 
tainview, N. J 

Nesden Company, Inc., 1265 South Coch- 
ran Ave., Los Angeles, Calif. 

Ohio Soda Tank Mfg. Co., 1804 E. 40th 
St., Cleveland 3, Ohio 

PRIESAND BROS., INC., 1804 E. 40th 
St., Cleveland 3, Ohio. 

‘RELIANCE LEAD SOLDER & BAB- 
BITT CO., INC., 399 Genesee St., Buf- 
falo, N. Y. 

C. A. Schneible, Inc., 
New York City. 


STAINLESS STEEL 


Admiral Tool & Dye Co., Inc 
non Blvd., Long Island City, 
Allegheny Ludlum 
burgh a 

Globe Steel 
Wisc 

— blic Steel Corp., 224 E 

land &. Ohio 

“te C. “THOMSEN & SONS, INC., 
43rd St., Kenosha, Wisc. 

TRI-CLOVER MACHINE Cco., 
60th St., Kenosha, Wisc. 


122 E. 129th St., 


45-10 Ver 
N. ¥ 


Steel Corp., Pitts 


Tubes Co., Malwaukee 4, 
l3ist St 


1303 
2809 


STAPLERS—TACKERS 


1643 Haddon Ave., 


Acme Staple Co., 
Camden 3, N. J 
A. L. HANSEN MFG. CO., 5037 
enswood Ave., Chicago 40, IIl. 
Heller Co., Ave., 
land, Ohio. 
The E. H 

Conn 


Rav- 


2135 Superior Cleve- 


Hotchkiss Co., Norwalk, 


SUGAR 


CORN PRODUCTS SALES CO,., 17 
Battery Place, New York City. 

Franklin Sugar Refinery, Public Ledger 
Bldg., Philadelphia 5, Pa. 

Godchaux Sugars, Inc., New Orleans, La. 

McCahan Sugar Refinery, 101 S. Front 
St., Philadelphia 6, Pa. 


SUGAR BROKERS 


B. W. Dyer & Co., 
York City. 


Lamborn & Co., 99 Wall St., 
City. 
Meinrath Brokerage Co 
Ave., Chicago 5, Il 
(Also Minneapolis, 
Kansas City 


120 Wall St., New 
New York 


506 S. Wabash 


Omaha, St 
and Wichita) 


Louis, 


SUGAR DUMPERS 


Consolidated Siphon 
22-24 Wooste 4% St., 
Jacob. Hous se & Sons 

Buffalo 8, N 


Supply Co., Inc., 
New York City 


, 52-54 St. Paul St., 


SUGAR (LIQUID) 


CORN tL. kt SALES CO., 17 
Battery Place, N. Y. C. 

Industrial Sugars, Se 
St. Louis 18, Mo 
Louisiana Liquid Sugar Co., Inc., 
Chartres St., New Orleans, La. 
THE NULOMOLINE DIV., AMERI- 
CAN MOLASSES CO., 120 Wall St., 

New York City 
REFINED SYRUPS & . INC., 
Federal St., Yonkers 1, 


, 3600 S. First St., 


2920 


TANKS 
(Stainless Steel) 


Admiral Tool & Dye Co., Inc 
non Blvd., Li 
Alsop Engineering Corp., 
Milldale, Conn. 
Baltimore Porcelain Steel Corp., P. O 
Box 928, Baltimore 3, Md 
Beverage Industry Cy % Co., 
way, New York 13, N. Y. 
S. Blickman, Inc 
hawken, N. J 
Bottlers Service Corp., 43-77 
Blvd., Long Island City 1, N 
Buckner Equipment ¢ 
Ave., Chicago 16, Ill 
BURNS BOTTLING MACHINE 
WORKS, INC., 2229 Kirk Ave., Balti- 
more 18, Md. 


, 45-10 Ver 
yng Island City, N. ¥ 


501 Baltic St., 


401 Broad 
A Gren ry Ave., Wee 
Vernon 


o., 2530 S 


Wabash 


Cherry-Burrell Corp., 427 W. Randolph 
St., Chicago 6, Ill. 

Chicago Stainless Equip. Corp., 
ton Ave., Chicago 30, Ill. 

Consolidated Siphon Supply Co., Inc., 22 
Wooster St., New York City 

Coulter Copper & Brass Co., Ltd., 115 
Sumach St., Toronto, Ont., Canada. 

Cream City Boiler Co., 1607 S. 43rd St., 
Milwaukee, Wisc 

Damrow Bros. Co., 196 
Fond du Lac, Wisc 

Dixie Mfg. Co., 1302 Russell St., 
more, Md 

Ertel Engineering Corp., Kingston, N. Y. 

THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, IIL. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Steel Products Co., 


5001 Els- 


Western Ave., 


Balti- 


Firestone 
Ohio 

GIRARD MACHINERY & 
MENT CO., 134 So. 2nd St., 
Pa. 

Girton Mfg. Co., Millville, Pa 

Glengary Processes, Inc., 
L. 2. 
Graver Tank & Mfg. Co, 
Ave., East Chicago, Ind. 
THE HEIL CO., 3000 W. Montana St., 
Milwaukee, Wis. 

CHARLES S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 

Lee Metal Products Co., Inc., 
burg, Pa. 

FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago 13, Ill. 

Market Forge Co., 30 Garvey St., 
ett 49, Mass. 

Metal-Glass Products Co., 1 
Belding, Mich. 

PERRY EQUIPMENT CORP., 1419 No. 
6th St., Philadelphia 22, Pa. 

Pfahler-Cleland Co., Box 266, Galion, 

io. 

THE a CO., 1000 West Ave., 
Rochester, N. 

oe nae. aes 

, Cleveland 3, Ohi 

MA: Equipment Co, Belding, Mich. 

A. O. Smith Corp., 3533 No. 27th St., Mil- 
waukee 1, Wis. 

Stainless Products Corp., 
Ave., New York 17, N. \ 

Stainless Steel 
Dickens Ave., 

The Star Liquid 
Edgewater Rd., Bronx 59, N. Y. 

Tolan Machinery Co., Inc., 
Port Newark, N 


Akron 1, 
EQUIP- 
Reading, 


Bay Shore, 


4809 Todd 


Philips- 


Ever- 


Reed St., 


1804 E. 40th 


420 Le xington 


Container Co., 
Chicago, Il 
Machinery Co., 871 


1202 


Port St., 


TANKS 
(Glass Lined) 


Alsop Engineering Corp., 501 
Milldale, Conn 


Bottlers Service 


Baltic St., 


Corp 43-77, Vernon 
Blvd., Long Island City 1, N. ¥ 

Consolidated Siphon Supply Co., Ince., 
22-24 Woo New York City 

Ertel Engineering Corp., Kingston, N. Y 

THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, Ill. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 


ster St., 
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CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 

Metal-Glass Products Co., 1 
Belding, Mich 

THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 

A. O. Smith Corp., 3533 No. 27th St., 
Milwaukee 1, Wis. 


Reed St., 


(Stoneware) 


U. S. Stoneware Co., 60 E. 42nd St., New 
York City. 


Western Stoneware Co., Monmouth, IIl 


TRUCK BODIES 


American Body & Trailer Co., 1500 Ex- 
change Ave., Oklahoma City, Okla. 


Arkansas Machine Specialty Co., Hope, 
Ark. 


Atlas Body Corp., 4150 E. 
Philadelphia 37, Pa. 

Auto Body Works, Inc., 
Ave., Appleton, Wisc. 

Barry & Baily Co., 2419 N 
Philadelphia 32, Pa 

Blattmann-Weeser Sheet Metal Works, 
Inc., 1001-1025 Toulouse St., New Or- 
leans 16, La. 

® Boyertown Auto Body Works, Boyer- 
town, Pa. 

Cen-Tennial Cotton Gin Co., Beverage 
Body Div., P. O. Drawer 708, Colum- 
bus, Ga. 

Commerce Welding Co., 727 No. Henry 
St., Alexandria, Va. 

Diehl & Sons, Inc., 129th St. & 94th Ave., 
Richmond Hill, L. L., New York. 

Dorsey Trailers, Elba, Ala. 

Driban Body Works 
2nd St., Philadelphia, Pa. 

Engineering Metal Products Corp., 401 
S. Harding St., Indianapolis, Ind 

Franks Brothers, Baldwyn, Miss 

GENERAL BODY MFG. CO., 713-21 
W. Pennway, Kansas City 8, Mo. 

Fred S. Gichner Iron Works, Inc., 
24th St., N.W., Washington, D. C. 

J. A. Hackney & Son, P. O. Box 64 
Washington, D. C. 

Hercules- ‘/. oo Body Co., Inc 
town, 

The Herman Bod Co., 4400 Clavytor 
Ave., St. Louis 10, Mo 

Hesse Carriage 
City, Mo 

Hobbs Mfg. C« 
Antonio, Texas 

INTERNATIONAL HARVESTER 
CO., 180 N. Michigan Ave., Chicago, 
Ill. 


Thompson St., 
315 S. Pierce 


27th St., 


1301-11 So 


1214 


, Tarry- 


1720 Cherry, Kansas 


823 Roosevelt Ave., San 


Keystone Trailer & Equip. Co., Inc., 1501 
Guinotte Ave., Kansas City 1, Mo. 

Kolstad Co., 100 Central Ave Ss E., 
Minneapolis 14, Mini 

Oil City, Pa 

860 Tod Ave., 


Kramer tiie Co., 

Kuhns Bever Bodv Co 
Youngstown, . Ohio. 

W. F. Lacey & Sons Co., 
Medford, Mass. 

The Lerio Corp., 
6, Ala. 

Maybrook Sales, Inc., 27 Wood 
Poughkeepsie, N. Y. 

Omaha Body & Equipment Co., 
& Vinton Sts., Omaha, Neb 


50 Mystic Ave., 


P. O. Box 1050, Mobile 
Lane 


Inc 24th 


Remke Trailer Co., 
Detroit, Mich 
Rock Hill ew. Co., 700 W. 

Rock Hill, S. 
Roehlk Spring . Baty Co., 417 So. 15th 
St., St. Louis 3, Mo. 
Russ Company, 844 W 
Va 
Schelm Bros., Inc., East Peoria 8, Ill. 
—— Co., 1105 Carson St., Pittsburgh, 
. 


21033 Groesbeck, East 


Main St., 


39th St., Norfolk, 


Smith, Inc., Fargo, North Dakota 


SPECIALTY ENGINEERING CO. 
= & Allegheny, Philadelphia, 
a. 


Stoughton Cab 
Wisc 
Swift Body Co., Saginaw, Mich. 


TRUCKS 


Autocar Co. The, Ardmore, Pa. 
Brockway Motor Co., Inc., 
N. Y. 


& Body Co., Stoughton, 


Cortland, 


Motor 
Corp., 
Mich. 
Chrysler Corp., Fargo Div., Detroit, 
Corbitt Co., Henderson, N. C. 
Diamond T Motor Car Co., 4401 W. 26th 

St., Chicago 23, Il. 

Diveo Corp., 22000 Hoover Rd., 
ich. 

DODGE DIV., Chrysler Corp., 
Joseph Campau, Detroit, Mich. 
DuPlex Truck Corp., Lansing. Mich 
Federal Motor Truck Co., 5780 Federal 

Ave., Detroit, Mich. 

Ford Motor Co., Detroit, Mich. 

GMC Trucks & Coach Div., General Mo 
tors Corp., South Blvd., Pontiac, Mich 

Hendrickson Truck Co., 3538 So. Wabash 

Ave., Chicago, III. 

Highway Trailer Co., Edgerton, Wis. 
INTERNATIONAL HARVESTER 
-_ 180 N. Michigan Ave., Chicago, 


Division, General 
General Motors Bldg., 


Chevrolet 
Motors 
Detroit, 


Mich. 


Detroit, 


7900 


Kenworth Truck Mfg. Co., Seattle, Wash. 
MacDonald Truck & Mfg. Co., 757 Fol- 
som, San Francisco, Calif. 
Mack-International Motor Truck Corp., 
Empire State Bldg., New York City. 
Oshkosh Motors, Inc., Oshkosh, Wis. 
Studebaker Corp., 635 So. Main St., So 
Bend, Ind 
Trailmobile Co. of America, 31st St. & 
Robertson, Cincinnati 9, Ohio. 
Ward-LaFrance Truck Co., Elmira, N. Y. 
THE WHITE MOTOR CoO., St. Clair 
Ave. & E. 79th St., Cleveland, Ohio. 
Willys-Overland Motor Co., Toledo, Ohio 


TRUCK TRAILERS 


Elba, Ala. 

Highway Trailer Co., Edgerton, Wisc. 

SPECIALTY ENGINEERING CO., 
Allegheny & Trenton Aves., Philadel- 
phia 34, Pa. 

Trailmobile Co. of America, 31st St. & 
Robertson, Cincinnati 9, Ohio 


ULTRA-VIOLET STERILIZERS 


AUTOMATIC PUMP & SOFTENER 
CORP., 2412 Grant Ave., Rockford, II. 


Dorsey Trailers, 


Hanovia Chemical & Mfg. Co., N. J. R. R. 
& Chestnut St., Newark, N. J 

THE LIQUID CARBONIC CORP. 
3100 S. Kedzie Ave., Chicago 23, IIl. 

Sperti Co. Beech & Kenliworth Aves., 
Cincinnati, Ohio. 

Ultra Violet Products, Inc., 
Ave., So. Pasadena, Calif. 


UNIFORMS 


The Abilene Co., 524 Dallas St., 
Texas. 

Sam Bonart, Inc., 
New Orleans, La. 

Can-Pro Split-Leg Apron Mfg. Co., 19. 
E. McWilliams St., Fond du Lac, Wisc. 

The Dilly Co., 524 Dallas Ave., Houston 
2, Texas. 

The Fechheimer Bros. Co., 400 Pike St. 
Cincinnati 2, Ohio. 
Gelhaar Uniform Co., 
Kansas City 6, Mo. 
Jeff Goldstein, Inc., 387 

New York City. 
Hanover Uniform Co., 
St., Baltimore, Md 
Hart Mfg. Co., 16 E Livingston yor 

Columbus, Ohio. 
Kalan Uniform Co., Inc., 31 So. Franklin 
St., Chicago 6, Ill. 
r. S. Lankford & Sons, 
H. D. Lee Co Inc., 


145 Pasadena 


Houston, 


500 S. Rampart St., 


1230 Grand Ave., 


Fourth Ave., 


120 S. Hanover 


Abilene, Texas. 

20th & Wyandotte, 
Kansas City, Mo. (So. Bend, Ind.; Tren- 
ton, N. J.; Minneapolis, Minn.; San 
Francisco, Cal.) 

Lion Uniform C« 
3, Ohio 

Magson Uniform Co., Kensington, Conn. 

E. &. Partridge, Inc., 157% Pryor St., S. 
W., Atlanta, Ga. 

REEVES BROTHERS, INC., 54 Worth 
St., New York City. 

Riverside Mfg. Co., Moultrie, Ga. 
Stanley Uniform Co., 1224 W. Baltimore 
St., Baltimore 23, Md. 
Mig. Co., 717 

nati 2, Ohio 

Tate Mfg. Co., Inc., Danville, Va. 

Velva-Sheen Mfg. Co., 615 W. McMicken 
Ave., Cincinnati 14, Ohio 

Waco Mig. Co., Inc., 
Tex. 

The _W atson-Scott , rac., P. OG, 
287, Thomasville, Ga 

The Woolen Uniform Co., 1713 Young 
St., Dallas, Texas. 


USED EQUIPMENT 


. 44 Webb St.. Dayton 


Stylecraft Sycamore St 


” 
Cincimn 


Garment 


Waco, 


Box 


Beverage Industry ) aD Co., 401 Broad- 
N. 


New York 13, 
Buckner Equipmer it Co 
Ave., Chicago 16, Il 

Bottlers Service Corp., 43-77 
Blvd., Long Island City 1, N. ¥ 

Consolidated Products Company, 
4-20 Park Row, New York City. 

Equipment Supply Co., 8032 Forsythe 
Blvd., St. Louis 5, 5 

FILTER PAPER CO., 2414 S. Michigan 
Ave., Chicago 16, Ill. 

FIRSTENBERG BOTTLERS’ EQUIP- 

dl CO., 301 Powell St., Brooklyn, 


way, 
2530 S. Wabash 


Vernon 


Inc., 


GIRARD MACHINERY & 
— CO., 134 So. 2nd St., 
a. 


EQUIP- 
Reading, 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 





CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 

PERRY EQUIPMENT CORP., 
No. 6th St., Philadelphia 22, Pa. 
Seifert Machinery Co., 1443 No. 12th St., 

Philadelphia 22, Pa. 
Victor M. Seifert & Co., 7520 Paschall 
Ave. (Rear), Philadelphia, Pa 


1419 


VENDING MACHINES (Bottle) 


Atlas Metal Works, P. O. Box 5208, 
Dallas, Texas 

Bernitz Mfg. & Machine Works, 2123-29 
Indiana Ave., Kansas City, Mo. 

BEVCO CO., 3316-28 So. Broadway, St. 
Louis, Mo. 

Cavalier Corp., Chattanooga, Tenn. 

Central Tool Co., 1712 Main St., Hartford, 
Conn 

Delf Vendors, 5147 
Louis 15, Mo 

Development Enterprises, P. O. B« 
Irving, Texas 

GENERAL VENDING MACH. CORP., 
549 W. Washington Blvd., Chicago, IL 

IDEAL DISPENSER CO., 507 So. Mc- 
Clun St., Bloomington, Ill 

F. L. Jacobs Co., Box 146, Roosevelt 
Station Annex, Detroit 32, Mich 

Lobee Pump & Machinery Co., 
N.Y 


Natural Bridge, St. 


x 901, 


Gasport, 


Lone Star Vender Corp., 3415 
Dallas, 

Master Corp., P. O. Box 902 
Kansas 

Mills Industries, Inc 
Chicago 39, Ill 
National Gas Equipment Co., Inc., Ter- 
rell, Texas. 

PORTABLE ELEVATOR MFG. 
920 E. Grove St., Bloomington, II. 

Rowe Mfg. Co., Inc 31 East 17th St 
New York 3, N. ¥ 

THE S & S PRODUCTS, INC., P. O. 
Box 1047, Lima, Ohio. 

The SelectiVend Corp 1820-22 Weryat 
dotte, Kansas City 8, Mo. 
The Vendo Co., 7400 E. 12th St. 

City, Mo 
Vendorlator Manufacturing Co., 
Railroad Ave., Fresno, Cal. 
Westinghouse Electric Corp., 653 Page 
Blvd., Springfield, Mass. 


1 Oak Grove, 
Texas 


Wichita 


4100 Fullerton Ave., 


co., 


, Kansas 


4000 


VENDING MACHINES (Cup) 


Ameri 
Los Angeles, Calif 


AUTOMATIC PRODUCTS CO., 250 W. 


an-Simplex Co., 167 So 


Vermont, 


57th St., New York City. 
Cok Products Co., 39 So 
Chicago, II. 
Hupp Corp., 1250 W. 76th St., 
Ohio. 

Johnson Fare Box Co., 4619 N 
vood Ave., Chicago 40, Ill 
Lyon Industries, Inc., 342 Madison Ave., 
New _ City 
Mills Tu ustries, Inc 
Chicago 39, Ill 
Rudd Melikian, Inc., 1947 No 

St., Philadelphia, Pa 


LaSalle St., 
Cleveland, 


Ravens 


, 4100 Fullerton Ave 


Howard 


SPACARB, INC., 
Stamford, Conn. 

Square Mfg. Co., 
cago, Illinois. 

T. W. Young g Fe sundation, 
West Barrington, R. I 


PURE VITAMIN SUBSTANCES 


MERCK & CO., INC., Rahway, N. J. 

CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, N. Y. 

N. Y. Quinine & Chem. Wks., Inc., 
No. 11th St., Brooklyn 11, N.Y 


375 Fairfield Ave., 


1251 S. Michigan, Chi- 


7 Central Ave 


99-117 


WATER COOLERS 


Baker Refrigeration Corp., So. Windham 
(Portland), Maine. 

Bottlers Service Corp., 43-7 “ag 
Blvd., Long Island City 1, 

Carrier Corp., South ake: St., 
cuse, N. Y. 

( = Burrell Corp., 427 W. 

, Chicago 6, IIl. 
( ra ster Jenson Co., 5th & Tilghman Sts., 


Chester, Pa. 


CROWN CORK & SEAL CO., Ma- 
chinery Sales Div., Eastern Ave. & 
Kresson Sts., Baltimore 24, Md. 

FILTER PAPER CO., 2414 S. Michi- 
gan Ave., Chicago 16, IIl. 

FIRSTENBERG BOTTLERS’ EQUIP. 
CO., 303 Powell St., Brooklyn 12, N. Y. 

Frick Co., Waynesboro, Pa. . 

Frigidaire Div., General Motors 
Corp., Dayton, Ohio. 

General Electric Co., 
& Commercial 
Bloomfield, N. 

General Refrigeration Div., Yates-Amer- 
ican Machine Co., Beloit, Wisc. 

Howe Ice Machine Co., 2825 Montrose 
Ave., Chicago, III. 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

Kol-Flo Kooler Co., 
onne, N. J. 

Larkin Coils, Inc., 
Atlanta, Ga. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago 23, Ill. 

MOJONNIER BROTHERS CO., 4601 
W. Ohio St., Chicago, IIl. 

POTTER & RAYFIELD, INC., 
Northside Dr., Atlanta, Ga. 

lolan Machinery Co., Inc., Port St 
Newark, N. J. 

United Refrigeration Co., 
“C”, Bayonne, 

Vilter Mfg. Co., 2217 S. First St., Mil- 
waukee, Wis. 

Westinghouse Electric Corp., 653 
Blvd., Springfield 2, Mass 

York Corp., Roosevelt Ave., York, Pa. 


WATER SOFTENERS 


Bruner Corp., 2318 No 
waukee 10, Wisc. 

THE AUTOMATIC PUMP & SOFT- 
ENER CORP., 2412 Grant Ave., 
Rockford, Ill. 


Vernon 
Syra- 


Randolph 


Sales 


Air Conditioning 
Refrigeration Dept., 


3080 
445 Avenue C, Bay 


519 Fair St, S. E., 


1570 
Port 


445 Avenue 


Page 


30th St., Mil- 


BURNS BOTTLING 
WORKS, INC., 2229-39 
Baltimore 18, Md. 

Cochrane Corp., 17th St. & Allegheny 
Ave., Philadelphia 32, Pa. 

Culligan — _ 1950 Walter Ave., 
Northbrook, 

rhe Dorr Co., vil 
ford, Conn. 

The Duro Company, Dayton, Ohio. 

Elgin Softener Corp., 134 No. Grove 
Ave., Elgin, Ill. 

FILTER PAPER CO., 2414 S. Michi- 
gan Ave., Chicago 16, Ill. 

General American Precooling, Div. Gen- 
eral American Transportation Corp., 
12222 Olympic Blvd. W. Los 
Angeles, Calif 

INFILCO INC., 2750 So. 12th Ave., Tuc- 
son, Arizona. 

Kenney Softener & Filter Co., 
Montrose Ave., Chicago 18, IIl. 

KISCO BOILER & ENGINEERING 
CO., 2414 DeKalb St., St. Louis 4, Mo. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago 23, II. 

The McKays Co., St. Paul, Minn. 

Oshkosh Filter & Softener Co., 
Ceape St., Oshkosh, Wisc. 

Peerless Water Filter Co., 7738 N. Aus- 
tin Ave . Skokie, Ill 

THE PERMUTIT CO., 
St., New York City. 

rhe Refinite Corp. P. O. 
Omaha, Neb 

Star Liquid Machinery Corp., 
water Rd., Bronx 59, N. Y 

United Electric Refrigeration Co., 445 
Avenue “C,” Bayonne, N. J 

W nermtbert: Inc., P. O. Box 
Houston, Texas. 

Western Filter Co., P.O. Box 6884 Stock- 
yards Sta., Denver 16, Colo. 


WATER STERILIZERS 


Aqua Electric Scale Control, Inc., 
E, 22nd St., Cleveland, Ohio 

Hanovia Chemical Mfg. Co 
Chestnut St., Newark, N. J. 


Norwood Filtration Co., 380 Dwight St., 
Holyoke, Mass. (Ozone) 


Che Welsbach Corp., 1500 Walnut St 
Philadelphia 2, Pa 


WATER STILLS 


ATLAS COPPER & BRASS MFG. CO., 
2734 No. Janssen St., Chicago 14, IIL 
Market Forge Co., 30 Garvey St., Ever- 

ett 49, Mass. 
Perfection Equipment Co., Inc., 707 Mar 
ket St., St. Louis 1, Mo. 


WATER TREATMENT EQUIPMENT 


INFILCO INC., 
Tucson, Arizona. 

THE LIMEX CORP., 911 Massachusetts 
Ave., Indianapolis, Ind. 

THE PERMUTIT CO., 330 W. 42nd St., 
New York City. 

POTTER & RAYFIELD, 
Northside Dr., Atlanta, Ga. 


MACHINE 
Kirk Ave., 


, Barry Place, Stam- 


3322 


51-53 


330 W. 42nd 
1312, 


Box 


871 Edge- 


8276, 


2028 


N.JL.R.R. & 


2750 So. 12th Ave., 


INC., 1570 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 
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TO DEPEND ON 


FOR FLAVOR EXCELLENCE 
FOR CONSUMER ACCEPTANCE 
FOR PROFIT 

The ALVA line of beverage flavors is com- 


plete—over 100 tried and proven taste 


delights. You can get the flavor YOU 





want from ALVA—produced by an out- 
standing organization of flavor chemists 
with unsurpassed manufacturing and re- 


search facilities. 


A few of ALVA'S proven leaders are 





ALVINTA— outstanding grape beverage 
ROOT BEER 

BLACK CHERRY 

LEMON 

GINGER 

ORANGE 

CHOCOLATE CREME 


van AmMERINGEN « Hagsier, inc. 


521 WEST S7th STREET, NEW YORK 19, N. Y. 








There’s Only ONE 


MiLLeR HyprRo 
BOTTLE WASHER 


No Other Bottle Washer Can Match it! 


Compare performance . . . compare by experts who have been serving bot- 
quality...compare price...and you'll wer 3% ger er — ranger 
° . , ...the most advanced design... an 
for MILLER HYDRO. . “age 
unsurpassed workmanship combine in 


Miller Hydro to give matchless per- 
Washers are designed and produced formance. 


cast your vote 


World famous Miller Hydro Bottle 


MILLER HYDRO—THE BOTTLE WASHER THAT LOOKS BETTER... 
LASTS BETTER... AND ABOVE ALL, WASHES BOTTLES BETTER! 


Write TODAY for Information and Prices! 


MILLER HYDRO CO. 


famufacturers of MILLER HYDRO BOTTLE WASHERS MILLER CASE PACKERS ») Cacabridge. — 
over BOTTLE CONVEYORS MILLER -KENDALL MIXERS . MILLER INSPECTION |< 
BOXES © MILLER FLUORESCENT INSPECTORS 4 MILLER ACCUMULATOR TABLES \\ GS wT COAST JOHN MULHERN CO. s 


Serving Bottiers 
Since 1913 


September, 1951 








Coca-Cola bottlers have 
Under-The-Lid been busy conducting their 

annual “Under-the- Lid 

campaign, which centers 
around the use of open-top manual coolers as a sales 
tool. With this year’s slogan “Space-To-Sales”, sales- 
men have been pursuing a 3-pronged merchandising 
policy that calls for them to: (1) Get enough in the 
cooler; (2) Mass bottles to catch the eye of a cus- 
tomer the moment he lifts the lid; and (3) Check 
the drinkbox to insure that drinks are kept ice cold 
With competitive beverages stocked in Coke coolers 
by many outlets, bottlers conducted crown counts as 
a follow-through to regain any space lost early in the 
summer, when rival concerns make their major drives. 
Viewing the cooler as the “pay-off point”, the parent 
company stresses the point that since customers buy 
more soft drinks during the warm weather period 
than at any other time of the year, Coca-Cola must 
be there when the customer reaches for it. “Every- 
thing the bottler does in the preparation of a perfect 
product, in advertising, and in selling effort, fails 
unless the cooler Is properly stocked and beverages 


sold ice cold.” 


Can a bottler make head- 
Answer To Competition way with automatic mer- 

chandising in a territory 

where competitors have a 
head start? For Chicago, at any rate, the answer ap- 
pears to be a strong “yes”, judging from the past 
year’s placements sparked by General Bottlers, In 
which holds the Pepsi-Cola franchise for this area 


76 


VENDOR AND COOLER NEWS 


@ PLACEMENT 

e FINANCING 

@ MERCHANDISING 
@ MARKETS 

e COSTS 

@ SERVICING 


e@ NEW MODELS 


and bottles its own label HI-Q flavors. Aiming at the 
lucrative Windy City industrial market, this firm has 
placed a number of single-drink Mills (Chicago) and 
Vendorlator (Fresno) and 3-flavor Delf (St. Louis) 
vendors in factory locations; and many have enjoyed 
great success in sites that were already housing com- 
petitive coin coolers. In some instances, entree was 
obtained by having management authorize a test in- 
stallation to determine employee preferences by ac- 
tual sales. For example, at Zenith Radio, 11 vendors 
were spotted near a rival bottler’s 29 units. Within 
5 months, the Pepsi coin coolers had captured such 
adarge share of the overall volume that the plant was 
authorized to bring in 9 more of its machines, for a 
current total of 20, while only 4 of the competitive 
units now remain in action. (The 20 Pepsi machines 
have vended as high as 27,360 bottles a month.) In 


such stops as the Nachman Corp., a bedspring manu- 








MARINE MARKET 


One of the busy loca- 
tions for cup vendors in 
use at the El Toro, Cal. 
Marine Corps Air Sta- 
tion is the Administra- 
tion Building of Aircraft. 
Fleet Marine Force, Pa- 
cific Hq. Four-flavor 
100-cup Spacarb (Stam- 
ford, Conn.) machines 
supplement over - the - 
counter PX facilities at 
this huge West Coast 
installation, increasing 
availability and upping 
soft drink volume. 
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First a Fae oe ith 
Non- Non-carbon with — ao «Fae oa First W nt 
sted attachme, atts ; oa - t drink 2! attachmen 


First with alll ee First with 
4 Flavors os d f Muttiple drinks 


Lirst with 
Mix- cacti 
—_—_—~ 


POSITIVE 
DISPLACEMENT 
SYRUP PUMPS 


On Al F Hlavors 


As standard equipment on the new, Improved 
4D-52 Series, Spacarb has added not one, but four 
positive displacement syrup pumps that enable you 
to maintain the exact same syrup throw every time. 
. 
Write for new FREE Booklet 
“Any location ... Any season... Any customer” 


SPACAR na 
RB, INC. 
! 375 Fairfie 
Stamford, Co aie 





89 —_ 
free boo 53 wri rb 


P a 
son 
- An klet, 
S p A ( A R B 4 ot full de erpenae "AMY location, +. Any 
eCtail. 5 Of Sp seq. 
NAm S¢arb Natio 
, Inc. ‘ ral Financing Pan, 


f 
: y ; ! ADDRESs 
America’s Oldest Manufacturer of Automatic Beverage Dispensers 


375 FAIRFIELD AVENUE * STAMFORD, CONN. 
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facturer, where 14 vendors sold 23,702 drinks during 
May, or at the Western Electric Co., with & coin 
coolers dispensing 10,113 bottles during the same 
month, rival machines have been eliminated com- 
pletely. In other sites, where its equipment operates 
alongside a competitor's, the plant is chalking up some 
profitable sales reports. At the Diamond T Motor Co., 
a Pepsi Vendorlator sold 2,400 bottles during a recent 
month, while at Liquid Carbonic a machine registered 
2,899 sales for the same period. All the coin coolers 
serve as an excellent advertising medium for the bot- 
tler’s brands, impressing the trademark on_ the 
workers’ subconsciousness—a factor reflected in sub- 


sequent take-home purchases at retail outlets. 


Latest improvement to be 
incorporated in the 1000- 


Spacarb's “Tru-Throw drink 4-flavor Spacarb 


(Stamford, Conn.) 4D52 
cup vendor is a positive displacement pump, desig- 
nated as the “Tru-Throw”. This newly-developed unit 
insures an accurate syrup throw within lcc. of the 
individual beverage’s specifications, regardless of 
baume. The device was first utilized on the Pepsi- 
Cola selection in a run of multi-flavor machines re- 
cently built for that parent company by Spacarb. Now 
ised in conjunction with all 4 drinks dispensed by the 
Spacarb 4D52, the “Tru-Throw” control insures selec- 
tions of uniform quality that always meet individual 


beverage specifications and please the public palate 


... draws the eye 
to Impulse Items 


Sta nge Color puts the SELL 


in Impulse ales. 


PEACOCK 
BRAND 


CERTIFIED 
FOOD COLORS 


Canada Dry is another 
Canada Dry Stresses parent company plugging 
Name Value the theory that nationally- 
branded syrups better en- 
able the cup machine to jump the nickel to dime price 
hurdle because of public acceptance of a quality bever 
age. Copy in one of the firm’s recent ads aimed at cup 
operators suggests: “Put nationally-advertised Can- 
ada Dry Syrups in your cup machines and watch them 
pay off at 10c far better than unknown brands at 5« 
It’s simply that people put their confidence—and their 
money—in a name they know.” 
. Reluctance to feature an 
Sc Coin Coolers Win 
Army Site 


odd-penny price on vendors 
has influenced the “Battle 
of the Colas” for coin cooler 
locations at Camp Kilmer, a major East Coast induc 
tion center and staging area near New Brunswick, N.J 
Back in 1949, when this post was shut down in an 
economy move, it housed over 50 Coca-Cola vendors 
and 4 Pepsi-Cola machines. When the camp was re- 
activated last year, however, the retail price of Coke 
in this territory had risen to 6 cents, and the Kilmer 
Exchange decided to switch to Pepsi coin coolers, 
which dispense an &-oz. bottle for a nickel. Result: 
Pepsi now has 53 Mills (Chicago) and Vendorlator 
(Fresno) units on location, while bottled Coke sales 
are confined to over-the-counter retailing in five PX’s, 
where it competes with several other drinks—all 





One of the hardest things to do is to do 


something now that can be put off. 


Undoubtedly, many who read these lines 
have intended in the past to write in and 


vet the details on a B-L franchise. 


They realize the growing popularity of the 
lemon-lime flavor, and particularly the 
growth in popularity and sales of B-1 


lemon-Lime (and Sparkling Water). 


If your territory is open this is a real oppor- 
tunity. Why let it be a lost opportunity ? 


Obey that impulse now. Write or wire 


B-1 BEVERAGE COMPANY 


23501 


St. Louis 10. Missouri 


Hampton Avenue 
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... With dependable 


| evInaTOR COOLERS & 





MORE cases of empties from every 
stop! That's the yardstick of progress 
in the bottling business. To empty 
those bottles, the public must be 
prompted to buy your product—for 
most soft drinks are bought on impulse 
—not sold. 


Your brand name on a shining white 
Kelvinator Beverage Cooler is the real 
and final point-of-sale clincher for your 
beverage—it’s a silent retail sales- 
maker in any place of business. And 
sales of bottled beverages from Kel- 
vinator Beverage Coolers prove it. Get 
your brand name on a Kelvinator 
Cooler and your driver-salesman will 
find more empties on every call. 


Li Beverage Cooler Department, Nasu-Ke_vinator CorPoRaTION 


14250 Plymouth Road, Detroit 32, Michigan 


Gentlemen: Please send me pricing information on the new Kelvinator Beverage 
Cut out coupon. Cooler. Also send me without cost or obligation your illustrated booklet “Bottlers* 

Operating Guide™ containing information on how to sell, service and finance my 
Paste on penny post , ig saa leas Sc = ‘ af 


own Cooler Pro 
card and mail today! n t Program 


Mail this coupon today— 


WAL VALS \ and receive by return mail 
\ \ this booklet crammed full of 


AVL 


valuable information on how 7 me : 
to sell, service and finance STREET ADDRESS 


your own Cooler Program. 


September, 1951 





Reasons far 


SUN SPOT 
Franchise.. 


ATTRACTIVENESS 
OF PACKAGE 


id 


Be shine 


Illustration (reduced) shows proportionate 
appearance of 10 oz. and 7? oz, hottle. 
A beautiful bottle. Rich looking, trim looking and 
appetizingly attractive to the consumer. A package 
that proclaims quality, deliciousness and cool re- 
freshment. A package that sells on sight — and is 
asked for again and again. 


Zelamrel-lrell KMa-telelgellaleMagelalealht-WanAalicm le 


SUN SPOT COMPANY OF AMERICA 


1520 RIDGELY STREET, BALTIMORE 30, MD. 


priced at a nickel. Coke is cup vended as a selection in 
a dozen selective bulk machines scattered through the 


post 


DRINKS FOR DEFENSE 


As a tie-in with the movie industry's drive for 1,000,000 
Civil Defense Volunteers for New York City, the local 
Pepsi-Cola plant has spotted a vendor at the Rivoli 
Theatre, Broadway site of a defense exhibit. Profits 
produced by the Mills (Chicago) machine will be used 
for Civil Defense purposes. Bandsmen found the coin 
cooler a handy source of refreshment during opening 
ceremonies. 





Zottling five different 
z ’ , brands, the Big Bill Bot- 
Big Volume for Big Bill 1134. Co. of Reidsville, 
N. C. relies on selective 
equipment to achieve effective on-premises distribu- 
tion for its entire line. Utilizing Ideal (Bloomington, 
Ill.) units, this plant has opened up new outlets for 
Double-Cola, Grapette, Dr. Swett’s Root Beer, Sun 
Crest Orange and Grape, and B-1. Bottler George 
Hunt reports that his firm is using two rental rate 
policies, charging the location 15 cents per case where 
driver-salesmen must service the vendors, while an 
alternate 10 cent rate is in effect when the site stocks 
the machine. All coin coolers are equipped with five- 
cent coin mechanisms. Commenting on the most pro- 
ductive situations, Mr. Hunt notes: “We find that 
during the school year, we sell more drinks per ma- 
chine in schools.” Industrial sites rate second in vend- 
ing volume, followed by filling stations. Having placed 
some coin coolers in outlets which also accommodate 
rival single-brand vendors. Bottler Hunt observes 
that: “With our five flavors we get a pretty good 
split in the business.” 


A somewhat-neglected site 
Shoes Fixed, that may be able to pro- 
Drinks Dispensed duce volume for smaller 

coin coolers is the shoe- 
maker’s shop where footwear can be repaired “while 
you wait’. With customers obliged to kill time until 
their shoes can be fixed, an eyecatching vendor can 
pull consistent impulse patronage. This type of outlet 
can generally be found in the business districts of 
larger cities, and soft drink tastes are governed to 
some extent by the factor that a good percentage of 
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their “emergency” repair business comes from 


women, who’ve had a heel mishap. Since these shops 
generally incorporate bootblack stands, they also at- 
tract vendor traffic 


from people who drop in for a 
shine 


With its vending program 
Singledrinkers Split 
50/50 


still in the “experimental” 


stage, Seven-Up  Spring- 
field Bottlers, Inec., of 
Springfield, Mass. has placed half a dozen single-flavor 
Highway Steel (Chicago) and one selective Ideal 
(Blcemsineten 30) weachines on location. These cole Let one of the newest Frostie Bottiers, Nesbitt Orange 
’ . « °S ve ( ° ase - . 

Si : Bottling Co., Inc., 514 N. Ninth St., Birmingham, Ala- 
coolers are rented at 15 cents per case, and factory bama, tell you what happened. 
locales have been most productive as sales-builders. 


2 ‘ P "We investigated Frostie at other points and were surprised 
Manager John E. MacNaughton reports that when at the results of our investigation. Despite difficulties that 
. > . . i ; might appear, we decided to give it a twirl. For the first 
this plant’s single-drinkers operate side-by-side with two months, sales of Frostie were 9,556 cases 
rive one-bri » y , itlet’ ‘ » ig This is not indicative of what we should have done. To be 
ul ne-brand v« ndot os the ot tlet os total volume u perfectly frank, we were pleasantly surprised. Had we known 
generally split on a 50-50 basis in advance, or had we listened and heeded your prediction, 
; eee we could have been prepared for twice this much business 
in &@ market that was 
1. Not a root beer market 


‘2. Old bottlers here predicting no root beer would sell 
consistently. 


Reflecting the belief that 3. Putting another franchise drink with two we had 
“Productive” Wage “incentive” 


c "We are happy indeed to be a member of the Frostie Family 
wages makes | 
Scale 


and we hope to be able to write you in the next two months 
labor mor productiy cul showing you double the sales shown in this letter."’ 
abo ore produc e, cup 


Sincerely, B. E. CARR, Mgr 
NESBITT ORANGE BOTTLING CO., INC. 
. > Birmingham, Alabama 
Eastern cities are offering a wage based e 
on equipment earnings. Routemen now receive 


vending machine firms in a 
number of 


a It’s almost impossible to describe the impact of Fros- 

minimum salary guarantee of from $55 to $70 a week ue ee ee market without sounding boastful. 

: | For it’s a matter of record that Frostie’s distinctive, 

Coupon on their experience, size of route, length hearty, creamy taste (in 12-ounce bottles) instantly 
of service, etc.) or 7- creates a steady public demand. Now, 
it’s quite possible that your territory 
of the employee’s weekly earn- is still open for one of our exclusive 
with this second bonus based on the firm’s net franchises. Check around . Ps ask — 
i Frostie bottler to tell you his success 
over a stipulated norm. Mechanics story. Better still, use the coupon below 

. there’s no obligation. 


FROSTIE 


OLD FASHION 
ROOT BEER 


8°) of gross sales, depending on 
which is greater. A few companies also pay an “extra” 
(not in excess of 10 


Ings), 


wages range from 
$75 to $100 per week, plus a bonus in many instances. 
As an added inducement, several of the larger con- 
cerns also underwrite hospitalization insurance fees for 
all employees 


postie COMPANY 


THE F MARYLANO 


BALTIMORE 28. 





t 
e about ! 
d, but | want to know mor 
Sounds go? 
ad Vil talk to him 
orov 


NAME——— 
TAKE-HOME TIE-IN eo 
“Family Packs” of 7-Up, displayed next to a coin — 
cooler at Des Moines Service station outlets, result in ADDRESS -————__ 
extra volume for the 7-Up Iowa Co. Case sales are 
readily made to motorists who stop for a thirst- cit ———_ 
quencher at the vendor, view the display and find it 


an easy matter to load a Family pack into a car. MAIL COUPON Ze) DAY! 
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“MY 
CANADA DRY 
FRANCHISE 
PAID OFF 


150%3” 


‘ SSS 
ee 
Hawx Bersani, Syracuse, N. Y., 
writes, ‘I started with a Canada 
Dry franchise in 1948. Since 
then, every year my sales have 
gone up. In 1950, I did 2'2 times 


the business I’d done in ‘48.”’ 








Ove THING, in particular, that accounts for 
enthusiastic reports like Mr. Bersani’s—and his is one 
of many—is the way dealers and consumers respond 


to the magic of the Canada Dry name. 


If you are an operating bottler, you too can increase 
your sales and profits with a Canada Dry franchise. 
While this franchise includes the complete 

Canada Dry line, concessions will be considered to 
established bottlers who have built a demand for 


a specific beverage. 


If you would like to know more about a Canada Dry 


franchise, write us today. 


CANADA Dry GINGER ALE, INC., U. S. License Department 
100 Park Avenue, New York 17, N.Y. 
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Based on his experience in 


automatic merchandising, 


Coin Mech “Know-How” 


T.B. Buck, Jr., manager of 


the Dr. Pepper Bottling Co 
of Columbus, Ga., which also bottles 7-Up, maintains 
that 80% of a vendor’s performance depends on the 
coin mechanism. Having added a number of 4-case 
SelectiVend (Kansas City) S-96’s, which feature 
National Rejectors (St. Louis) coinchangers, bottler 
3uck makes sure that his employees are well schooled 
in the “know-how” of keeping a coin mechanism in 
tip-top condition so that continuous vendor operation 
is insured, and service calls are cut to a minimum. He 
now ranks as an “expert” on the subject himself, ex- 
plaining: “If I expect my men to give expert service 
on Dr. Pepper vendors, I think it best that I know all 
about the coin mechanism myself.’ With nearby Fort 
Benning an A-1 coin cooler site, this plant has been 
pulling good volume via vendors spotted around the 
large infantry post 


When Automatic Canteen 
a a vane? designed its cur- 

rent 3-flavor cup vendor, 

the machine featured a dis- 
play section through which patrons could watch its 
workings. In several territories, this part of the ven- 
dor has now been replaced with an advertising sign 
plugging one of the selections. In Detroit, for example, 


... When And Where It Is Needed 
«+. Instantly ... Automatically ... With 


cio “Doeineane 
at © 

Won 
Is the Time to 


Install These Modern, 
Efficient Low Cost 


UNIT 
HEATERS 





KISCO 
Boiler & 
Engineering 
Company 


2414 DEKALB ST. 
$T. LOUIS 4, MO. Write for 
Catalog DSUH-9 


September, 195] 


Vernor’s Ginger Ale has been getting a boost, while 
in New York City it goes to Coca-Cola. 

In line with recent plant 
24 Placements, 24 New 
Outlets 


expansion, bottler M. J 
Berrer of the Pepsi-Cola 
Bottling Co. of Mansfield, 
Ohio has stepped up his coin cooler activity, with the 
current status of a placement program best described 
as “Batting 1000”. Using Ideal (Bloomington, IIl.) 
equipment, this firm spotted 24 machines in that num- 
ber of new outlets to produce plenty of extra volume 
What’s more, sales manager Morton Stern claims that 
each of the Pepsi units replaced a competitive vendor. 
This plant has adopted a rental policy, with machines 
leased to the outlet at the rate of 20 cents per case 
vended. 


As an added inducement to 
a encourage a ce elerated 

placement of coolers and 

vendors by its franchised 
bottlers’ driver-salesmen, here’s the award schedule 
utilized successfully by a parent company, which is 
primarily interested in getting single-drink coin cool- 
ers into more outlets. Depending on the case capacity 
of the “exclusive” vendor installed in a new site, the 
employee making the placement was awarded from 
750 to 1,500 points. In contrast, the spotting of a se- 


5 Case Beverage Truck 


WITH 10'' PNEUMATIC TIRES 


Easy Operation 
Avoids Spillage 
And Breakage 


@ SAVES TIME—Free-rolling 
wheels mounted on ball or 
roller bearings speed - up 
operation, cut down hand- 
ling time. 


@ SAVES MONEY — Top 
quolity 10’ General Tires 
mean easy going over 
curbs, stoirs, bumps, etc., 
help avoid costly spillage 
and breakage. 


@ LASTS LONGER — Tough 
tubular steel and all-weided 
construction take rough 
treatment, mean yeors and 
yeors of extra service 


ORDER TODAY FOR EARLY 
DELIVERY! 


YOO 0000000™ 


MODEL 79 


MOELLENBROCK & WILKE 


DEPT. S-3, WASHINGTON, MISSOURI 





ARE REG 


STEREC 


TRADE MARKS 


Cubans know 
you can trust its quality 


From Havana to Santiago—and in between or on 
beyond — you'll find: Coca-Cola an especial favorite of 
our Latin cousins in the Caribbean. And with good 
reason. You see, the Queen of the Antilles supplies great 
quantities of the goodness that goes into évery bottle 
of Coke. Cubans know they can trust the quality of 
Coca-Cola. And so, of course, can you. 


COPYRIGHT 1951, THE COCA-c 
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lective machine (which could sell other products ), 
regardless of size, produced a uniform 400 points. 
These figures were equally applicable to either out- 
right sales or rentals.) The installation of an open- 
top manual cooler also won 400 points, and even the 
sale of a “picnic” cooler earned 50 points. With an 
equivalent cash value of almost a penny each, these 
points could be redeemed for merchandise premiums. 
Cost of these awards was underwritten solely by the 
parent company, and were offered in addition to any 
bonus or prize being paid out to the employee, for 
making placements by the local bottler. 


A recent article in ‘Finan- 
cial World’, analyzing the 
status of the Lily-Tulip 
Cup Corp., cites.automatic 
merchandising as a factor in the mass feeding market. 
Notes the story: 


One Billion Cups 


“Beverages sold through automatic 
vending machines provided a market for close to one 
billion paper cups last year, reflecting installation of 
about 30,000 of these machines since 1947. Cup vend- 
ing beverage machines are now being installed in war 
factories, post exchanges, and even on the Navy’s 
fighting ships, pointing to further gains in cup sales 
through these outlets.” 


Wh ae 


- anything 


AS YOU NEED IT 


Whether it's new equipment, auxiliary apparatus, something 
along maintenance lines . . 
at lower costs . . 


Lomax engineers. 35 years of leadership in developing quality 


Certain segments of the 
South of Gee Berd Latin American mark oth 

still provide an active ex- 

port outlet for soft drink 
vendors. For example, General Vending Machine Corp. 
(Chicago) is shipping 10 of its Selecto machines to 
the Pepsi-Cola plant in Havana, where coin coolers 
accept either Cuban coins or the U. S. nickels dropped 
in by American tourists. Delf (St. Louis) single- 
drinkers have’ been exported to another Pepsi bottler 
in Colon, Republic of Panama, where U.S. coinage 
is in use. In Venezuela, where bottle machines are 
actuated by a 25 centimos coin, 20 Delfs are being 
used in Caracas, Barcelona, Maracaibo, and Valeria 
to vend 10-0z. (Imperial) bottles. 


Getting drink representa- 
Outside & Inside, 
Both Pay 


tion on the outside as well 
as the inside of a location 
can pay off in upped vol- 
ume. An Alexandria, Va. grocery outlet was using 
a manual cooler, in which the local Pepsi-Cola bottler 
found his share of the total sales to be about 3 cases 
a week. He placed a Mills (Chicago) 65 vendor out- 
side the store, and within 10 days had zoomed weekly) 
on-premises Pepsi volume to 30 cases a week. 


for the MODERN 
SYRUP ROOM 


WHEN YOU WANT IT 


. or to step up quality production 
. it will pay you to put your problems up to 


— installations in leading plants, worldwide . . . plus 
the famed Lomax name for tailor-made service are your assur- 
ance of complete satisfaction 


WRITE FOR CATALOG OR SEND DETAILS 
FOR FREE PLANNING & ENGINEERING 


Scoops, Funnels, Accessories — Repairs and Maintenance On All Tanks and Filters 


FRANK B. LOMAX CO., INC. 


Every job built to quality-controlled standards. 3518 N. HALSTED ST., CHICAGO 13, ILLINOIS 





| 





& | TYPE MQS: ‘‘Squat- 

7 ty’ Mixing Tank. Side 

Special tanks or top-agitators. 
capacity. Write for details. 


TYPE MS: Side-Agi- TYPE PF: Six gpm TYPE Cl: Filtering 
tating Mixing Tank. copy. Made in va- Tank. Twin cylinder 
Bottom - agitating riety of capacities. types also available. 
types available. Write for catalog. Send for book. 


TYPE PP PORTABLE 
FILTER: 3 gpm capy 
Easily portabie. 
Send for catalog. 
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tA bottlers, when they start 
in business, do not install the rec- 
ords needed for efficient manage- 
ment. If they start small, the own- 
ers can keep a weather eye open for 
defects in operation and sometimes 
are able to minimize resulting loss- 
es without a detailed accounting 
routine, or an analysis of all ele- 
ments of operations when state- 
Often, they 
prepared 


ments are prepared. 
have operating figures 
only once a year. This is a danger- 
ous thing in these high-tax, high- 
cost days, when profits may be 
squeezed to the vanishing point if 
businessmen are not up on top of 
their figures all the time. Bottlers 
should have profit and loss state- 
ments prepared monthly to play 
safe in this war economy 

To get back to our opening thesis, 
many bottlers who start business 
with inadequate records, grow larg- 
er with time and their businesses 
outgrow the recording methods 
they started with, yet they do not 
extend their bookwork to pace the 
enlarged area of operation. Their 
accounting systems, even if they 
were adequate in the first place, 
fail to show a clear picture of what 
goes on in the business. At this 
stage they should modernize their 
accounting practises to get the in- 
formation needed to manage their 
businesses efficiently. But in about 
half the instances they fail to do 
this. Either the bottler balks at 
the expense of modernization or it 
doesn’t occur to him that he needs 
it and he never gets the most out 


86 


ust Grow 
ith Business 


Expanding operations require adequate 
bookkeeping system and records. 


of operations because his records 
are below par. 

In stable times, an accounting 
system that is not comprehensive 
enough to cover the detailed opera- 
tions of a business is as unavailing 
as a young man trying to fit into the 
rompers he wore when a baby. The 
records will not cover operations 
stable 
times, the bottler who polices every 


adequately. However, in 
little movement of operation may 
somehow manage to get by profit- 
ably even though his bookwork is 
bad. He could do better, of course, 
if his bookwork were adequate but 
that’s another story. What we want 
to emphasize here is this. In un- 
stable times, such as these, the 
bottler who started from scratch 
and, by dint of hard work, long 
hours, and a yen and ken for barter, 
has been able to accumulate a good 
net worth after some years behind 
the counter, will find himself in dif- 
ficulties if his bookwork covers the 
same system he started with, and 
it is certain he won’t earn the prof- 
its he would have earned had he 
brought his books up to date. 

Of course, by the time the bottler 
has built up his business to a sub- 
stantial increase, he will more than 
likely be employing a bookkeeper, 
but the average ledger mechanic is 
content to go along with the system 
he finds on the job when he gets 
there. Now and then, an enterpris- 
ing bookkeeper will make adjust- 
ments in keeping with the develop- 
ment of more volume, but these 
changes will be brought about piece- 


meal so that the system is badly 
synchronized or it is strong in one 
way and weak in another. Some- 
times the bottler is too satisfied 
with his bookwork and throws cold 
water on any suggestions to im- 
prove it and the bookkeeper quits 
making suggestions. In other cases, 
a business may experience a high 
bookkeepers of the 
“floater” type and all of them may 


turnover of 


take only a passing interest in the 
work. They use the existing sys- 
tems, make their entries and post- 
ings accurately, collect their pay 
and let it go at that. The bosses 
can’t complain. They get the book- 
work they bargained for. 

So, it is up to the bottler to take 
the initiative in this matter. The 
best way is to employ a qualified 
accountant to check over an existing 
system and recommend the needed 
changes, which will cover the fol- 
lowing essentials: 

1—To give management an ac- 
curate picture of past operations as 
an aid in controlling current opera- 
tions and as a guide to planning 
future policy 

2—To satisfy the needs of credi- 
tors and investors. 

3—To provide information re- 
quired by governmental agencies in 
connection with taxation and regu- 
lation. 

1-To provide the supplementary 
records auxiliary to the books, such 
as stock control cards, inventory 
forms, salesman reports, truck mile- 
age records, depreciation schedules, 
production bottie 


costing forms, 
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here 
every” 
ker for pottiers 
fit ™? 
pig Pr? 


outstanding quality 
made from purest and finest 
ingredients. 


low case cost 
one 55 lb. unit makes 96 % cases 
of 7-0z. bottles 


easy to bottle 
low equipment cost 


use your own 
bottles — special 
chocolate soldier crown 
makes it easy for consumers 

to recognize in 

case or vending machine. 


point-of-purchase 
advertising 

builds demand, makes selling 
job easier 
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Cash in on big demand. 


Territories going fast. 


For 
Samples and facts, write today 


°DuUcTs 
Co., 11 
» ITE, Hubbarg St., Ch; 
*) 'Cago 11, TT} 





breakage, etc. A system is not com- 


plete unless the bottler utilizes 
records of this type in addition to 
his regular books recording income, 
expense, net profit, assets, liabilities 
and net worth. Adequate supple- 
mentary records of this type are 
lacking in a huge percentage of the 
establishments in this industry. 

5 To check 


for profitability and 


pricing methods 


recommend 


changes if necessary 


The bottler who finds that a qual- 


ified accountant’s services are too 
expensive may do the next best 
thing. He should employ a trained 
and experienced bookkeeper and se¢ 
to it that he has the authority and 
facilities for making any needed 
changes in the system. A good book- 
keeper should be able to appraise 
the fitness of a system to a business 
and make the necessary adjust- 
ments, and should be able to analyze 
and interpret business statements. 


The bottler should make a practice 


O-So Wins on 
All Points 


iw Short, easy-to-remember name 


M Eye-catching bottle with red 
and white label 


Highest profit franchise line 


M Full range of bottle sizes to 
satisfy all pocketbooks 


i Complete line of top 


quality flavors and 


mixers at low prices 





The O-So Franchise is 
packed with more sales and 
volume possibilities than 
any other single franchise in 
the industry. 


Standard 


T-oz. Bottle 


32-07. ° Take-home”™ 
Bottle 


= 10-07. All-purpose Bottle 


0-So Grape company 228.3%: 
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of learning as much as he can about 
the business facts behind his oper- 
ating figures, he should ask ques- 
tions and get pointers on how the 
figures reveal these business facts 
In the event he loses the assis- 
tance of a first-grade bookkeeper he 
could then get along with a less 
experienced one and fill in the gaps 
with his own “know-how”. The bot- 
tler is at a disadvantage if he 
knows little about the bookwork in 
his office, if he leaves it to his book- 
keeper entirely. We have known 
cases where embezzlements have 
occurred or costly errors of one kind 
or another just because the bottler 
left everything to his bookkeeper 


Using Part Time Help 


There are part-time bookkeepers 
who will come in ever so often to 
check on the work or do it entirely 
themselves. This service is satis- 
factory if the bottler makes sure 
that all business paper is kept intact 
for the bookkeepe r when he arrives 
to make entries. We have known 
too many cases where the bottler 
hired a part-time bookkeeper, and 
between his visits, the invoices and 
other business papers were kept in 
such poor order that many items 
were never entered and the books 
could not be kept accurately. Keep 
all papers pertaining to the book- 
work in a file and see that a part- 
time bookkeeper gets all these rec- 
ords when he calls, otherwise he 
cannot do a good job. Such part- 
time work is usable only by the 
smaller bottlers and those starting 
in business 

If a bottler can afford it, he 
should have an audit made at least 
once a year. This gives him the 
benefit of impartial criticism of his 
bookwork and suggestions for im- 
proving it. He also is assured of 
expert counsel on tax, and with tax 
rates increasing, this service may 
save him far more than he pays 
for it. Here is a case in point. One 
truck, 
trading in an old one for it plus a 


bottler was buying a new 
cash outlay. The book value of the 
old truck: was $900 after deprecia- 


tion write-downs. Because the truck 
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was in bad condition the best this 
bottler could get was $400 trade-in 
allowance. He was about to make 
the deal when his auditor who was 
there at the time advised him to 
sell the old truck for cash, then he 
could write off the $500 on his tax 
return, otherwise, he would have 
to add the $500 to the purchase 
price of the new truck and depreci- 
ate the total over the years, delay- 
ing the tax benefit on the $500 for 
some time. The immediate saving 
to the bottler on tax expense was 
around $75. 

Besides tax, the bottler may need 
counsel on whether he is taking 
too much salary for the business 
done, whether he is collecting in 
an efficient manner, whether his 
working capital is ample for his in- 
ventory “carry”. A high “carry” 
usually means heavy current obli- 
gations and the working capita! 
should be high when the inventory 
is high unless the bottler pays cash 
for everything he buys. This is more 
the exception than the rule these 


days. 


HALLOWELL 


HEAVY-DUTY 


TRUCKS 
FOR 


TOUGH JOBS 


Tough jobs are easy with these sturdy, 2-wheel HALLOWELL 
Trucks. All-welded, all-steel construction minimizes weight 
(heavier model #738 weighs only 50 Ibs.), cuts main- 
tenance costs, lengthens truck life. Ribbed, angle-form 
steel nose carries heavier pay loads without bending, 
reinforces “UNI-TRUK" at point of severest stress. Two 
popular models: #738 with 8'’ wheels and braced legs; 


#734 with 6"’ wheels, no legs. 


Write for Bulletin 718-2. 


k 


MATERIALS HANDLING EQUIPMENT 
STANDARD PRESSED STEEL CO. 


Seven Points Of Danger 

A public accountant does business 
with many clients, he sees the 
books and operating ratios of many 
organizations during a year, hence, 
he has a big fund of business knowl- 
edge and can make practical sugges- 
tions that are based on the experi- 
ences and problems of many busi- 
nessmen. If the bottler is dubious 
about his own ability to interpret 
his records wisely and he has no 
help that can do it, the counsel of 
an outside auditor or accountant 
is worth considering. His fee should 
be a good investment. 

The American Institute of Ac- 
countants has prepared a check list 
of seven questions which you can 
periodically ask your bookkeeper or 
accountant in order to warn you of 
approaching danger. These ques- 
tions are: 

1—-Am I including all the items 
I should in my overhead and does 
my pricing formula charge each 
customer with a portion? 

2—Am _ I 


credit? 


giving too much 


3—Am I 
credit? 


accepting too much 


4—-Is my inventory too large? 

5—What percentage of profit am 
I making on my selling price? 

6—If I didn’t make the profit I 
expected, where does my trouble 
lie? 

7—Is there any other way in 
which my business does not seem 
as healthy as it should be? 


The hazards in this war economy 
are bad enough without adding to 
them by keeping a set of books that 
were adequate when your business 
wore swaddling clothes. As your 
business grows, your books should 
grow. If a good system is installed 
covering financial accounts and pro- 
duction costs you will be able to 
make the entries yourself with a 
little coaching or an office clerk can 
be taught to do the work readily. 
The monthly column now running 
in N.B.G., “Simplified Accounting,” 
contains valuable 


many sugges- 


tions. 


Beverages that are Bottled on BURNS Fillers 


Coca Cola Bottling Company 


Monroe Bev" pany 


Bireley's Beverage Company 4 oany 
Pepsi Cola Bottling Com~ : 


Double Cole © 
C- 
BU 
N 
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Sa -ing Company 
Royal Crown Bottling Company 
Hires Bottling Company 
Mission Orange Bottling Com) 
Kist Bottiing Company 

Crystal Lake Bottling Compan 
American Bottling Company 
Standard Bottling Company 
Castle Rock Bottling Compan: 
National Bottling Company 
Crown Bottling Company > 
Country Club Bottlin~, % 


Mineral Springs Bo 
Sunrise Bottling Co 
Vernor's Bottling ¢ 
General Bottling ¢ 
Paul's Bottling Co 
Purr Oo me 

ce eee 


Wi “ i 
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PENNSYLVANIA 


“Hors 
RN'S a co 


oT a. 
* ompany 
Walsh Bottling Company 
Lotz Bottling Company 


ks 
any pany 
--erage Company 
_-in Beverage Company 
Concord Bottling Company 
ewny Roxboro Beverage Company 


Vess Beverage Company 
Scranton Bottling Company 


The top bottlers of the nation depend 
upon Burns Fillers. 


Quick change over, easy contro! of 
filling height, adaptability to still or 
carbonated beverages, longer life due 
to fewer wearing ports, lack of high 
head pressure, and automatic cut out 
anf controls, all these features mean a 
“. More economical operation and there- 
fore a more profitable one. For com- 
plete details write today asking for 
Ilustrated Catalog 49-c. 


nore veuvu vurinny SViipuny 
Fruit Rowl Bottling Company 
* ttling Company 
9g Company 
~. 
InfO wor... g Company 
Stratford Springs Corp. 


BURNS BOTTLING 
MACHINE WORKS, Inc. 


BALTIMORE 18, MARYLAND 








You Get validly eh / 


PRODUCT STANDARDIZATION 


LIQUID SUPERKLEEN 


BOTTLE WASHER 



































Your bottles can enhance or detract from the quality of 
your beverage. Superkleen Hydro-Jet washers 

insure quality control at this point. They also insure 
low cost trouble-free operation. Write for full facts 


about the new Hydro-Jet bottle cleaning principle. 


(2.0 eo ee ee en, Been Sek @ Mamen, | 
3100 SOUTH KEDZIE AVENUE . CHICAGO 23, ILLINOIS 


National Bottlers’ Gazette 





| an storage of crowns before 


they are sealed on bottles requires 
more than mere casual attention 
on the part of the manufacturer, 
shipper and user. Crowns, in a 
sense, are classified as perishable 
goods. Being placed in such a cate- 
gory, certain storage procedures 
have been tried over a span of 
years and a practical set of rules 
has evolved. These rules take into 
consideration the basic fact that 
crowns are designed to safely seal 
bottled beverages intended for hu- 
min consumption 

Protection of health 
makes it mandatory that the ele- 


public 


ment of cleanliness can not be over- 
looked throughout the entire manu- 
facturing, 


shipping, storage and 


usage cycle. Good housekeeping, 


especially in the bottle shop and 


storeroom, generates clean sur- 
roundings which are eminently de- 
sirable. Cartons of crowns should 
be kept sealed prior to use, in order 
to provide some defense against 
gross contamination and_ possible 
entrance of vermin. It is also sug- 
gested that bottlers exercise cau- 
tion in selecting storage sites, and 
avoid storing crowns near fungi- 
cidal or preservative paints, phe- 


nolic materials, chlorine com- 
pounds, strong alkalis and disin- 
fectants or sanitizers. In general, 
crowns should be kept in a clean, 
cool, dry and well ventilated store- 
room free from drastic changes in 


either temperature or humidity. 





* Based on a booklet, “Crown 
Handling and Usage”, by V. C. 
Guse, Research Department, 
Bond Crown and Cork Division, 
Continental Can Company, Ince. 
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Warth has stated that a tem- 
perature of 70° F. and a relative 
humidity of 40 per cent is perhaps 
the ideal set of conditions to have 
Variations of as much as 20 de- 
grees in the temperature and 20 
per cent in the relative humidity 
will not necessarily cause deterior- 
ation of the packaged crowns un- 
less unreasonably prolonged ware- 
housing is done at the extreme 
borderline tolerances. 

Another way of expressing the 
above statement in very simple 
language is that the temperature 
should be neither too hot nor too 
cold, and the humidity should be 
neither too damp nor too dry. The 
familiar, advice ‘Keep in a cool dry 
place,” is based on sound principles 
rather than unfounded fancies. Ad- 
herence to these rather lenient tem- 
perature and relative humidity 
requisites is, in most cases, not a 
difficult task. There are, of course, 
disturbing exceptions encountered 
in the very cold climates, the hot 
equatorial regions and in the trop- 
ics where torrential rains keep the 
prevailing humidities at a high 
Locations in the United 
States which are trouble spots for 


level. 
maintaining good crown storage 
include New Orleans, Houston, 
Jacksonville, Miami, St. Louis and 
others, where moderately long sea- 
sons of hot, humid weather are 


normally experienced 


The temperature factor also 
must be controlled in order to pre- 
vent excessive drying of the cork 
liners. Composition cork, like na- 
tural cork, can lose its moisture, 
thereby becoming too dry and too 
brittle for effective sealing. 

An additional disadvantage of 
high temperature storage is that 
the adhesion of the cork discs to 
the metal shells is weakened, be- 
brittle, 
therefore less pliable, and has a 


cause the cork becomes 


tendency to “snap” or “pop” out 
when the crowns are subsequently 
handled and = agitated in the 
crowner hopper, or when the 
crowns are removed from bottles. 
Adhesion of the popular spotting 
materials, such as, aluminum, viny- 
lite and varnished brown papers 
is similarly impaired. Some spot 
adhesives have better strength than 
others, but the combination of dry 
cork, long storage and accelerated 
aging at abnormally high tempera- 
tures causes numerous loose spots. 
It is good practice for the bottler 
to refrain from storing spotted 
crowns beyond the period of one 
year, and to heed the wise warn- 
ing, “First in, first out”. 


Humidity Control 


Control of the humidity is of 
paramount importance because it 
is directly associated with rusting 
of the metal crown shells and mold- 
ing of the cork discs. Relative hu- 
midity is the percentage of water 
vapor actually present in a_ unit 
volume of air at any temperature, 
in comparison to that which would 
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Except the Bottle 
and the Quality 


The picture on the opposite page will attest 
to the long life of GRAPICO. SAME bottle, 
SAME quality for over thirty years! 


GRAPICO has been successfully bottled in the 
south for these many years. 


We are now offering GRAPICO franchises 
throughout the entire United States. 





Write us for particulars and let us explain to 


you why we have adopted the slogan "Quality 





plus Profit." You could select no better prod- 
uct to bottle. . 





THE NATIONAL GRAPICO COMPANY 


515-17 TENTH STREET NORTH BIRMINGHAM, ALA. 
PHONES: 4-4671 & 2 
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be present in an equal volume at 
the same temperature if the air 
were completely saturated. Relative 
humidity is also related to the term 
“dew point,” defined as that tem- 
perature at which a given mixture 
of air and water vapor is saturated 
and moisture begins to condense 
from it 

The presence of moisture on the 
metal surfaces of crowns is con- 
ducive to rust formation, and the 
three ways by which crowns _ be- 
come wet during storage and ship- 
ment are carelessness, sweating, 
Widespread 
recognition of the significance of 


and storm damage. 
moisture control is needed, espe- 
cially, since rusting from any cause 
should be 


and handling of crowns. 


avoided in the storage 


Sweating is the common phe- 
nomenon exemplified by the conden- 
sation of moisture from the sur- 
rounding air, which occurs only 
when the temperature of the metal 
crown shell is at, or below, the 
dew point. When the relative hu- 
midity is high and the crown tem- 
perature is considerably lower than 
that of the surrounding air, condi- 
tions are 


optimum for sweating 


Since assembled crowns, either 
spotted or unspotted, are filled di- 
rectly off of the production lines at 
the crown plant into corrugated 
cartons or export shipping cases, 
warmer and, 


they are somewhat 


therefore, create a reasonably dry 
atmosphere in the resulting closed 
package. The fiber package, itself, 
assists materially in maintaining 
a fairly constant moisture level 
and is not too adversely affected 
by normal variations in tempera- 
ture and humidity 

should be 


bered that the package is not ab- 


However, it remem- 


solutely air tight and breathing 
readily takes place. Quick changes 
in atmospheric conditions produce 
accompanying adjustments of the 
air contained within the carton. If 
packaged 


crowns are abruptly 


moved from cool locations into 


warmer climates or warehouse 
spaces, sweating will occur. The 
corollary is that storage rooms 
should not suddenly be opened to 


warm, moist atmospheres until the 


94 


temperature of the crowns is at 
least equal to that of the outside 


alr. 
Mold Growth Problem 


In connection with the problem 
of preventing crown rust from un- 
due sweating of the metal in hot, 
humid climates, there is the con- 
comitant danger of mold growth 
becoming established on the cork 
discs. The presence of moisture al- 
Ways introduces, or at least en- 
hances, the susceptibility to fungus 
attack 
cork made with 


especially on composition 
protein binders. 
The protein materials provide an 
source of 


excellent nutrients for 


supporting the growth of many 


species of fungi. Sometimes the 
mold is not visible, but usually it 
is detectable as a thin, whitish 
growth, typical of a mildewed ap- 
pearance. The mold spores feed on 
the binder and slowly bring about 
partial dissolution of the bonding 
agents, which seriously reduces the 
tensile strength of the compressed 
cork pattern. Then, these 


moldy crowns are sealed on_bot- 


when 


tled goods, the direct contact with 
liquid and vapor causes more leach- 
ing action with eventual cork dis« 
This is 


proof that it is absolutely neces- 


disintegration. further 
sary to protect packaged crowns 
from excessive humidities. 

The crown manufacturer has at- 
tempted to counteract the hazard 
of crowns being subjected to high 
atmospheric humidities during 
shipment abroad, by placing small 
cloth bags containing a few ounces 
of silica gel directly in the filled 
cartons. This desiccant absorbs the 
moisture from the air existing 
within the carton in an amount 
corresponding to the humidity at 
that given temperature. 

Murray has reported that a 
less common, but nevertheless re- 
lated cause of rusting is that in- 
duced by the extremely corrosive 
action of salt spray in combination 
with the 


abounding in coastal areas. Special 


usual high humidities 
precautions should be exerted to 
assure dry storage in such locali- 
ties. The storage areas should be 
so built and ventilated as to pro- 


hibit as much as possible the en- 
trance of air currents from the 
ocean. 

Carelessness is probably the ma- 
jor contributing factor toward 
rusting and molding of crowns dur- 
ing storage and shipment. Laxity 
at the bottle shop can be very cost- 
ly if the personnel is not instructed 
and trained how to correctly handle 
packaged crowns 


Picking Storage Location 


Crowns should not be stored in 
close proximity to the bottling de- 
partment where excessive humidi- 
ties prevail, because of the steam 
and water used in operating the 
bottle washer. Similarly, storage 
areas should not be located above 
or near improperly ventilated bot- 
tling rooms. Steam circulating into 
the warehouse space almost always 
causes rusting. The premises 
should also be kept free from im- 
moderate dampness introduced by 
wet floors, faulty water lines or 
roof leakages. 

Quite frequently, water damage 
transit through 


happens during 


unavoidable occurrence or negli- 
gence on the part of the carrier. If 
the cartons become wet, rusting of 
the contents will inevitably ensue 
because the crowns remain damp 
too long before any air drying is 
immediate sal- 


possible Even if 


vage operations are conducted 


under the supervision of exper- 
ienced inspectors, the losses will 
be rather high by reason that other 
features of the crown are adversely 
affected, such as weakened cork 
adhesion 

Severe water damage by floods 
or storms render beverage crowns 
virtually useless, because incipient 
mold and rust would relegate the 
merchandise to a status of doubtful 
quality. Reputable authorities in 
the bottling industry agree that 
there is no practical and commer- 
cially safe method for salvaging 


such crowns. 


Warehousing and Handling 


Bulk carton stacking in the bot- 
tling plant is still the most com- 


National Bottlers’ Gazette 





AD-BAGS. promote your 


product to millions of 


food buyers while they 





are shopping! 





AD-BAGS are the new merchandising medium that carries 


your advertising message direct to shoppers in food stores 


of whatever market area, state or zone you specify. 


AD-BAGS are standard Kraft grocery bags . . . imprinted 


with your selling message. They are distributed to grocery 


stores through the normal distribution channels. 


not buy the bags—you buy only the 


advertising space on them. That means that 


you don’t have to concern yourself with the 
mechanics of distribution. That job is done for 
you the way it should be —through paper dis- 
tribution channels. Bag distributors and food 
stores welcome AD-BAGS because they carry 
an extra cash bonus for all handlers. 


POINT-OF-SALE MERCHANDISING 
AD-BAGS are an 
dium for any product sold in grocery stores. 
The Vy 


spot sales. When the shopper sees an adver- 


ideal merchandising me- 


command attention, stimulate on-the- 
tiser’s message on AD-BAGS, she is just a few 


steps away from the actual product. In 


grocery chains where interior displays are 
prohibited or used sparingly, AD-BAGS pre- 
sent an exclusive, point-of-sale unit 
promotion of an advertiser’s product. 
AD-BAGS CIRCULATION IS GUARANTEED 

A copy of each shipping invoice, showing the 
quantity of AD-BAGS, the paper mill that pro- 
duced them, and the paper distributor(s) that 
received them, is furnished advertisers along 


with their statement. 


EXCLUSIVE 

There is no competitive advertising on AD- 
BAGS. And 
exclusively in every area you select. 


they carry your product name 


THE AD-BAGS MESSAGE LASTS 

That advertisement of yours on the bag the 
clerk hands the customer has both an immedi- 
ate and a lasting selling force. It urges her to 
buy your product—and you get the benefit of 
impulse buying. Then there is the lingering 
sales power when the bag gets home—as a 
Kraft bag it is apt to be used over and over 
again for different purposes, and over and 
over again resell your product. 

AD-BAGS are a comparatively new mer- 
chandising medium. Yet like all good ideas, 
they have been quick to be recognized for 
their full worth. See the big names in American 


industry (it’s just a partial list) that are taking 
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for the | 


advantage of AD-BAGS. More than 25,000,006 
AD-BAGS were sold the first four months 
And —in real proof of AD-BAGS 
most of these 


of this year 


power advertisers have re- 


ordered them again and again. 


Some users of AD-BAGS: 


Par-T-Pak Ginger Ale 
White Rock 
Sparkling Water 
K wik-Chik 
Frozen Chicken 
Thrifty Liquid Starch 
Post Krinkles* 
Royal Desserts” 
Kraft Salad Oil” 
Surf* 
Coca-Cola” 
Nescafe” 


Accent Seasoning 
Pepsi-Cola 
Canada-Dry 
Ginger Ale 
Yankee Maid 
Frankfurters 
Rival Dog Food 
Mrs. Schlorer's 
Mayonnaise 
Polly-O Cheese 
Products 
Hires Root Beer 


“Promoted in cooperation with New York Post. 


Some of the types of products thot can be 
merchandised on AD-BAGS: 


Meats Baby Foods 
Dairy Products Frozen Foods 
Baked Goods Canned Foods 
Dried Foods 
Baking 
2 Pet Foods 
Supplies B i 
everages 
Candies Desserts 
Cereals Fruits & 
Flour Vegetables 


Condiments 
Spices, Sauces 

Salad Dressings 

Sugar & Sugar 
Products 

Soap Products 

Cleansing 
Agents 

Cigarettes 

In fact, any product sold in grocery stores 


is effective AD-BAGS. 


ly merchandised on 


Here’s what advertisers, bag distributors 
and grocers have to say about AD-BAGS 


Frederick S. Franklin 
Home Market Manager 
Pepsi-Cola Company 


“A fine functional sell- 
ing 
focusing 


aid, valuable in 
attention” on 
the product at the Point 


of Decision.” 


Joseph C. Resnick 
L. Resnick and Sons 
Food Packaging Supplies 


“We find that our customers 
AD- 
BAGS, as they claim it helps 
sales on the many items that 


are very receptive to 


are advertised on these bags.”’ 


Alfred Traub 
Grocery Director 
Big Bear Markets of Mich., Inc. 


“Our store managers con- 
sider AD-BAGS powerful 
promotional pieces, and the 
increased sales volume of 
products advertised on the 
AD-BAGS supports their 
helief.” 

Cost of space. You pay only for the space on 
Kraft paper bags; you do not buy the bags 
themselves. These costs are exceptionally low: 


$1.40 per M AD-BAGS (1 color) 
$1.60 per M AD-BAGS (2 colors) 
Minimum order, 500,000 bags. 
Total cost for minimum order: 
$700 (1 color) 

$800 (2 colors) 


Approximately 6 AD-BAGS adver- 
tisements for Ic! 


The complete AD-BAGS story, in 
cluding sample AD-BAGS, is yours 
on request. Write to 


AD-BAGS 


GLENSIDE, PENNSYLVANIA 





mon method of storing crowns, 


although the use of pallets is stead- 


ily increasing, especially in the 


larger installations. A thorough 
study of each method by any bottler 
contemplating changes in handling 
made to deter- 
effective 


for the particular 


practices should be 


mine which is the most 
and economical 
job to be done. Crown manufactur- 
ers have converted to the palletiz- 
ing method not only because the 
large variety and volume of cased 
goods can be speedily and efficient- 
also because 


ly moved, but space 


conservation and cost savings are 
effected. Stacks of bulk 


crowns in fifty gross fiber cartons 


storage 


rarely exceed six to eight cartons 
high, because of danger from top 
pling and crushing of the bottom 
layer. If leaning develops, the load 
unbalanced with 


becomes conse- 


quential collapsing of the side walls 
of some cartons and possible de- 
forming or bending of some 
crowns. 


Neat, 


ized packages can easily be 


straight stacks of pallet- 
eight 
cartons high without resultant dam- 
age to the bottom layers, because 
the load is evenly distributed. Pal- 
lets having a capacity of thirty-six 
cartons piled nine per layer and 
four layers high are in current use. 
In case of emergency, this arrange- 
ment safely accommodates reason- 
short 


stacks of 


ably storage periods in 
three pallets, equivalent 
to twelve cartons high 

method, good 
that 


piled systematically 


Regardless — of 


warehousing prescribes car- 


tons should be 
in order to conserve space and per- 
identification 


mit easy according 


to supplier, receiving or manufac- 


A scene on the production line at 
Bond Crown. This view shows elec- 
tronic equipment (mounted over- 
head) that controls the action of the 
counter, part of which is visible in 
the foreground. 








A recapitulation of the do’s and 
don'ts relative to crown storage is 


as follows: 


Do— 
1. Control temperature 
plus or minus 20° F 
Control relative humidity at 40 
per cent, plus or minus 20 per 
cent. 
Provide a clean, cool, dry and 
well ventilated storeroom 
. Keep the cartons sealed prior 
to usage of crowns contained 
therein. 
“First 


in, first out,” by using the ship- 


. Heed the wise warning, 


ments in same succession as 
received. 
>». Protect water 


cartons from 


damage by floods or storms 

7. Stack cartons of crowns in neat, 
orderly piles separated accord- 
ing to supplier, receiving or 

manufacturing date and deco- 


ration 


Don‘t— 

1. Store crowns near boiler room, 
radiators, steam pipes or hot 
air ducts. 





CROWN STORAGE - - DO’S AND DON'TS 


2. Keep stocks of 
crowns beyond the period of 


large spotted 
one year 
Abruptly move cartons of 
crowns from cool locations into 
warmer warehouse spaces, or 
suddenly open storage rooms to 
warm, moist atmospheres. 

the cartons to become 
This 


storage 


Permit 
wet from any source. 

avoidance of 
bottle 
water or steam lines, roof leak- 
broken 


floors and open doors. 


means 


near washers, faulty 


ages, windows, damp 


Store crowns near fungicidal 
or preservative paints, phenolic 
materials, chlorine compounds, 
strong alkalis and disinfectants 
or sanitizers 

Use moldy or rusty crowns 
Unduly expose crowns to salt 
spray atmospheres 
Build stacks of bulk 


crowns in excess of six to eight 


storage 


cartons high unless the load is 
evenly distributed. 
stacks to and 


Permit lean 


thereby collapse the bottom 
layer of cartons. 
Throw or allow cartons to fall 


from top of piles to the floor. 








turing date, and decoration. The 


different lots should be readily ac- 
cessible so that the costly and time 
task of 


consuming withdrawing 


the desired goods and 
the other 


open 


restacking 
cartons is avoided. An 


passage should always 
be left 


permit 


way 


between pile and wall to 
inspection and use of fire 
fighting equipment. The same holds 
true for maintaining clearance be- 
tween the ceil- 


tops of piles and 


ings, sprinkler heads, beams and 
pipe obstructions. Careful stacking 
also simplifies the checking of stock 
for inventory control purposes 
Bulk storage requires that dun- 
nage, preferably wooden strips or 
skids, should be placed between the 
stack and concrete floor, or wher- 
ever there is the slightest prob- 
ability of dampness from any type 


floor. 
Bent Crowns 


Bent 


pages and costly delays in the bottle 


crowns cause many stop- 
shop. Bottlers are well acquainted 
with the 


from the use of 


troubles that can arise 


bent crowns and 


are aware that the origin of such 


troubles is often traceable to bad 
Whenever cartons tumble 
stacked 


are dropped through hu- 


handling 
to the 
piles, or 


floor from poorly 


man carelessness, some crowns are 





(Continued on page 115) 
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The Mission Bottler’s plan for 
distribution is simple — and it 


The man with a Zax | in oc 


America’s finest orange drink 
for over 30 years, Mission 
Orange is preferred by the 
public — and by the dealers. 


, That’s why Mission Bottlers get 
thorough dealer coverage on 
; their routes. 
Other Flavors Follow 
x 


Dealers already handling 
Mission Orange can readily be 
sold on other popular Mission 
flavors. Mission’s complete line 
of drinks quickly increases the 
volume of each dealer outlet. 
This means more profits per 
stop! 


Are you interested in expanding 
distribution economically? If 
so, you'll want to know the 
entire Mission Plan. Get in 
touch with our nearest office. 





MISSION DRY CORPORATION 
Mailing Address: Terminal Annex, P. O. Box 2477, 
los Angeles 54, Calif 

General Offices and Plant: 5001 South Soto Street, 
los Angeles, Calif 

Divisional Sales Offices: 105 Hudson Street, New 
York 13; 510 North Dearborn Street, —hicago 10 
Canadian Distributors: Mission Orange Canadion Itd., 
159 Bay Street, Toronto 1, Canada 
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HOW DURAGLAS 
CENTER CAN BENEFIT 


When you specify Duraglas bot- 
tles, your product gets more than a 
package. It acquires a specific ally 
in the solution of your own sales 
and handling problems. 


For example, no other source in 
the world has as much background 
on the life of returnable bottles and 
what abuses can be avoided to in- 
crease trippage. 

Realizing, too, that it never pays 
to let a package get out of the habit 
of selling, Owens-Illinois designers 
stand ready to help plan your pack- 
age of the future. 

Use the facilities of Duraglas 
Center—the world’s greatest glass 
container laboratory—to give your 
product the benefit of these out- 
standing services. 


Qas Beverage Bottles Lt Mitr a 


OWENS-ILLINOIS “GLASS COMPANY ¢ TOLEDO |, OHIO ¢ BRANCHES IN PRINCIPAL CITIES 
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ALABAMA 


Pepsi-Cola Bottling Co., Birming-~ 


ham, has been purchased by the 
Buffalo Rock Co., same city. The 
transaction, announced by James 
C. Lee, Jr., president of Buffalo 
Rock, involves the franchise and 
property of the Pepsi-Cola firm. Mr. 
Lee added that the acquisition “will 
make Buffalo Rock one of the larg- 
est bottlers in the U. S. for terri- 
torial potential.” 

Charles E. Wilson and James W. 
Knight were recently issued a Mis- 
sion franchise for Talladega, Ala- 
bama, and surrounding territory. 
They are co-owners of the Mission 
Orange Bottling Company. 








CONGRATULATIONS 


Mr. and Mrs. Roy Evans, bottlers of 
O-So Beverages in Dothan Ala., are 
congratulated by T. C. Bateman. di- 
vision manager for the parent O-So 
Grape Co., following completion of 
their new bottling plant. Upon mov- 
ing into the new plant, capacity was 
increased to a 32-spout bottling line. 
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ARIZONA 

A Mission Orange franchise for 
Tucson and surrounding territory 
was recently issued to S. B. Miller, 
President of the Mission Orange 
Bottling Co., 1049 E. 18th St. J. T. 
Greely is the manager. 


ARKANSAS 


Corning Bottling Co., Little Rock, 
has filed articles of incorporation 
listing authorized capital of $50,- 
000. Principals are Bruce W. Holt, 
Estelle Holt and P. Y. McAdams. 

.. A part interest in the Dr. Pep- 
per Bottling Co., El Dorado, has 
been purchased by R. W. Pierce, 
formerly manager of the Coca-Cola 
Bottling Co., Salina, Kansas. Part- 
ners with Mr. Pierce are Paul Ber- 
ger, owner of the Dr. Pepper plant 
in Salina, and Frank Hodge. 


CALIFORNIA 


Bottling Co., Vallejo, 
plans the construction of a $50,000 
plant. The new building will be a 
120 x 154 foot, all-metal structure 
with sloping plate glass windows 
along the entire front. . 


todgers 


. . Pepsi- 
Cola Bottling Co., San Francisco, 
has installed a new Standard Knapp 
bottle caser and packer. . . . Pepsi- 
Cola Bottling Co., Oakland, has 
completed the erection of a garage 
adjoining the bottling plant, with 
... Nehi 
Beverage Co., Los Angeles, has ap- 


space for 25 large trucks. 


BOTTLER 
BRIEFS 


pointed the Raymond R. Morgan 
Co. its lecal advertising represen- 
tative, including television work, 
which has become quite extensive. 

Dave Kenmuir has been named 
sales manager of the Grapette Bot- 
tling Company, Santa Ana. Prior 
to joining this organization, Ken- 
muir was associated with Grapette 
plants in San Diego, Long Beach 
and Pueblo, Colorado. ... Nesbitt 
Bottling Fresno, has 
doubled its floor space by the con- 


Company, 


struction of a one-story aluminum 
addition costing $19,000. Pete Mc- 
Gee, company manager, said the 
plant now has 12,000 square feet of 
floor space. He said the addition 
was made necessary by an expan- 
sion of business. The production 
also has been doubled by the addi- 


tion of new bottling equipment cost- 
ing $35,000. The company has 21 
employees and operates 11 trucks. 

William Glusac, Owner of the 
Mission Orange Bottling Co., Long 
Beach, is completely 


remodelling 
the plant. A new floor has been laid 
in the bottling room, the building 
has been replastered and repainted 
inside and out, and all machinery 
and equipment is being overhauled 
and reinstalled. 


COLORADO 

H. L. Shirk has assumed owner- 
managership of the Grapette Bot- 
tling Co., Fort Morgan... Grapette 
Bottling Co., Colorado Springs, has 
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NEW REMOVABLE 
RACK PALLET DESIGN 


Specialty is first to introduce a new Pal- 
let Body with removable steel rack pal- 
lets, designed for automatic loading and 
unloading with the use of Bottlematic 
Machinery made by Specialty. 








Write for the Zephyr Catalog. 
It Will be Sent Free. 


IN BOTTLES 


Mile for mile and year after year, Zephyr Bodies have proved 
the most economical in upkeep, the most dependable in service. 
This is the story of performance that comes to us from bottlers 
all over the world. 


Zephyr Bodies are designed and built so as to assure the bottler 
an extra profit margin for every mile they are used. It's not at 
all strange for Zephyrs to continue giving a good account of 
themselves after 15 years of service. 


Specialty design eliminates 500 to 1000 Ibs of excess body 
weight. This pays off in lower fuel costs, reduced tire wear and 
greater payload capacity. Permits more rapid loading and un- 
loading—doubles case life and increases deliveries per driver- 
salesman. 


New Pallet design or open rack construction. It will pay you to 
investigate Specialty advantages TODAY. 


SPECIALTY ENGINEERING CO. 
Allegheny & Trenton Aves. Phila. 34, Pa. 





ZEPHYR BODIES 
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been purchased by a corporation 


headed by Dean F. Chaussee. 


CONNECTICUT 

Mission Orange Bottling Co., 
Manchester, is remodeling its plant. 
Joe Epstein is owner. 


FLORIDA 

Pensacola Bottling 
Pensacola, recently started produc- 
tion and distribution of Hires Root 
Beer. Owner-manager of this firm 
is Edward J. Kwiatkowski. 


Company, 


GEORGIA 

A complete new Red Diamond 
bottling line has been installed by 
the Grapette Bottling Co., Thomas- 
ville. Also, a warehouse has been 
erected in Bainbridge in order to 


serve several counties in that area. 


ILLINOIS 

Hires Bottling Co., of Chicago, 
has taken over the bottling and dis- 
tribution of Vernor’s ginger ale in 
Cook County and surrounding sub- 
urbs. A new company has_ been 
formed known as Vernor’s Ginger 
Ale Bottling Co. of Chicago. The 
purchase was made from the Hinck- 
ley & Schmitt Company. ... A 
Double-Cola franchise has been is- 
sued to the Willisville Double-Cola 
‘Bottling Company, of Wiillisville. 
Owners William Helfers and Fred 
Metz are planning an intensive pro- 
motional campaign to launch Dou- 
ble-Cola in the territory. ... Robert 
E. Joyce, president of the Chicago 
Seven-Up Bottling Company, a divi- 
sion of Joyce Seven-Up Bottlers, 








NEW D-C BOTTLERS 


E. F. Deacon, right, and his son, Ted. 
head the Double-Cola Bottling Co. 
of Asheville. N. C., which recently 
was awarded a Double-Cola fran- 
chise. They're pictured studying ad- 
vertising plans. 
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PROMOTED 


John E. Kenney. formerly vice-presi- 
dent and general manager, has been 
elected executive vice-president of 
the Chicago Seven-Up Bottling Com- 
pany. a division of Joyce Seven-Up 
Bottlers, Inc. His promotion was 
announced by Robert E. Joyce. pres- 
ident. 


PROMOTION 


Wilfred J. Carroll has been promoted 
to sales counsellor of the Chicago 
Seven-Up Bottling Co., according to 
an announcement by Robert E. Joyce, 
president. The company is a divi- 
sion of Joyce Seven-Up Bottlers, Inc. 





Inc., has announced that construc- 
tion is under way on the company’s 
second post-war bottling plant. The 
total area of the new plant will be 
55,000 square feet. 


INDIANA 

Charles Chambers has been pro- 
moted to sales manager of the 
Grapette Bottling Co., Muncie. T. 
Ralph Hamman is owner of the 
plant. 


INDIANA 

A Mission franchise was recently 
granted to Mr. George Daskowski, 
who owns and operates the Peru 
Bottling Works, at Peru. The plant 
is being overhauled and repainted. 


IOWA 

New Building erected by the 
Seven-Up Bottling Company, 
Waterloo, includes 18,000 additional 
square feet of working space. Offi- 


because they’re— 


@ magnesium LIGHT 


Less than 14 the weight of compa- 
rable steel equipment. A child can 
easily lift Magliner Hand Trucks. 


@ magnesium STRONG 


Aircraft type construction . . . rated 
load capacities! Ample strength for 
your job... without burdensome 
weight! 


@ magnesium SAFE 


Perfect balance plus extreme light- 
ness reduce the possibility of hernia 
and other lifting injuries. 


ALL PARTS ARE REPLACEABLE 


BEFORE YOU BUY ANY HAND TRUCK— 
Write Today For Bulletin HT-101 


PINCONNING, MICHIGAN 





For the Crowning Performance, be sure 
your beverage crowns have the extra 
protection of Mundet cork liners... 


processed from the world’s best cork. 


Mundet Cork Corporation, Crown Division, 
7101 Tonnelle Avenue, North Bergen, N. J. 


serves the World 


Mundet Crowns 


COMPLETE CROWN SERVICE 








MUNDET DISTRICT OFFICES 


A DALLAS 1 KANSAS CITY 7, MO. ST. LOUIS 9 
339-41 Elizabeth Street, N.E. 601 Second Avenue 1428 St. Louis Avenue 3176 Brannon Avenue 


*BOSTON DETROIT 21 *LOS ANGELES (Maywood) *SAN FRANCISCO 7 
57 Regent St. (No. Cambridge 40) 14401 Prairie Street 6116 Walker Avenue 440 Brannan Street 
*CHICAGO 16 *HOUSTON 1 “NEW ORLEANS 16 = 
2601 Cottage Grove Avenue Commerce and Palmer Streets 315-325 N. Front Street *In Canada: 
CINCINNATI 2 JACKSONVILLE 6, FLA. PHILADELPHIA 39 Mundet Cork & Insulation Ltd. 
Ce 427 West 4th Street 800 E. Bay St. 856 N. 48th Street 


“CROWNS CARRIED IN STOCK 


* 








35 Booth Avenue, Toronto  csemeed 
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cials of the Maher development 
added a historical touch by initiat- 
ing a “cornerstone laying” cere- 
mony, during which two bottles 
were buried in the concrete floor, 
one containing Seven-Up, the other 
a short history of the building and 
personnel. 


KANSAS 

The Grapette Bottling Company 
of Wichita is now operating under 
new ownership. Officers are C. W. 
Vollbracht, president; Lem L. Cof- 
fey, vice-president; and F. J. Lar- 


cher, secretary-treasurer. 


MAINE 

A new carbonator has been in- 
stalled in the plant of the Mission 
Orange Bottling Company at Ma- 
chias. Quentin and R. Sprague own 
4 Whistle franchise 
has recently been granted to An- 


this plant 
thony J. Rogers of the newly- 


formed Arctic Spring Bottling 


Company, of Bangor 


MICHIGAN 
Mission Orange Bottling Com- 
pany, Grayling, has resumed opera- 
tion, following the purchase of a 
new building by owner Carl Stro- 
bel. The old plant was severely 
damaged by fire earlier this year. 
Seven-Up Bott. Company of 
Western Michigan, located at Hol- 
land, has announced promotions of 
three men to key positions within 
the company. Murray S. Will of 
Kalamazoo, Mich., has been ap- 


pointed company district represen- 
tative in charge of sales in his area. 
Jordan Matthews of Grand Rapids, 
Mich., has been appointed Kent 
County Branch Manager, and John 
L. Hawkins of Hastings, Mich., has 
been named manager for the new 
branch in his area. The Hastings 
branch will serve an area formerly 
serviced out of various other neigh- 
boring branches. 


MISSOURI 


Opening of a new Pepsi-Cola 
plant in Joplin has been announced 
by J. Emerson Robinson, manager, 
who also directs operations of the 
Grapette Bottling Company of Jop- 
lin. The new plant will service five 
Southwest Missouri counties. 

John L. 
pointed comptroller of the Seven- 


Wright has been ap- 


Up Bottling Company of Kansas 
City, succeeding George Fruth, who 
will assume managership of the 
Seven-Up operation in St. Joseph. 
Both the Kansas City and St. Joseph 
operations are Maher developments. 


MONTANA 


John L. 
Philip Goan as sales manager of the 


Delano has replaced 


Nehi Bottling Company of Billings, 
it has been announced by Bill Goan, 
vice-president 

operation recently began operations 
in Great Falls, with Frank Duff as 
manager. For the last few years, 
Seven-Up had been trucked into 
Great Falls from Butte. 





A BIG EXPANSION 


Shown being moved into a new 12,000 square foot building addition 
recently completed by Golden Age Beverage Co., of Akron, O., is a huge 
new five compartment, 24-wide Meyer washer which will enable the 
plant to boost productivity to 300 bottles per minute. Owner-manager 
Julius Darsky reports that “we now have a total of 66,000 square feet 
under roof, and approximately 35,000 feet of parking area.” 
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... do more people buy 


Nesbitt's than any other 
Orange soft drink) 
S) 


Because it is the best tasting and 
teria Cha sadticemelats) Mel Mice aisle! 
in the country 


In every Nesbitt franchise terri 
tory you will find it is the con- 


sumers’ choice by a wide margin 


Our representative will be glad 
to call on any interested bottler 
in any open territory 


NESBITT FRUIT 
PRODUCTS, INC. 


2946 EAST llth STREET 
LOS ANGELES 23, CALIF. 


SSerBitts. name on an orange drink 


is like Sterling stamped on Silver 





NEW JERSEY 
Queen City Bottling Company, 
Plainfield, 


has announced the acquisition of a 


Seven-Up operation in 


new Standard Knapp automatic 


feeder. C. Benson Wigton is presi- 


dent of the operation. 


NEW YORK 
Saturn Beverage Company, Buf- 
falo, has added Whistle to its line. 
Hyan Dry Beverage Corp., newly 
Buffalo and 
Rochester, with main offices at 731 
Clinton Ave., North Rochester, has 


organized firm of 


purchased Hyan Dry Bottlers from 
the Gerhard Lang Brewery, accord- 
ing to Aaron Lewis, president of 
the new company. Hyan Dry, one 
of the oldest soft drinks in the Buf- 
falo market, was transferred to the 
new corporation along with trade 
names, formulae and equipment 
consisting of two bottling lines. 
Hyan Dry Beverage Corp. will bot- 
tle Hyan Dry beverages, Clicquot 
Club and Aunt Mary’s Root Beer. 


NORTH CAROLINA 
Grapette Bottling Co., Reidsville, 





| 
PERHAPS 
YOU'VE HEARD... 


" 


way. 


. Lh) 
some time. 





the industry talking about the Bureau's newest 
helpful services—Trade Clearance Reports and 
Weekly Pool of Adverse Credit Experiences. 


Don't take your information second hand. Ask 
us for the full, accurate explanation with no ob- 
ligation. You can read it in 6 minutes. 


Really helpful? You bet. Members say... 


‘. . . fresh and vital information we need so 
much, and it could be obtained in no other 


', .. most valuable addition (to Bureau service) 
that could be made." 


"We've hoped for a service of this kind for 


'... $80 useful credit-wise and budget-wise .. . 


DON'T WAIT. TIME COSTS YOU MONEY! 








FURNISHING A NATIONAL CREDIT AND COLLEC 


TION SERVICE 


FOR THE BEVERAGE INDUSTE 


UNITED BUILDING + + + LOUISVILLE 2, KENTUCKY 


MEMBERSHIP 
EMBLEM 


is now occupying a spacious new 
plant. George Hunt, owner, is also 
the mayor of Reidsville... 

New plant of the Pepsi-Cola and 
Seven-Up Bottling Company, Forest 
City, recently started operations. 
Firm is owned by Tom Hartness. 
Lynn B. Watson is manager and 
J. R. Cole is sales manager. 

O. B. McBroom, owner of the Coca- 
Cola Bottling Works, Roxboro, has 
retired after 39 years of bottling 
and selling Coca-Cola in the Rox- 
He has sold his plant 
to W. K. Rand, owner of the Dur- 
ham Coca-Cola Bottling Company, 


boro area. 


and a new corporation, Roxboro 
Coca-Cola Bottling Co., has been 
formed. Officers of the new com- 
pany are Hubert H. Rand, presi- 
dent, and Kenan Rand, Jr., secre- 
Wallace L. 


Bowling, former route manager of 


tary and treasurer. 
the Durham plant, has been named 
manager. 


NORTH DAKOTA 

Pepsi-Cola Bottling Co., Hettin- 
ger, has been sold by A. B. Gugle- 
sten and Florence Howell, to Al 
Cors and Oray Austin. 
OKLAHOMA 

Love Bottling Company, Dr. Pep- 
per operation in McAlester, recent- 
ly moved into a new plant building. 
George Love is owner... . New pro- 
duction equipment has 
installed by the 
Bottling Co., Sapulpa, owned and 
operated by C. L. Oakes. 


recently 


been Coca-Cola 


WORKING TOGETHER 


Andrew D. Hrestu. right. owner of 
the Portland (Oregon) Bottling Co., 
seems elated as he poses with the 
new general manager of his firm. 
W. R. Moore, formerly sales manager 
of the Coca-Cola Bottling Co. of 
Oregon. Mr. Hrestu’s firm, founded 
in 1924, bottles and distributes 7-Up. 
Hires Root Beer and Mission Orange. 
It operates 20 trucks. 
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OREGON 

Hires has recently been added to 
the line of the Bend Bottling Com- 
pany, Bend. Mrs. Helen C. Dalton 
is manager of the operation. . 
The Coca-Cola Bottling Co., Port- 
land, has installed two Miller Hydro 
case packers. . . . The Pepsi-Cola 
3ottling Co., Portland, recently 
taken over by the parent Pepsi- 
Cola Co., is making numerous 
changes under the direction of man- 
ager William R. Deutsch, these be- 
ing in both plant equipment and 
trucks. 


PENNSYLVANIA 

Mission Orange Bottling Co., 
Wilmerding, managed by Paul 
Ponsetto, is being repainted. The 
firm operates ten trucks. 

New equipment is being installed 
in the plant of the Mission Orange 
Bottling Company at Reading. 
Equipment consists of three new 
Burns fillers, a Heil Washer, a Cem 
Saturator, an automatic labeller, 
and a new mixer. In addition to pur- 
chasing this equipment, Maurice 
Goldberg, owner, has recently com- 
pleted a new 50 x 90 ft. building, 
which provides enlarged warehouse 
facilities 


SOUTH CAROLINA 

Jimmy D. Kennington, formerly 
production manager of the Grap- 
ette plant in Clarksburg, W. Va., 
now occupies a similar position with 
the Grapette Bottling Company of 
Greenville. 


TENNESSEE 

Eldred E. Barnett, of the Nehi 
Bottling Company, Dyersburg, has 
recently been promoted to the posi 


tion of sales supervisor 


TEXAS 

A. J. Whipple recently purchased 
the Mission Orange Bottling Com- 
pany, at Lubbock, from David 
Casey. .. . J. W. Wolslager has 
been named manager of the San 
Angelo Coca-Cola Bottling Com- 
pany, Joe Sanger, principal owner, 
has announced. Mr. Wolslager, for- 
merly held a similar position with 
the Sanger-owned Coca-Cola plant 
in Las Cruces, New Mexico. 
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LANT MAKING HEADWAY 

To meet the accelerated demands for White Rock beverages in the 
Tacoma. Washington area, the local White Rock Bottling Co. has installed 
a Liquid Carbonic 24-spout low-pressure bottling line. George Cicovich, 


president, also has reported the installation of a Proportioneer’s water 
treatment system. 


One drink--and you can 
taste sales! 


extra work. GEM Fruity 
LAVOREX ‘“‘Low-temp’’ Orange comes to you com- 
Puen retains the elu- plete with juice, acid, color, 
sive fresh fruit goodness in benzoate of soda—just add 
the, concentrate. Never a  syrupand carbonated water. 
cooked or musty taste. Yes, Q 
GEM Fruity Orange is a Place a trial order today. 
flavor you may bottle, taste, It’s guaranteed to please 
and know it must sell. you and your palate, or 
your money back without 
GEM is free of risk and quibble. Order GEM today, 


HERE ARE OTHER PROFITABLE GEMS 
@ FRUITY GRAPE (made with grape wine and juice) 
e@ FRUITY STRAWBERRY (high fruit juice base) 
FRUITY LEMON (contains real lemon juice) e FRUITY LEMON-LIME 
e ROOT BEER ...so0 creamy, foamy, and stout 


2 FL AVOREX© 


WP 4 4 Oa A OO ed OL 
302 S. CENTRAL AVE., BALTIMORE 2, MD. 





FTC, Million Dollar Grape Agree 
On Stipulation 

The Federal Trade Commission 
has approved a stipulation in which 
Stonewall Jackson Cormany, Jr., 
Mt. Vernon, IIl., agreed to discon- 
tinue representing that Million Dol- 
lar Grape Concentrate, its flavor or 
color, are derived chiefly from the 
natural juice or fruit of the grape. 

The concentrate is sold to bottlers 
for making a 


beverage called 


“Million Dollar Grape.” 
Cormany also stipulated that he 


will stop using or authorizing 


@ Bottled and dist 
coast by over 25 


@ The N 
the nation’s leading 


@ Ademan 


lets .. 
a wide margin of 


@ Backed by sound, co’ 
dising, advertising a 


.. plus li 
& Mason in sharing ad 


promotional co 


others to use, without qualification, 
the name “Million Dollar Grape” 
or the word “Grape” to describe the 
concentrate or the beverage made 
from it. If this name or word is 
used, it must be accompanied by a 
clear and adequate notice that the 
concentrate and the beverage are 
imitation grape. 

Cormany trades as Million Dol- 
lar Grape Co. and Million Dollar 
Grape Manufacturing Co. 

The stipulation was approved by 
the Commission in accordance with 


its policy of encouraging law ob- 


ributed from coast to 
0 leading bottlers. 


o. 1 ROOT BEER in many of 
' markets. 


d drink that opens new out- 


. with 
increases sales pet stop. - 


profit for the bottler. 
nsistent merchan- 
nd sales programs 
beral cooperation by Mason 
vertising and 


sts. 


Franchises still available! 


all over the Nation... 


IT’S MASON’S 


Phone! Wire! Write! 


MASON & MASON, INC. 


213 N. DESPLAINES STREET, CHICAGO 6, ILLINOIS 


through 
certain types of cases where there 


servance cooperation in 
has been no intent to defraud or 
mislead. 


Is Ginger Ale Antidote to 
War Nerves? 

H. Earle Kimball, President of 
the Clicquot Club Company, Millis, 
Mass., believes that ginger ale is 
a great help to people in times of 
national stress and emergency. ‘And 
he is very serious about it. 

“Nervous strain, worry and fear 
produce thirst in people,” he says. 
“There isn’t any question about 
that—and there isn’t any question 
about the present jittery condition 
of the nation’s nerves. Loss of ap- 
petite and upset stomachs are 
caused more often by nervous fear 
and worries than by anything else. 
I think all 
agreement about that, too. 

“Don’t 


I’m not presenting ginger ale as a 


medical men are in 
get me wrong on this. 


medicine in any sense of the word 
although it is well to remember 
that ginger ale was first made at 
the direction of a doctor as a pre- 
scription for his patients. Its tonic 
and stomach properties are well 
known to the medical profession, 
and it is widely used in hospitals 
everywhere. 

“We've been through two wars 
since I have been running this 
business, and our ginger ale sales 
have always increased during these 
periods of national anxiety. The 
ice-cold sparkling goodness of gin- 
ger ale takes care of thirst, and the 
ginger content has a relaxing and 
tonic ‘effect on the nerves of the 
stomach. So this ingredient, to- 
with the carbonation, is 
very helpful in eliminating gas and 
those who 
take their worries seriously. 

“T honestly believe that if people 
would drink ginger ale when they 
are nervously upset instead of tak- 
ing pills and strong medicine, they 
would find better off 


gether 


restoring appetite to 


themselves 
most of the time.” 


T. C. Nash 

Thomas C. Nash, manager of the 
Bottling Company, 
Greenville, S. C., died July 21. He 
was 68. 


Dr. Pepper 
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Put Your Own Bottles to Work in Our 


NEW CHOCOLATE BEVERAGE 
FRANCHISE PLAN 


¢ Get started with practically no investment! 


e Buy a sterilizer as you go, out of 
income from your Chocolate Business! 


You Can 

Start Bottling 
This Popular 
Sure Profit Drink 
NOW!... 


Kay 


THE Leader in 
Chocolate Drinks 


for over 25 Years 


For stability and sure-profits through 
normal times and slack periods as well, 
there is no other drink that can com- 
pare with chocolate. More and 
more bottlers every day are 
discovering this fact... and 

their first choice natur- 

ally is the chocolate 

drink that is nation- 

ally known and 

nationally pop- 

wler... 


For full particulars 
write today to 


CHOCOLATE PRODUCTS CO. 


> weet. Ss COTT STR EET 
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Soft Drink “Substitutes” 


More and more soft drink “sub- 


stitutes” are entering the Canadian 
market ... and are getting solid 
advertising backing to boot.’ 
Janda Products Canada _ Ltd., 
Toronto, is introducing to the Cana- 
dian market a new soft drink pow- 
der called “ 


Drinco.” The product is 


receiving substantial advertising 
support. Small space advertisements 
currently are appearing every other 
day in two Toronto papers. Inser- 
tions in farm papers have also been 
scheduled. The campaign will last 
until the end of September. 


John Stuart Sales Ltd., is cur- 


rently sponsoring a campaign in 
rotogravure sections of week-end 
newspapers, featuring Frostade and 
a premium offer of a “Frosty” base- 
ball cap. Readers are asked to send 
two empty Frostade packages and 
25 cents in coin, to receive the cap. 


Copy informs that: ‘“Frostade is 


really super—and a 5-cent package 


makes & big glasses, too!” 


Canada Dry Sponsors New 
Radio Show 


Canada Dry Ltd., Toronto, is 
sponsoring a mystery song program 
entitled “ 


over a Toronto station. The show 


Musical Mystery Glasses” 





STILL MAKING HEADWAY 


Philippe Simard, Coca-Cola bottler in Dolbeau, Quebec, has made plenty 
of headway in the beverage business since 1929, when he began opera- 
tions in a garage. He obtained a Coca-Cola franchise in 1931, built his 
first plant in 1934, and in 1936 installed semi-automatic equipment there. 
His current plant. above, was built in 1948 and features completely- 


automatic equipment. 
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which is heard Tuesday and Thurs- 
day evenings at 6.15 p.m., high- 
lights a contest in which five letters 
are selected from those sent in by 
listeners, and the first one contain- 
ing the correct answer to the mys- 
tery tune played on glasses is the 
winner of $100. The dealer whose 
name is submitted with the winning 
entry also receives $25 


Sampling Drive Completed 


Royal Beverages, Ltd., 
operation in Fort Frances, Ontario, 
recently 


Coca-Cola 
completed an_ intensive 
sampling campaign during which 
two free 6-bottle cartons of coke 
were delivered to every home in 
Fort Frances. The 
conducted under the supervision of 
N. Stanley Marsh, 


Campaign Was 


owner of the 
company. 

Mr. Marsh declared that the pur- 
pose of the 
create more demand for people to 


sampling drive was to 


take their beverages home in car- 
tons. He has held the Coca-Cola 
franchise since 1915. 


Plant Making Progress 
One of the small-but-growing bot- 
tling operations in Canada is Seven- 
Up (Kelowna) Ltd. in 
B.C. 
Back in the summer of 1948, the 


Kelowna, 


plant, which also produces and dis- 
tributes Mission Orange and Pepsi- 
Cola, had but one truck. Today, it 
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operates four. Vic Haddad is man- 
ager of the operation. 


Maritime Bottlers To Convene 

The Maritime Bottlers of Car- 
bonated Beverages will meet in con- 
vention September 14, at the Ad- 
miral Beatty Hotel, St. John, New 
Brunswick. 


T. G. Wells 

Thomas Gavine Wells, 83, for a 
half century president of the Lau- 
rentian Spring Water & Beverage 
Co., Ltd., Montreal, died recently 
after a long illness. 

Mr. Wells, one of the best-known 
soft drink bottlers in Canada, be- 
came associated with the Lau- 
rentian firm in 1890. It was then 
known as the Robert White Com- 
pany. He was a former president of 
the Rotary Club of Montreal and a 
district governor of Rotary Inter- 
national, a member of the Montreal 
Board of Trade and the 
Manufacturers Association. 

Mr. Wells’ two sons, Thomas G. 
Jr. and Edward F., are now in 


Canadian 


charge of the business. 


MONTREAL & All American (2 0z.\—DUALL & +1731 (1 02.) 


PALE DRY GINGER ALE EXTRACTS 
=1632 (vox) WHITE SODA EXTRACTS 


PLUS Veko's free laboratory analysis of 
eel 
your product . . . Produce better sales! 


GINGER LABORATORIES DIVISION 


A Well-Known Supplier 


One of the leading suppliers to 
the Canadian beverage industry is 
L’Hoir Inc., of Levis. Founded in 
1939 by George A. L’Hoir, 
Engineer, the company is an es- 


Civil 


tablished producer of stainless steel 
It has a 
working personnel of 150 men. 

C. L’Hoir, son of the late 


tanks and light alloys. 


George 


president, is in charge of the com- 


pany. He has been connected with 
the beverage equipment field since 
1919. 


Expands Distribution 


Ahier & Woods, Campbellton, 
N.B., are now selling their products, 
including Orange-Crush, recently 
added to the line, in two provinces, 
New Brunswick and Quebec. The 
plant’s location is directly opposite 
Cross Point on the Quebec side of 
the Restigouche River. 


Bottler Engaged In Public 
Service Work 


Joe Terris, head of the Terris 
Bottling Company, St. John, N. B., 


OHNSTAMM, Jac. 


329 CANAL STREET 
NEW YORK 13, N.Y 
Telephone: WAlker 5.1504 


is a member of a committee spon- 
soring an annual picnic for boys 
and girls in a shelter for orphaned 
and deserted children in suburban 
St. John. Mr. Terris supplies all the 
soft drinks consumed at the picnic. 

The Terris firm was founded 
about 65 years ago by the present 
owner’s father, the late Joe Terris, 
sr. 


New Canada Dry Branch 

J. Pink & Company, Yarmouth, 
N. S., and with a branch at Liver- 
pool, N.S., have become distributors 
in southwestern Nova Scotia for 
Canada Dry Ginger Ale, for which 
a branch plant has recently been 
S. The branch 
through the 
Maritime provinces from Truro. 


opened at Truro, N 
is distributing all 


Grapette In Quebec 


Grapette Canada, Ltd., granted 
its first franchise in Quebec re- 
cently to J. L. Tardif of Grand 
Mere. Grapette’s Canadian subsid- 
iary has just started a franchise 
program. 





NIAGARA BOTTLE WASHER see 


“Custombilt’ es « » can handle any size bot- 


tle from 4 ounce to 5 gallon! Widely used oy bottling 
plants, food companies, mineral water, fruit juice, 


bleach and wine bottlers. 


¢ Available in several capacities and sizes. 
Expertly designed and engineered. No jets to clog, solution 
renovator filters solution water every few minutes and dis- 


charges contamination. 
rinse pressure; saves water. 


Two compartment; makes its own 
Completely welded, no castings, no breakage. 


e Write for complete details. 


NIAGARA BOTTLE WASHER MFG. CO. 
TOLEDO 5, OHIO 


225-27 FIRST STREET 
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What kind of reception 
1s your beverage 
getting? 


Is your beverage welcomed by crowds of happy 
people? Or do they turn aside and fail to notice 
it? If your drink is losing its popular appeal, 
such traits as turbidity and alkalinity are prob- 
ably what’s causing it. But there’s an easy way 
for your drink to win its way back to favor! 


INSURE ITS SUCCESS 
WITH 
PERMUTIT-TREATED WATER 





Don’t let hardness, turbidity, alkalinity, color, 
odor or taste in your beverage water rob you of 
steady customers and repeat sales. Good water 
boosts sales, because it insures the good taste of 
your drink. 

The Permutit 3-zone Precipitator sterilizes 
water, removes organic matter, and lowers al- 
kalinity—all in one swift operation. All internal 
mechanisms of this compact unit are factory- 
installed to save time and money. 

A Permutit Neutralite Filter polishes the 
water, and passes it on to the Carbo-Dur Purifier, 
which removes unpleasant taste and odor. 








Write for full details to The Permutit Company, 
Dept. NB-9, 330 West 42nd Street, New York 18, 
N. Y., or to Permutit Company of Canada, Ltd., 


6975 Jeanne Mance Street, Montreal. 


TIT 
a — RM a WATER CONDITIONING HEADQUARTERS FOR OVER 38 YEARS 


ee ee ee a 
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CANADA DRY GETS WET 


This rocket never took off; probably because its fuse got wet. The Canada 
Dry 24-sheet at Kansas City made a “drink in the drink’ newsphoto 
during the Mississippi floods, but along with the poster innumerable 
cases of beverages in dealer stocks were submerged and had to be 
destroyed. Sewell Wilson, Canada Dry division manager at Kansas City. 
sadly reported that “the beautiful new supermarket at Topeka where we 
recently held a demonstration had four feet of water on the main floor.” 
Since his plant escaped flood damage he was able to offer free purified 
water for the distressed. 





BOTTLER STRESSES SAMPLING 


A. R. Steury, owner of Steury Double-Cola Bottling Co., of Bluffton, Ind.. 
reports that his Double-Cola sampling campaign “has been a wonderful 
help in opening new territory and securing distribution of cartons in the 
home.” Pictured above is one of the sampling bars. 


Kansas City Plants Hard Hit 
By Floods 

Bottling plants in the Midwest 
were hard hit by the recent floods, 
a recent check reveals. 

Perhaps the worst damage was 
inflicted on the Seven-Up Bottling 
Company of Topeka, Kan., which 
felt the impact of the rampaging 
Kansas River. 

One of the co-owners of the To- 
peka Seven-Up operation, Jay Sut- 
ton, reported to the parent Seven- 
Up Company that the flood waters 
virtually wiped out business activ- 
ity at the development for a number 
of days. Water surged into the 
Topeka plant, and forced an evacu- 
ation. Officials of the operation 
rushed to store extract, records and 
other vital material on a platform 
above the business office, near the 
roof. The water was 14 feet deep 
in the building at one point. 

Sutton said four of the six bot- 
tling plants in Topeka were flooded 
out. At North Kansas City, Mo., 
where the swollen Missouri River 
spilled over its banks, the Seven- 
Up Bottling Company evacuated 
everything portable. However, the 
flood waters did not reach the plant. 


Evans Heating Units Installed 
By Nineteen Plants 

Nineteen plants in thirteen states 
have recently installed Evans Auto- 
matic Heating Units, the G. C. 
Evans Sales Co. has reported. They 
are: 

Royal Crown Bottling Co., Tusca- 
loosa, Alabama; Coca-Cola Bottling 
Co., Demopolis, Alabama; Pepsi- 
Cola Bottling Co., Merced, Califor- 





YOUR SALES FALL OFF... In October-November-December? 








We can pick them UP from 25 to 50%!! 











Let us show you how our successful SERVICE can get you out of the winter slump... 
A post card will bring you complete information. 


WAYNE PRODUCTS CO., INC., 20 West 23rd St., New York 10, N. Y. 


No obligation, of course! 
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nia; Pepsi-Cola Bottling Co., New 
Haven, Connecticut; Double-Cola 
Bottling Co., La Grange, Georgia; 
Steury Beverage Co., Bluffton, In- 
diana; Coca-Cola Bottling Co., At- 
tica, Indiana; Coca-Cola Bottling 
Co., Rensselear, Indiana; Royal 
Crown Bottling Co., Paducah, Ken- 
tucky; Pepsi-Cola Bottling Co., 
Paducah, Kentucky; Royal Crown 
Bottling Co., Ashland, Kentucky. 

Also: Seven-Up Bottling Co., 
Flint, Michigan; Nesbitt Bottling 
Co., Mt. Clemens, Michigan; Nes- 
bitt Bottling Co., Minneapolis, Min- 
nesota; Coca-Cola Bottling Co., 
Quitman, Mississippi; Dr. Pepper 
Bottling Co., Perryville, Missouri; 
Sea Beverages, Buffalo, New York; 
Coca-Cola Bottling Co., Youngs- 
town, Ohio, and Pepsi-Cola Bottling 
Co., Knoxville, Tennessee. 


Routeman Proves That Adver- 
tising Must Be Consistent 

Ed Eilerman, routeman for the 
Squirt operation in Baltimore, Md., 
broke down some difficult point- 
of-sale resistance when a retailer 
claimed: ‘“‘Haven’t had to use ad- 
vertising in 20 years.” Ed just 
pointed to a nearby church, a land- 
mark in town for 30 years, and re- 
plied: “Your church has been in 
business for longer than that 
but they still ring the bell!” 

Happy ending .. . lots of Squirt 
p-o-p material in that particular 
store! 

C. A. MeAlexander, Jr. 

Charles A. McAlexander, Jr., 
manager of the Pepsi-Cola _ Bot- 
tling Co., Fresno, Calif, died ré- 
cently. He was 31 





HEAD ILLINOIS BOTTLERS SERVICE CLUB 


The Bottlers Service Club of Illinois recently elected a new slate of officers. 
They are, left to right: H. J. Maroz. Liquid Carbonic Corp.,. vice-president: 
G. T. Robinson (seated), Wyandotte Chemicals Corp., president; J. L. 
Reynolds, United Extract Laboratories, Inc., secretary: and E. Blitzstein. 
Continental Glass Co., treasurer. 





IT'S AN “ESKIMOBILE” 


This unique advertising vehicle currently is traveling New England 
highways, participating in parades, fairs, and sports events. Featuring 
“Kleek-O,” the Eskimo Boy. with his team of Arctic huskies, it makes 
an interesting and exciting advertisement for Clicquot Club Beverages. 





"S 
Four sizes in each swer for fast, low-cost, 
model... capacity trouble-free cooling... 


. | range from 5 to 50 Write for literature 
Above Mode! = , cases, here is the an- and complete details, 


C-420, Du Pont 4 , 
Dulux Baked Enamel ~— 


Above 
Model DB-21, 


Finish, Stainless Steel Top Adjustable Divider Gritis 
set  Srnse erme “e” The BEVCO Company, Teel, with No. 2820 Singis-Spost Weter 


Models Ory Operated. 
3 


Equipment ‘'DB"' Models . . . Or 


Suss—a, 5 8 6 FF. 3316—28 S. Broadway « St. Louis 18, Mo. Sou"s" YP: 4 Sizes—+. 


CHOICE OF THE TRADE IS THE “BEVCO-MAID” 
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Canadian industrial Distributor: G. 
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Damp-Tex super-enamel can be applied to surfaces 
despite moisture, heat, fumes and many other ex- 
treme conditons. Its water-proof film retards de- 
terioration, increases efficiency, turns depressing, 
dingy interiors into gleaming, porcelain-smooth 
beauty. Resistant to fungus, 2% caustic solution, 
steam and lactic acid. One coat covers. Comes in 
white and colors. Used in over 8,457 plants. Write 


for our trial offer “NB”. 


“ : x 
Proved Fungus Resistant 
by FUNGUS TEST 


by wdod Ss 
% 





pame: > 
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STEELCOTE MFG. CO. + ST. LOUIS, MO. 


Canadian Manufacturer: Standard Paint & Varnish Co.. Windsor, Canada 
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H. Wood & Co., Ltd., Toronto 

















for a Profitable at Ne 
Drink That’s Different? -- 





— 

















Birchola is a delicious beverage that has that real "fresh 
from the woods" flavor. There are many years of solid 
popularity behind it—it has been sold in bottles, at foun- 
tains and from kegs. 


Birchola is now being offered on an exclusive franchise 
basis. We have a set up that can't be beat from a profit 
stand point, including low flavoring cost-per-case and 
sensible advertising and promotional plans. 


Write, wire or ‘phone now for more complete details . . . 


THE BIRCHOLA COMPANY 


319 North Sumner Avenue Scranton, Pa. 





CROWNS 


As You Need Them! 
When You Need Them! 





PENN has been servicing the 
industry with Precision-made, 
brightly lithographed 
CROWNS for more than 20 
years. 


Need delivery in a hurry? Need special 
decorations? — Stock designs? — Just call. 
We also manufacture metal SCREW CAPS 
from 18mm up to 89mm. 








Penn Cork & Closures, Inc. 
Evergreen 9-4416, 7, 8 and 9 1155 Manhattan Ave., Brooklyn, W. Y. 
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CROWNS — 


(Continued from page 96) 





likely to be bent. Unnecessary han- 
dling can also cause bent crowns 
such as in the case when crowns 
are transferred from the shipping 
cartons into a large storage bin 
and later scooped out for delivery 
to the crowner hopper. 

A similar example is the rather 
common, but dubious practice of 
roughly tossing filled cartons over 
the rim of the crowner hopper and 
permitting the crowns to _ feed 
through an opening cut near one 
corner of the carton. Another fac- 
tor capable of causing bent crowns 
is improper design and location of 
large overhead metal crown storage 
hoppers, placed on the mezzanine 
or second floor of the bottle shop 
If the installation has a vertical 
downspout without a sliding shut- 
off gate, the major portion of the 
confined load is constantly im- 
pressed upen the small mass of 
crowns being agitated in the 
crowner hopper. It is pertinent to 
remark that this particular feature 
is also responsible for severe 
scratching and dusting of the dec- 
orated crown surfaces. Corrective 
measures would include provision 
for a sliding shutoff gate, or a 
gentle slope to the feed conduit. 


Bibliography 


(1) Warth, A. H., “The Crown”, 
No. 2, February 1941, p. 14. 


(2) Murray, R. V., “Storage of 
Canned Foods’, Research 
Department Bulletin No. 
17, Continental Can Co., 
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Irvin Schottenstein 


Irvin Schottenstein, 38, presi- 
dent of the Pepsi-Cola Bottling Co., 
Columbus, Ohio, passed away re- 
cently. Mr. Schottenstein, with his 
four brothers, managed the _ bot- 
tling firm started by their father, 
the late Jacob M. Schottenstein, 
as the Ohio Soda Water Co. It be- 
came the Pepsi-Cola Bottling Co. 
in 1935. 
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A MOVIE TRIANGLE 


Rising young movie starlets, Tony 
Curtis and Piper Laurie, are shown 
admiring picture of Rudy Vallee, 
veteran showman turned business- 
man, mounted on bottle of Coffee 
Time, the new pure coffee, carbon- 
ated beverage, of which company 
Vallee is executive vice - president. 
Vallee is travelling throughout the 
country setting up bottling franchises 
in principal cities for Coffee Time 
Products of America, Inc., whose 
home office is in Boston. 


PRIZE LINE-UP 


Movie star Tim Holt greets a line-up 
of contest winners at the Los Angeles 
Junior Fire Department's annual pic- 
nic in Griffith Park. where Holt enter- 
tained 600 youthful members and 
distributed 50 cases of Vernor’s Gin- 
ger Ale as prizes during the hijinks. 





Pix aud 
Promotions... 





i Ee 


TIE-IN PROMOTION 


This trim-looking window display. 
highlighting a 6-bottle carry - home 
carton of B-1 Lemon-Lime frozen with 
a fifth of wine in the center of a 
150-lb. block of clear ice, featured a 
novel “B-1 with wine” promotion re- 
cently conducted by the B-1 Bottling 
Co. of St. Louis. Display was actually 
a contest in which the contestants 
guessed the approximate time it 
would take to melt the block of ice 
sufficiently so that the carton would 
protrude. 


e B 


NEW USE FOR 7-UP 


The nineteenth hole was a pleasant 
place for the smiling gentlemen, 
above, who gathered recently in the 
kitchen at the Burlington. Iowa, Golf 
Club, for a breakfast of pancakes, 
the “mix” being made with Seven- 
Up. Man in center is O. S. (Jim) Voor- 
hees of the Seven-Up Bottling Com- 
pany of Burlington. 
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booklet 
gives 6 
ways fo cut 
Sanitation 
Costs 


. Bottle washing—with better rinsing, lower 
upkeep 

. Conveyor chain lubrication—with less breakage, 
less downtime 


. Cleaning and sterilizing processing equipment 
quickly, safely 


. Descaling bottle washers and refrigerating 
equipment without dismantling 


. Steam-cleaning bottle cases, conveyors,capping 
and sealing machines, production equipment 


6. Truck fleet maintenance 


Get your copy today! Ask your Oakite Technical 
Service Representative. Or write. 


OAKITE PRODUCTS, INC., 20C THAMES ST., N. Y. 6, N. Y. 


OAKITE 


AND GERMICIOAL MATERI 
RESEARCH 
DIVISION 


Technical Service Representatives Located in” 
Principal Cities of United States and Canada 


ee. 





PRACTICAL... SIMPLE... SAFE! 


The “BOTTLE SCOPE” inspection Unit... 


@ Hundreds of plants rely on “BOTTLE SCOPE" for prac- 
tical product control . . . Easily installed on any bottling 
line, for any size bottles. .. . 

@ At present, we can make PROMPT DELIVERY! 


BOTTLE SCOPE MFG. COMPANY 


Baltimore and Union Avenues Lansdowne, Pa. 





because of Alvey-Ferguson’s 50 Years’ 
Conveyor Engineering Superiority! 


ed Conveying System serve a yet purpose: Pivoted 
at one end, they may be lowered for unloading. 
When raised flush with A-F Conveyor Lines from 
the bottling house, they are ready for loading. 

An A-F Engineered Conveyor System can increase 
production and save money in your plant, too. Write 
for folder — today! 

THE ALVEY-FERGUSON COMPANY 
677 Disney St. Established 1901 Cincinnati 9, Ohio 


Offices or Representatives in Principal Cities 


Alvey-Ferguson 
—- 4£Enagineered 
, CORIVEYORS 


Firat in the Field of Case and Package Conveyors Since 190! 
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Penrith-Akers Publishes Useful 


“Information for Botilers”’ 


Packed with factual in- 
Penrith-Akers 
book, “Information for Bottlers,” 
should be of interest to everyone 
in the soft drink industry. 

Thirty 
vide information for 
syrups, 


formation, a new 


easy-to-read tables pro- 
making 
calculating costs and 
yields, etc. The book also contains 
information on 


flavors, colors, 


acids, preservatives and artifical 


sweetners. Each subject is covered 
clearly and concisely. Bottlers will 
find this book valuable in making 
beverages of uniformly high 
quality. 

“Information for Bottlers” is of- 
fered free of charge. Write Penrith- 
Akers Manufacturing Co., 1311 
South Fifth Street, Minneapolis 4, 
Minnesota. 


Novel Promotion Plan 
Said to Boost Sales 

A “Money Saver Coup- 
ons” promotion plan is now offered 
by Advertising Distributors of 
America, New York City. The 
basic idea involves a cooperative 
mailing of coupons redeemable by 
consumers in major’ markets; 
participants will be manufacturers 
of nationally distributed grocery 
and drug products. 

Each housewife in one, several, 
or all of the major markets will 
receive a number of coupons, each 
of. which when redeemed at her 
dealer’s will save 10c or more on 
each item then purchased. The 
entire plan is coordinated to alert 
dealers, secure their orders for 
adequate redemption-stocks and ap- 
prise consumers prior to each mail- 
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ing, using the methods devised by 
the A. D. or A. to contact dealers, 
place displays, etc. Full page news- 
paper advertising will be used in 
each city where the plan breaks. 


New Flow Meter 


Gives Accurate Response 


A new type of flow meter 
which has functional design, gives 
fast and accurate response over an 
entire range and features’ low 
initial cost and maintenance has 
been developed by 
Honeywell 


Minneapolis- 
Regulator Company, 
Brown Instruments Division. The 
new flow meter includes an evenly 
graduated meter scale and elec- 
tronic integration. It is available 
either as a mechanical flow meter 
with integral recorder, or as an 
electrical transmitter to be used 
with a Brown inductance bridge 
receiver. 

The meter is supplied in three 
ranges: 53, 119.25 and 212 inches 
of water, and for 750 and 1,500 psi 
static pressure. For dry calibration 
the three slightly 
greater. 


ranges are 


Dancer-Fitzgerald-Sample 
to Handle Mission Advertising 


The Mission Dry Corpo- 
ration has appointed Dancer- 
Fitzgerald-Sample, Inc., to direct 
its advertising, effective Aug. 1. 
Mission beverages are now dis- 
tributed nationally through more 
than 300 franchised bottlers, as 
well as in Canada, Latin-America 
and the Orient. 

The company’s plant and general 
offices are located in Los Angeles, 
with divisional sales offices in New 
York and Chicago. 


Brockway Opens Fourth Plant, 
Appoints New Ad Agency 

Brockway Glass Company 
of Brockway, Pa., has anounced the 
opening on Aug. 7 of its fourth 
plant, located at Lapel, Indiana. 
G. A. Mengle, Brockway president, 
has appointed Ray Schlehr as 
manager. 

Sales of glass containers manu- 
factured at the new Lapel plant 
will be handled by the home office 
at Brockway, Pennsylvania through 
the Mid-West sales offices at 
Chicago, Detroit, Cleveland, Cin- 
cinnati and Louisville, as well as 


LOCK UNIT PREVENTS 
DOCK BOARD SLIPPAGE 


Magline. Inc., Pinconning, Mich., 
manufacturers of magnesium hand- 
ling equipment, have introduced a 
new drop lock for their well-known 
line of dock board and ramp com- 
binations. The new lock is incor- 
porated into the ramp section of the 
unit and automatically drops into 
place against the dock, securely 
holding the unit in position during 
loading operations. It provides posi- 
tive lock action, eliminating any 
possibility of board slippage. 





EXPLOSION-PROOF MOTOR 


A totally-enclosed motor for explo- 
sion-proof requirements has been 
developed by U. S. Electrical Mo- 
tors. Los Angeles. Made in capaci- 
ties from 3 to 75 horsepower, its fea- 
tures include: Sealed terminal, hi- 
draft ventilation, removable cover, 
and solid, centricast rotor. Being 
completely sealed. this motor gives 
protection against external hazards, 
preventing intrusion of abrasives, 
acids, moisture and other deleterious 
substances. 











office in 
Indianapolis under the direction of 
Brockway’s Indiana Sales Manager, 
R. O. Braund. 


the recently opened 


three other 
Brockway and 


Brockway’s plants 
Crenshaw, 
Pennsylvania, and Muskogee, Okla- 
homa 


are in 


Brockway last month also re- 
ported appointment of Smith, Tay- 
lor & Jenkins, Inc., Pittsburgh, Pa. 
as its advertising agency. Morris F. 
Tandy is account executive 
Bond Crown 
Opens San Francisco Sales Office 
The Bond Crown Cork 
& Seal Co., a subsidiary of the 
Continental Can Co., has opened 
sales headquarters for the Pacific 
Division in the Russ Building, San 
Francisco, Calif. A. P. Vining is 
district 


sales manager. His as- 


sistants include 


Great- 
representative in 
California, Richard Preston, sales 
representative for Northern Cali- 
fornia, Richard Guzman, assistant 
at Los Angeles, and Miss Betty 
Dinneen, sales secretary. 


Ridgeley 


house, special 


Freight Savings Offered by 


Western Metal Sign Producer 


For the first time, bot- 
tlers in the west are offered com- 
plete facilities for enameled metal 
sign production on a quantity basis 
at low unit cost, the Kresky Manu- 
facturing Co., Petaluma, Calif., re- 
According to Kresky, this 
means “an opportunity to effect big 


ports 


savings in freight charges.” 
For more than 40 years, Kresky 


Arnold Jensen, left. manager of 
Coco-Cola Bottling Co. of Petaluma 
& Sonoma, Inc., receives a 7-color 
bottle disk sign from a representa- 
tive of Kresky Manufacturing Co.— 
symbolic of the first metal Coke 
signs to be produced west of the 
Rockies. In the background, stacks 
of framed trade-merk signs and 
privilege panels await shipment. 





has been a national leader in the 
production of oil heating appli- 
ances. With the addition of the lat- 
est specialized printing equipment, 
it recently entered into the produc- 
tion of metal signs. 

The Coca-Cola Company is the 
first parent company to take advan- 
tage of “buying signs for western 
markets in the west,” Kresky points 
out. It placed orders for a wide 
range of Coca-Cola signs, both flat 
and preformed and printed in as 
many as seven colors 

Kresky prints lettering and de- 
signs on metal by the silk screen 
process. Flat paint coats are ap- 
plied in  water-curtained spray 
booths or by means of a specially 
designed high speed roller coating 
machine. Each color is permanently 


STANGE OPENS NEW WEST COAST PLANT 


Wm. J. Stange Co. of Chicago, pioneer seasoning technicians, recently 
opened a new and larger Oakland, California plant. Designed and 
equipped specifically for the processing of Cream of Spice (C.O.S.) 
Seasonings, the plant will provide a complete seasoning service, includ- 
ing a laboratory to be used for research and quality control of finished 
products. Valentine Van Duzer continues as head of the Oakland opera- 


tion. 





fixed by baking in large capacity 
ovens or by batteries of modern 
infra-red lamps. 

All Kresky signs use a “bonder- 
ized” This prepared 
steel is cleaned and made rust-proof 


steel base. 
by passing through a battery of 
bonderizing tanks. 


New Horizontal Belt Conveyor 
Is Versatile In Operation 


A new horizontal belt 
conveyor for systematic handling 
of goods during assembly, inspec- 
tion, order-packing, and 
similar operations is now 
manufactured by The _ Rapids- 
Standard Co., Inc. of Grand Rapids, 
Mich. Called the Rapistan Table- 
Veyvor, this new power conveyor 


sorting, 
being 


brings assembly-line efficiency to 
operations that are production 
bottlenecks in many plants. 

The versatile unit may be varied 
from 10 up to 60 feet at any time 


RAPISTAN 
TABLE-VEYOR 


by adding or removing 5-foot sec- 
tions. If production needs change, 
altered to 
meet the new conditions. Users have 
a choice of 10, 12, 16, 18, or 20-inch 
belts. Side leaves that fit on either 
side of the belt to increase table- 
top working space also available. 

Other features are: Adjustable 
from 21 to 40 inches in height ; may 


conveyor can easily be 


be lagged to floor, or mounted on 
Rapistan casters for portable use; 
a belt speed of from 5 to 100 feet 
per minute—fixed or 
and one-way or 


variable; 
reversible belt 
direction. 

Full details on the new Rapistan 
Table-Veyor may be had by writing 
The Rapids-Standard Company, 
Inc., Dept. TV, 342 Rapistan Build- 
ing, Grand Rapids 2, Michigan. 


New All-Purpose Cleaner 

A new all-purpose cleaner, 
combining the advantages of an all 
vegetable oil soap with those of a 
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Works for Alert Dealers! 


Sales of Dr. Pepper are still climbing, as a result of a 
vigorous new advertising and merchandising policy 
at both national and local levels. Because the pro- 
gram is arranged so that local 

bottlers and dealers may tie in 

directly on a scale that meets their 

budget, bottlers and dealers : 

have found they get more for 

their advertising dollar each 

time they participate in a com- 

pany-backed promotion. And 

sales figures for these partici- 

pating bottlers and dealers 

prove that these cooperative 

efforts pay big. For highest 

profits, tie in with Dr. Pepper 


= — BERIND % TIMES? 


Use Ber ghausen’s Of course, it is . . . if you're not bottling the 


True Fruit kind! 


The leaders of your industry are alert to the 

CARAMEL COLORING “natural”. trend of the consumer market and that's 
why they are bottling True Fruit Flavors. You'll be 
smart if you do the same, before all the best mar- 
It’ i r kets are cornered by a trade name not your ownl 
s are You have a name to be proud of and you can add 

new lustre to it by putting out the finest in True 
& Fruit Beverages. You're sure of the best when you 


bottle P & S TRUE FRUIT.... 


CARAMELS FOR ALL PURPOSES CHERRY 
RASPBERRY 
STRAWBERRY 


* Don’t guess...Use ZZ S 


rhe BERGHAUSEN CHEMICAL c.. mcharonitetciia ate 


Mid t Office: 173 W. Madi Street, Chi o 2, I. 
4 5 K| 8 w . M | T C | E L L A V E e : “Gaorcmatadinans Milwaukee - tee = San holies 
Canadian Office: Polak & Schwarz (Canada), Ltd. 
CINCINNATI ee Box 39, Station "“H", Toronto, Ontario, Canada 











Colas * Root Beer « Other Beverages 
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IMEN. 


Removes 
Prevents 


In Bottle Washers, Condensers and 
Other Water-Using Equipment 


Write for 
FREE Test 


MASSACHUSETTS AVE 


synthetic detergent and an alkaline 
polyphosphate water softener, is 
marketed by West 
Disinfecting Company, Long Island 
City, New York. Producing both 
very good foam and_ excellent 
detergency, the “West All-Purpose 
Cleaner” is formulated for efficient 
action in hard water as well as soft, 


now being 


either hot or cold, for considerable 
savings in time and labor. 

The new cleaner is designed for 
practically any cleansing operation, 
including scrubbing, mopping and 


washing all types of floors, wood-_ 


work, painted walls, windows, and 
other comparable surfaces. 


Crown Cork & Seal 
Awarded Big Gun Contract 


The Crown Cork & Seal 
Company, Inc. of Baltimore, Mary- 
land, was recently awarded a large 
contract for the manufacture of 
20 MM. guns for the Philadelphia 
Ordnance District. 

This is the third such contract 
awarded this company for the 
manufacture of 20 MM. guns. 
Furthermore, Crown Cork & Seal 
Company, Inc., is the first com- 


eo OP, 
SUL FG a en ae 


INDIANAPOLIS 2. INDIANA 





NEW PLASTIC TUBING 


“Flexlite” plastic tubing. designed 
to handle carbonated water. has 
been introduced by Hudson Indus- 
tries. Inc., Detroit. The tubing is 
non-toxic, non-electrolitic, tasteless, 
odorless, and will stand up to 600 
pounds per square inch pressure. 
Nuts and fittings are also available 
for all standard hook-ups. 








mercial source to be awarded con- 
tracts on this ordnance item. 


H. Kohnstamm Elected to 
100-Year Association 


In recognition of its cen- 
tury of service as a member of the 
beverage industry, the well-known 
firm of H. Kohnstamm & Co., Inc., 








NIAGARA 
*“NO-FROST” 


* Trade Mark Registered 


PRE-COOLS, FREEZES, CHILLS or HOLDS your 
product in safe cold storage; saves all costs and trou- 
bles caused by frost formation. Not just a “de-frost- 


ing” device but a completely frost-free Method. Write 


NIAGARA BLOWER COMPANY 


New York 17, N. Y. 


Dept. NB, 405 Lexington Ave. 
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134 FULTON ST., 


Sales up — and still climbing. 
Time now for you to join the 
ever-growing group of bottlers 
who are profiting with NEECO.. . 
the coffee drink consumers 

prefer ever any other. 


Franchises still available 

in some areas. For information 

on the Neeco Profit Plan, 

plus generous samples, write today. 


ATLANTIC EXTRACT COMPANY 
BOSTON, MASS. 





has been awarded membership in 
The Hundred Year Association of 
New York. 

The firm was established in the 
year 1851 in a small, one-story 
building on Tyron Row, New York 
City, expanding into a national in- 
stitution with branches in the 
major distributing centers of the 
United States. 


Pineapple Flavor Introduced 


Samuel Klein, well-known 
material technician, is 
celebrating his first anniversary in 
his own business, after many years’ 
experience with important suppliers 
of flavor materials. 


aromatic 


At this time he announces the 
presentation of a new and unusual 
pineapple flavor—PINEAPPLE SK 
#4. This product, completed after 
considerable experimental work, is 
unusually faithful to the aroma of 
freshly-cut pineapple fruit. The 
creation of a close pineapple flavor 
has long been a difficulty to tech- 
nicians. The product is extremely 
concentrated and economical in use. 
Free working samples are available. 
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PEPSI EXPORT APPOINTS LIQUID CARBONIC APPOINTS RAPIDS-STANDARD PROMOTES 
Pepsi-Cola Company's Export De- W. A. Brown, Jr., Vice President and George R. Brockway (left) has been 
partment has announced two impor- General Manager of The Liquid Car- appointed Vice-President in charge 
tant appointments. Rowland Burn- . of Sales and Advertising and Har- 
stan, left, formerly president of Law- bonic Corp.. has announced the ap- vey M. Rasmussen (right) Sales 
rance Aeronautical Corp., has been pointment of John P. Wright. at left. Manager of the Rapids-Standard 

named manager of European Oper- as Factory Manager of the Durable Company. Inc. of Grand Rapids, 

ations. John E. E. Griffin, right. for- Goods operation. Firm also reported Michigan. Mr. Brockway formerly 
merly foreign sales manager for dict Hone T Madina’ wake hee held the post of Vice-President and 

Lily Tulip Cup Corp., has been ap- ‘lic sb ta 


‘ . Sales Manager, while Mr. Rasmus- 
pointed manager of South American been appointed Chief Cost Ac- sen was Assistant Sales Manager 
Operations. countant. of the material handling equipment 
firm. 


a 





Diversey Corporation assistant director of the Technical manager for western Pennsylvania 
Seven important personnel Development Department, has been and eastern Ohio, have been named 

changes have been reported by the named director, and Donald V. assistants to the general sales 

Diversey Corp., Chicago, manufac- Hannibal has’ been appointed manager. 

turer of cleaners, disinfectants assistant director. A. B. Dressman, formerly ter- 

and insecticides for food plant R. J. Stell, formerly Technical ritory representative, has been ap- 

sanitation. Development head, and J. A. pointed to succeed McMurtry. 


Frederick B. Hermann, formerly McMurtry, formerly a_ district M. H. Thornburg, senior sales- 


THORNBURG SLAYBAUGH McMURTRY HERMANN STELL DRESSMAN & 





wy Beverage Cooling de luxe... 
AT TODAY’S LOWEST PRICES! 


You can't match this famous Howard Model B-192 beverage cooler at anywhere 
near the price! Ideal for merchandising deals with beverage retailers. 
include counter-balanced lid for easy access, free-running castors, 8 case capacity, 


Features 


all-steel construction, heavy insulation and full 4 h.p. wet or dry cooling system. 
48” long x 24” wide x 411%" high. Only $169.50 
F.O.B. factory for IMMEDIATE DELIVERY. 
Other sizes to hold 16, 22 and 32 cases. 


Write for Catalog M-1 


HOWARD REFRIGERATOR COMPANY, Inc. 
4745 Worth St. Philadelphia 24, Pa. 
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“COOLERS 


GINGERS for efficient WET or DRY operation 
are your 5-Sided refrigeration: 
Fall “Pepper-Uppers" 5-Year Warranty on compressor at no extra cost. 


Start your Fall line off with the Ginger House." Saves you $5.00. Sie 


Pale Dry & Golden Ginger 2 oz. & 4 oz., . ae SSr— 


Also No. 1828, 2 oz. ape s) 
Ask about our line of Certified Food Colors ) P| ° SS ; 
Full Line of Soda Water Flavors. 3 Xx » 
Write for Samples and Prices. ie 
24-CASE BEV-MASTER 6-CASE BEV-FOOD 6-CASE BEV-COOLER 
Write for literature and prices 
e MANUFACTURING CORP. 
f E. Kibby St. Lima, Ohio 
meriva's Largest Manufacturer of Private brand Refrigerators 
“Trademark Reg. U.S. Pat. Off 








man, has been named manager of 
a newly-established sales district 
for western Ohio. 

J.O. Slaybaugh, senior salesman, 
has been made manager of the 
newly-created northern California 
sales district. 


= OY) ; : 

Sak: ‘4 
CONTINENTAL CAN NAMES NAMED BY NESBITT 
Waldren Habish, Jr. has joined the 
Nesbitt Company as a_ district 
supervisor. In making this an- 
nouncement, John T. Hunsaker, vice- 
president, stated that Mr. Habish 
will service Nesbitt bottlers in Mon- 


H. G. Bratt, above, has been ap- 
pointed general manager of manu- 
facturing. Metal Division, for Con- 
tinental Can Co., according to T. C. 
Fogarty. executive vice president of 
the Division. Mr. Bratt replaces L. : 

C. Walgash, who recently resigned ‘aah a — _— 
from the company. Lake City. q 








HEADS B-1 IN VIRGINIAS 


Oliver C. Thener, resident of ; i 
B-1 Beverage Co., nes announced Douglas J. Bell, who has been Francisco Office, was named to 
the appointment of the B-1 Agency Manager of the New Orleans Dis- succeed Bell as District Manager 
of the Virginias to handle sales of ie oes, » oe ae at New Orleans 

B-1 products in the states of Vir- trict Office of the Glass and (¢ losure at New Orleans. 

ginia and West Virginia. This new Division of the Armstrong Cork 

sales agency will be headed by Company since 1946, has resigned National Starch Products, Inc. 
Lou W. Harvey. above, who also ag ae ; : hag 

operates a company which manu- because of ill health, it was an- In line with the company pro- 
factures both steel and cloth silk nounced by R. H. Hetzel, General gram of delegating responsibility 
screens, and paints for the bever- . 
age trade. 


Armstrong Cork Co. associated with the Company’s San 


Sales Manager of the Division. to younger men from within the 
Seth L. Bucklen, who had _ been ranks, Dr. R. W. Merritt and S. F. 








P &R Bottling Equipment Mail $] ’ oa peo 


Rugged . .. Economical .. . Reasonably Priced 
Deluxe Water Cooling Unit Soaker Loader 


Standard Water Cooling Unit Conveyor Inspection Light Prove Marbert is a Great Cola. Get this test gallon 
Unscrambling Table Manual Inspection Light Bottl d taste it. S 
Carton Packing Machine Activated Carbon Purifier | pa she d gp i one to Morbert Products, 
High Speed Beverage Mixer Sand Filter nc., ombard St., Baltimore 2, Md. Offer good 
Standard Beverage Mixer Syrup Cooler in United States and Canada only. Syrup available for 
Water Conditioning Unit Selvege Pump Test Only. Marbert sold in Concentrate form 
EACH PRODUCT IS BACKED BY 26 YEARS EXPERIENCE , 
SERVING BOTTLERS You Can’t Buy a Better Concentrate Than 


write NOW | POTTER & RAYFIELD, INC. ) 
FOR DETAILS P.O. BOX hs ATLANTA I, GA. M p R Be RT ‘€e) L B 
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1300 W. DIVISION ST., CHICAGO 272, ILL. 


FELTON PROMOTION 

Robert E. Felton, for many years 
active in the sectional operations 
of the Felton Chemical Co. Inc., has 
been called to the company’s main 
offices in Brooklyn. New York, to 
serve in a broader executive ca- 
pacity. Philip A. Weinrobe, formerly 
Pacific Coast sales representative, 
has been appointed to succeed Mr. 
Felton as Western Division man- 
ager. 








Thune have been named Assistant 
Vice Presidents of National Starch 
Products Inc., 
nouncement by 


according to an an- 

Frank Greenwall, 
president 

Ss. F. made 
General Manager of the company’s 
Mid Western Division earlier this 
year. Dr. Merritt has coordinated 
the operations of the Manufactur- 
ing Department since 1946. 


Thune had _ been 


It Costs No More to Use... Our 


ACID-PROOF CARAMEL COLOR 


Guaranteed to be the finest Acid-Proof Caramel Color on the market, 
it is brilliantly clear, free flowing, and exceptionally strong. 


You take no chances when you take advantage of our experience and 


service. You are assured of quality and dependable performance, 
backed by 70 years devoted to the manufacture of fine Caramel Colors. 


SETHNESS PRODUCTS COMPANY 


Spacarb, Ine. 


Spacarb, Inc., Stamford, Conn., 
has announced an expansion in its 
facilities with the 


appointment of a new sales repre- 


sales service 
sentative and a new distributor. 

The new sales representative is 
Robert J. O’Connor, who will cover 
Illinois and Indiana, with head- 
quarters in Chicago. 

The recently-named dis- 
tributor is the Cup Machine Serv- 
Philadelphia, headed by 
Charles Ashley, vice-president, and 
Thomas Thompson, in charge of 
The distributorship covers 
the areas of Southern New Jersey, 
Delaware, and Southeastern Penn- 
sylvania. 


sales 


ice Co., 


sales. 


Spacarb manufactures and dis- 
tributes the Spacarb 4-flavor Hot 
‘n’ Cold Mix-A-Drink machine, a 
cup vendor. 


Wyandotte Chemicals Corp. 
Wyandotte Chemicals Corpora- 
tion has announced the addition of 
12 Sales and Service Supervisors 
in its Food, Beverage and Special 
Detergents Department, under the 
direction of Fred 
Wyandotte 


King. The new 
Supervisors and the 


¢ 41-11 29th ST., LONG ISLAND CITY 1,N.Y 


district office to which they have 
been assigned are: 

Atlanta—C. A. 
Lovejoy; Chicago 
Leon 


Goins and W. O. 

C. O. Black and 
Turner; Cleveland—Fred 
Martin; Detroit—J. H. Koerber; 
Kansas City—R. L. Donaldson; 
New York—C. J. Flynn; Philadel- 
phia—A. C. Daly and G. Van 
Trump; San Francisco—F. A. 
Walliser; Seattle—W. R. Kelsey. 








F. A. Hopp has been appointed ad- 
vertising manager of Cleaver- 
Brooks Co. The firm manufactures 
equipment for the generation and 
utilization of heat, including mobile 
steam boilers and oil-fired. gas-fired 
and combination oil-and-gas-fired 
boilers. 











give clear, legible copies. 





We've Still Got 'Em . . . Bottlers Duplicate and Triplicate 


SALES BOOKS 


Order Now! 70-90 Day Deliveries . . . While Paper Stocks Last! 


Designed exclusively for bottlers. Time saving. Efficient. Your name imprinted in heading. Your products listed 
in body of form. Available with consecutive numbering if desired. 


Made of fine quality bond or poster paper with heavy-duty binding for rough handling 


Send a sample set for free quotation, or write for price list. 


Vhetional BUSINESS FORMS CO. 53 w. Jackson Biva. 


IMPRINTED WITH YOUR NAME c 
AND NUMBERED — As Low As Each 


. Long life carbons 


Chicago 4, Il. 
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rolls... folds in any direction! 


MANUFACTURING CO., INC. 
Newark 5, N. J. 
CORRUGATED PAPER PRODUCTS SINCE 1919 


591 Ferry Street, 





Exceptio 

"al flexj. 
bility With ful “ 
fective Pro- 


COLA 
LEMON 
GINGER ALE 
SELTZER 


Write Dept. 591-C 
for samples and 
literature 





Multiplex 


For BARS and TAVERNS 


Fresh Carbonated Drinks 


MULTIPLEX FAUCET COMPANY 


4321-27 Duncan Ave., Dept. N.B.G.-14, St. Louis, Mo. 


Manufacturers of Beverage Dispensers for 45 Years 


Stainless 
Steel 


Dispensers 


SPEEDS SERVICE 
INCREASES PROFITS 
ELIMINATES BOTTLES 
Write for Folder and Prices 








BROCHURES AND CATALOGS 


sal l 
Towmotor’s 1951 Line 


A detailed folder describing its 
1951 line of fork-lift trucks has 
been issued by the Towmotor Corp., 
1226 E. 152 St., Cleveland 10, O. 
Features of the new line include 
pneumatic or extra-resilient cushion 
rigid type frame, super- 
strength forks, and improved drive 
axle assembly. 


tires, 


Guide On Floor Maintenance 


“Floor Maintenance,” a 12-page 
brochure, has just been released by 
The Tremco Manufacturing Com- 
pany, Cleveland 4, Ohio. It presents 
a complete, effective and economical 
program for the care of wood and 
concrete floors, as well as for ter- 
razo, linoleum, tile, ete. 


Floor Resurfacing 


A new bulletin on floor resurfac- 
ing and repair problems has been 
issued by The Monroe Company, 


“and specifications. 


MTT 


Inc., 10703 Quebec Ave., Cleveland, 
O. The bulletin describes an im- 
proved material, Swift-Floor, over 
which traffic can roll within 60 
seconds after application. It also 
lists application methods designed 
to eliminate factory production de- 
lays necessitated by the use of or- 
dinary flooring materials. Swift- 
Floor can be applied over wood, con- 
crete, brick or steel, is reputed to 
be fire and spark proof, easy to 
clean, sanitary and can be “pitched” 
for drainage. It is delivered ready 
to use. 


Hand Lift Truck Booklet 


Barrett-Cravens Co., 4609 S. 
Western Blvd., Chicago, has an- 
nounced release of Bulletin 5141, 
describing its improved line of 
hand lift trucks. This 24-page bulle- 
tin illustrates and describes in de- 
tail lift trucks in capacities of 1000 
to 15,000 lbs. with design drawings 
“Selecting the 





Proper Model” is the title of a 
chapter which is of definite and 
practical help to lift truck users, 
as is also the inquiry sheet in- 
cluded in the bulletin. 


Conveyor Devices 


Island Equipment Corp., of 27-01 
Bridge Plaza North, Long Island 
City 1, N. Y., has announced the 
availability of two new bulletins. 
They concern the “Ultimate Traffic 
Cop”, a device used where there are 
converging sections of belt, chain 
or live roller conveyor, and “Ulti- 
mate Link-Type Chain”, a hand-as- 
sembled, dropped forged chain. 


Corrosion Control Coatings 

What has been described as prob- 
ably the first, most complete and 
authentic presentation on the char- 
acteristics, properties, uses and 
methods of application of synthetic 


‘ rubber resin based coatings is con- 


tained in a new brochure just issued 
by the Casey & Case Coating Co. 
Covered are machinery enamels, 
damp-wall enamels, stucco-masonry 
coatings and scuff-free floor finishes, 
all primarily formulated for maxi- 
mum resistance to corrosion or 








Popular... Fast Seiling 


New Yorker Ginger Ale 


No better product no higher 
value. Universally enjoyed. Franchises 
open in some areas 


FAMOUS MONARCH NAMES 
@ Cascade @ Escort 


@ Esquire @ Mingo 
@ Town Hall @ Old Harvest 


SMOOTH 
J0-JO and 
SWANEE 


Chocotate 
Rich . . . delicious ° 
highly satisfying. Add 
them to your line. 


BROMINATED VEGETABLE OILS 


HIGK AND LOW GRAVITIES 


For Making Ringless Cloudy Emulsions of Orange, 
Lemon, Lime, Pineapple, Etc. 





KOLA CONCENTRATE #382 
Va oz. to 1 Gal. of Syrup 
Superior Flavor 
Samples and Prices on Request 


DOMINION PRODUCTS, INC. 


10-40 44th DRIVE L. 1. CITY 1, N.Y. 


BOB'S-COLA CO., 
POPULAR SWANEE FLAVORS INC. 
@ Orange @ Lemon 
@ Grape @ Lime 
@ Cream Soda @ Strawberry 


P.O. Box 68, Station A 
Atlanta, Ga. 




















For further information write 


MONARCH MFG. CO. 
P.O. Box 68, Station A Atlanta, Ga. 
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STAR 


TRADE MARK REG. 
crm STATIONARY 
sme, BOTTLE 
OPENERS 


Eliminate loss of 
bottles and contents. 
Prevent danger to 
the public. 

Have long life. 


Brown Manufacturing Co., Inc. 
NEWPORT NEWS, VA. 


HOW IT WORKS 
erosion. For a copy, write to Casey 
& Case Coating Co., P. O. Box 151, 
Maywood, California. 


Fork-Lift Accessory 

Data Sheet 
covering the Overhead Guard device 
for use on Towmotor Fork Lift 
Trucks is now available from Tow- 
motor Corporation. The Overhead 
Guard is designed to provide maxi- 
mum protection for lift truck oper- 
ators, and may be easily attached 
right in the field by bolts and 
clamps which are furnished. Ad- 
dress Literature Department, Tow- 
motor Corporation, 1226 E. 152nd 
St., Cleveland 10, Ohio. 


A new Accessory 


Liquid Processing Equipment 
Alsop Engineering Corporation, 
510 Randall Street, Milldale, Con- 
necticut, offers a new 32-page cata- 
logue written especially for plant 
personel. It contains photos, dia- 
grams, and comprehensive informa- 
tion on the entire Alsop line of 
Stainless Steel Liquid Processing 
Equipment, including Filters, Filter 
Discs, Mixing and Storage Tanks, 
Portable Mixers, Fixed-Side and 
Top-Entering Agitators and Trans- 


The World’s 
Best 
Opener 


now bottied by over 250 bottlers with phenomenal 
(and profitable) sales. Write today—franchises 
available in man 
Tom Collins Jr. franchises also available.) 


A. J. LEHMAN CO. 





e delici real d 
. . the kind millions have 
enjoyed since childhood 


territories. 


912 Sycamore St. 
Cincinnati 2, Ohio 








fer Pumps. The catalogue also 
makes known the services of the 
Alsop Engineering Staff to design 
special units which might be re- 
quired to fit the customer's specific 
job. 


Time & Cost Savers 

“Modern Time and Cost Savers”, 
a new booklet issued by the Stand- 
ard Conveyor Co., North St. Paul 
9, Minn., illustrates and describes 
in detail eleven Standardized Con- 
veyor Units designed to elevate, 
lower and convey horizontally by 
gravity or power, packaged com- 
modities. Copies are available on 
request. 


How to Lubricate Equipment 


Proper lubrication of equipment 
is described in a booklet “Lubriplate 

The Modern Lubricant”, avail- 
able from Fiske Brothers Refining 
Co., 129 Lockwood St., Newark, N.J. 
The foreword points out that “the 
true cost of lubrication must be 
reckoned with from a standpoint 
of machine operating efficiency, 
power consumption and mainte- 
nance costs. Lubricant suitability 
and not its initial cost is the gov- 
erning factor.” 


Process Industry Equipment 

“Products and Processes for In- 
dustry”, a 12-page bulletin illustrat- 
ing and describing equipment de- 
signed and manufactured for the 
Process Industries, has been issued 
by Infilco, Inc., Box 5033, Tucson, 
Ariz. Material is conveniently 
grouped according to the use for 
which the equipment is designed, 
contributing to easy reference. Four 
pages of the bulletin are devoted 
to case histories. These show the 
initial problem, how it is solved, and 
the actual results, in many differ- 
ent industries. Others in the same 
line of industry can see how a prob- 
lem was solved which may be sim- 
ilar to one they are facing. 


Flow Ratio Controllers 

A new catalog describing the un- 
usual features of Fischer & Porter 
Company’s Automatic Flow Ratio 
Control Systems is now available. 
The principle of operation is de- 
scribed as well as the fundamental 
reasons for improved ratio control. 
A list of typical applications is 
included. Copies of Catalog 53 may 
be obtained by writing to Fischer 
& Porter Co., 4600 County Line 
Road, Hatboro, Pa. 





reliable, 


Atlanta, Ga. 
Baltimore, Md. 
Birmingham, Ale. 
Charlotte, N. C. 
Chattanooga, Tenn. 
Greensboro, N. C. 
Jacksonville, Fla 
Knoxville, Tenn. 
Memphis, Tenn. 





MATHIESON pry ice 


Get this quality Dry Ice from one of the following 
speedy-service Mathieson Warehouses: 


Nashville, Tenn. 
New Orleans, La. 
New York, N. Y. 
Norfolk, Va. 
Philadelphia, Pa. 
Richmond, 
Saltville, Va. 
Washington, D. C. 


MATHIESON CHEMICALS 
Serving Industry, Agriculture and Public Health 


Ginger ple Flavors 


— FEATURING — 
MONTE CRISTO 


THESCO 


‘I A Full Line of Distinctive Extracts 


297 Pearl St. 
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and Concentrates 


THEALL & PILE, Inc. 


New York 7, N. Y. 
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“Filpace” 


STAINLESS STEEL 


TANKS 


for Storage-Mixing 


: 30 to 1000 gallons. 
Styles: vertical, horizontal, 
squat, and specials to meet 
your Specifications. Many 
standard sizes in stock for im- 
mediate delivery. Sturdy, dur- 
able construction. 





-—_——_ 

Other "Filpaco” Prod- | 7m 

ucts: syrup and water | i 
filters, portable agi- | i 
tators, sanitary transfer 

pumps, conveyors, sanitary fittings, tygon tubing, 

stainless steel smallware, filter paper, filter cloth, 

asbestos filter pads. 


Write for Bulletin SST today! 


FILPACO INDUSTRIES 
The FILTER PAPER CO. 





Depend upon REX Root Beer 
Compound to produce a smooth, 
creamy, rich beverage that tastes 
so-0-0-0 good! It’s balanced and 

blended perfectly. REX quenches the 
thirst, satisfies the palate and keeps 
folks coming back for more. Builds 
steady, repeat sales for you. 
wth cclers--per ee. ® 375 

in 4-gal. lots or more 


Freight allowed on 8 gal. shipments 


C.0. & W.D. SETHNESS COMPANY 


1926 SUNNYSIDE AVE. e CHICAGO 40, ILL. 


ACID PROOF CARAMEL 
FOAMING TYPE CARAMEL 


Caramel Coloring 
for ALL TYPES of 
CARBONATED BEVERAGES 


Samples on Request 


D. D. WILLIAMSON & CO., Inc. 


$.39 FORTY-SIXTH AVENUE, LONG ISLAND CITY 1, N.Y. 
1901 PAYNE STREET, LOUISVILLE, KY 








LONG LIFE 


“Di means 


"LOW COST 


All half-depth cases 
are furnished with 
DOVETAILED center 
partitions. .. 


= b. 


Standard 


replacement 


GIDEON - ANDERSON 


~~ GIDEON 


MISSOURI 
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CLASSIFIED 
ADVERTISING 





RATES AND GENERAL 
INFORMATION 

ON CLASSIFIED ADVERTISING 
e For sale, Exchange and Wanted 
Advertisements are available to read- 
ers at the following rates: 25 words, 
$1.50 each insertion; 6¢ for each addi- 
tional word. Address or box number 
is not included in word count. A num- 
ber, or group of numbers is considered 
as one word. 

e Orders for classified advertising 
must be accompanied by payment. 


@ Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi- 
tors reserve the right to change or 
reject any advertisement submitted 
for these columns. 
e All advertisements appearing in 
these columns are bona fide. In an- 
swering same, please take notice that 
letters must be sent to the box num- 
ber, initials, name or address given by 
advertiser. The N. B. G. assumes no 
responsibility for condition or descrip- 
tion of items listed in this section. 
@ Under no circumstances will the 
N. B. G. give the names of parties 
where box number or initials are 
given as the address. All answers 
sent in care of this office are promptly 
forwarded. 

NATIONAL BOTTLERS’ 

GAZETTE 

9 East 35th Street, New York 16, N. Y. 




















FOR SALE 


Business Opportunities, Bottling Establishments 


FOR SALE 


BOX N 


FOR SALE R 
t LEONAR ] SCHRADER 


FOR SALE 
Be Xx oie 

FOR SALE 

t I 

FOR SALE 
‘ Prd) 

nt A ve 
COMPANY, ¢ 
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BOTTLERS’ TRADING POST 


WE BUY - SELL - EXCHANGE 


SPECIAL MACHINERY SALE 


24 spout Red Diamond filler rebuilt 


12 spout Red Diamond filler with a fully 
automatic, 6-wide, Sturdy Bilt 

40 spout CEM filler 

S.S. tanks 100-400 gal. cap. 
500 gal. CEM soaturator 

3 ton York water cooler, 2 yrs. old 

At least 50% off on ail machinery 





BOTTLE SPECIAL 


Large quantity 24 7 oz. cases half-depth 
partitions, excellent condition 

7 oz. flint sodas—1000 full-depth cases 

12 oz. ACL steinies—5000 full-depth 
cases 








AIDMON BOTTLE & SUPPLY CO., INC 


7615 3rd AVE BROOKLYN @2.N.Y 
BEACHVIEW 8.3450 





iT 1S INCOMPARABLE! 


A-1 Cola Base Concentrate 
“The Cola of Superior Flavor” 
write for free sample te 


CLOISTER LABORATORIES, INC. 
325 W. Huron St. 


Chicago 10, Ill. 








CONSULTANT 


Preparation and Production of Carbonated Beverages 


Leading U.S. A. and Foreign Manufacturers 
erved. 
DR. FREDERICK H. POLLACK 


Lorree Laboratories 
8-28 Astoria Boulevard 


Long isiand City, N. Y. 





Chates S JACOBOWITZ @. 


207) MAIN STREET BUFFALO 14, N.¥ AMHERST 2100 


3 MOJONNIER CARBO-COOLERS 
FOR SALE! 


3 Coolers: 5, 20, and 40 HP. Each one of 

which has been used less than two years 

since new! Complete. Immediate delivery. 

Priced attractively! 

Also—1 Potter & Rayfield 10 HP cooling 
unit; used less than two years. 
1 Liquid Model 901 stainiess cooler 
with Carrier Compressor and Red 
Diamond stainless carbonator, all 
mounted on one base; miscellaneous 
other coolers priced from $400 and 
up! 

Now is the time for you to install late 

model refrigeration —— in order that 

you can preety cool and carbonote your 

water—t assuring a better finished 

roduct. 

e are headquarters for coolers, cs well 
as all other bottling equipment. What have 
you for sale? 








CLASSIFIED 
ADVERTISING 


FOR SALE 
Jiamond Filler; t 


trical wir 
Ky., BOX K 


FOR SALE. Bottling 
eration since 1905; owner 
pout Red Diamond fil 
Herman Body truck; } 

rttles & Ss; new 
purchaser f equipment; money n 
in good Missouri town. BOX M 

FOR SAL a. 


and 100 gr 


FOR SALE.—Southwest 1 
with national franchise and flavors 
excellent shape; 96c market, large 


M.O., BOX 517 8.-1. 


automatic 
mach mery, 


nd; national franchise, 


= $1.00 market.—L. V., BOX 497 


FOR SALE.—Liquidating complete 
plant; machinery, equipment, 
bottles, cases; machinery in goo 
rebuilt year ago; write for list and prices. 
7 


BOX 514 





FOR SALE. 
% million poy 
$1.00 mkt.; 


Bottling plant in Minnesota; 
mulation; 2 national franchises im 


4 trucks; will send details on request, 


FOR SALE.—Bottling plant located deep in the 
heart of xie; has been in continuous operation 
for ng industrial population of 300, 

ses; 1,400 active acc yunts; 

and quarts with clean 96c magr- 

; modern plant equipment of 90 

> trucks and bodies; a real oppog- 

istler that has $10,000 cash, balance 
rms M. N., BOX 516.—7.-1 


‘omplete bott! ng in grow- 
s 1 seven 
tural ter- 
! plant ma- 

1948 Dixie F 1 man unit 
Meyer lLbumore Junior 
son carbonator, Interna- 
xdarco, Waukesha sani- 

> trucks, 149 and 2 

1 with Weldmech 

cities, excel 

sand cases 

will sell as 

Brookhaven, 


ant | cated in north- 
of “9,000 popt 
ree popular frar 
70,000 cases e 
u els, age 
Her, D&L 
ice, 


) vendors in serv 
XYZ, BOX 519. 





plenty 


Box 





FULL OPENING 


DRY ICE 
CONVERTERS 


Save Up to 60% of CO, Cost! 


Take Full 50 Ib. Cakes 


WRITE FOR FREE FOLDER 


describing how you can 
money. Gives complete construction, 


operation details 


save 


ORY ICE 
CONVERTER CORP. 


P. O. Box 1652, Tulsa, Okla. 





FOR S SAL E 


Machinery, Apparatus, Materials, Bottles, Boxes 


FOR atic 


SALE 
: ree : . 


pe t i} n 
PHILIP MYER 
tromx N %.-2 


FOR SALE 


mr Line 


and lisher Evans 
JEFFERSON BOTT 
0 eo I ot) 


FOR SALE... Yunidt rbru I 
e CC > EH-year 1 for 1 and 
et } s per 
artment 
mplete 
, white 
all er s never been used 
\ BOTT. ¢ i WILMAR, Wilma 


ed bottle wast diat 
Airbrus Bottle Wi asher built 

with 4 submerged raking 

bottles up to pint size at 
r minute adjust 
omes in 2 sections witt 
heating s« i vaker tanks 
with aut 1« t rature regu 


steam 


>) ¥ It (0 cy 
KLOPPMAN 


irgh 20, Pa 





FOR SALE 


4000-gr. 8 oz. emerald green sodas, packed two doz. 


cartons 
10,000 cases, 24/7 oz. flint sodas, ACL ‘‘Joe Louis"’ 
800-gr. 7 oz. emerald Ay “ACL water shape 

Numerous lots of various soda bottles & empty 
cases 


5,000- :* be oz. amber slope neck shape plain bottles. 


ASKOWITZ BOTTLE CO.., Inc. 


1301 AB. Street Brooklyn 11, N.Y. 








We Will Buy At Any Point 
Any Quantity of Emptied 10-Galion Grapette. 
Double-Cola, and Pepsi-Cola Metal Cans: 
= Also Wooden Kegs, Barrels and Stee! 

rems. 

BUCKEYE COOPERAGE CO. 
3803 Orange Ave. Cleveland 15, Ohio 








FOR SALE 


Approximately !,000 gross 6'/,-ounce capacity, !|4-ounce 
weight, emerald green sodas initialed on the shoulder 
packed paper crate service cartons: 500 cases, |2 each 
24-ounce green, amber, flint, with or without cases; 1500 
half-depth cases for 7-ounce and |2-ounce; 12,000 cases !2 
ounce flint export shape beer botties, packed 2-dozen pa 
per fibre board boxes, suitable for Army Camp deliveries 


SIGNER BOTTLE SUPPLY CO. 
Wilstach & Dalton Sts., Cincinnati 14, Ohio 
Phone: Cherry 6227 








ALWAYS BUYING 


Soda Water Tanks—Block Tin Tubing — 
Syphon Tops. Get Our Prices First! 


RELIANCE LEAD SOLDER & BABBITT CO., INC. 


399 Genesee St. Buffalo 4, N. Y. 








FOR SALE 


7'/p o2., Tall Flint Sodas, New 
Tall Flint Sodas, New 
400 gross, 32 oz., Clicquot style Flint Sodas, New 

5,000 cases, 7 oz. ACL Sodas, 24 to case, 9° Tall in 
full depth cases 

50,000 cases, 12 oz. emerald green ales, 
style 

1,200 cases, 7 oz. Crystal and '/, depth shells 

10,000 cases, nd = Export Shells, paper partitions, 
24 ea 

10,000 cases 12 4 
24 each 
We buy al! surplus bottles & Crowns 


PENN BOTTLE & SUPPLY COMPANY 
5619 Cherry Street Phila. 39, Penna. 


400 gross, 
700 gross, 8 oz., 


Ballantine 


Steinie Shells, paper partitions, 








FOR SALE (CO?) VALVES 


Kerotest CO2 Valves. $1.25 each 
in lots of 50 or more. Samples sent upon 
request with check for same. All orders C.O.D. 
or paid in advance. 
ALBERT KAPLAN 


233 No. 2nd St., Phila. 6, Pa. WA 2-2326 














FOR SALE 


Approximately 15,000 cases filled with 28 ounce 
capacity, 28 ounce weight lettered one name sodas. 
Some bottles new—some cases new. Price per case 
and bottles, subject to prior sale, 90c FOB Chi- 
cago. Trade mark for sale also to out of state 
bottler. Write or wire—Department ‘'B". 
CONTINENTAL GLASS COMPANY 
841 W. Cermak Road Chicago 8, Illinois 





washer 


FOR SALE Mey . 8-wide, 
pint shape 


2-tank 
MPLS 


er a 


BOTT. CO., Mpls. Minn’ 





Junior 4-wide 
type 6,110 gy 
ype B, 1000 


FOR SALE 


M nnier ¢ 


Pe 1 


wit ~ 
BOTTLING 
M , 


ink 
SEVEN-UP 


Ave., St. 1 
FOR SALE 
PI PSI C¢ 


SALE 


FOR 


rao 
1 ° 


li 


easona ‘ IRSTENBERG 
LERS’ EQ wl t 
IZ N \ o 


well 


FOR SALE 
House, with Gk 
S.Abeme t 
BOTT co 
1 





FOR SALE 

(aluornia N 

FOR SALE 

Mell henny 
eater, electr 1 | Rayi 1 
JACOB ADAMO > 
t NM. ¥ 


sland 





$1,250.00 

h, Wast 
nt must be move mmediately ; write 
DOMONT SONS, 1080 EF 
ndianapolis, in 9.-1 
10.444) Vernor’s ells SOOOO) 
‘ lity ket partitions 1414” 
Ti , will sell all r part 
VERNGR'S GINGER ALE BOTT. CO., 6545 
S. Park Ave., Chi ye, Ul—.-1 


20m, sane 


cago 3 





Diamond 
SUT) 
co 321 


FOR SALE iquic ie pout Red 
ller 1 conditi Ser N 5 
SEVEN-UP BOTT 

1 


A 
New Kensington, P ” 





Florida bottling 
“ ~ 


FOR SALE plant it 
4 popular franchises T5A(MM) case yearly 
lume; bargain price.—KASHFINDER, Wict 
Kansas.—.-1 
FOR SALE.-—Liquid deluxe 
wide -compartment Coca-Cola 
riginally owned by Coc: ott. Co 
» N. J., machine installed new in 1941 
“M> capacity through M5 due to sugar 
rationing; in storage since then hine in per 
fect condition; ims 2 Pa igh 
lic invited 
TLERS SERVICE, 
WTF 


to sell 
CORP 


_FOR “SALE. 

rttles 
hese are 
price and 
R. McCoy. « 
Bristol, Tenn ‘9 1 

FOR SALe. 
m misc 
offer 


nM) cases of Grapette 
in shells, also M00 empty Grapette shells 
located in Wins ton iy * C.; for 
paren ulars, if tact 
SEV 


V 
VEN L 7 “HOTTL ING Cc 


Appro 


a no rox 600 cases fas o 


FOR SALE. Cony 
coolers; 5-VS aes 
like new e change 

COCA COLA BOTT 
9-1 


dime operation 


CO., Escanaba, Mict 





National Bottlers’ Gazette 





CLASSIFIED 
ADVERTISING 


FOR SALE.—Dixie F; Dixie D; 6 wide Heil 
washer; 250 gph Cem saturator, 250 gph Liquid 
Red Diamond carbonator; 5 hp Frigidaire water 
cooling unit; connecting bottle conveyor and ac- 
cumulating tabl le; also have a 12-spout Red Dia 

very good condition; most equipment has 
ompletely rebuilt.— K. K., BOK 45 9.—3.-1 
FOR SALE.—20-spout Cem filler; 8w2c Meyer 
Dumore washer; 12-head Cem mixer; 2 
water filters; Terris water caer 
automatic labeler ; CCS rotary ac- 
ing table; 2 conveyor turns and one 
onveyor turn; 200 gal. stainless steel tank, 
5 > Star Liquid sirup filter; first class con- 
mplete line or part of it.— K. I., BO? 
1 


caus Red Diamond 24 spout 
2c Superkleen washer; 500 
d Lifetime retataleee carbonator; 16 "head 
Kendall beverage tumbler; 2 60-gal. stain- 
ks; 2 100-gal. stainless tanks; Liquid auto- 
labeler; other miscellaneous equipment; 
reasonably ; inquiry for any of the 
move.—K. J., BOX 458.—3.-1. 


og J SALE 
hile wn 


FOR SALE 





FOR SALE.—Standard Knapp bottle packer, 
4 lane left hand di scharge, with 2 sets of change 
parts; new 1941; % hp 220 volt 60 cycle 3 phase; 
weatherproof motor; very good condition; very 
reason able.—K ts BOX 455.—3.-1 


FOR SALE 4) Cem filler and crowner 
ea tumt 800 gph CCS saturator 
water ¢ ing unit; 36” di 
n fairly good condition 


tally M. S$ BOX 


FOR SALE. — 40-spout Liquid low pressure 

siruper and filler with 8-head Liquid crowner; 

gph Liquid stainless steel carbonator; 20 

aquid bottler tumbler; 2 30-” Permutit water 

filters and misc. roller skate and solid wae — 
conveyor; all of this equipment to be dis 

reasonably as a unit or separately.—K. H., Box 

456. 

ger = “ny r Dumore Jr ide, 3 tank 

1 3%; good ek »n.—MIN 

NEAPOLIS BOTT. CO., Mpls., Minn.—7.-3. 

FOR SALE tainles teel tanks, while they 

1h otton tator mixing tanks 

1 al 110-volt @-cycle 

faucets, ad 

pment; 40 5-gal. stain 


ete with cover an¢ 





5 “100-2 


nele f ; tors OV lrawott 


al prices on re 


x 465, Wau 


ich 
Ms atthe ws 


. 
from 120 t 
1’ OW 
aaah immediate 


o10 ( srant 


nd clearing of 
ADE BOTT 
a.—9O.-1 


1 carbonator $250; 300 gpl 
$14)... very good working 
quart abeler, $300., completely 
nteed like new; will split freight 
GARY FUST, 387 Hunting 

N. ¥ 9.-1 


September, 1951 





WORRIED... 


FIRSTENBERG FACTORY 
REBUILT EQUIPMENT 
GIVES YOU RELIABLE 

SERVICE ... AND SAVES 

50% OR MORE! 


Some Current Values:— 


24 spout Red Diamond Filler & Crowner 
2-24" Loomis Manning Water Filters 
4W2C Meyer Dumore Washer 

20 spout CEM Filler & Crowner 


250 GPH Red Diamond Stainless Car- 
bonator 


Dixie Model "F" Automatic Filler 
B8W4C Ot Meyer Dumore Washer 

6 DISC STAR SYRUP FILTER 

2-30" Permutit Water Filters 

12-Head Cem Mixer 

World Rotary B-N-F Automatic Labeler 
40 spout CEM Filler & Crowner 

8WO2C Liquid Superkieen Washer 

6 wide Heil Automatic Washer 

24 spout CEM Filler & Crowner 
250-1000 GPH CEM Saturators 

40 spout Liquid Low Pressure Filler 
Permutit Water Filters 

5 HP York Water Cooling System 

28 CEM Filler & Crowner 

Liquid “O & J" Automatic Labeler 

120 CPH Sturdy-Built Automatic Washer 
4W2C Liquid Superkleen Washer 


500 GPH Liquid Lifetime Stainless Car- 
bonator 


1000 GPH Liquid Recirculating Stainless 
Carbonator 


Send for Free Catalogue, Number 11049. 


IRSTENBERG 


BOTTLERS’ EQUIPMENT CO. INC. 
303-307 Powell St., Brooklyn 12, New York 





CLASSIFIED 
ADVERTISING 


FOR Te 5 all steel 54-case 
s ints and quarts 
Senate Ave 


BEV. CoO TNC 
Ind 


plits, 1 
1420 N 


WANTED TO BUY 


Bottling Outfits, Bottles, Boxes, Machinery, Materials 








WANTED bind BUY 


price 


bev ocadedeb ro BUY.—-One 


r t 


adv location and price 
, MACHINERY “SERVICE COMPANY, 
t Ma 1 +) 


WANTED TO BUY 
w pressure filler in fir 


west ca price N. jis 


WANTED zo BUY 
beverage ttl send 


rice N. 1 “BOX TAS. 





17m? Gir 


WANTED TO BUY 


(10,000 cases) 
plain | ’ 


vottles; JT ounce capacity 16 ounce 
weight; state price; please nd 
BEVERAGES, lOlg Wes t Central 
Flonda.—.-1 


WANTED TO BUY.-—7 
bottles; state price and quantity 


ERAGE CO., 3410 W. Lake St., Chicago 24, 


WANTED TO BUY.-—-Small bottling plant 
East, Southeastern States; over 75,000 cases 
single franchise 7Up, etc. or private label; full 
particulars in first reply —M. A., BOX 503.—7.-1 


WANTED TO BUY Any 
tanks as well as siphe mn ich 
quantity, condition, and est price FOB your 
city FIRSTENBERG BOTTLERS’ EQUIP 
CO., INC., 301-307 Powell St., Brooklyn 12, N. Y 

7.1 


quantity of soda 
bottles; advise 


WANTED TO BUY.—Carload or more T-oz 
cl Orange Crush amber bottles MINNEAP 
OL IS BOTT. CO., Mpls., Minn,—7-1 


WANTED TO BUY.—Coniplete bottling unit 
for ga alle n and half gallon carboys waa * 


BOX 75, Waverley, Mass.—7.-1 


WANTED TO BUY. —— bottles; 26-0z 

chrome or ‘phone Jerome 
ST FEINBERG, 1309 Bronx 
N. 


re.) é 
River Ave., Bronx, 


WANTED TO BUY.—7-0z. cap. 934” tall plain 
bottles; state price and quantity HAVANA 
BEV. CO., 3410 W. Lake St., Chicago 24, Ill 

S.-1 


WANTED TO BUY Used z. emerald green 
bottles, plain or stippled, r without cases; 
state price and quantity AV ANA BEV. CO 
3410 W. Lake St., Chicago 24, Ill.—8.-1 
WANTED TO BUY Any quantity of old or new 
siphons LA FAVORITA BOTT. WKS., P. O 
BOX 1297, El Paso, Texas.—.-1 
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CLASSIFIED 
ADVERTISING 





HELP WANTED 


Foremen Helpers, Practical Bottlers, Salesmen 


HELP WANTED.—Mechanic; experienced on 
labelling machines of all makes; also some knowl- 
edge on other types of bottling equipment; steady 
employment; state age and Sees location 
N. Y. C.—K. F., BOX 454.— 


HELP WANTED 
flavor house wants but New 
England states; several specialty tome ford c 
portunity. —ATLANTIC =eXTRACT CO., INC. 
134 Fulton St.. Boston 13, Mass.—5 2 


Salesmen ; 
representation, all 


new progressive 


HELP WANTED.—Salesmen wanted; old bn 
tablished flavor house wants men; will consider 
side line or full time.—ESSENTIAL PRODUCTS 
CO., INC., 50 Fulton St., N. Y. C.—8-tf 


HELP WANTED. Bottler 


HELP WANTED 
hair industry 


Box 525 i] 


HELP WANTED 
enienced irup wm 


na . 


t e uthwest 
150,000 por , Oxy ence 
stat M BOX 
1 
HEL Pp WANTED. ern ( 
experien fem 20, DI 
, write g 
tat ige experience marita tatu 
PEPPER BOTTLING COMPANY 
7.-1 


HELP WANTED.—M 
« plant ‘ e t 


GRAPETTI 


S45 EAST 2st 





New 


IMMEDIATE DELIVERY —LOW PRICES 


Stainless Steel Tanks, from 50- to 1,000-gallon 


capacity. 


1 


All equipment owned by us. 


Complete 28-spout CEM line, 2% years old, for 


— pints, and quarts 
24-spout Liquid Pressure, three 


Low adaptable to 


from splits to 12-oz 


rebuilt 


pout line, 
24-spout CEM, 
40-spout CEM 
Potter & Rayfield Cooler, 250 gallons per hour 
Mejonnier Carbo-Cooler, 20-ton capacity, 24% years 
old. 
24-spout Red Diamond Filler; 8-wide Liquid Washer, 
with Potter & Rayfield Cooler—pint« only 
Jumbo Model “E" 6-head Crowner, like new 

4 lati Tables, motor driven. 
Movers Dumore Washer, splits to quarts. 
50-case-per-hour bottling plant, consisting 
& L Washer, Liquid Carbonator, 
syrup filters and 2 stainless steel 





4-wide 
Complete 
of Burns Filler, D 
Ermold Labelier, 
tanks (55 gallons each) 
Ermold Labellers, right 
with labelling attachments 


late models, 
12-oz., and 


and left-hand, 
for T-oz. 
“B” Saturator, 1,000 gallons per hour 
Eleetric-eye Productometers 
Durant Bottle Productometers. 
sets of Water Fikers, Permutit and 
from 500 to 1,000 gallons per hour 
Tell us your requirements. 


What do you have to sell? 


PHILADELPHIA MACHINERY COMPANY 
3034 N. Boudinot St., Phila., Pa. 





Interna- 


FOR SALE 


1500—Single Shell Steel Quarters 
2000—Lee Steel Half Barrels, 1947" s, 48's, 49's. 


15000—Wooden Export Cases, paper partitions. 


1500—Aluminum Half Barrels. 
1—Ermold 8 wide Labeler. 
3—World Labelers, qts. & pts. 
present time. Can be inspect 
500—Gross 7 oz. Brown Export Bottles. 
1—12 mide Soaker, qts. and pts. 


GIRARD MACHINERY & EQUIPMENT COMPANY 


134 S. Second Street Reading, Pa. 


In operation at 








Buy — Sell— Exchange 


BOTTLES—SUPPLIES 


M. WALSH 
8201 4th Ave. Brooklyn, N. Y. 
SH 5-5856 








PRICES REDUCED 
CITRIC ACID U.S.P. 46c LB 
TARTARIC ACID U.S.P. 52c LB 
(all standard makes-Granular) 


BENTON-LEE CORP. 
‘109 COOK ST., BROOKLYN 6, N. Y. 














FOR SALE 


8-Wide, 3-Comp. Quarts 
8-Wide, 3-Comp. Quarts 


1—Liquid Washer, 

1—Meyer Washer, 

1—Liquid Washer, 16-Wide, Quarts 

1—tLiquid Washer, 16-Wide, Pints 

1—Yundt No. 25 Automatic Torpedo Pasteurizer 

4—Liquid and O&J Rotary Duplex Labelers. 

1—Manton Gaulin Homogenizer No. 125 CGD, stain- 
less steel, New. 

1—Infileco 12” dia. Filter with 12” Hydrodarco puri- 
er, Practically New. 


15—Stainless Steel Storage and Mixing Tanks from 
60 gal. to 500 gal. 


PERRY EQUIPMENT CORP. 
1419 N. 6th Street Phila., 22, Penna. 








POOF 


OFFER SPOT 


Propylene Glycol U. S. P. 
Citric Acid USP Granular & Anhydrous 
Vanillin USP, Ethyl! Vanillin 
Benzoate of Soda USP Powder & Flakes 
TORRE PRODUCTS CO., INC. 
52-54 Wooster St. New York 13, N. Y. 
Telephone REctor 2-1153 


POS OOOO CCC CCC CCC CCC CCC CCC 


Ol 














FOR SALE 


gross of new Dew Boftles. 

cases used Dew bottles in two dozen '2 depth 
cases. 

cases used Emerald Green Hi Spot bottles 
pocked 28 bottles in '2 depth cases. 

gross new Hi Spot Emerald Green bottles 
packed '2 gross in original cartons from factory. 
cor Geise Botties, Council Bluffs, lowa, applied 
color. 7-oz. sodas. 

cases Lemonette Botties 30 bottles to case. Ap- 
plied color. 

empty '2 depth Grapette shells 30 pockets. 


R. PELTZMAN BOTTLE CO. 
1721 Holmes Kansas City, Mo. 


1500 
1500 
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CLASSIFIED 
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Manufacturer’ 
House’s con lir 
patented ANOV ER” 
uses ew model sanitary 
commiss ns tT mar w th 
in New 
1891 
aul St., B 


Agent wee 
York, Pennsylvania, 
1ACOB HOUSE & 
iffalo 8, N. ¥ S.-1 
HELP WANTED. 
niddle weste ant: n 


Washer and Cen 


ence 
BOX 535 


HELP WANTED 


enges P WANTED 
west 


THO wit 3. 
300 000 


BOX 5 
HELP WANTED 
BOX 40 


HELP WANTED 











WORK WANTED 


Situations — Salesmen, Bottlers, Foremen, Helpers 


WORK WANTED.—Al! round mechanic and 
Srodu ym oman; 35 years experience all makes 
atisfaction guaranteed; 45 

; go any place; write— M. K., 


POSITION beer lage wt Flave 


experi mar 


»r chemis 

facture 
beastie employed at 
e chans mpt from the r 
. BOX 537 
WORK WANTED Manag 
BOX a 


WORK WANTED 








MISCELLANEOUS 


equipped soda 
Honolulu, Ha- 
year round; 
2113, Honolulu 


_ MISCELLANEOUS. — Fully 
botthng plant wit franchise ir 
} re sold all 


BOX 





CITRI 
ACID 


Expanded capacity at Pfizer's 


Additional Supplies plant in Groton, Conn., has made 


possible increased production of 
Now Available citric acid and its many important 


derivatives. 


Citric Acid U.S.P. 

Pfizer's recently enlarged citric 
Citric Acid Anhydrous acid plant at Groton, Conn. 
Sodium Citrate U.S.P. 
Sodium Citrate Anhydrous 


Sodium Citrate Vill Granular 


| | | ! I} Write for technical data and prices to Chas. Pfizer & Co., Inc., 
® 630 Flushing Ave., Brooklyn 6,N.Y.;425 North Michigan Ave., 
9 9 
Chicago 11, Hl; 605 Third St., San Francisco 7, Calif. 











e Manufacturing Chemests fe aver 100 Years 





A MATTER OF DOLLARS 
AND SENSE 


In the purchase of pale dry flavor, your dollar 
is invested in the one ingredient that can 
raise your brand head and shoulders above 


competition 


232 








sists 


It's just good sense to get the most for your 
money. Look for. 


iH 
Si 
Bas 


. Ginger character from blended types 


a 
Behe 


see Rais 


HH 


. Freedom from ginger terpenes which 
turn “woody” or stale. 


. Pure, terpeneless citrus flavors .for 
bouquet. 


i 
ae 
Soh 
ae 
Ban 


. Harmonious balance of ginger and 
bouquet. 


Cost per case that lets you make a 
living. 











You get all these features and more when you 
select from America’s Foremost Line of 


foole «Jenks 


JACKSON, MICHIGAN 

















